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For this assessment, the task is to investigate the relationship between business and harmony by using a case study of a chosen company. Within this assessment, the principles of harmony will be considered as to how they can underpin a responsible business to make sociological, economic and environmental change. Harmony is an expression of wholeness, a method of viewing ourselves along with the world. Harmony is also about relationships and connections to the environment both natural and built (Cadman, 2019). Achieving harmony within a business can define the difference between having fulfilled, happy and productive days against going through the motions uninventive (Pruitt, 2017). Business leaders that create harmony within the workplace, develop a culture which encourages expansion and seek ways to have teams that work together meet greater success within their organisation (Parents In Biz, 2019). From communicating the long-term vision to making sure that organisational values exist within details, business leaders must be cautious about their behaviour to make sure that they assist the culture of the company along with maintaining social, economic and environmental peace (Real Leaders , 2019).
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In a free society, people take part in civil society and economic exchange freely without any interference providing no harm is inflicted on anyone. About economic freedom, society tends to focus a bit too much on the benefits of economic efficiency of a free society and pay too little attention on how this society encourages harmony and peace. This is where business plays an important role. For example, Ties are relatively thick in families along with mosques and churches. However, between mosques, churches and other religious groups there are frequently thin ties. Business enables these ties to be thicker which needs people of different religions to work together. People come across a larger variety of people that are different form them within the business world as employers, customers or suppliers than they do in other general areas of their lives. Discrimination is expensive in the business world. So, for example, if someone from one community didn’t want to be served by someone from another community, they would most likely not end up being served at all. Or if someone didn’t want to be driven by someone from another community, they would never get a taxi. Business is a mutually improving activity and thus coming across others from different communities and religions through business collaboration is highly required (Booth, 2016).   
[bookmark: _GoBack]Encouraging harmony principles in business enables them to contribute to a social harmony. Businesses are known to have one basic aim which is to make profit, however solely focusing on this aim doesn’t make them impactful. Businesses that spend time doing social activities not only gain higher employee satisfaction but also receive a positive reputation. Societies are inclined to have religious, ethnic and racial differences which can be difficult to bridge. Businesses can attempt to gradually ease these differences by focusing their attention on employing people from all communities. This will help to avoid any segregation between communal differences and by employing people from different communities will maintain peace and harmony between them. This is an example of the Interdependence principle of Harmony. Business can also help make change in terms of social and environmental harmony by setting aside a portion of their profit as a way of contributing to the development of the community in which they are based in. For example, a business could help with setting up a school for unprivileged children so they can receive an education, or they could set up a centre for skills development so they can pass on important and useful information to adults of all ages (Vision Times , 2019). This is an example of the Adaption principle of Harmony. Everything that humans needs for their well-being and survival largely depends on the natural environment. So, Sustainability makes and preserves the conditions in which nature and humans can live in productive harmony and protects health and the environment. As businesses are taking their integration of sustainability more and more serious, they are contributing to forming an environmental harmony by reducing the waste they produce through conserving their electric and water usage which in turn can save them a lot of money and provide economic benefits (Lotich, 2019). This also results in animal life and diversity of plants being protected. This is an example of the Health and Wellbeing and Diversity principles of Harmony. Expanding on this, companies are simplifying recycling especially through circular principles and reusing their own materials along with reducing their carbon footprint resulting in a cleaner and healthier environment (Harmony, 2020). This is an example of the Cycle principle of Harmony. In the business industry, Geometry assurance is a term that is referred to activities that are used to make sure that the quality of geometry practices is involved within a business’s activities. When a company manufacturers a product, they are assured of the correct tolerances along with an end product which is both functionality and aesthetically quality assured by adding geometry assurance process (PE Geometry, 2020). This is an example of the Geometry principle of Harmony.    
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G-Star RAW is a company that was established in 1989. Their philosophy since their establishment has always been Just the Product to which this approach has led to denim ‘firsts’. The challenge the company takes on is proving the environmental and business case for the high-level value of recycling of denim. With their approach, G-Star RAW got involved with the Circular Economy in 2016 to cooperate on creating business-driven approach to provide a close for textiles loop. With Recover and Wieland Textiles, the company and circle economy set up a pilot project to attempt and prove the environmental and business case for the high-level value recycling of denim. The goal of this project was to re-establish denim goods that were returned to the company and develop new fabrics of denim that are were able to compete in terms of quality, aesthetics and price with virgin cotton denim at a fragment of the environmental impact. For G-Star to do this, the company selected one of their best-selling fabrics of denim and intended to integrate recycled content within the making of that fabric. Their plan was to expand the project’s future impact exceeding a single capsule collection and making the recycled denim involved with the sourcing strategy for the long term (Circle Economy, 2017).







