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Abstract-



Discussion of this research paper is focusing on analysing the impact of the current financial crisis on the spending behaviour of customers within the context of London and in that regard the supermarket industry case study is analysed for the delivery of clear knowledge to the readers regarding this aspect. On this note, it is noticed that during the coronavirus pandemic situation the economic condition of the UK and also in London have faced a major crisis and for this it has adverse effects on the spending of the customers in case of purchasing their desired items from the supermarkets. In the specific time customers are focusing on managing their purchasing activities based on taking discounts and for this the new retailer organisation of London forecast to at value within the purchasing operations of the consumers to maintain customer attractiveness. In that case the major issue that the organisation leaders of the supermarket industry have faced is the lack of clear knowledge about the purchasing habits of the customers in that economic crisis.
This present discussion has been focusing on analysing the impact that the economic crisis of the UK has had on the purchasing habits of customers in London's supermarket industry. In that context, it is noticed that due to the presence of economic recession within the context of the UK the customers of London are reducing their purchasing habits and that stated that the spending process of customers became low which is resulted due to the high price of different products. Therefore, at the time of collecting data the researcher uses a primary research approach and both the qualitative and quantitative data collection methods are used. The usage of mixed Data collection method within this present study allows the researcher to get relevant information from the interview and survey participants based on their experiences about the impact of the economic crisis on the spending behaviour of customers in London. 
The discussion will scrutinise the literature review of the impact of the current financial crisis on consumer spending behaviour that the UK is facing. Some theories and models related to the variable financial crisis will also be discussed in detail. The current financial effect on customer buying habits and the challenges and strategies to overcome this crisis period will be discussed here thoroughly. 
The researcher has used survey and interview methods to collect real-time data regarding the research topic. The survey has been done on 10 people and an interview was conducted with 5 market researchers. From the collected data, it has been analysed that the financial crisis due to the pandemic has changed the buying behaviour of the people in the UK. They have been using cheaper products, buying items with discounts, and only purchasing the necessary products. Thus, from this analysis, it can be stated that the pandemic has caused a declining economy which changed the buying behaviour of people in London. 
Therefore, some recommendations have been provided where the government agencies can make teams which will create strategies to overcome the issues. Along with that, companies should hire professionals to do market research in order for them to know the market trends and prices so that they can offer the best possible products and services to people. 
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[bookmark: _Toc134373677]1. Introduction 
[bookmark: _Toc134373678]1.1 Background of the research
The behaviour of the customers is playing an important role in the economic condition of any country as it focuses on the decision-making operations of customers at the time of purchasing any product or service. In the current context of economic instability within the context of London hits the confidence level of customers to manage their purchasing activities in a developed format (Westbrook and Angus, 2021). In that regard, it is noticed that almost half of the customers of the UK are showing their negative responses regarding the economic perspectives of this country. During the COVID-19 lockdown period the economic condition of the UK and especially in London has faced a hot and that delivers an adverse impact on the spending of customers. Within this respect, it is observed that the current financial crisis decreases the purchasing operations of customers and in that case customers are trying to purchase from discounts. The process also resulted in a move of consumers in London to a new retailer to add value for money at the time of purchasing (Iopscience, 2023). 
     In that case, it is encountered that the current crisis in the economic condition of the UK has resulted in the increasing rates of living costs of people of this country and especially in London. For this, among all the customers of this country, approximately 81% of them have completely changed their shopping habits (Mckinsey, 2022). Because of the availability crisis in the economic condition of the United Kingdom, the loyalty of the customers towards the business organisations cannot be taken for granted as this situation has made a complete change in the buying behaviour of the customers. 
On the other hand, it is encountered that among all the customers of this country, approximately 27% of them are trying to use digital shopping methods to purchase their desired items. This changing habit is observed among the consumers as they try to make comparisons with the price of different brands within the digital shopping platforms to select their preferable items with a pocket-friendly budget. Furthermore, with the changing economic condition of the country, the spending process of customers has changed and this is evident with the fact that approximately 29% of the consumers prefer the 'buy now and pay later" method. On this note, the retailers of the UK and especially in London have decided to deliver support to the buyers by managing the timely promotion of their services. Therefore, organisations have decided to produce gift vouchers and coupons for the customers for tracking their functions in regard to shopping (Caris, 2023). 
It clearly stated that the economic crisis has a major impact on the financial decisions that people have made in the case of leading their daily life operations based on the purchasing process of various products from supermarkets. Based on the research of pending behaviour of customers in London during the financial crisis is helping to measure the downtown of purchasing decisions of customers during that specific time. For this, the current research paper is trying to deliver in-depth knowledge to the readers about the potential changes that have been encountered within the consumption decision as well as the priority of the customers in regard to the recession of the economy. 
[bookmark: _Toc134373679]1.2 Aim 
The basic aim of this research is to examine and analyse the impact of the current financial crisis on the spending behaviour of customers within a supermarket industry in London.
[bookmark: _Toc134373680]1.3 Objectives
The objectives that are selected by the researcher for carrying out the entire research study are presented below:
· To gain an understanding of how the current financial crisis affects buying behaviour of customers of supermarkets.
· To identify specific trains that exist within the consumer spending procedure in London in response to the financial crisis.
· To examine whether the preferences of customers have adapted differently within various demographic groups as a result of the economic volatility.
[bookmark: _Toc134373681]1.4 Research question 
The question of this research paper that is selected by the researcher are listed under:
· How does the financial crisis influence the spending habits as well as behaviours of customers of supermarkets in London?
· How do the preferences of customers adapt during the economic crisis?
· How can customers prepare to be more efficient during an economic crisis?
[bookmark: _Toc134373682]1.5 Problem statement 
The basic problem that is associated with this area is that the leaders of different organisations and especially the leaders of retailer organisations or supermarket industry in London cannot measure the spending behaviour of customers in a proper way. For this, the leaders of supermarkets are not able to set specific strategies within their organisational service area to maintain the proper spending process of customers during the economical crisis of this country. In that regard, it is observed that among all the customers of London, approximately 64% to 65% of the customers are intended to buy fewer goods and services due to the rising process of different products from the supermarkets. Thus, the management team of various supermarkets are lacking the confidence to create values for their customers to set proper behaviour among customers at the time of purchasing different items. The other problem that is associated with the spending habits of customers is that the economic crisis is decreasing or limiting the purchasing of consumers by increasing the prices of products or services in supermarkets (Valaskova et al., 2021). The leaders, as well as the management team of the supermarkets, cannot find any specific way to influence the spending behaviour of consumers in the situation of the financial crisis, and that resulted in the decreasing sales in business of various companies. 
[bookmark: _Toc134373683]1.6 Purpose of the study
The main purpose of this study is to investigate the spending behaviour of customers in London during the financial crisis. Results that are acquired through the completion of the study must help to measure and analyse the ways through which people react to the economic shocks. The findings of this research must help readers or the management team of the organisations to get knowledge about the ways through which they can easily deal with this type of downturn. It also will help to take preventive measures for the leaders of the organisation to deal with the economic causes for managing effective purchasing habits among customers to continue sales in business.   
[bookmark: _heading=h.kwjed1umzpp7]
[bookmark: _heading=h.uj92jsuw16p9]

