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1. Couture is made for the rich
2. Logos and Brands – Labels vs Design
3. Grunge is a High-End Mess
4. Prints are Loud and Proud
5. Punk is for the Young and Rebellious
6. Funk is having the ‘Flare’ to Impress
7. Hippies are Hip ‘n’ Trendy
8. Glam is Head over ‘Heels’

Couture is made for the Rich
Couture clothing is when a garment is fitted to the person’s unique shape. This was very helpful because it aided the client with correct clothing for their exact body measurements. (Worsley, 2019)
The first well known Couture clothing designer was Charles Fredrick Worth. Worth created designs that were fit for royalty. He focused on creating garments that fitted women perfectly.  Worth loved creating evening dresses using expensive material.  Couture’s clothing ranges were fitted for the upper class, they were the only people who could afford the designs. These garments became unobtainable towards the lower class. (Worsley, 2019)
[image: thierry mugler iconic designs]Worth partnered up with a group of designers called the ‘Chambre Syndicale de la Couture Parisienne’. This group consisted of designers such as Christian Dior and John Galliano to name but a few. These are some of the most iconic designers still to this day. (Worsley, 2019)






Figure 1. A garment from Thiery Mugler ‘Pret a Porter Collection’ in 1995, Autumn/ Winter collection.



Logos and Brands – Labels vs Design
In the 1980s, labels were more important than the designs of garments. “selling the image rather than the actual product” (Worsley,2019) The garments were very basic however, the brand’s logo was used as a form of design. “Consumer was led by the nose” (Worsley, 2019) It became very expensive to dress in brands from head to toe. “Became a status symbol” Wearing a brand soon became a statement of wealth.  It has been stated that “the logo itself was growing in size”. (Naomi Klein, 1999) The garment itself was a standard design but what made it unique due to the massive logo displayed all over.
In the 1990s, some of the expensive brands had to make room for the designer brands.“minimalist rather than very expensive” ( Worsley, 2019) The big bold logos had gone out of fashion and the designs looked chic and simplistic. ”loud logo’s went out” ( Worsley, 2019) One of these brands was called Burberry. Christopher Bailey, the president and chief creative director of Burberry’s, intention was to “respect the brand’s traditions but also to update them with an understanding of modern dressing”. (Hancock, Kinneberg, Mackrell ,1998) Bailey told the public, he wanted to keep the Brand’s traditional roots but also bring his own ideas and style to create new garments. Now it was all about having the newest garment.
[image: Tommy Hilfiger's Top 10 Milestones | GQ]








Figure 2. From the book 100 IDEAS THAT CHANGED FASHION

Grunge – High-End Mess?
Grunge fashion came to light in Seattle. The style became famous when bands such as Pearl Jam and Nirvana were pictured in the style. The term ‘Grunge’ translates to ‘dirty’. “Grunge started on the street” (Harriet Worsley, 2019, p.137). However, it soon caught many designer’s eyes. Grunge clothing became expensive.  “Reluctant to pay high prices” (Worsley,2019, p.137)) However, the public did not want to buy designer Grunge wear due to its expense, and the trend soon returned to the street. For high end designers this became a real struggle. “Grunge style was essentially anti-fashion” (Worsley, 2019, p.137) The Grunge trend was ‘Messy’ however, people loved wearing the laid back and careless look.
[image: 10 of the Best Seattle Grunge Bands | uDiscover]






Figure 3. Photographed by Paul Bergen/ Redferns
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Advertisement Analysis: Blonde Bombshell
Within the book of Theatre Semiotics “Humanity's relationship with the world, nature and other human beings is mediated by signs”. This infers signs and symbols can be used to mean, order or instruct people to do something. An obvious example of this would be road signs, these are used for the public to instantly know what is ahead. (Fernando De Toro, 1995, p.63)
Originally, Ferdinand De Saussure came up with the theory of the signifier (the word) and signified (what it means ) This led on to Roland Barthes looking at how the signifier and signified connected with each other. I am going to identify some semiotics, by analysing the ‘Blonde Bombshell’ poster that was created in 1942. The advertisement was created by a professional war artist called Abram Games.  (Welch, 2022, p.85)
At the beginning of 1941, women over twenty, were told to register for jobs. By the end of 1941, women were able to register for the Women’s Armed Forces. “The response of women was quite remarkable” (Welch, 2022, p.85)
In 1942, propaganda posters were used to persuade women to work. The red, blue and white complement each other really well, these were the colours of the British flag. The colours together create a sense of being united. Red highlights “Anything you want to be noticed” (Haller, 2019, p.72). The colour red makes a statement. It suggests that White “In Germany and France, it is the colour of jealousy” (Haller, 2019, p.58). This makes a connection between the war and the poster because Germany was our enemy during the war. The book tells us that “making yellow the strongest colour in psychological terms”. (Haller, 2019, p.68).  Yellow can mean a range of emotions and yellow instantly draws people in.
The woman’s facial expressions capture a sense of strength. The poster “features a much more subdued and serious-looking woman character” (David Welch, May 2022, p.87). The woman is wearing a military hat, symbolising the authority she has. 
The poster hardly displays any text, it does not even tell the women how to register. This is expressing a sense of independence that the women would have needed.
The woman has positioned her head to the side, this is as if she will not be deterred by anything. By her turning her head to one side,  she is ‘turning the other cheek’. This “offers an impression of solidity and strength” (Welch ,2022, p.87). 
The woman is wearing red lipstick and has blonde hair. She is not the stereotypical military woman. Her hair looks as if it is styled like the suffragettes.
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Figure 1. The story of propaganda in 50 images





















Designerly Thought Experiments
I have begun by looking at two different words that could be connected in the correct context. The first word I researched was ‘health’ because this is one of the crucial elements to life. In the dictionary it states that health is “the condition of a person’s body or mind.” (Augarde, 1998, P. 148) By looking at the meaning of health, it is a priority that we look after ourselves not just physically, but by having social interactions with people to improve our wellbeing. The second word I have looked is one of our main organs, the ‘brain’. In the dictionary it tells us that the brain is “the part inside the top of the head that controls the body”. (Augarde, 1998, P. 36) Within the definition the word ‘controls’ stand out and tells us, that by not keeping this organ in a well state, this could lead to other parts of the body deteriorating. 
By researching these two words, I have found a connection with mental health. Mental health is a current topic and is constantly being talked about in the media. Mental health is normally seen in a negative light. Bad mental health can be “too hard to express” (Donnelly, 2007, p.56). Telling people how you feel is difficult because not everyone understands. This can make people feel trapped “I so want to be free” (Donnelly, 2007, p.56). This expresses a sense of feeling captured and feeling like there is no way out. When dealing with these struggles it is important to remember “you are not on your own” (Donnelly, 2007, p.38). Constantly having negative thoughts can be draining and make you feel isolated.
Currently, on the television there are lots of campaigns, one of the main campaigns is ‘Get Britain Talking’. This campaign is urging the public to have a voice and get people to ask how people close to them may be feeling. Since the global pandemic, people have become a lot more aware of bad mental health, because people have felt isolated during lockdown. Mental health issues have become a lot more relatable. 
When trying to solve mental health Issues you need to “Identify the feelings you may have” (Christian, 2016, p.73). You need to discover and target the root of the problem. Dealing with negative thoughts can start to feel like they are “too tough to tackle” (Christian, 2016, p. 74). This is saying that being in this state of mind is like being in a constant battle. Bad mental health can feel like you are “irritated by everything and everybody?” ( Christian, 2016, p.66) this expresses how these feelings can make you feel as if the world is against you.
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Figure 1. Get Britain talking ITV campaign
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