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“Graphic Design is a problem- solving methodology driven by analytical and structural thinking” (Henry Hongmin Kim and Steff Geissbühler, 2018). Whether it is looking for a favourite candle or finding the exit to the confusing hospital, Graphic design is all around. Some would even question if Graphic design is a real job, let alone ‘Can Graphic design really save your life?’ In addition, “Some people argue that this is in large part due to the fact that graphic designers have lighter responsibilities i.e., they deal only with ‘making of things and beautiful things’ instead of ‘life and death’ or ‘safety’ issues of their clients” (Wong, Muhammad and Chuen, 2019). So how is Graphic design all around? Let's go back to the hospital, at the hospital on entering the car park there will be a multitude of signs relaying directions to where a person needs to go. To the normal eye, it is just a sign but it is much more the shape of the sign, the use of colours and typography these are the decisions that go into making these signs because as a graphic designer it is their mission to show how the information or idea is transferred across in the most eye-catching/ readable way and is solving a problem. A Graphic designer is a visual commutator to which designs important information about medical conditions in leaflets to provide the ingredients in your favourite hair product. Throughout this essay we explore different informative graphics showing the positive and negative of the designs and how they affect the public with making decisions, so that leaves us with the question, Can graphic design really save your life? 


“|According to a report by the NHS, in 2018 63% of British adults were overweight, and 28% were classified as obese” (Bottinelli, 2022). Obesity is one of the biggest life-threatening conditions in the UK, requiring a need to convey this information across to the general public through advertising, Food marketing and advertising are mainly done through billboards, TV commercials and Social media posts. “Billboards are often used for fast food promotion. Billboards are placed in high-traffic areas, such as streets that host heavy work commutes and freeway exits” (Mallory, 2022). Over the years the world and technology have evolved to reading adverts in the newspaper to being the first thing people see when an individual opens a phone, this means adverts and visuals have had to change too. 

[image: Cancer Research UK Slammed Again For 'Shaming' Advert Likening Obesity To  Smoking | HuffPost UK Life]
                                               Figure 1 (Huff Post, 2019)

In figure 1 the 2019 Cancer research obesity campaign advert on a billboard which looks to be near a train station, the billboard has been split into three designs. The design decision of using three cigarette packs to emphasises the cancer research obesity campaign is allowing the advert to speak for itself, the use of semiotics “Seeing comes before words. The child looks and recognizes before it can speak” _(Berger, 2008, p. 5) allows people to associate cigarette packs with bad health and death as they can cause cancer. “Smoking causes more than 7 in 10 lung cancer cases in the UK. Lung cancer is the most common cause of cancer death” (Cancer Research UK, 2019). Also, the advert uses very little text and information regarding the health issue. This is done to make the cigarette pack design stand out the most and does not overload the public with too much information. Furthermore, with the advert being on a billboard, the use of a short key phrase is important, as the general public will have a quick glance as they may be travelling on public and own transport. On the other hand some would argue adding the three cigarette packs could deter from the overall message if there was one pack in the middle of the billboard with white space surrounding the design it would eliminate the public from getting distracted by the purpose of the message and simplify the information being displayed.  “Whitespace is very important for every website and design. Without it, your message is not clear” (Johnson, 2021). As mentioned earlier the billboard seems to be next to a train station with the audience most likely will be waiting around for the transport, with the billboard showing the social issue through the packaging of cigarette packs it could encourage smokers to smoke as they have nothing else to do while waiting, which is advising on two social issues. Furthermore, the overall The purpose of this campaign is to give knowledge and bring awareness to the public about the life-threatening condition. 


[image: This Is My New Thing]
                                                Figure 2- (NHS, 2020)

In contrast to the image in figure 1 to the Better health campaign In figure 2, the phrase ‘This is my new thing’ next to an oversized man eating a large sandwich is seen. At first glance this can be seen as misleading, as this is an obesity advert and the phrase is alongside the food it could be seen as encouraging bad eating habits. Additionally, the design decision of including food to the advert could add to the ever-growing issues, an example of a person walking past this Better health campaign might see the sandwich and then become hungry or comment ‘I could eat a sandwich’ because the food is put right in front of them. This can lead people to consume foods when they are not actually hungry. “Studies have shown that advertisements featuring food make us think of eating” (Ridgeway, 2012) 
Within the advert the typography is very clear and readable by using a good contrast in size and colours.  The use of colours in the campaign is very smart the colour blue is associated with emotions like calming and relaxing which obesity can be a very sensitive topic to some. Therefore, using this can calm the public when reading the advert and not feel bad or attacked “Blue is also used extensively to represent calmness and responsibility” (Chapman, 2021). In contrast to Figure 1 the better health campaign feels more personally, by using a real person it connects with the public and makes them feel seen. Also, on the better health campaign it has a help action, ‘get help and support to lose weight at nhs.uk/Betterhealth’ unlike the Cancer Research obesity campaign Figure 2 is helping the public by giving an option to go somewhere to get help through the website stated. 
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As well as obesity informative graphics, there are other aspects of graphic design that could potentially saves lives such as road signs. There are many different road signs on the British roads and motorways with unusual scenarios due to this there are different types of road signs. “There are three basic types of traffic sign: signs that give orders, signs that warn and signs that give information” (Department For Transport, 2007)
Around the 50’s to 60’s Margaret Calvert and Jock Kinner were tasked with creating new road signs for the national road network. This was a massive change for the public as they had new colours and shapes to learn while driving. As (Calvert 2019) states “We were very aware of the importance of it, aware that this was a big job. But we were also aware that it would be very difficult to pull off, there was a lot to be done.” 
Figure 3 is an image of old road warning and informative road signs from 1950, which are very different from today’s signs. The use of the red triangle on top of the sign indicates danger or identifies as a warning to the driver. “Triangular signs warn. Road signs in the shape of an equilateral triangle are designed to warn you about the road layout or any hazards that lie ahead”(RAC, 2021). If the sign is broken down, the sign has three parts, the red triangle, the symbol and then text/information advising of the danger ahead. This could be confusing if driving in an unknown area or poor driving conditions causing a driver to slow down as three pieces of information has to be looked at. Some of the symbols do not represent the area of hazard its describing for example the school sign does not represent anything associated with or within a school environment.  In addition, the bend road sign could have two meanings if we only look at the symbol for example if the bend is a right or left or bend for 2 miles, which encourages the driver to slow down to read the text underneath. By doing this it could cause an accident if the roads are heavy with traffic or poor driving conditions. 
[image: ] 
                                        Figure 4- (The Highway Code, 2015)

