Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Unity Mega - 2544829
Topic chosen: The use of social media to promote business success
· Social media is widely used by businesses globally
· Platforms such as Instagram, Facebook, LinkedIn, X and TikTok are the notable ones.
· Businesses utilise social media to:
· Increase brand awareness
· Generate and engage with sales
· Develop customer loyalty (Dwivedi et al, 2021; Al-Hujri et al,2025)
Title of source: Setting the future of digital and social media marketing research
Author(s): Dwivedi, Y.K., Ismagilova, E., Hughes, D.L., Carlson, J., Filieri, R., Jacobson, J., Jain, V., Karjaluoto, H., Kefi, H., Krishen, A.S. and Kumar, V., 2021. Setting the future of digital and social media marketing research: Perspectives and research propositions. International journal of information management, 59, p.102168.
Year published: It was published the month of August 2021
How did you find this source? 
(e.g. Google Scholar, library database, google)
First , I searched and tested some library books with credibility checklist but were not reliable enough. After intensive search, I found this credible source through Google Scholar.

Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic?  Yes, because it directly discusses the subject and that makes it relevant.
Is this a useful article? The article is useful because it provides evidence, data, analysis and experts opinions in digital marketing.
Is this an academic source? It was peer-reviewed academic journal article, written by qualified researchers.


When was it published? Is it recent enough? Why?
This article was published August,2021. It contains research and information relevant to the topic and still recent enough because the publication falls within the last five years.


Author Credibility
Who is the author? What are their qualifications or expertise?
This study was undertaken by an international team of academic experts and researchers, with Professor Yogesh K. Dwivedi serving as the lead author. Professor Dwivedi is affiliated with the Department of Information Systems and Operations Management at King Fahd University of Petroleum and Minerals, Saudi Arabia.

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
The study was published in the International Journal of Information Management, a peer-reviewed academic journal article published by Pergamon (Elsevier). The journal is widely known as one of the most influential outlets in the fields of information systems, digital marketing and technology management. The article has attracted 5,732 citations. The high citation count reflects the study’s relevance to researchers, policymakers, practitioners, and organizations seeking to understand the opportunities, challenges, and implications of emerging digital technologies.



5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

