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The company that has been chosen is Twin Farms and this hotel is located in the United States of America, 452 Royalton Turnpike, Barnard (Twin Farms, 2021). Ultimate purpose of this marketing plan is to attract a new set of customers as well as increase the retention rate of old customers in Twin Farms.  Keeping in the losses due to Covid-19 this marketing plan will be made for improving the revenue of the organisation after the pandemic. The plan will be made keeping in mind the safety levels of customers as this is the utmost priority of Twin Farms.
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Product – Twin Farms currently offers rooms for guests along with various foods and beverages. Furthermore, the destination is offering banqueting rooms, conference facilities, travel desk, parking facilities and more importantly healthcare as well as wellbeing facilities. Other than this, the hotel also provides express checkout and checkin services (Twin Farms, 2021).
Price - A competitive pricing strategy will be implemented in Twin Farms so that customers can prefer this hotel over others. However, prices for guest rooms might differ according to the season, for example, in the peak season cost will be much higher compared to other seasons. Furthermore, in the off season price of the rooms will get significantly reduced and in the shoulder season the price will remain average (Fan et al., 2020). 
Place – The hotel is located at 452 Royalton Turnpike, Barnard, VT 05031, United States and for directions customers can effectively use the official website of the hotel and the directions provided by the Google Map. Twin Farms has a number of stakeholders who effectively provide internet services and accessibility services (Twin Farms, 2021).
Promotion – For promotion purposes digital marketing platform will be implemented due to the existence of Covid-19 it is expected that digital platform will provide more opportunities (Alshaketheep et al., 2020).
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Strengths - Twin Farms provide an environment that makes customers feel they are at home away from their actual home. Furthermore, they provide excellent food as well as beverage services to their customers as a result customer satisfaction and customer retention rate is expected to go skywards. Separate parking areas will contribute to the strengths of Twin Farms (Jingjit et al., 2021).
Weaknesses - Possible weakness can be the cost of the rooms, especially during the peak seasons. Moreover, unfavourable taxation also might be a weakness; however, efforts have been made to reduce these issues (Linxi, 2021).
Opportunities - Technological implementations might provide a huge opportunity for business expansion of this hotel and along with this chat-bot support provided by artificial intelligence based technology will improve the customer satisfaction rate. Millennials provide huge growing scope for Twin Farms as these people love to travel a lot (Gul et al., 2020).
Threats - Alternatives of boutique at a cheaper price and changes in travel pattern due to outbreak of Covid-19 has made things somewhat threatening for Twin Farms. Furthermore, high competitiveness in the hotel industry of the US might make things much more difficult for Twin Farms (Nosrati et al., 2020).
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Political factors - In this pandemic situation political factor such as certain Covid-19 protocols put in place by political bodies might give rise to a negative impact in the hotel industry. However, tax reforms will be enjoyed by Twin Farms.
Economic factors - Higher economic strength of customers of the USA will help to blossom the business of Twin Farms. Better purchasing capability of US citizens will also help (Wulandari et al., 2021)
Socio-cultural factors - Twin Farms has effectively developed cost leadership in the hotel industry therefore they will be able to satisfy their customers with low pricing.
Technological factors - Availability of internet services helps in radio low cost promotion activities and AI technology dependent chat-bots assist in customer satisfaction (Leyva and Parra, 2021).
Legal factors - Truth-in-menu laws and Innkeeper laws will be followed by Twin Farms therefore they will be able gain competitive advantage. Furthermore, due to the corona virus outbreak certain legal policies have been put in place and the same need to followed by hotels (Jetten, 2020)
Environmental factors - according to the weather conditions such as cold or warm weather, Twin Farms will provide relaxing facilities for their customers (Cooper, 2020). 
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Twin Farms will create customer value as well as customer engagement via advertising their strengths in various social media platforms and it is expected that a high number of customers will get attracted towards these advertisements as a result customer engagement will go upwards in the post Covid scenario. With the help of Information Technology customers searching behaviour will be detected and according to that advertisements will be shown to those customers only (Weinstein and Johnson, 2020). Benefits such as a good environment, culture, and leisure facilities will be provided to the customers that might attract customers after this pandemic gets over. Furthermore, discount offers will be given to customers and the same will be promoted in digital platforms for increasing visitor engagement rates. In addition, traditional marketing protocols with discounts will also be provided in the form of hoardings and big posters. Moreover, marketing channels such as social media such as Facabook, Instagram, and YouTube will be used and along with that email marketing protocols will be implemented. Other than this, in the post Covid-19, healthcare facilities along with customers safety levels will be maintained similarly (Lupton and Willis, 2021).
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In this era of rapid digitisation, digital marketing is an important aspect that will be implemented in marketing the business of Twin Farms. Furthermore, social media along with email marketing will be adopted for promoting the business. Nowadays, almost everyone is active in social media such as Facebook and Instagram, therefore marketing the business on these platforms will provide a huge opportunity for growth. In addition, these social platforms will help in easy and productive communication with customers (Thaichon and Ratten, 2021). Not only local customers, outside customers can also be gathered using digital marketing. Moreover, post Covid-19 a simple message will be given to all the customers; Twin Farms will provide an environment that will make them feel that they are enjoying their home and the safety of customers will be given paramount importance even after the pandemic gets over (Charlesworth, 2020). A special marketing team will be allotted so that they can effectively handle all the protocols of the digital market and help Twin Farms in expanding their business. The official website will be designed in a manner that everyone can conveniently understand the products of Twin Farms (Rana et al., 2020).
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In conclusion, it can be summarised that marketing plans might face certain challenges in case of traditional advertisement. This is mainly as it raises the hotel cost along with food cost and as a result customers buying experience may reduce. Furthermore, high competition in the hotel industry might saturate the marketplace and this is concerning as many hotels are there who are already highly established and competing with those destinations can be a challenge. Furthermore, political issues can pose challenges to the organisation.
However, for overcoming these challenges few recommendations can be provided, these are
· Twin Farms can be suggested to avoid traditional marketing practices and focus more on digital marketing practice as this is highly cost-effective (Das, 2021).
· For gaining a competitive advantage post Covid-19, Twin Farms can be said to reduce their guest room cost however mainly high customer care facilities (Rana et al., 2021).
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