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The same can be said for the corporate world: it never sleeps. Business intelligence is more crucial than it has ever been for companies to make decisions that are informed by data, despite the fact that the past two years have been challenging because to the international COVID-19 outbreak. The use of business intelligence trends like as artificial intelligence, the cloud, and mobility has contributed to significant advancements in BI tools and research systems. This research will discuss five of the most interesting and cutting-edge business intelligence products that are expected to be popular in 2022.
SaaS and Cloud Adoption
As a result of the COVID-19 epidemic, businesses and industries were forced into a state of emergency as they attempted to make sense of the situation. Because on-premises solutions were unable to meet the demands of a predominantly remote workforce, many companies were compelled to take a critical look at the business intelligence tactics they were already employing. This year, more businesses plan to move their business intelligence operations to the cloud, using either a private or public cloud or a SaaS solution. After the epidemic, many businesses are revising their spending plans in order to create place for the adoption of cloud infrastructure in preparation for the march toward remote and dispersed workforces. In 2021, just 25% of business workloads were hosted in the cloud, but by 2023, that number is expected to climb to 45%. Analytics is now widely recognised as a competency that is mission-critical for businesses, and organisations are not hesitating to use data solutions (Nogués & Valladares, 2017).
Data Literacy
The significance of integrating data analytics into every aspect of an organization's operations is slowly but surely becoming more widely recognised. Businesses are increasingly aiming to place an emphasis on putting insights first, rather than dividing analysis and decision-making into two distinct processes. They want statistics to guide every choice they make, from establishing objectives and crafting strategies to eventually taking action on those goals and plans.
But before they can accomplish that, they need to lay down a solid foundation of data literacy and continue to grow on it. What exactly does "data literacy" mean? It is the skill of being able to understand, write, and convey data in context, or, to put it more simply, the skill of being able to "speak data." It's essential to boosting user adoption and making the most of the usefulness of business intelligence solutions. Literacy in data management is essential for all people, irrespective of their work profiles or the kind of organisations they run (Management Association; Information Resources, 2015).
A skill set that can create change in any job at any level of any business is the ability to understand data, find insights, and ask the correct questions. The process of democratising data is one that owners of data-driven businesses need to do in order to close the data literacy gap that exists between data analysts and non-technical consumers. Companies should foster a data-first mindset to increase data literacy and encourage people to prioritise data. Training and programmes need to be implemented throughout all enterprises to teach teams how and where to perform data analysis and incorporate the insights gained into their work.
Investing in the professional development of staff members is worthwhile, despite the fact that doing so can be time demanding and challenging (Nogués & Valladares, 2017). According to a research conducted by the Data Literacy Index, increasing corporate data skills led to a 300 million pound to 500 million pound increase in company value in comparison to businesses that had lower data literacy rates. It is not anymore an issue of whether or not data literacy is necessary; rather, the question is whether or not businesses will make improving their data literacy a priority in 2023 (Janev, 2020).
Data Visualization and Presentation
Customers can be assisted in their comprehension of crucial insights via the use of engaging intuitive images. Users find it much simpler to comprehend large blocks of text and figures when business information is presented to them in the form of visuals and charts thanks to data visualisation. Data storytelling is the practise of putting data into perspective by constructing a narrative around important metrics and presenting that narrative to an audience in the form of dashboards, interactive reports, or stunning images (Janev, 2020).
The functionality of dashboard software is progressing from basic KPI monitoring to in-depth data analysis with the incorporation of interactivity and augmented analytics. Users are able to make information requests using natural language when utilising AI-ML, and the results may be seen in a style that is simple to comprehend. They are able to correlate data with context, which allows them to determine where to focus their attention at any given time and also allows them to establish alerts for changes in the data. Through collaboration, information providers and users, as well as external stakeholders, are able to coordinate their efforts in a single, centralised location. As a consequence of this, business intelligence software suppliers will be concentrating on ways to assist their customers in successfully telling data tales through the use of visualisations and dashboards (Management Association; Information Resources, 2015).
API and Automation
Even if developing a software package looks to be a more cost-effective option than acquiring one, businesses frequently struggle with the logistics of software development. When you include in the need to pull data from on-premise systems, the cloud, streaming apps, and other sources, the complexity of the situation skyrockets. For a shorter amount of time spent gaining insight, business applications should integrate smoothly across all interfaces, networks, and clouds.
By combining a piece of software with a number of different tools, a company may expand the capabilities of the programme. Program integration is commonplace; we make use of it even now, for instance, when we travel from Facebook to an eCommerce site without having to depart the application itself. This is an example of the API economy at action, and it is influencing both the present and the future of analytics. Business intelligence solutions are providing customers with insights as they are using their business apps (Loshin, 2012.)
Based on the findings of a research, by the year 2023, sixty percent of all firms will be capable of developing bespoke business solutions by merging elements from three or more distinct analytics systems. Automation is another movement in business analytics that enables applications within a business landscape to activate processes in response to changes in data. These workflows can be triggered depending on the changes in the documentation.
The elimination of human data processing is required for analytics to expand up to larger and more complicated data volumes. Automation is necessary. Business intelligence may be defined as the ability to quickly analyse data and make decisions. Automation of business operations can speed up these procedures, making it simpler to obtain answers (Blokdyk, 2020).

Natural Language Processing (NLP)
It is anticipated that the worldwide NLP market, which was valued at £11 billion in 2022, would increase to £50 billion by 2026, at a compound annual growth rate (CAGR) of 28.48%. NLP eliminates the need for any programming language, hence closing the gap that has traditionally existed between humans and computers. Users are able to engage with the data by asking questions in the style of a dialogue, such as "what was the revenue for the last quarter of a company?" (Janev, 2020)
Voice-based searches are rapidly becoming more popular as an alternative to text-based inquiries. Software manufacturers make data finding more simpler and more intuitive for end users by combining this feature with voice-activated digital assistants that are available on mobile devices. Natural language generation (also known as NLG) is the process by which software may produce responses that do not require a high level of technical expertise to comprehend (Blokdyk, 2020).
In the world of business, natural language processing (NLG) is one of the most cutting-edge innovations in business intelligence. It translates the most important insights gained from a data visualisation into everyday language, making it easier to comprehend and act upon the information gained. Non-skilled users will be able to use analytics insights as natural language processing (NLP) continues to develop and mature in the analytics arena. This will make it possible for non-skilled users to use analytics (Nogués & Valladares, 2017).
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