2. Literature review
Customer buying behaviour:
Increasing the price rates of everything is the main and important place of concern of consumers of the UK, who are giving transparent proof of dealing down. Mostly half of the buyers in the Uk have given a negative point of view about their country's financial outlook. The whole pessimism about financial recovery has fallen in 2022 September but stayed at an excessive level during lockdown times during COVID-19. The percentage saying that pessimism has doubled in size is greater than the percentage in October 2021. Commonly customers are now changing their usual retail stores to buy more products with discounts. The majority of consumers have moved to new retailers for the value of prices, money, and promotions, especially for baby boomers and Gen Z. Besides all categories, the majority of customers are moving to private-label alternatives. Even for the holiday special shopping, many customers are thinking of spending less money this year. These reveals are based on the collected survey information in UK between 23rd September and 2nd October 2022 (McKinsey, 2022). 
The behaviour of online customers is increasingly vital, as consumers are still finding products even if they are not shopping actively. The research shows that this basaltic online shifting system will stay here. In the beauty, fashion, and telecommunication groups, the percentage of buyers who say that they will buy or look forward to online shopping instead of shopping from stores for the next six months. It will endure seriously higher than pre-epidemic levels. In the sector of fashion, most people may choose to get back to retail store shopping to touch, look and try the products. Besides that new habits have approached throughout online shopping that have switched the ways customers buy. The research also reveals a compatible movement in the views around different groups of age. Still, the young generation is interested in shopping online, and customers aged 35 and above have increased in numbers who are shifting to online stores from retail stores (L’Estrange and Allen, 2021). 
Financial crisis:
The Bank of England sought to stalk a sharp cash out in Britain’s 2.1 trillion pound government debt market, increasing its extremity purchasing to the debt that is linked with inflation. The fall in the debt prices of the government and the following rush in yields had given the threat to destroy the pension industry of the country. It also damaged the market of housing and increased the risks of recession in the larger financial system. Already the financiers were tense about the big amount of the cuts to taxes and subsidies for energy that were promised by the newly elected Prime Minister Liz Truss. After that, the Finance Minister again declared more tax cuts. Alternatively, without paying attention to the promises made by the Financial Minister for the growth of a stronger economy, financiers took this matter as a fear. They expect that inflation is increasing by the budgetary policy which is unfunded, which they think is constraining the Bank of England to accelerate its interest rate raising. Against the U.S. dollar, the sterling moved smoothly which adds the pressure of inflation upon a country that depends on shipping for its food, fuel, and other goods. For the BoE even more distressing is the surrender of government debts leaped, specifically for those bonds which are long-term, raising problems in the industry of Britain’s pension (Economictimes, 2023). 
Dr. Anna Valero explained that the financial crisis of the UK has emerged because of some brand-new and long-established factors. The elevated inflation rate, elevated bank interest rates, and screwing up budgetary policy appear against the background of especially poor growth of productivity in the UK as the economic disaster which is dragging actual wages. The crisis of energy that is triggered by the conflict between Russia-Ukraine is considered a main and dominating reason behind the recent living-cost crisis of producing family bills in Britain. The recovery of post-COVID which is weak, and the aftereffect of Brexit's uncertainties from the time the UK left the European Union in 2016 are some vital factors. Also, excessively low investment for years is considered an outcome of the financial crash that appeared in 2008 and is also the main reason behind the mess of today. The current austerity decade compounded the situation as normal families are hit by the cuts and the education system is degraded and health facilities are the main basis of any economy that is growing. Things became worse again when the energy rates were impacted hugely by the conquering of Ukraine by Russia. As a result, the crisis of living costs has been evoked. The final reason for this commercial crisis is the current mini-fiscal policy by the Truss government which included a proposal of tax cuts which is unfunded. This sabotaged the market dependence in both the UK government and the economy of the UK (England, 2023).
The current financial effect on customer buying:
The common financial factors which mostly affected the call for customer goods are wages, employment, inflation, consumer confidence, and interest rate. The wage level is also affecting the spending of buyers. The unemployment problem is one of the leading financial factors that says everything about the call for customer goods. The inflation rate also affected the prices and of course, it will impact the spending of buyers on goods. Normally the higher rates of interest mean compact financial status which makes it tougher for the buyers to get the required money for bigger purchases. Another vital factor that is affecting the order for customer goods is consumer confidence. Generally, calls for customer goods will increase when the financial system of making the goods will grow (Istanti et al., 2020).
Specific traits of people spending of consumers in response to the financial crisis
According to Hampson and McGoldrick (2017) when a financial crisis is seen in a particular economy, there are many aspects that change due to the turbulent condition. There are normative stressors which are created through economic crises which also affect people even after the economy becomes stable. Consumer adaptation is very much challenging for these stressors. In accordance with Voinea and Filip (2011) there can be some major changes in consumer behaviour due to the financial crisis in a country. Consumer behaviour has been changing throughout the years along with their conception and interpretation of goods and services. The equivalency between quality and price is being understood by people more nowadays as they are learning to analyse more. The choices of consumption of products and services are both emotional and physical in which the main aim is to get a good feeling about the purchase. Therefore, rising prices have been one of the major concerns for consumers in London, UK. Most of the British people are aware of the economic condition of the country and they also have a negative perspective on it. Among all the drivers, the one that is mostly affecting consumers’ buying behaviour is a price hike (McKinsey, 2022). 
Due to this, income declines have been seen. People are more likely to make their choices by consulting with their families and also, they are planning their purchases before going shopping. The aspects that are working here are buying the necessary things and achieving buying efficiency. At this time online shopping platforms provided more shopping comparisons to people. Therefore, people became more inclined towards using the online sites of supermarkets for buying stuff. For example, one of the largest UK supermarkets, Sainsbury's which is headquartered in London, introduced multi-buy offers to attract more people (Dudovskiy, 2023). 
Challenges and strategies of the financial crisis on customer buying:
Coronavirus has shown customer panic buying, changing discretionary spending, herd mentality, and part of the media that influence customer behaviour. Then, when the novel coronavirus increased globally, the pattern of money spending by time, capacity, and span of purchases indicates all these challenges which put an effect on customer behaviour. Panic buying is generally known as behaviour shown by customers where they buy surprisingly big amounts or an uncommonly diverse range of goods. Herd mentality is described as a sequence of thoughts or behaviours of each person in a group, that appears without any determined collaboration by a leading shape. Customers re-assess behaviours at the time of the 2008 economic crisis in addition to their financial environment are considered as the change of discretionary spending. In the time of information, mass media has a vital role in making, and reconstructing and it has produced panic and anxiety among the public during the pandemic period (Loxton et al.,2020). 
By building a tragedy planning team, using framework planning to improve cash flow, cutting costs ruthlessly, using the largest expense fairly, and hoarding cash this crisis can be overcome (Petrik, 2020).
Literature gap:
Complexity theory, epidemiological model, and theory of reasoned action are used to complete the research. As the theories and models are already used by other researchers, a gap in the literature is spotted and this has decreased the value of this research.
[bookmark: _heading=h.2s8eyo1]

