Please use this template for your logs

LEARNING LOG RECORD SHEET:    Your name  Date

	SOURCE/FULL REFERENCE
Make sure you use the advice on referencing conventions. Please use Harvard referencing. Try to find some unusual sources to test your understanding. Ask for advice if unsure.


	DESCRIPTION

Logs are written largely for yourself.
However I have used them to grade academic modules, some professions insist on seeing them for CPD. 


Description does not generate the highest marks. However you need enough detail so that this log will be of future use, to save you having to read the original source all over again. One or two “juicy” quotes only, because direct quoting uses up the word count and still requires you to explain the meaning of the quote. In general try to paraphrase the article, putting it into your words, including an explanation.



	ANALYSIS (CONCEPTS, EXAMPLES, STATUS OF SOURCE, CRITIQUE etc)

This means “have an argument”. See the same article, idea, concept from two or more points of view. The weighting of the grade will be enhanced very much in this section.

Even if you can’t quote definite schools of thought, you can say “One point of view might say…another would think the opposite because…”. Always try to back up your statements. Simply saying “I don’t like this article…” is not enough. 

Why don’t you like it? It is fair to critique the source by evaluating (in other words, make a judgement) the likely target audience. In other words if you analyse a Sun article (I would recommend you aim a little higher and do a report on one of the quality newspapers to up your game), you might disclose that the reading age of the Sun’s articles is about 9 years. In which case don’t expect high levels of analysis or vocabulary (Gotcha!). If you are reviewing an FT article, used by city stockbrokers to influence multimillion £ deals, you might demand higher levels of delivery. 

If you are analysing a lecture or presentation it is fine to evaluate whether the speaker communicated or had an accessible style, using your own feelings, but also what was the content and did the speaker give different perspectives?


	USEFULNESS/FUTURE RESEARCH/ACTIVITY PLANNED

This is interesting to see if you plan to apply it to your studies e.g. in other modules or think that it could be used as a base for a dissertation or project in your final studies. 

Where do you take the theme of this source further e.g. other articles by the same author or a search on the same topic.

If you use other sources in your discussion put a short reference list in this section.





Learning Log on Drink Brands an environmental concern. 09 May 2021.
LEARNING LOG RECORD SHEET:  Steve Griffiths  Date: 09-05-21
	SOURCE/FULL REFERENCE

Beckett, F. (2021) Drink brands that won’t cost the earth. The Guardian, 08 May. 
https://www.theguardian.com/food/2021/may/07/drink-brands-that-wont-cost-the-earth-sustainable-beer-wine
(Accessed 08-05-21)


	DESCRIPTION

Fiona Beckett writes a drinks column for The Guardian newspaper every Saturday. I read it normally to get recommendations for what wines to buy. This article sparked my interest. I thought it could be turned into some sort of research, if only for an assignment or as an example.

It covers the way the drinks industry is responding to consumer demands to be more environmentally friendly. Especially Gen-Z. It identifies several brands of various types of alcoholic drinks, with brands claiming to be ecologically friendly.

The links to various organisations were useful. I left the hyperlinks in the online version of the article, so I could share with my classes.

For information on generations study. Links are interesting e.g. the one to another Guardian generations article which shows the different generations’ attitude to the environment. Gen-Z is the most sensitive.
https://www.greenbiz.com/article/why-younger-generations-are-more-willing-change-name-sustainability

I had never heard of BCorp, but it looks like a campaign membership group.
https://bcorporation.uk/

Similarly Resea is another campaign organisation.
https://www.reseaproject.com/

The drinks featured are only a small number of what is available. A better wider view in needed to get a full picture.


	ANALYSIS (CONCEPTS, EXAMPLES, STATUS OF SOURCE, CRITIQUE etc)

The Guardian is a left leaning newspaper. It supports the UK Labour Party in general elections and does not generally like the Conservative Party, including the current UK government. This means this source can be politically biased. It also campaigns for social and environmental causes. Its readership tends to be liberal leaning middle class. 

The article challenges some of the claims to be ‘on the side of the angels’ of these brands.

Perhaps the donations to environmental causes/initiatives at 1% etc are not generous when the prices of these products can be very high. The implication is that richer people who can afford these prices will not notice as much as poorer people. Is this a case of the poor cannot afford to be environmentally concerned?

Beckett does comment on this. She does introduce the concept of paper “bottles” which would have an impact if all adopted them. (One of the products quoted here is in paper bottle form).

However a wider debate on standard packaging would be interesting. This article is therefore limited to the specialised high price segment of the market.

It might not be the main objective of this article but there is a debate to be had about glass v canned drinks. This would be applicable to a very wide range of products affecting all people and many industries.

