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[bookmark: _kticu96nz269]Introduction
Public Health safeguards and promotes the health of the communities and the people where they live, work, learn and play. A doctor treats the people who are sick and the individuals who are working in public health give an effort in preventing the people from falling ill or injured in the first instance (Moorthy and Sankar, 2020). They also promote the well-being of the individuals by motivating the public to adopt healthy behaviours. From running scientific research to teaching them about health in public health field work to make sure the conditions in which the public can stay healthy. I along with the members of the group, Royal Society for Public Health UK are going to conduct a campaign for 3 weeks on heart disease, cancer, lung and liver disease and Covid-19 in Western England as these diseases greatly prevail all over the country (Marmot, 2020). We are going to conduct a 9-day session which educates the public about the diseases which are the most chronic and which will most likely kill the majority of the people in the UK (Robinson, 2021). We are also going to educate the public about the symptoms of the diseases which they could see and take immediate actions to deal with them.


[bookmark: _ejyy03gsp45l]Community Engagement and its importance
Community engagement can be referred to as the involvement of the public in some kind of event which is beneficiary to the community and very important to the community (Mughal et al., 2021). In general, community engagement can be defined as the struggle taken by the public with the support of the government or some firms to improve the quality of the public’s life. It can also be called civic engagement or public participation and these terms aims at making a positive change in one’s community which shows itself through action, mixing knowledge, skills, motivation and values (Durrance-Bagale et al., 2022). Community engagement involves activism, community gardening, volunteer work, donating blood, tutoring, environmentalism and many more things. With many kinds of communities, there are also various kinds of models for it which include relationship-establishing projects which help in making the bond between the communities stronger and come together. These models also include community education projects which offer institutional services or help educate the public on some issues, direct service projects which directly offer something to a particular group and many more. Though not all the communities have the same level of engagement by the community, the main aim of conducting the projects is the same which is to benefit the public lifestyle and health (Trottier et al., 2019). Community engagement is generally a part of a dialogue in which the communities and organisations come together and make collective decisions to establish social capital. Community engagement leads to establishing and sustaining the communities cohesively. Convincing stories about the importance of community engagement vary from establishing a change in the local policies and service regulations which not only enhance the daily lives of the community but also help in tailoring the community's future. Community engagement also helps in leading to enhanced results or outcomes when the public decision-making bodies and government organisations pursue the aspirations, values and concerns of the communities. The communities, in return, share their feeling, concerns and values with the governing bodies. Getting into the decision-making procedures, public decision-making entities are informed better and can meet the needs of the community effectively. Making a long-term standing, effective collaborations between the communities and the government organisations also results in a better community ownership sense and an enhanced uptake of services as they are shaped according to the community (Sudbeck and Bradley, 2018). Community engagement also ensures access and empowerment as it is very important for the community's wellbeing. Understood via the values of inclusivity and access, where the members of the community are educated and informed on the problems at hand. The locals can provide something meaningful to engagement and also have the ability to tailor those activities. Community engagement makes sure that the community members have access to valued social activities and settings, have a feeling that they can contribute something meaningful to the activities and make functional abilities which enable them to participate fully. By involving diverse voices, generally overlook or marginalised voices are actively strengthened within their community to take part in decision-making which influences their daily lives.