[bookmark: _Toc134373685]3. Research methodology 
[bookmark: _Toc134373686]3.1 Research principle and approach 
The approach of the research is the procedure that is selected by the researcher to collect, analyse, and interpret data about a specific phenomenon (Tyagi et al., 2021). After making a thorough analysis of different types of research approaches in this present research paper the research selects the primary research approach. Engagement of the specific approach within the research paper helps the research to prioritise and analyse the general means of the economic crisis that is presented within the context of London to measure the spending behaviours of customers at the time of purchasing their desired items. Therefore, this specific approach allows the researcher to acquire relevant information from the people who are highly associated with the purchasing operations of customers. The primary advantage of using this approach is that it helps in acquiring real-time data based on the experiences of people (HR and Aithal, 2022). Therefore, there is the presence of limitations in the case of using this approach as it lacks a logical investigation process at the time of collecting data for the research work (Sharma and Kumar, 2022). 
The maintenance of validity and reliability within the research operation is performed based on the collection of data from the participants who have a strong connection with the topic of the research. In that regard, it can be mentioned that the collection of the primary data in this current research paper is performed by the researcher by engaging customers and the management team of different companies in London. It helps the researcher to acquire proper data from the participants who have experiences with the impact of the economic crisis on the spending habits of customers in London. The process helps to manage validity and reliability within the data that are gathered and presented in front of the others for offering a clear knowledge to them. 
[bookmark: _Toc134373687]3.2 Research design 
The design of the research is noted as the tool or technique that is used by the research to collect proper data for meeting the purpose of the study (Bloomfield and Fisher, 2019). In this present research work, survey and interview are the two different types of research designs that are applied by the researcher to acquire proper data. The engagement of Survey design within the research allows the research to collect data from customers of different organisations to take responses from them regarding their spending behaviour during the economic crisis in London. Therefore, the usage of the interview process also creates validity within the research work as it helps the research to gather information from the organisational leaders about the changes that they have encountered in the purchasing habit of customers in regards to the presence of economic crisis in the UK.
[bookmark: _Toc134373688]3.3 Data collection and sampling methods
The data collection method helps in collecting data for presenting proper results in front of the readers (Lobe et al., 2020). Interviews and questionnaires are used within this present research paper for the collection of relevant data to measure the impact of the economic crisis on the spending behaviour of customers in London. The interview process helps the researcher to select the ideal candidate for collecting relevant data and it also helps the researcher to conduct detailed evaluations of the results that are acquired based on the responses of the interviewed person (Jentoft and Olsen, 2019). It clearly stated that the implementation of the interview method helps the researcher to acquire in-depth knowledge about the participants and also helps in the collection of their responses about the changes in the overall sales of the company that they have identified within the business due to the presence of changes in spending habits of customers in London. There is a presence of limitation in terms of using interviews as it restricts the number of participants at the time of collecting primary data (Sileyew, 2019). Therefore, the implementation of a questionnaire for the adoption of the data also requires extra time and that is identified as a major drawback of this data collection method. The usage of questionnaires within the data collection method is recognised as a cost-saving process and that helps the researcher to get flexible responses from the respondents to acquire real-time data from them (Siedlecki, 2020). 
A simple random sampling method is used for the selection of samples from a wide range of populations (Berndt, 2020). In that regard 10 customers of different organisations in London are selected to acquire data from them. 5 managers of various organisations in London are selected to get their responses regarding the impact of the economic crisis on the spending behaviour of consumers.
[bookmark: _Toc134373689]3.4 Data analysis method
The data analysis method helps to analyse gathered data in a proper format to deliver a clear understanding to the readers (Washington et al., 2002). The analysis of the interview or primary qualitative data is performed by creating a transcript of the answers that are offered by the interviewed person. Thus, the researcher in this present research annotates the transcript to conceptualise the gathered data to analyse all data in a proper format to get the result. The process helps the researcher to measure the changes that the organisational leaders in London are noticed due to the economic crisis within the purchasing habits of customers. 
On the other hand, the analysis of the primary qualitative data is performed based on the usage of survey monkeys. It helps the researcher to collect and store data from the responses of the customers to accomplish the better decision regarding the impact of the economic crisis on the spending behaviour of customers in London.  
[bookmark: _Toc134373690]3.5 Ethical considerations
At the time of performing the primary data collection method, the researcher follows some ethical considerations to maintain validity and reliability within the research. For this, the researcher sent a consent form to all the survey participants to take permission from them to ensure their active participation within the primary quantitative Data collection method. Therefore, the interview participants are also informed regarding the overall procedure that is used during the interview process for acquiring their responses regarding the topic of the research. Furthermore, the researcher is not manipulating the answers of all the participants of the primary data collection method.
[bookmark: _heading=h.1ksv4uv]
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[bookmark: _Hlk134390707]Table 1: Descriptive Statistics for Age, Gender, and Income level

[bookmark: _Toc134373692]4.1 Survey findings and Analysis 
A survey has been conducted among different demographics in order to know how consumer behaviour has changed due to the financial crisis in London, UK. For the survey, 10 people from different demographics were asked to participate. From this survey, real-time data was gained as people answered the questionnaire provided by the researcher with questions related to research problems. Therefore, the findings and analysis of the data obtained from the survey have been discussed below.