· Glass can be easily recycled (but only a small % recycle whole bottles). Most a smashed and melted down, using more energy, when they are not just thrown into land fill. Glass is also heavier to transport and breaks more easily, with resulting wastage.

· Canned drinks can be easily recycled, since aluminium is relatively expensive, so there is an incentive to recycle to reclaim the scarce metal. It is less heavy for transport and fits square packaging to get more into the transport spaces.

However many drinkers prefer glass, saying they can taste metal in canned drinks. In the past there were also worries about contamination in canned products. Glass is easier to sterilize.

Given the impact on lower transport costs and revenue possible from recycling, it might be a case of “Good Business is Good Ethics”. However campaigners need to educate industry to what is in its own self-interest and make consumers care enough to use their economic power to impact on products sold.

The replacement policies e.g. for every number of bottles, planting trees or seaweed etc, mean that still pollution is happening. Perhaps the objective should be to stop creating the pollution in the first place.


	USEFULNESS/FUTURE RESEARCH/ACTIVITY PLANNED

Some of my international students may feel alienated from this topic and these examples. 

The products listed are alcoholic, therefore to the disadvantage of Muslim students or “tea total” students. Even when alcoholic drinks are allowed/accepted most international cultures do not have the drinking culture that we have in the UK. Especially amongst students. UK students therefore would be very comfortable with this case study.

This cultural difference itself might be interesting to research. I have made comments to classes about my travel in Muslim majority countries where alcohol was available e.g. Indonesia, I drank Bintang beer. There is a non-alcoholic version. Is this acceptable to Muslims? To what extent are Muslims involved in the alcohol supply business? For example 75% of the Halal meat industry in Malaysia is owned by non-Muslims! Business is business…..

How powerful in the environmental demand by customers? Researching the reality and the likely power of this as a driver to help clean the planet would be good. Alternative measures tend to be government regulation since voluntary efforts to clean up were thought to be too weak or non-existent.

Recognition of the green products and willingness to pay an environmental premium price by consumers would be interesting to evaluate. General consumer adoption theories could be adapted e.g. AIDA model etc.

I might have to explain what these products are and what alternative cheaper prices are available in UK to my international students. For example Calvados is normally an apple brandy made in Normandy in North France. A supermarket 75cl bottle of unbranded Gin would be around £13.00. ‘One Gin’ quoted here sells for £35. Beckett does rate them as selling a nice tasting product and giving a generous 10% to environmental causes. https://www.thespiritofone.com/ However they are at the expensive segment of the market.

My ongoing research into different generations…Baby Boomers to Gen-alpha, could use this as a way to see if we can differentiate generations on this issue.

There could also be a comparison of different national cultures on this issue and these products. Hidden Sea https://thehiddensea.com/pages/story-new is an Australian product and campaign intuitive. The Aussies do have a good reputation on ecology, however there are very few of them in a very big country. They are also quite affluent.

As Beckett says any food or drink product needs to taste good or else it will not sell regardless of its ethical policies, so it will be interesting to see how this industry develops.




This is an old log inserted to show that I do revisit old logs. It covers a non-academic publication, but it might provide examples or a stimulus for more academic research.

LEARNING LOG RECORD SHEET:    Steve Griffiths 02-10-14

	SOURCE/FULL REFERENCE
Men’s Health (2014) Food and Sex Issue, London, Hearst Rodale Ltd, October, pp.1-194


	DESCRIPTION

I do not normally read ‘Men’s Mags’ but was attracted by the cover of Men’s Health (MH) which I bought at Tesco’s’ magazine section.
Compared with other more laddish magazines, this was quite a healthy, well researched and sensible read. There seemed to be few really sexist comments, pictures or features. Apart from a story on ‘Meet your match’ about couples who train together, which contains 7 types of women who engage in different types of sport, with very attractive pictures of sweaty athletic young women, there are hardly any pictures of women at all. There is a story on Made in Chelsea’s Millie Mackintosh, who I had never heard of, but who seems a very nice young woman, with a great workout programme. A story recommending the best indicator of sex drive in women, being their hips and quoting Shakira, one of my favourite singers, had no pictures of her at all. There are food features on healthy food selection, preparation and training regimes. ‘Never get ill again, guide to chillies, natural food Viagra, becoming a kitchen ninja’, recommended health lifestyles and balancing exercise and food intake. It is not totally purist as it does recommend a beer and pack of crisps after running a marathon! Most of this issue was on nutrition and exercise. The front-page pitch article on Jason Momoa (star of Game of Thrones), charts his career from Baywatch Hawaii, Conan the Barbarian to Batman Vs Superman. He turns out to be driven, unconventional in his training methods, meat eater extraordinaire, but also a family man and quite modest. It ends with ‘Warrior Workouts’ apparently derived from the interview but probably put together by a professional trainer.

