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The following essay aims to comprehensively understand green practices, corporate social responsibility, sustainable concepts for rural, coastal, urban, and transportation sectors, and the challenges and benefits of implementing sustainable practices. At the same time, the essay will analyze a gap of Whitbread PLC, Premier Inn chain, and a credible solution including benefits that will be discussed on the following pages.        Green practices can be defined as activities and actions that reduce negative impacts on the environment by finding solutions to create a balance between activities seeking profit and environmental protection by minimizing waste and replacing harmful activities with sustainable options (Rehman, 2019). One of the largest hotel chains in the UK, Premier Inn, has numerous green practices in place and the intention to reach carbon net zero by 2040 (Premier Inn, 2021). Same as other chains, Premier Inn is known for green practices such as the Force for Good program, a sustainable initiative to reduce environmental impact through renewable energy, responsible sourcing, and numerous activities to impact positively customers and team members (Premier Inn, 2025). Another important promise made by Whitbread PLC (2019) is the removal of all plastics used around hotels such as nappy bags and supplies in plastic by 2025. Coelho, Couto, and Oliveira (2024) suggest that some of the most valuable benefits of green practices do not have a monetary value, however, impacts positively the environment and humans. A few of the benefits include a healthier working environment with less plastic and paper consumption, improved relationships between workers and management, increased retention rate and well-being, improved organization performance and customer satisfaction, reduced organizational cost, and increased popularity. Opposite to the above source, Sahu et al. (2023), argue that chains are slow in adaptation, suggesting that monetary challenges are in place, especially if green practice is needed to improve the products and services of the chain. The source mentioned that “gaining customer trust and confidence and pleasing governments” (Sahu et al. 2023), represents an important step for businesses to ensure the functionality of green practices. Premier Inn faces a difficult challenge in becoming more sustainable as various locations are historically and architecturally important, hence the implementation of solar panels is only over twenty percent (Premier Inn, 2021). Track (2023), argues that sustainability implementation is vague in the UK and the above challenge is one of the impediments of sustainability, followed by aging infrastructure and limited space for renewable energy. However, the following examples from expert opinions will clarify the need for sustainable actions and CSR from different perspectives and multiple concepts such as rural, coastal, urban, and transportation.Thiele (2013) argues that sustainability is “identified as the pursuit of long-term efficiency in our productive activities” and is understood “as the effort to use natural resources less wastefully and exercise greater foresight in our economic affairs” (Thiele, 2013, p. 15). On the other hand, Orlando (2022) suggests that businesses have a Corporate Social Responsibility known as CSR, to be actively sustainable by taking part in sustainable initiatives and using their social role in positive sustainable actions for the world, decreasing environmental impact through innovation and “corporate social engagement” (Orlando, 2022, pp.2). In contradiction, the source suggests that numerous companies might face difficulties in defining and balancing their priorities for production and consumption such as “lack of innovative potential” related to development in technology and circular economy. However, from a positive perspective, the businesses could generate new products and approaches, allowing companies to create new markets, hence the social needs are crucial for innovation and success on CSR, although innovation is the current solution to resolve social issues as part of CSR. According to Green et al. (2012), the current competition in supply chains forces business management to implement environmental measures and adopt green practices to satisfy customer needs and demand for products and services that are continuously growing, in response to environmental and governmental regulations created through environmentally sustainable practices, transforming the above in a competitive advantage and improving performance of the supply chain by focusing on environmental changing demands of customers. A different approach from Scaltegger et al. (2022), argues that development change on the sustainable level of a company is divided into macro development related to environmental regulations and Meso-level related to social guidelines and industry standards, suggesting that companies are expected to contribute on the resolution of sustainability issues at macro-level and to create initiatives and sustainable transformations at meso-level. For example, clear guidelines on how companies are integrated in their environment and how a business sources their supplies avoiding negative impact on the environment, is considered as integrated management approach to corporate sustainability (Scaltegger, et al. 2022, pp. 481). Kapoor and Manchanda (2023) argue that current travelers are focused on sustainable initiatives and businesses that are involved in positive environmental causes, becoming “a trend” to be green, and hospitality businesses seem to obtain popularity through green practices. The source suggests that many Indian hotels are struggling to go green, hence they are using third-party organizations that help businesses to be environmentally responsible using “LEED” or “Ecotel”. Examples of green practices within hospitality and tourism include Accor which launched a management system with sustainable development named “Planet 21 in Action” used for engaged hotels to highlight their green initiatives and sustainable practices online through the “ActingHere” hashtag (Accor, 2021). Another example is the Intercontinental Hotel Group system that is used to manage and measure their environmental impact through “The Green Engage System (IHG, 2021). Marriott (2022), LEED certified and recognized global properties to a sustainability standard through Serve360. Kapoor and Manchanda (2023) suggest that Roseate Hotels have in place a policy of a ten percent discount for customers with no food waste, a water re-use system known as the “hydro solar project”, no newspapers, encouraging customers to use digital reading and seasonal local fruits and vegetables. Another business example of green practice is Hyatt Hotel's green practices, switching to toothbrushes made of wheat, water recycling with zero discharge, and over half of the electricity generated through the “Hydro Dam Project” (Kapoor and Manchanda, 2023). To continue the green practices approach, Mihalic (2016), suggests a “Tripple-A-Model" concept for green tourism comprising three stages such as responsible, sustainable, and laisses-faire tourism. The source highlights the importance of each stage and the vague implementation of green tourism around the globe destinations, confirming that despite improvements made on recycling, waste reduction, emissions, and energy saving, numerous destinations “inaccurately promote themselves as sustainable” increasing the expectations of customers who are “then confronted with the gap between the actual and promised sustainability” (Mihalic, 2016). On the same subject, Cherep, Voronkova, and Venherska, (2023) sustain that the rural green tourism concept “does not replace the concept of sustainable development”, however, a stronger bond is created between green tourism and practical implementation. The green rural development concept can only be achieved through economic and environmental policies in a way that social progress is made, economic growth, and improvement of life quality by protecting the natural environment and implementing regulatory measures such as voluntary initiatives, setting standards, and nature conservation. Some of the benefits related to green rural tourism include agritourism development, educational opportunities, local economic development, investments, cooperation between different rural locations, and the creation of a network initiative. From a negative perspective, rural green tourism can lead to exploitation, impact on natural resources, depletion, and destruction (Cherep, Voronkova, and Venherska, 2023). A great example is Machu Picchu which allows visitors and tourists no longer than three hours to visit the destination (Inca, Trail Machu, 2025). Another concept for good practices is applied to coastal areas. Tourists are attracted to the coast for spiritual, wellness, and recreational reasons, however, the environment and natural resources are affected by carbon footprint (Neumann and Kenghington, 2017). The authors confirm that the concept named SDG 14 targets the “restoration of achieving healthy and productive oceans” to recover the damage to ocean life and corals on a global level. The concept's purpose is to limit human access depending on vulnerabilities and communities respecting the economic and social considerations of human opportunities and dependencies, government regulations, and measures implemented for potential natural disasters to protect human life. A time-limit example is Machu Picchu which allows visitors and tourists no longer than three hours to visit the destination (Inca, Trail Machu, 2025).Different approaches are used for urbanization. Zeng (2022) argues that sustainable practices have “been widely applied to urban development from its origins” in ecological and economic philosophy. A concept suggested by the writer is resilience, being considered effective and used to face potential hazards and facilitate planning processes. The same structure as SDG, mentioned in the rural concept, however, comprises more aspects of sustainability such as intergenerational equity and justice, economic diversity and viability, social well-being and self-sufficiency, and fulfillment of essential human needs (Zeng, 2022). The resilience concept is the “system’s ability to bounce back and return” to previous conditions, the community's force to adapt, adjust, and resolve current environmental issues by replacing activities and habits with healthier effects on the environment. Zeng (2022) confirms that the resilience concept is a long process that involves persistence, an interdisciplinary approach, and transdisciplinary techniques for adaptation. A clear example of how innovative products are obtained with less environmental damage and innovation that shows the bond between corporate social engagement and innovation include projects like Mitsubishi Chemica, Faurecia, BioMat project, Peaugeot-Citroen Lineo in collaboration with Flaxpreg project (Orlando, 2022, pp.3). As the writer suggests “innovation has been the driver of sustainability”, shaping future production, improving human life and well-being, strengthening competitiveness, and decreasing environmental damage. On the other hand, Kapoor and Manchanda (2023) argue that hotels are responsible for one percent of total global emissions and suggest that one of the best options to reduce carbon footprint, classified as green practice, is to use local vendors and suppliers from proximity decreasing the use of vehicles. The same source suggests that the lowest carbon footprint in hospitality is generated by millennials and corporations that are mindful of sustainable practices and are giving business to brands that are involved in sustainability. In contrast with the above, the gap in Premier Inn's green practices can be seen in the chemicals used by the whole chain. The company launched “Clean Protect” (Premier Inn, 2025), a program for intensive cleaning in partnership with their supplier for cleaning Diversey (Diversey, 2025). The supplier has European sustainability standards for its products, however, the substances used are highly harming the environment and human well-being. A couple of the substances used include lauramine oxide, benzalkonium chlorhide, dodecylbenzene, sulfuric acid and other corrosive substances (Diversey, 2025). A short view of Trip Advisor (2025) demonstrates the unhappiness of customers about the strong chemical smell inside the rooms. As Premier Inn has decided to be a sustainable chain, the company should take into consideration customer reviews analyze the ingredients of the chemicals used and perhaps replace the current chemicals with less harmful substances. A solution that the chain could opt for, such as Green Seal (2025), provides a large variety of cleaning products, non-hazardous chemicals, made without PFAS, and highly sustainable. The benefits of replacing current chemicals with a sustainable option, especially Green Seal has NBC certification “to avoid greenwashed cleaning products” (Green Seal, 2025), improves business reputation, impacts positively the environment, improves workers and customer's well-being, the certificate for responsible sourcing, low impact manufacturing with sustainable packaging to minimize waste, cleaner water and climate preservation, no cost increasing as similar costs are provided for both suppliers (Green Seal, 2025; Diversey, 2025).
In conclusion, being sustainable as a business is a long process that requires attention to detail, governance regulations, and numerous monetary and non-monetary efforts. However, once sustainable practices are in place, benefits are endless, especially for the environment and human well-being. Premier Inn has a gap in cleaning products, although on their website “responsible sourcing” is part of their program Force for Good. The solution provided could benefit, in general chains and businesses using corrosive chemicals to ensure a positive impact on human life and less environmental harm.
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