                  


1. Which age group do you fall into? 
As the survey was not done within any specific population, people selected for the survey were in different age groups. It can be known from the survey results that 40% of the respondents are 18 to 25 years of age, another 40% of the people were between 26 and 40 years, and the rest 20% were more than 41 years of age. Thus, among the 10 people who participated in the survey, 4 were between 18 and 25 years, 4 people were between 26 to 40 years and 2 people were above the age of 41 years. 
2. Select your gender.
For understanding the people, their buying behaviour and how it has changed it is important to know their gender as it narrows down the demographics. According to the survey results, 30% of the people participating in the survey are male, 50% of the people were female,10% have selected the option ‘others’ and another 10% preferred not to say. Therefore, 3 people were male, 5 were female, 1 selected others and 1 individual did not prefer to reveal their gender. 
3. How many members do you have in your family?
It is necessary to understand how many members each respondent has in their family. Buying behaviour depends on the number of people a family has. For the survey results, it has been known that 10% have 1 or fewer members, 20% of the respondents have 6 to 10 family members, 60% have 2 to 5, and another 10% have more than 10 members in their family. Thus, among the 10 respondents, only 1 has 1 or less than 1 person in their family, 6 have between 2 to 5 people, 2 have 6 to 10 people and 1 has more than 10 people in their family.

4. What is your employment status?
Buying behaviour has a great influence on the employment status of an individual. For this reason, this question has been added here in order to know whether they can afford to deal with the financial crisis. It has been derived from the survey results that 30% are employed full-time and another 30% are employed as part-time employees. Other than that, 20% of the respondents are currency-seeking opportunities, 10% are retired and the rest of the 10% preferred not to say. Therefore, it can be known that 3 people were full-time employed, another 3 were half-time employed, 2 were looking for jobs, 1 was retired and another 1 preferred not to choose any specific employment status. 




5. What is your household income?
Household income is another important factor that changes the buying behaviour of people. During the financial crisis, it is very common for changes in household income which ultimately affect the buying behaviour of people. From the survey, it has been retrieved that the household income of 40% was less than £30,000, 30% of the respondent’s household income was between £30,000 and £50,000 and another 30% of individuals’ income was £50,000 - £100,000. Thus, it can be stated that among the 10 respondents, less than 30,000 household income was of 4 people, £30,000 - £50,000 and £50,000 - £100,000 household income were of 3 respondents each. 
6. How many dependents are there in your family?
According to the survey results, only 10% of them do not have any dependents in their families. 60% of them have 1 to 2 dependents, 20% have 3 to 5 and another 10% of the respondents have more than 6 dependent members in their families. Among the 10 respondents, 1 does not have any dependents, 6 have 1 to 2, 2 people have 3 to 5 and 1 has more than 6 dependent people. In most families there are dependents as every member of a family cannot work like children. Thus, it is important to know how many dependable members are there in the families of the customers of supermarkets so that it can be understood how they are managing the financial crisis in the country. 
7. Which of these is your living status?
It is derived from the survey that 40% of the respondents were homeowners and 30% were renters. Other than that, 20% were lessees and 10% of them did not prefer to say anything. Therefore, among the 10 respondents, 4 people were homeowners, 3 were renters, 2 respondents were lessees and 1 individual preferred not to say. There is great importance of living status for understanding how people can cope with the financial crisis of the country. Therefore, it can be stated that people who were homeowners did not have much problem, however, people who are resenting a place faced a problem.  
8. On which products or services do you spend the most?
It is necessary for people to know which products and services they spend the most on. As people selected for the survey were from different demographics, it was important for the researcher to understand in which aspect they spend most of their money in order to understand their buying behaviour. For this reason, the question was included and from the results, it is known that people spend mostly on clothing products as it was selected by 30% of the respondents. Other than that, fast food is mostly bought by 20% of people, 20% buy beauty products the most, 20% of the respondents buy electronic goods and 10% invest the most in other products or services. Thus, among 10 people, 3 invest the most in clothing products, 2 spend on restaurants, fast food chains and catering, 2 spend the most on beauty products, on electronic goods 2 people spend the most and lastly, 1 respondent spend the most on others. Therefore, it can be known that people have different interests which can be seen from the money they spend on products (Voinea and Filip, 2011). 
9. What do you see first when buying a 
product?
For 50% of respondents, price matters the most. Other than that, quality, purpose and brand name were selected by 10% each, and 20% selected others. Among the 10 respondents, 5 people see the price of the product before buying, quality, brand names and purpose of the product are the most important factors for 1 person each, for 2 people it is others as for them other factors matter the most for buying stuff. Thus, it is also understood that price has been the most significant thing for people recently to buy stuff. People have different buying habits and they spend their money on different products and services as known from the previous question. Therefore, they also look for different factors while buying stuff and attempting to buy any products. Some people see the price of a product and compare it to similar products and some look for the products with the best quality. For that reason, this question was added to know what people mostly see before buying any product to analyse consumer behaviour (Voinea and Filip, 2011).
10. Do you usually plan ahead or decide at the time of purchase?
It is important for the researcher to know if people in London make decisions beforehand or if they make buying decisions when purchasing. It can be seen that 1 individual has not responded to this question. Therefore, from the received responses it can be derived that 22.2% of the respondents plan ahead of purchasing, 33.3% make decisions while purchasing the products and 44.4% do both. Among 9 respondents, 2 people plan before doing their shopping, 3 people make decisions while purchasing and 4 people do both as necessary. Therefore, it can be analysed from the results that most people in London make and change decisions while purchasing stuff. There are various levels of purchasing such as problem recognition, information search, alternative evaluation, making purchase decisions and post-purchase evaluation (Nicasio, 2022). 
11. Are you aware of the financial crisis in the UK?
From this question, it is known if the people of London are aware of the financial decline of the country. It is derived from the survey that 80% of the respondents have stated that they are well aware of the financial crisis in Britain. 10% of them stated they did not know about this and 10% selected the option ‘maybe’. Thus, among 10 people, 8 had an understanding of the UK’s economic conduction, 1 did not have the same and 1 people were not sure about the fact. Thus, it is known that most people in the UK are aware of the financial crisis as it is directly related to their buying behaviour. There has been a sharp fall in the UK’s economy which has also affected the businesses and people residing in the country. It increased the risk of recession and the debt prices also fell. Therefore, the people of London also need to have proper knowledge about the poor economic condition of the UK as it is linked to their daily expenditure (Mackintosh, 2022). 
12. In your opinion, has the cost of living increased in London?
From the survey, it can be retrieved that 50% of the respondents have stated that their cost of living increased, 40% stated a negative answer and 10% selected the option ‘maybe’. So, among the 10 respondents, a total of 5 people stated that their living cost in London has increased, 4 people negated the fact and 1 did not have proper knowledge about it. From these findings, it can be analysed that the cost of living has increased due to the financial crisis in the UK. As the financial crisis was seen in the UK, it was also seen that prices of products and services also increased across the country. Prices of products which are used by people in their daily life also increased. This created a problem as the cost of living also increased for people. There are many people in London who participated in the survey who did not know or faced the consequences of the problems of the financial crisis (McKinsey, 2022).
13. How satisfied are you with your purchasing process and the fulfilment of your needs and demand?
It can be derived from the survey that 10% of the respondents were satisfied, 20% were neutral, another 20% were dissatisfied and the rest of the 50% were very dissatisfied with the process of purchasing as their needs and demands were not fulfilled. So, 1 individual was satisfied with their purchasing experience, 2 were neutral, the one 2 were dissatisfied and most of the respondents which is 5 people were very dissatisfied. Therefore, it can be stated that customers of UK supermarkets were not satisfied with their purchasing experience because of the price hike which restricted the fulfilment of their demands and needs (Dudovskiy, 2023). 
14. How has your buying behaviour changed due to the financial crisis?
The changes in spending habits have been considered by most people in London. From this question, the way people’s buying behaviour changed has been known. 40% of the respondents stated that they limited their purchases and bought a very minimum number of products. 30% have stated that they have been spending only on necessary products and the other 30% said they are purchasing the cheapest items. Therefore, among the 10 respondents, 4 said that they limited their purchases, 3 stated they are only buying necessary items and the other 3 said they are opting for the cheapest items. Thus, it can be stated that most people limit the number of products they are purchasing due to the increased cost of living (McKinsey, 2022).
15. Rate your shopping experience after the price rise in London.
A rating system was provided by the researcher to see how much people in London and their shopping experience are affected by the financial crisis of the UK.It can be derived that 30% or 3 people rated 4 about their experience in purchasing goods and getting services when product prices are increasing. Along with that, 1, 6 and 8 have been rated by 10% or 1 person for each rating. Other than this, 2 and 6 have been rated by 20% or 2 people. Thus, the experience of the supermarket customers in the UK was mostly bad due to the increasing product prices (Dudovskiy, 2023).






















