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Samsung is a brand known around the world for its smartphones such as the Galaxy S series and the Notes, but also for its popular consumer electronics products, among which are different types of household appliances such as refrigerators or washing machines, QLED TVs and many other products (Zhou, 2020).
Samsung's story starts way back and does not immediately begin in the technology sector. Samsung, which means 'Three Stars' in South Korean, was in fact founded by Lee Byung-chul in March 1938: it had about 40 employees and distributed noodles, the famous Chinese noodles, along with various food products.
It was not until the 1960s that the South Korean company entered the consumer electronics market with four divisions: Samsung Electronics Devices, Samsung Electro-Mechanics, Samsung Corning, and Samsung Semiconductor & Telecommunications.
In 1969 is an important date for the company, marking the year of the production of the first black and white television sets, which led to it becoming one of the first companies in South Korea. Later, color TVs and microwave ovens also arrived. Successful televisions among others, as in 1978 it was the first company in the world to exceed the threshold of 4 million TVs produced, very high figures at the time. The 1980s saw the worldwide expansion of Samsung, which opened several productions plants around the world, including New York and Tokyo. In 1988, Samsung's first portable telephone arrived, and this was just the beginning of what was to become a revolution in the world of long-distance communication (Bondarenko, 2021).
From the 2000s onwards Samsung's history is studded with successes as it becomes the world's largest TV manufacturer. But it was in 2010 that the company released the famous Samsung Galaxy S smartphone on the market, which brought huge success that today makes Samsung one of the world's largest smartphone manufacturers (Zhou, 2020).
Since the first Samsung Galaxy S model, Samsung has always continued to produce phones that are renowned in the smartphone market. The company's Samsung Galaxy S models are always equipped with the latest technology, innovative design, and user-friendly features that users love.
As of today, the South Korean company is a multinational with subsidiaries in 74 countries and with more than 287,000 employees, with a turnover of approximately USD 244 billion (US) in 2022, the majority of which comes from the mobile communication segments (Laricchia, 2022).
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Samsung is present in many sectors other than technology, such as semiconductors, building construction and petrochemicals, and for the development and manufacture of its products it uses only and exclusively owned companies, controlling the entire production process. Samsung's goal is to be the leader in every market in which it is present and to achieve this it relies on a strategy based on quantity, aimed at reaching as many customers as possible, and one on preference, i.e., trying to be the preferred brand (Needham, 2023)
Samsung is trying to position itself at the top of the ranking that defines the best brand globally, where, however, the first runner-up is rival Apple. Another substantial strategy of Samsung is that in addition to using its own outlets, Samsung relies on third-party retailers. This is a strategy that leads Samsung to sell and have more demand for its products through diversified channels to reach various consumers (ElectronicsSamsung, 2022).
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Description automatically generated with low confidence]Demand in economics can be defined as the willingness and ability of consumers to purchase goods or items. Moreover, the determinants of demand can do practically much to explain the demand for goods. Economic demand depends on several factors. For example, an increase in the price of goods will lead to a decrease in the quantity that can be demanded by consumers. Similarly, a decrease in the cost or selling price of goods will most likely lead to an increase in the quantity demanded of goods (Samuelson & Marks, 2014).Figure 1 Demand curve

This can best be analyzed with the demand curve defining the
price-quantity-demanded relationship with everything else being equal. The curve defines what happens only if the price changes, but the quantity demanded changes for many other reasons. When one or more of these other reasons change, then the curve shifts, as buyers will buy different quantities of goods at the same price.
Possible reasons for a shift in the demand curve are as follows:
· The price of other related goods changes. If the quantity purchased of an alternative or complementary good changes, it would also affect the quantities of related goods at the same price.  
· Consumers' income changes. If consumers have more money than before, they will buy more for the same price.
· Consumer preferences change. If people like a good more, then for the same price they will buy more of it.
· The number of consumers changes. If the number of consumers increases, e.g. due to migration, the quantity sold will increase.
Furthermore, price is a very important factor in demand, i.e. demand is very dependent on price. Therefore, price affects a customer's ability to buy, i.e. price is an important condition affecting demand. Here, it can be said that the lower the price the more demand increases and vice versa if the price is high the demand for that product is lower (Samuelson & Marks, 2014).
Samsung's products, especially phones are considered consumer goods and are used by both companies and individuals. The Samsung company offers a range of mobile phones that have a price range that compresses between $200 for Samsung Galaxy A02s up to £1500 Samsung Galaxy Z Fold3 5G (latest release) (Pyne, 2023).

Then Samsung, December 2021, suffered from declining demand for smartphones. The South Korean company saw a drop in demand never seen in decades before. In recent years, Samsung has been relying mainly on the sale of its smartphones to increase its profits. Unfortunately, Samsung is currently struggling in the sales of its smartphones to make a profit.
[image: ]Figure 2 presents Samsung's worldwide smartphone sales, from 2013 to 2021 we have seen that there has been a huge drop in sales resulting in less demand for Samsung's smartphones (Meister, 2021).Figure 2 Samsung Worldwide Smartphone Sales