[bookmark: _fxtlv490zdy4]Stakeholders and their relationship in community engagement
Stakeholders can be explained as different kinds of people or individuals or groups who are impacted or invested in certain projects. In general, a stakeholder is an individual, organisation or group of people who are affected by the result or outcome of a business venture or a project (Derakhshan et al., 2019). In public health, the stakeholders include patients, the public, government, schools, professionals, international entities, pharmaceuticals and many more. The most important stakeholders in public health are the patients, professionals (providers) and policymakers. Among these three the most significant stakeholders are the patients, patients are present in every subsidiary and they play a significant role in stakeholder engagement in public health campaigns. Stakeholders are very important for an organisation or a group as they can greatly be advantageous for both the people the organisation impacts and the organisation itself. Stakeholders can help in empowering the people as they get involved in the process of decision-making. Stakeholder engagement also helps in informing decisions and offering the support which the organisation needs for sustainability for a long time. Engaging the stakeholders can also help highlight the important issues and also motivate the organisation to establish and develop corporate social responsibility (Benites-Lazaro and Mello-Théry, 2019). Trust is one of the most important feelings which need to be present to build a strong connection and bond between the stakeholders. The public and patients need to have enough faith in the organisations which will help build and create social capital. They trust the organisations and in return expect benefits and protections from any kind of harm to society or any individual. If there is a presence of trust between the stakeholders, then there will be smooth functioning of any kind of campaign or event. For example, in public health, some of the stakeholders such as the medical professionals or the government bodies are not trustworthy, and then it will be a hard time for other stakeholders such as the public and the patients when they get infected with any kind of disease or other harms (Adhikari et al., 2020). Hence, it can be said that trust is one of the most important factors between the stakeholders to build and maintain a good relationship between them. Another important factor for the establishment and maintenance of good relationships between the stakeholders is empathy. Empathy is the ability to put oneself in others' place and understand and share their feeling. This is a great way to promote brotherhood between the stakeholders as everyone will know what things others are going through. An individual being able to empathize with others and view things according to their perspective can also be stated as one of the most important factors in building good relationships between the stakeholders. The stakeholders after being able to put themselves in other stakeholders’ places will help them be more connected as they somehow share the same feeling which will help them work better together. For example, in public health, if the medical professionals understand the seriousness of the patient’s conditions, then they will not stop them from unnecessary procedures which are needed to get treatment.
[bookmark: _ohjai1giowve]Strategies to promote stakeholders
Social media has been proven to be one of the most used technologies in the current date and almost every person on this planet uses one or other kinds of social media platform. Some of the social media platforms which are widely used for conversation between different people in or between different communities include Twitter, Facebook, Instagram and so on. Stakeholders in public health such as the public, the patients and the government and its bodies have been greatly influenced by social media platforms. These platforms have served as a great way to connect these individuals and communicate their values, feelings and issues. With the help of these social media platforms, the stakeholders get informed about things which have been prevailing over the community and which may or may not pose a threat to it. Social media has helped in creating a sense of oneness and equality among the communities as they get along and align their values and feelings with each other which eventually results in the betterment of the community. Relationship building between the communities is an important thing for the stakeholders to be able to work collaboratively and work in harmony. Social media plays a great role in the current date in creating and maintaining relationships among the people of the communities. Platforms such as LinkedIn, Instagram, Facebook, Twitter and even WhatsApp are helping in the improvement of the way we connect to people all around the world (Stellefson et al., 2020). It has helped the communities to share their feelings and values on its platforms which has provided an opportunity for the organisations to work on it. This will help in building a sense of the reliability of the public on the governing entities who have seen their issues and put in the effort to solve those issues. Social media has provided a platform for the public there their views and also interact with other people which also allows powerful stakeholders such as the government, decision-making bodies and many more to understand the public. Social media has also helped in facilitating communication between people all over the community. The interaction between the stakeholders further has helped the stakeholders engage more and better understand themselves. This interaction has further increased the level of satisfaction among the public as the organisations now directly know what are the issues faced by the public specifically and work more effectively. For example, in public health, when the public is facing problems with their health and safety, they can interact with the organisations and communicate their issues to the organisations. This will help the organisations to work more effectively on the issues which are being faced by the public thus by doing so, the relationship between the public and the organisations gets strong.

[bookmark: _huu0v65k1ph7]Conclusion
In the current time where the world has been through a lot such as earthquakes, plagues, and recently the Covid pandemic, the engagement between the communities plays an important role in making the communities come together and unify. Engagement among the communities is very important because it takes actions which influence the stakeholders with government, funding or political power to put into action public campaigns. It also helps the higher power to form policies which help benefit individual communities and also make changes socially. Community engagement also helps the individual to make sure that their emotional, physical and social need and requirement are met (McMullen et al., 2020). This is done while offering meaningful and real-world learning chances for the individuals. This report has discussed community engagement and the relationship of the stakeholders of the community with the help of public health. The report has been divided into three major sections which discuss the topic of community engagement. The first section has studied what is community engagement and its importance for the individual in the community. The second section has given a discussion on the stakeholders in a community with an example of public health and has also given the importance of the stakeholders in the engagement of the community. This section has also given the relationship between the stakeholders with the help of an example of public health. The third section has given the discussion on how social media platforms have provided help in building a strong relationship between the stakeholders. Organisations to build and maintain a better relationship between themselves and the stakeholders should try to build a good relationship between them right from the start. They can also keep scheduled meetings in a recurring manner which further increases the involvement of the stakeholders with the organisations thus increasing their bond and connection.
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