[bookmark: _Toc134373693]4.2 Interview Findings and Analysis 
Interviews have been conducted by the researcher in order to know the market condition and market standards. 5 professionals have been chosen who are experienced in market analysis so that consumer psychology can be understood in a better way. The information gathered from the market researchers has been discussed below.
1. What do you think were the main trends in London before the financial crisis?
The first market researcher stated that people in London spent most on clothing, products, footwear and other apparel. Other than that, they also spent on food items, beauty products, electronic products and many more. 
According to the second and third interviewees, they mostly focused on services rather than products. They stated that along with the mentioned products London citizens also spent on transport services. Other than that, fuel and power, housing were also some of the things people spent their money on. 
2. What changes have you noticed in the buying behaviour of people recently?
All the selected market researchers answered the same when this question was asked. As of 5 market researchers, all the people in London could experience the change in the economy as the prices of products and services increased. While researching the market they also noticed some changes in people’s spending habits. People only spent on necessary products. They also have seen that people preferred mostly cheap products and the stuff that is needed by them. For example, instead of buying unnecessary clothes, they spent their money on food items. 
3. What challenges do you think have been faced by UK people due to these changes?
As stated by the fourth interviewee, the pandemic caused a lot of issues for the people in London. As the outbreak of Covid-19 posed a threat to the economy, it continued to create problems in the country’s economy. Living costs increased along with necessary services and products. 
In accordance with the fifth interviewee, people faced problems in terms of financial aspects after the pandemic such as unemployment, and the declining economy of the country, all affected individual income. People panicked when the pandemic started and started to buy stuff in huge amounts. This also created a financial disruption which also impacted badly after the pandemic.
[bookmark: _heading=h.zad45fa3q74i]

[bookmark: _Toc134373694]5. Conclusion and Recommendations
[bookmark: _Toc134373695]5.1 Conclusion 
Linking with the objectives 
Objective 1:  To gain an understanding of how the current financial crisis affects buying behaviour of customers.
This objective links with the survey questions 7, 8 and 9 and 2nd and 3rd interview questions. From the findings, it has been known that the buying behaviour of Londoners has changed due to the financial crisis. People have been limiting their purchases, looking for cheaper options in products and only buying the necessary products. To save money it has been important for people to opt for these options. From the literature, it is known that after the pandemic people are changing their retail buying behaviour and changing their go-to retail stores for better value for money and discounts. Thus, this objective has been successfully linked with the findings. 
Objective 2: To identify any particular trends that exist with regard to consumer spending in London in response to a financial crisis.
This objective has been achieved through the 1st interview question and the 3rd and 4th questions of the survey questionnaire. From the survey findings, it is known that there are many factors on which people spend their money, like food items, clothing items, electronic products, beauty products and more. From the interview, it has been known that people in London have changed their buying habits. They have been buying more food products than clothing items as it is a necessary item. Thus, in this manner, the objective has been achieved.
Objective 3: To examine whether consumer preferences have adapted differently within different demographic groups as a result of economic volatility.
The 1st, 2nd and last questions of the survey are related to this objective. From the findings, it has been known that there are many age groups who have been affected by the financial crisis despite their gender. Thus, it is expected that people had different experiences in terms of the changes in buying behaviour. From the Theory of Reasoned Action, it is known that consumers buy products with a rational decision. Thus, in different demographics, it is common to adapt to the changes differently which helped in linking the objective successfully.
Limitations of the research 
The researcher faced a problem regarding the knowledge of the respondents in the survey. As random sampling was used people were selected haphazardly and the researcher could not evaluate their knowledge. Therefore, many people skipped questions and many people might not provide any proper answers from their limited knowledge. This affected the survey results which further affected the research outcome. 
[bookmark: _Toc134373696]5.2 Recommendations
More market research: It is recommended to businesses in London to involve more in market research. They must hire professionals who will show the trends of the market. The prices, quality and the required products by consumers could be known by market research. Therefore, businesses can also lower the prices by considering profit of their own in a way that people would opt for their products. In this way, businesses can grow and most importantly people can buy necessary stuff more effectively (Cint, 2023).
Making strategies: It is also recommended to businesses and government agencies to build teams which will make strategies to overcome the issues. In the economic crisis of a country, the government has to take initiative so that the financial condition is improved. Therefore, in the financial crisis of the UK, the government and its agencies need to make teams with experienced professionals who will make strategies to mitigate the problems of increased living costs, prices of necessary products and many more. In this way, people living in the UK can also be benefitted from this as they will be able to buy the stuff they want.
[bookmark: _heading=h.1anb13r2io8n]
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	                                             Participant information sheet


          Dear Participant,

     My name is Vasile Silviu Bracau, an undergraduate student at the University of Wales Trinity Saint  David, conducting research on supermarket consumer spending behaviour in London amidst the financial crisis. I invite you to participate by answering the attached questions regarding your opinions, experiences, and views.      
Your participation is voluntary and confidential, allowing you to express your thoughts anonymously. You may withdraw at any time. The questionnaire should take around 10 minutes, with no time constraint or right/wrong answers.
Please also complete the attached consent form and feedback sheet. Upon analysing the data, I can provide you with the findings upon request. The results will be shared with the university and relevant authorities.
Thank you for your participation. If you have questions, feel free to contact me.