[image: NEW &amp; SEALED MEN&#039;S HEALTH MAGAZINE JASON MOMOA (GAMES OF THRONES) OCTOBER 2014]


	ANALYSIS (CONCEPTS, EXAMPLES, STATUS OF SOURCE, CRITIQUE etc)

I am not the target audience for this magazine. It is clearly aimed at fit young men who want to make further physical gains and who are not content to be couch potatoes. I found it boring in its repetitive advice on nutrition and exercise. I assume, if this is a typical issue, the repetition would be overwhelming, so that I am unlikely to buy it again. Anyone who knows a little about food and exercise probably knows 50% of what is offered in this issue e.g. strenuous workouts require carbohydrate intake or else you burn up muscle and hit the fatigue barrier. Don’t eat lots of fatty food. Don’t drink too much alcohol or smoke at all, if you want a good sex life. The business model for this magazine involves creating front covers to entice those who want to be fitter to buy. (Like my gym membership that is a commitment to pay money, but not always to exercise). The cover price of £3.99 is not too high and compares favourably with other mags that have the same glossy quality. Their real income, I suppose, is the advertising fee for the very glossy advertising. My guess is that 20-25% of the magazine is advertising, features related to product promotion or Infomercials. All the big designer brands are here, Rolex, Chanel, Omega, Armani, Dolce & Gabbana, Mont Blanc etc. Key adverts are for watches, aftershave, cars, clothes, food supplements, sport and grooming products. The men portrayed are fit young (but not teenagers), very handsome, and well groomed. I have done some analysis of female beauty images in the past, including the allegations of fashion body fascism and the ‘Size Zero’ debate. I would be surprised if the images and advice of MH were to lead to many negative consequences (although there are no references to body building, steroids and their negative effects, a major problem in South Wales). The image is of healthy eating and exercise to achieve natural gains. There are few sexist images of women. Perhaps this might be related to a possible target audience in the gay men’s community.



	USEFULNESS/FUTURE RESEARCH/ACTIVITY PLANNED

Many possible ways to expand on this analysis. Proper ‘content analysis’ would require a more accurate measuring of the mix of features, advertising, pictures etc. Counting pages or column inches/centimetres. Also of interest is identifying the use of well know models and actors who endorse products to illustrate stories. Celebrity endorsement and its effects/successfulness would be interesting. A comparison with other men’s and women’s mags would be interesting to gauge the impact of price, advertising, quality of writing, impact on reader behaviour. Evaluating the actual readership, which could be different to the people who buy the magazine, could look at the “reach” of the magazine and its adverts. (Some readers read other people’s magazines or read in the dentist or doctors’ waiting rooms).

Addition February 2021

In fact Jason appears many times in this and other magazines, in all the years since this was written. 
https://www.google.com/search?rlz=1C1JZAP_enGB874GB876&sxsrf=APq-WBsE470nSTsLGYB5-QkwY9DbYGA-Ag:1645647472147&source=univ&tbm=isch&q=men%27s+health+jason+momoa&fir=xjoOJL9Ney4NfM%252C7sAqfJ1DUYgJdM%252C_%253BPkcE0brCcOzxuM%252CWb_naerAJnFzZM%252C_%253B8bywKbT5xBAwfM%252CPoyXeFSQU0uvLM%252C_%253BKSOagw-hPLGBsM%252C5GlTE1l20c0-wM%252C_%253BV1q1kwucjBpkTM%252CbnjE32Z3N6P6cM%252C_%253BI72AjwKVJUOF5M%252CrkA0Eo-vI-43EM%252C_%253Bn-JB8TGXqwtFjM%252C1LC76_E5z99QvM%252C_%253BgihUNMx2iTCSWM%252CDIw-5fUO_K46yM%252C_%253BQJiHBDtRKYjURM%252C61__9tqbEh_dLM%252C_%253BU9idviq10Ps1KM%252CBbGklpm4HiontM%252C_&usg=AI4_-kR3mW24zIGuL4AkOrSf_8fmje1VYw&sa=X&ved=2ahUKEwjEm4LI0pb2AhUBlFwKHRUZDJMQ420oAHoECAQQCQ&biw=1536&bih=754&dpr=1.25#imgrc=pmG1XEBzjILezM




image1.jpeg
EXCLUSIVE KHAL DROGO BODY PLAN!
* 1

Wi
16-DAY /"3 Fiod
ABS g ¢

L vourviagra
RecipeBook

Save Vour Life




