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[bookmark: _Toc535000884]What is Technology?
Technology as defined in the Oxford dictionary is the [uncountable, countable] scientific knowledge used in practical ways in industry, workplace, schools, hospitals, or example in designing new machines, science & technology, recent advances in medical technology and to make use of the most modern technology (Oxford Dictionary, n.d.). In history, the use of technology has also been applied at different stages. Human beings are inquisitive by nature, and as such people tend to look for ways to improve technology. People are constantly on the go looking for alternative quicker, faster and ways that are more effective to complete their tasks, missions and assignments quicker. In the past decades, researchers have invested a lot of time and effort into improving technology.  By so doing, it s quite difficult keeping up to date with the new & modern technologies as new releases tend to be deployed yearly making older versions obsolete.  Today, Modern technology is being used in all industries and it will be quite difficult finding industries that do not use modern technology. it is almost impossible; Modern technology has played an important role in education and enabled distant learning programmes to be very successful. Now you have people located in a country and doing a university programmes or course with the use of distant learning. In the work environment modern technology has made it possible for remote working where by people can work from the comfort of their homes and still meet their deliverables, meeting can be held through the use of Skype, video conferencing with the team members being located at different countries. In the media sector, journalist conduct virtual interviews with guests that are in far away countries interview their guests visually while the guest is in a far away destination from the journalist. Modern technology in the world has tremendously transformed all sectors, enabling a high productivity in the workplace and as a result of its efficiency time and cost have been saved. 
We cannot but agree that modern technologies assure flexibility, service availability and reliability.
This report will delve into and evaluate the effectiveness of some of the known modern technologies I will explore the use of social media in the workplace 
[bookmark: _Toc535000885]Effectiveness of modern Technology
This section will evaluate the effectiveness of modern technology. 
In the early decades (60s, 70s and even 80s) people that worked in factories, warehouses etc. had to physically clock in and out of work on arrival and when leaving at the end of the day using a card which states their personal details and work number or staff ID. This card was inserted into a machine to read their start time and end time of work. Technology has improved so much that this method of time keeping has become very obsolete. With modern Technology staff now place their staff identification cards on a digital application to get access into the company. This action also registers the arrival and departure times of the employees. 
Another example of the effectiveness of modern technology in a workplace is the ability for an employee to login to their system and automatically have access to calendars to book meetings, book holidays and even training online without having to take a stroll to the Human Resources department. Another effectiveness of Modern technology is the means of employees communicating via a chat window on the computers there by making exchange of messages and text quicker and instant. This is a fantastic improvement in technology and saves a lot of time and issues get answered quicker and meeting times can be agreed instantly. Employees tend to do this through the use of (IM) instant messaging and also Skype for business or personal. Outside of the work environment there are so many means of communication through modern technology. We now have whatsapp, mobile phones BBM, instagram Linkedin, Facebook etc. These technologies were not available some decades ago. In recent days, the speed of the internet has become phenomenon and these days, with the availability of higher internet speeds, pictures, video calls and audio are done via instant messaging session, all these have replaced writing (Sharma, 2018). However, despite the exposure of modern technologies there can sometimes be a extent of anxiety that new or modern technology may led to unemployment for some staff as their roles become redundant. 
Modern technology affects relationships to some extent because it influencing communication between the middle class people. There is less face to face interactions as this Is now done via instant messaging when in the past work colleagues would walk up to another confirm their enquiry. Now more often a text message or email is sent, which is more devoid of emotions. The question has been asked if it is technologies that is affecting humans or vice versa (Andrew Maund, 2017). Though sending an email or text would also be beneficial if the people communicating are in different locations. 
Businesses are spoilt for choice when choosing the technology that would be best suited for their companies. Below is a comparison between OneDrive & Google Drive. 
	Nos
	
	OneDrive 
	Google Drive

	1
	Data:
	To ensure your files are not being used for anything else then use OneDrive
	Google mines user data from uploaded files to Google drive

	2
	Service:
	OneDrive is a Cloud based hosting service used for hosting files in the cloud
	Google Drive is a cloud storage service

	3
	Ownership:
	OneDrive is owned by Microsoft
	Google drive is owned by Google

	4
	Expiry Dates:
	This allows a user to set expiry dates on links
	The user cannot set expiry dates on links

	5
	Storage:
	5GB of free storage at initial sign up
	15GB of free storage comes with the basic plan at sign up

	6
	Charge:
	$9.99 monthly for 5TB of storage
	$9.99 monthly for 2TB of storage

	7.
	Speed:
	Faster with larger, Microsoft-native files due to block level copying
	Google Drive does not have block level copying which makes it faster

	8.
	File Management and Search:
	OneDrive does not have the advanced search functionality
	Google Drive has advanced search functionality

	9.
	Mobile Backup and File Sync:
	OneDrive offers more customization and are more limited on backup options
	Google Drive allows a user to backup more file types.