Name & Email address of Researcher
   Vasile Silviu Bracau
1919081@student.uwtsd.ac.uk
Tel: +447436246721
















	
                                                Participation consent form
	
Please tick the box bellow to confirm your consent and agree to the terms of the research.

· I confirm that I have read and understand the information sheet for the above study. I have had the opportunity to consider the information, ask questions and have had these answered satisfactorily.
· I understand that my participation is voluntary and that I am free to withdraw at any time, without giving any reason.
· I understand that any information given by me may be used in future reports, articles or presentations by the research team.
· I understand that my name will not appear in any reports, articles or presentations.
· I agree to take part in the above study.









Ethical Form Approval








             Dissertation Questionnaire Research: Consumers spending behaviour in London



1. Which age group do you fall into? 
· 18 - 25 years 
· 26 - 40 years 
· 41 and above 
2. Select your gender.
· Male 
· Female
· Others
· Prefer not to say
3. How many members do you have in your family?
· 0-1
· 2-5
· 6-10
· More than 10
4. What is your employment status?
· Employed Full-Time
· Employed Part-Time
· Seeking opportunities
· Retired
· Prefer not to say
5. What is your household income?
· Less than £30,000
· £30,000 - £50,000
· £50,000 - £100,000
· More than £100,000 
6. How many dependents are there in your family?
· None
· 1-2
· 3-5
· More than 6.
7. Which of these is your living status?
· Homeowner
· Renter
· Lessee
· Other
· Prefer not to say
8. On which products or services do you spend the most?
· Clothing items
· Fast food, restaurants and catering 
· Beauty products 
· Electronic products 
· Others 
9. What do you see first when buying stuff?
· Price
· Quality
· Purpose 
· Brand name 
· Others
10. Do you usually plan ahead or decide at the time of purchase?
· Plan ahead 
· Decide while purchasing 
· Both 
11. Are you aware of the financial crisis in the UK?
· Yes 
· No 
· Maybe 
12. In your opinion, has the cost of living increased in London?
· Yes 
· No 
· Maybe 
13. How satisfied are you with your purchasing process and the fulfilment of your needs and demand?
· Very Satisfied 
· Satisfied 
· Neutral 
· Unsatisfied
· Very unsatisfied 
14. How has your buying behaviour changed due to the financial crisis?
· Purchasing became limited 
· Spending only on necessary items 
· Having the cheapest products and services 
15. Rate your shopping experience after the price rise in London.
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APPLICATION FOR ETHICAL APPROVAL



In order for research to result in benefit and minimise risk of harm, it must be conducted ethically. A researcher may not be covered by the University’s insurance if ethical approval has not been obtained prior to commencement.



The University follows the OECD Frascati manual definition of research activity: “creative work undertaken on a systematic basis in order to increase the stock of knowledge, including knowledge of man, culture and society, and the use of this stock of knowledge to devise new applications”. As such this covers activities undertaken by members of staff, postgraduate research students, and both taught postgraduate and undergraduate students working on dissertations/projects.



The individual undertaking the research activity is known as the “principal researcher”.



Ethical approval is not required for routine audits, performance reviews, quality assurance studies, testing within normal educational requirements, and literary or artistic criticism.



Please read the notes for guidance before completing ALL sections of the form.



This form must be completed and approved prior to undertaking any research activity. Please see Checklist for details of process for different categories of application.  



SECTION A: About You (Principal Researcher)

		1

		Full Name:

		Vasile Silviu Bracau



		2

		Tick all boxes that apply:

		Member of staff:

		☐

		Honorary research fellow:

		☐



		

		Undergraduate Student

		☒		Taught Postgraduate Student

		☐		Postgraduate Research Student

		☐





		3

		Institute/Academic Discipline/Centre:

		University of Wales Trinity Saint David (London Campus)

Winchester House





		4

		Campus:

		London Campus





		5

		E-mail address:

		1919081@student.uwtsd.ac.uk



		6

		Contact Telephone Number:

		

07436246721



		

		For students:



		7

		Student Number:

		1919081



		8

		Programme of Study:

		 BA HONS Business Management



		9

		Director of Studies/Supervisor:

		Dr Alfred Mensah












SECTION B: Approval for Research Activity

		1

		Has the research activity received approval in principle?

(please check the Guidance Notes as to the appropriate approval process for different levels of research by different categories of individual)

		YES

		☒		NO

		☐

		

		

		Date



		2

		If Yes, please indicate source of approval (and date where known): Approval in principle must be obtained from the relevant source prior to seeking ethical approval

		Research Degrees Committee

		☐		



		

		

		Institute Research Committee

		☐		



		

		

		Other (write in)



		☒		Dr Alfred Mensah







SECTION C:  Internal and External Ethical Guidance Materials

		

		Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, location-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines. You may add rows to this table if needed.



		1

		UWTSD Research Ethics & Integrity Code of Practice

		☒

		2

		UWTSD Research Data Management Policy

		☒



		3

		[List any other relevant documents here]

		☐







SECTION D: External Collaborative Research Activity

If there are external collaborators then you should gain consent from the contact persons to share their personal data with the university. If there are no external collaborators then leave this section blank and continue to section E.

		1

		Institution

		





		2

		Contact person name

		





		3

		Contact person e-mail address



		



		4

		Is your research externally funded?

		YES

		☐

		NO

		☐



		5

		Are you in receipt of a KESS scholarship?

		YES

		☐

		NO

		☐



		6

		Are you specifically employed to undertake this research in either a paid or voluntary capacity?

		Voluntary

		YES

		☐

		NO

		☐



		7

		

		Employed

		YES

		☐

		NO

		☐



		8

		Is the research being undertaken within an existing UWTSD Athrofa Professional Learning Partnership (APLP)?

		If YES then the permission question below does not need to be answered.

		YES

		☐

		NO

		☐



		9

		Has permission to undertake the research has been provided by the partner organisation?