 Figure 4 depicts the current road signs that exist on the motorways and British roads. We can see how design has changed and evolved over the years by doing a comparison between Figure 3 and figure 4. Although the General concept of the road signs are the same such as the red triangle which signifies danger and the text or symbol to identify the danger, we can see the typography has changed allowing the text to be more readable at distance and keeping the same size text throughout each sign. 
obliquely cut curved strokes of the letters a, c, e, f, g, j, s, t and y, were specifically designed to help retain the word shape of place names when slightly letterspaced; a necessary compromise to offset the effect of ‘halation’, when viewed at the appropriate ‘decision-making’ distance, in full glare of headlights ( Margert Calvert, cited in Harney, 2018)

Comparing the two Figure the current road signs are easier to read by compacting the information into one including the red triangle which signifies danger and the symbol to describe the hazard ahead. 


Tthe bend road sign from figure 3 to the current road sign in figure 4, The old road sign has the symbol of a bend which could have multiple meanings whereas the new ones breaks down each bend such as a right/ left bend or a double bend, which gives the motorist a clear idea of the danger ahead and does not leave the individual guessing the type of bend that is ahead, which could save a life. Furthermore, the tram pinch sign could be very confusing as it just shows three lines, whereas the new sign shows an image of a tram/train. Thus making it clearer to interpret. Furthermore, the Hill road sign shows the same, the sign in figure 3 shows a black triangle not indicating how steep the hill is and what direction the hill is whether it upwards or downwards which leaves the driver unaware the significance of the danger ahead  Where as the current signs does show a percentage 10% and 20% above of the triangle and also the triangle is changed whether it is going uphill or downhill which gives the driver clear information on the danger ahead. 
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                                          Figure 5- (The Highway Code, 2015)


Additionally, as previously mentioned, the school sign in figure 3 is not very clear if the symbol was only looked at without the text as it has no association with or within a school environment. Whereas, the current symbol is very clear to be depicting an adult and children holding hands walking, Indicating crossing a road or this is an area where children are around. “In the year ending June 2019, there were 5,310 child pedestrian casualties alone, with 24% of these leading to death or serious injuries” (PGAdmin, 2021). Displaying signs around these areas are crucial to bring awareness and notify the potentially danger to the driver. These signs don’t just inform the driver but it also makes the pedestrian feel a bit safer knowing the drivers on the road within the area are more cautious of their surroundings. If there were no school signs there would be more incidents and deaths in these areas. 

School signage can make a considerable difference to road safety around schools. It does this through helping to draw attention to the specific hazards within an area, reducing the likelihood of speeding, and enhancing the road safety. (PGAdmin, 2021) 





Overall, the graphics shown in this essay have shown everyday signs and informative adverts. The essay has discussed the positive and the negatives of graphic design which shown a contrast to the question can graphic design really save your life. Figure 1 and 2 explore the social issue of obesity which shown very different graphics, both the better health and the Cancer research campaign shows how some graphics could do the opposite and add to the issue through design decisions including images which could be classed as tempting such as money and foods or text and information which could be misleading. On the other hand, public health advert can lead to a positive impact in Society “findings show that public health campaigns do have value in promoting positive behaviour change” (Talbot and Branley-Bell, 2021) Without these adverts the public might not be aware of the decisions they are making towards their health which in essence can save a life.  The essay also explored road signs and through comparison showed how graphic design has changed throughout the years. Which seems to be very simple graphic designs, road signs are very curial to saving lives on roads identifying potential dangers ahead and making the roads safer for drivers and pedestrians. Graphic design can be seen as designing beautiful things such as logos and brand identity designing for more serious projects such as social issues, and informative designs this can be a hard task to take on as the graphic designer. Each project could be life changing and can change the future and everyday life such as the road signs, providing the facts/ stats stated in this essay regarding signs we can see that graphic design can really save your life, without it we cannot advise the public about dangers and give crucial information about serious health conditions. 
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