Analysing this, one can see that the demand for Samsung's smartphones has been declining in recent years. This decline is due to the following factors.
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Substitute goods are economic goods capable of satisfying the same need of the consumer, who is completely indifferent in his choice of one or the other. When two goods are 'substitutes', a reduction in the price of one of them increases the demand for that good and reduces the demand for the substitute good (Samuelson & Marks, 2014).
In the case of Samsung, it operates in a competitive market and has substitutes that influence its demand. Samsung has several forms of substitutes, in the smartphone sector it has Apple, Xiomi, Vivo, Oppo, and other companies as main substitutes. These offer lower priced substitutes that influence the demand for Samsung's products.
As can be seen in Figure 2, the Samsung brand has seen a declining demand over the years as the presence of other substitutes. One of the most competitive is Apple, which presents a product with a unique operating system and performance that consumers increasingly demand (Park, 2022).
According to Ivanov (2023), Samsung, to try to stay in the market, is trying to present phones that can compete and that can be unique on the market. However, this action has led to a price increase for Samsung products and leads to a conflict with the substitutes in the market. This price increase influences demand that leads consumers to prefer low-priced phones with the same qualities.
[image: ]

Figure 3 Smartphone Market demand by Top 5 Brands, 2017-2021 (in $ billions)

One of the substitutes that stands out are Apple's products, which have a price range from £200 up to £1000. These price ranges are lower than those of Samsung, which causes a greater demand for these, as can be seen in Figure 3, then for those offered by Samsung, which have a higher price (Burns, 2021). 
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A change in income changes the quantities the consumer can purchase. An increase in income expands the consumer's budget constraint and increases the quantity combinations of goods the consumer can purchase. This means that an increase in income corresponds to an increase in demand for the good and the opposite (Samuelson & Marks, 2014).
As Kharpal (2021) states, in 2021 Samsung saw a drop in demand for smartphones in the UK. If we look at capital income in the UK, in Figure 3, we see that during the year between 2019 and 2021 we see a huge drop in citizens' income. Here we can state with the drop in demand for smartphones is correlated with the citizens' income, which with the decrease in the UK's income has led to Samsung experiencing a drop in demand.
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                           Figure 4 GDP per capita in the UK 1955-2022
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Price elasticity of demand measures how well the quantity demanded of a good reacts to changes in price. The price elasticity of demand is calculated as the ratio of the percentage change in the quantity demanded to the percentage change in the price (Samuelson & Marks, 2014).
Normally, a price increase leads to a fall in demand because consumers cannot or do not want to spend more money on the product or service in question. Conversely, a reduction in prices leads to an increase in demand. In these cases, we speak of price-elastic demand, as it is highly price-dependent and can fluctuate according to price. Samsung products show price-elastic demand because demand for these products varies according to the prices on the market (Samuelson & Marks, 2014).
Samsung operates in a highly competitive market, where it uses pricing strategies for its products to outperform its competitors in the market. Strong market expertise and the availability of substitute products leads customers to change their consumption according to their purchasing power and present options (Jung-a & Lewis, 2021).
If one thinks in case Samsung goes to increase the prices of smartphones, the demand for these products will drop because customers will shift their choices to other types of replacements that are on the market.
As Jung-a & Lewis (2021) argues, Samsung offers a coveted affordable product that competes with its substitutes in the areas of quality, uniqueness, and creativity, creating a large share of the phone market. Samsung must go and use price as a strategy to attract more customers to its side so as to have more demand. The evaluation of prices by the company must be done in a very concrete way and must go to assess whether the products offered at the prices are in scale with the market and whether they can be bought by consumers.
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The income elasticity of demand is defined as a measure of the sensitivity of demand to changes in income. The income elasticity is determined by the ratio of the change in the quantity consumed of a good to the relative change in the consumer's income.
In the case of normal and luxury goods, the quantity demanded increases as income increases, with a positive sign. In the case of an inferior good, as income increases, consumption of that good decreases, thus giving a negative sign (Samuelson & Marks, 2014).
Samsung's products have a positive income elasticity of demand as their consumption increases with an increase in the income level of its consumers. This type of income elasticity is high because these products are part of the luxury and comfort products (Hungate, 2020).
According to Samuelson & Marks (2014), if one has a high-income elasticity this implies a positive income elasticity of demand, which in parallel leads to an increase in demand.
From the perspective of Samsung's products, which are digital products, it offers one low and another side of products, leading customers to satisfy their needs, and have purchasing power. Demand is highly dependent on income, and the Samsung company must assess the income of consumers before making a product available, to assess whether consumers have access to this product and so as not to negatively influence the demand for it (Park, 2022).
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The Samsung company quickly managed to successfully enter the market, become competitive and make a space for itself in the smartphone market.
The market where Samsung operates has strong competition, this is due to low product differentiation. There are two main factors influencing market demand, the first is substitutes and the second is dependent on consumer income.
The presence of these substitutes in the market has a negative influence on the demand for Samsung's products. As analysed before, one of its substitutes are Apple's products, which had the highest demand at the end of 2021. The price of these products is lower than Samsung's, so this leads consumers to go for Apple's products leading to less demand for Samsung's products.
The second factor is that of consumer income, which has been seen that when consumer income decreases, the demand for Samsung's products decreases. This is because when people do not have capital at their disposal, they try to screw necessity products, since Samsung products are not necessity products, the demand for them suffers.
Finally, these two factors were evaluated with the price elasticity of demand and the income elasticity of demand. For both, demand is elastic. The price elasticity of demand for Samsung's products varies as the price varies and this leads demand to be elastic. This says that the higher the price of the product, the less there will be for that product, because fewer consumers can buy that product. The income elasticity of demand is also elastic and shows that Samsung's products are luxury goods. Again, demand increases if consumer incomes increase, and decreases if consumer incomes. decrease. This is because the product is luxury and not a good that consumers must possess as a primary necessity.
In conclusion, Samsung must go and assess the prices and utility of its products with those prices, evaluating the economic performance of its customers. It must go and evaluate how it issues prices according to the income and affordability of consumers.
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