		(If YES attach copy)

If NO the application cannot continue

		YES

		☐

		NO

		☐









Where research activity is carried out in collaboration with an external organisation

		10

		Does this organisation have its own ethics approval system?

		YES

		☐

		NO

		☐



		

		

If Yes, please attach a copy of any final approval (or interim approval) from the organisation (this may be a copy of an email if appropriate).









SECTION E: Details of Research Activity

		1

		Indicative title:

		The  impact of the current financial crisis consumers spending behaviour in London: A case of supermarket industry.



		2

		Proposed start date:

		01.03.2023

		Proposed end date:

		07.05.2023



		

		Introduction to the Research (maximum 300 words per section)

Ensure that you write for a Non-Specialist Audience when outlining your response to the points below:

· Purpose of Research Activity

· Proposed Research Question

· Aims of Research Activity

· Objectives of Research Activity

Demonstrate, briefly, how Existing Research has informed the proposed activity and explain

· What the research activity will add to the body of knowledge 

· How it addresses an area of importance. 



		3

		Purpose of Research Activity



The purpose of this research is to to examine identify and analyse the impact of the current financial crisis on the spending behaviour of customers within a supermarket industry in London.



(this box should expand as you type)



		4

		Research Question



How does a financial crisis influence spending habits and behaviours in London consumers? 

How does the consumers preferences adapts during an economical crisis?

How can consumers prepare in order to be more efficient during an economic crisis?



(this box should expand as you type)



		5

		Aims of Research Activity



To apply rigorous analysis techniques to identify any underlying behaviours or trends that may lead to increased levels of affluence or aid in shedding light on cost reduction tactics for consumers during times of strain



(this box should expand as you type)



		6

		Objectives of Research Activity



1.	First, to gain an understanding of how the current financial crisis affect consumer buying behaviour.

2.	Second, to identify any particular trends that exist with regards to consumer spending in London in response to a financial crisis. 

3.	Third, to examine whether consumer preferences have adapted differently within different demographic groups as a result of economic volatility.



(this box should expand as you type)



		

		Proposed methods (maximum 600 words)

Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed. You do not need to justify the methods here, but should instead describe how you intend to collect the data necessary for you to complete your project.



		7

		The methodology of the proposed research will be mixed, both quantitative and qualitative methods will be used. Specifically, the quantitative analysis will use collected data sets and surveys to analyze spending behaviour across multiple demographics, while the qualitative portion will include questionnaire for people living in London.





(this box should expand as you type)



		


		Location of research activity

Identify all locations where research activity will take place.



		8

		

London

(this box should expand as you type)



		

		Research activity outside of the UK

If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural and/or legal sensitivities or vulnerabilities of participants. If you live in the country where you will do the research then please state this.



		9

		





(this box should expand as you type)







		10

		Use of documentation not in the public domain: Are any documents NOT publicly available? 



		NO

		☒



		

		

		YES

		☐



		11

		If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with the current data protection law of the country in question and that of England and Wales.







(this box should expand as you type)







		

		Does your research relate to one or more of the seven aims of the Well-being of Future Generations (Wales) Act 2015?

		

YES

		

NO



		12

		A prosperous Wales

		☐

		☒



		13

		A resilient Wales

		☐

		☒



		14

		A healthier Wales

		☐

		☒



		15

		A more equal Wales

		☐

		☒



		16

		A Wales of cohesive communities

		☐

		☒



		17

		A Wales of vibrant culture and thriving Welsh language

		☐

		☒



		18

		A globally responsible Wales

		☐

		☒



		19

		If YES to any of the above, please give details:



		

		





(this box should expand as you type)







SECTION F: Scope of Research Activity

		

		Will the research activity include:

		YES

		NO



		1

		Use of a questionnaire or similar research instrument?

		☒

		☐



		2

		Use of interviews?

		☐

		☒



		3

		Use of focus groups?

		☐

		☒



		4

		Use of participant diaries? 

		☐

		☒



		5

		Use of video or audio recording?

		☐

		☒



		6

		Use of computer-generated log files?

		☐

		☒



		7

		Participant observation with their knowledge?

		☐

		☒



		8

		Participant observation without their knowledge?

		☐

		☒



		9

		Access to personal or confidential information without the participants’ specific consent?

		☐

		☒



		10

		Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?

		☐

		☒



		11

		Performance of any acts which may cause embarrassment or affect self-esteem?

		☐

		☒



		12

		Investigation of participants involved in illegal activities?

		☐

		☒



		13

		Use of procedures that involve deception?

		☐

		☒



		14

		Administration of any substance, agent or placebo?

		☐

		☒



		15

		Working with live vertebrate animals?

		☐

		☒



		16

		Procedures that may have a negative impact on the environment?

		☐

		☒



		17

		Other primary data collection methods. Please indicate the type of data collection method(s) below.

		☐

		☒



		

		Details of any other primary data collection method:







(this box should expand as you type)

		

		





If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).



If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 



SECTION G: Intended Participants

If there are no participants then do not complete this section, but go directly to section H.



		

		Who are the intended participants:

		

YES

		

NO



		1

		Students or staff at the University?

		☐

		☒



		2

		Adults (over the age of 18 and competent to give consent)?

		☒

		☐



		3

		Vulnerable adults?

		☐

		☒



		4

		Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)

		☐

		☒



		5

		Prisoners?

		☐

		☒



		6

		Young offenders?

		☐

		☒



		7

		Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?

		☐

		☒



		8

		People engaged in illegal activities?

		☐

		☒



		9

		Others. Please indicate the participants below, and specifically any group who may be unable to give consent.



		☐

		☒



		

		Details of any other participant groups:







(this box should expand as you type)

		

		







		

		Participant numbers and source

Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 



		10

		How many participants are expected?



		

10



(this box should expand as you type)



		11

		Who will the participants be?



		

People from London

(this box should expand as you type)



		12

		How will you identify the participants?

		

Each participant will have an allocated number from 1 to 10. I will use numbers

(this box should expand as you type)









		

		Information for participants:

		

YES

		NO

		

N/A



		13

		Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?

		☒

		☐

		☐



		14

		Will you tell participants that their participation is voluntary?

		☒

		☐

		☐



		15

		Will you obtain written consent for participation?

		☒

		☐

		☐



		16

		Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?

		☒

		☐

		☐



		17

		If the research is observational, will you ask participants for their consent to being observed?

		☐

		☐

		☒



		18

		Will you tell participants that they may withdraw from the research at any time and for any reason?

		☒

		☐

		☐



		19

		With questionnaires, will you give participants the option of omitting questions they do not want to answer?