	10.
	Security:
	Security is a major issue for OneDrive. Business files are encrypted at rest, but for OneDrive personal users, it’s left in plain text.
This simply means if a user  gains access to the Microsoft data centre where the files are kept, the data could be read without access to the encryption keys for personal users.
	Google encrypt file at rest and supports two-factor authentication, which protects a user in situations when the users password is stolen.

	11
	Documents:
	OneDrive has Microsoft Office
	Google Drive has Google Docs


[bookmark: _Toc535000886]Types of Technology – Workplace Impact

[bookmark: _Toc535000887]Wireless LAN
· Makes processes in a workplace smother and easier
· Increase mobility in businesses. Employee are able to move around the office without the cable restrictions
· Documents and files can be accessed anywhere inside an office building within the range of the wireless network signal. 
· Wireless network makes information is readily available to the employees. 
· Wireless LAN is cheaper to install and to maintain 
[bookmark: _Toc535000890]Private Cloud Solution
· Businesses use private cloud for storage and retrieval of information. This is a lot cheaper than building an individual server room for each team (HR, Sales & Marketing, Finance, IT etc.)
· For efficiency, each team can have their individual Virtual space on the Private Cloud.
· It allows automation in the organisation to boost workflow and managing business.
[bookmark: _Toc535000888]Video Conferencing
· Reduces cost for the Business
· Improves and promotes collaboration
· It saves travel cost and reduces the need for physical face to face meetings
· Having virtual meetings without feeling the absence the physical presence.
· Boost productivity and saves time 
· Teams in different locations work together and have productive meetings
· It reduces organisational cost for training staff and refreshers because training can be delivered over video conferencing. 
Remote meeting via Skype or Office Communicator
· Having meetings without geographical limitation.
· Effective work from home and attend office meetings in the comfort of your home.
[bookmark: _Toc535000889]Smart Boards
· Improves clarity in students
· Improves interest in students
· Ease of sharing knowledge because of its features that are used to explain topics.
· Touch effect and ability to differentiate using different colours highlights the points.
· [bookmark: _Toc535000892]Information can be saved for future reference making it easy to share knowledge or information.





Exploring Social Media as a Marketing Tool 
A lot of business owners now user social media tools (Twitter, Instagram, Facebook and even linkedin) as a creative means of selling their good and services. Some business owners even use multiple tool to be more productive since almost everyone uses a form on social media application. Organisations also use social media for their recruitment, company awareness and promotions. Linkedin for example is used by a lot of organisations to post job vacancies and contact ex colleagues. Social media helps business owners to engage their anticipated clients in a timely and direct manner at relatively low cost and a much higher level of efficiency when compared to the more traditional marketing tools (Karimi & Naghibi, 2015). Many businesses selling tangible products such as clothes and shoes retailers use social media to advertise. There have been many testimonies for high sales from this type of marketing.
[bookmark: _Toc535000893]Exploring social media as an Information Gathering Tool
Organisations and businesses are able to use social media tools to get feedback from their clients when they view their posts (adverts, updates and information). The feedback is used to improve their businesses and provide a better and enhanced service. Also from these feedbacks, the businesses are able to detect how their update, advertisement or information has been received. For example on some social media such as facebook application, there are options to click on such as; ‘like’, ‘comment’, ‘share’.
[bookmark: _Toc535000894]Exploring social media as a tool for communication
In the last decade social media ha become a great tool for communication. Friends, family, business associates around the world are able to interact with one another like they were in the same room. A very high percentage of the population, both the old and young generation now use social media as a communication tool. This has reduced the cost of phone bills as some social media such as Whatsapp now have free whatsapp calls. A Singapore based company can communicate with their client in Nigeria, America or anywhere in the world without having met the person physically. I have personally done transactions with people in Nigeria, USA, Ghana and even Canada and used social media for all my communication because it’s cheap and effective. For me, this would have been impossible to achieve without social media as I would not have been able to showcase my business to people in the other countries. Organisations and companies that are well known like Aliexpress, Amazon and even ebay use social media to make their presence felt in the society, however the competition amongst these companies is quite intense and they have to constantly improve on their advertisement to win the clients. Small and medium size organisations also use social media as it is almost a sure path to the growth of their business.
Impacts of Social Media
· Excellent for brand awareness
· Advertising is cost effective and a guaranteed to reach a wider audience as the world.
· Increase user traffic to company’s and business websites. 
· Helps with employment 
Now, it is almost impossible to find an organisation or business without an online presence. Please fin below links of professional online presence that has been created on Facebook & Linkedin.
https://www.facebook.com/osafajana 
[bookmark: _Toc535000895] https://www.linkedin.com/in/osa-fajana-72ba947/
Recommendation

The coming of Modern Technology has brought along a lot of benefits for individuals, companies and business. Its coming has improved quality in businesses, homes and even in market places. It has also reduced the cost and speed of performing practical tasks in an organisation.  Modern Technology has opened a means whereby companies get information required and even advertised their products in creative ways. In Instagram today, you see some traders dancing as a means of advertising their products. The disadvantages of social media are far less than the enormous benefits that social media brings. Social media has surely come to stay with a lot of advantages. 
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