		☒

		☐

		☐



		20

		Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?

		☒

		☐

		☐



		21

		Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?

		☒

		☐

		☐



		22

		If NO to any of above questions, please give an explanation 



		

		





(this box should expand as you type)







		

		Information for participants:

		

YES

		NO

		

N/A



		24

		Will participants be paid?

		☐

		☒

		☐



		25

		Is specialist electrical or other equipment to be used with participants?

		☐

		☒

		☐



		26

		Are there any financial or other interests to the investigator or University arising from this study?

		☐

		☒

		☐



		27

		Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?

		☐

		☒

		☐



		28

		If YES to any question, please provide full details 



		

		





(this box should expand as you type)







SECTION H: Anticipated Risks



		

		
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 



If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  



		1

		Full risk assessment completed and appended? 

		Yes 

		☐



		

		

		No

		☒



		2

		Risks to participants

For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information



		

		Risk to participants:





(this box should expand as you type)

		How you will mitigate the risk to participants:







(this box should expand as you type)



		3

		If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities



		

		





(this box should expand as you type)



		4

		Risks to the investigator

For example: personal health & safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest



		

		Risk to the investigator:







(this box should expand as you type)

		How you will mitigate the risk to the investigator:







(this box should expand as you type)



		5

		University/institutional risks

For example: adverse publicity, financial loss, data protection



		

		Risk to the University:







(this box should expand as you type)

		How you will mitigate the risk to the University:







(this box should expand as you type)



		6

		Environmental risks

For example: accidental spillage of pollutants, damage to local ecosystems



		

		Risk to the environment:







(this box should expand as you type)

		How you will mitigate the risk to environment:







(this box should expand as you type)







		

		Disclosure and Barring Service



		

		If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.

		YES



		NO



		N/A





		7

		Does your research require you to hold a current DBS Certificate?

		☐

		☒

		☐



		8

		If YES, please give the certificate number. If the certificate number is not available please write “Pending”; in this case any ethical approval will be subject to providing the appropriate certificate number.

		







SECTION I: Feedback, Consent and Confidentiality



		1

		Feedback

What de-briefing and feedback will be provided to participants, how will this be done and when? 



		

		The participant will receive an information sheet before the questionnaire and a Consent Form will be sign as well.



(this box should expand as you type)



		2

		Informed consent

Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.



		

		

Consent form



(this box should expand as you type)



		3

		Confidentiality / Anonymity

Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 



		

		The anonymity and confidentiality will be ensured by allocating each participant a number .

No personal information will be used.

(this box should expand as you type)







SECTION J: Data Protection and Storage



		

		Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?

		YES

		NO



		1

		“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio recordings of participants is considered to be personal data.

		

		x



		

		If YES, provide a description of the data and explain why this data needs to be collected:



		2

		





(this box should expand as you type)



		

		Does it involve special category data (as defined by the GDPR)?

		YES

		NO



		3

		“Special category data” means sensitive personal data consisting of information as to the data subjects’ –

(a) racial or ethnic origin,

(b) political opinions,

(c ) religious beliefs or other beliefs of a similar nature,

(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),

(e) physical or mental health or condition,

(f) sexual life,

(g) genetics,

(h) biometric data (as used for ID purposes),

		



		x



		

		If YES, provide a description of the special category data and explain why this data needs to be collected:



		4

		





(this box should expand as you type)







		

		
Will data from the research activity (collected data, drafts of the thesis, or materials for publication) be stored in any of the following ways?

		YES

		NO



		5

		Manual files (i.e. in paper form)?

		☐

		☒



		6

		University computers?

		☐

		☒



		7

		Private company computers?

		☐

		☒



		8

		Home or other personal computers?

		☒

		☐



		9

		Laptop computers/ CDs/ Portable disk-drives/ memory sticks?

		☐

		☒



		10

		“Cloud” storage or websites?

		☐

		☒



		11

		Other – specify:



		☐

		☒



		12

		For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of backup procedures, password protection, encryption, anonymisation and pseudonymisation:



		

		



(this box should expand as you type)







		

		Data Protection



		

		Will the research activity involve any of the following activities:

		YES

		NO



		13

		Electronic transfer of data in any form?

		☐

		☒



		14

		Sharing of data with others at the University outside of the immediate research team?

		☐

		☒



		15

		Sharing of data with other organisations?

		☐

		☒



		16

		Export of data outside the UK or importing of data from outside the UK?

		☐

		☒



		17

		Use of personal addresses, postcodes, faxes, emails or telephone numbers?

		☐

		☒



		18

		Publication of data that might allow identification of individuals?

		☐

		☒



		19

		Use of data management system?

		☐

		☒



		20

		Data archiving?

		☐

		☒



		21

		If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate):



		

		





(this box should expand as you type)



		22

		List all who will have access to the data generated by the research activity:



		

		

NOBODY



(this box should expand as you type)



		23

		List who will have control of, and act as custodian(s) for, data generated by the research activity:



		

		NOBODY





(this box should expand as you type)



		24

		Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  



		

		

NOBODY

(this box should expand as you type)



		25

		Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 



		

		





(this box should expand as you type)



		26

		Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)

		YES

		☒



		27

		Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding

		YES

		☒










SECTION K: Declaration

		

		The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.



In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 



		1

		Signature of applicant:

		

		Date:

26.02.2023









For STUDENT Submissions:

		2

		Director of Studies/Supervisor:

		Dr Alfred Mensah 

		Date:22/04/2023



		3

		Signature:

		

[image: ]

		







For STAFF Submissions:

		4

		Academic Director/ Assistant Dean:

		

		Date:



		5

		Signature:

		



		







Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:

		☒

		I have read the guidance notes supplied before completing the form.



		☒

		I have completed ALL RELEVANT sections of the form in full.



		☒

		I confirm that the research activity has received approval in principle



		☒

		I have attached a copy of final/interim approval from external organisation (where appropriate)



		☐

		I have attached a full risk assessment (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT



		☒

		I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.



		☒

		I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.







		RESEARCH STUDENTS AND STAFF ONLY

All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.

You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.



		STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and receive the outcome) via systems explained to you by the supervisor/module leader.







This form is available electronically from the Academic Office web pages: https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/

July 2021	1	PG2 Ethical Approval Form
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2. Select your gender.
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® Male
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5. What is your household income?
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9. What do you see first when buying stuff?
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10. Do you usually plan ahead or decide at the time of purchase?
9 responses

@ Plan ahead
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11. Are you aware of the financial crisis in the UK?
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12. In your opinion, has the cost of living increased in London?
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14. How has your buying behaviour changed due to the financial crisis?
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