Looking at G-Star’s involvement and project with the circle economy, the company operates under the principles of the Circular Economy. The first principle of the circular economy is that a true circular economy means no waste at all. Meaning that nothing is thrown away as waste is planned out by designing things for disassembly, repair and reuse (Ventures, 2019). 
The second principle of the circular economy is that there are two kinds of industrial ingredients which are durable and disposable. Disposable ingredients are items and materials that can be biodegradable that include fabric or paper. Also, there are technical ingredients such as plastic or metal which can be reused. It must be either one so that everything may either be put back into nature or reused. More convoluted objects must be prototyped to be dismantled so they can be arranged into the two categories when they reach the end of their lifespan (Williams, 2014). G-Star relates to this as they focus on denim fabric which they then reuse to develop new fabrics. 
The third principle of the circular economy is that if an industrial cycle is to be sustainable, the energy which powers it must be renewable. This will also decrease business exposure to depletion of resources or supply shocks (youmatter, 2018). G-Star relates to this principle as the company manufactures renewable fabric so when they are returned to the company, they are reused to create new fabric. 
The fourth principle of the Circular Economy is that the customers become users instead of being consumers. The meaning of this is that companies will want all materials back when people are done with them. Therefore, this can result in motivation to return items and materials towards the end of their life (CFI, 2020). G-Star relates to this as the goal of their project was to re-establish denim goods that were returned to them and develop new fabrics. 

So, after analysing G-Star’s involvement with the circular economy and their operations, the company strongly reflects on the Principle of the Cycle of Harmony. This principle states that nothing is wasted and that everything goes back into the cycle to regenerate and then renew it (Dunne, 2018). 
As G-Star doesn’t operate or own any factories, the company partners with skilful suppliers that share the same values to design a sustainable and strong product. The company has a strong commitment to make sure that their products are manufactured at their suppliers in a sustainable and responsible way. G-Star have partnered with the Better Cotton Initiative with the goal of increasing the uptake of the BCI’s better cotton. Expanding on this, the company promotes beneficial practices of farming and supports farmers to improve the manufacturing global production of cotton farming community welfare along with environment it’s based in and the future of sector (BCI, 2018).
Every year, G-Star publish their Mode tracker report to clearly display their sustainability results. Expanding on this, the company’s environmental and social progress are verified by a not for profit organisation called Made-By. The company states that they are proud of the products they design and develop with their suppliers due to them building long-term and trustworthy relationships with them as a method of ensuring the continuity of the look, quality and delivery of their collections. The manufacture factories that make the company’s products and direct suppliers in which they have strong relationships with are in multiple countries such as Italy, Turkey, India and China. As the company has employees from multiple communities and religions and contributes to positive change through their supplier code by conducting a fair wage policy for all employees, this shows that G-Star promotes good relationships between their partners to ensure the highest quality result and brings these communities together as one to contribute to forming a social harmony which reflects on the Principle of Interdependence of Harmony (Soormally, 2019). 
As G-Star is a relatively young brand which was established in 1989, over a decade after the founding of other companies like Wrangler and Levi’s, they have a unique advantage of being able to focus more on the future than the past. The outcoming importance on innovation has supported the company with pushing the denim design to brand new places in terms of ethics and aesthetics. G-Star’s new collection is hitting the number 1 spot in terms of denim done right by using organic cotton which is a technique of indigo dying that’s cleaner than ever, ‘eco finished’ buttons which circumvented bitter chemistry of electroplating and lastly a process of washing which recycles 98% of water that is involved, whilst the remaining 2% is evaporated. G-Star proved this by undertaking a challenging certification process and received a gold rating by the Cradle to Cradle Products Innovation Institute for their fabric which is the biggest ranking achievement any denim has been awarded from the sustainability certifier. This certification is the most diligent in the world as it looks at social responsibility, material health, cyclability and use of renewable energy of the product (Bauck, 2018).  Adding on from this, G-Star’s new denim line is not just developed from the materials that are the most environmentally responsible within the most earth and human friendly factories which uses the lowest toxic processes. The suppliers of the company treat the land they use respectfully that doesn’t cause any damage to it along with being respectful of the animal life and diversity of the plant to which they share with. Suppliers also provide a hygienic and safe working environment to avoid injury’s and accidents and employees are health and safety training (G-Star RAW, 2017).  
The company also minimises their carbon emissions by applying measures that range from limiting the use of energy to establishing partnerships with transportation companies which meet the leading standards in environmental protection and sustainability (G-Star RAW, 2020).  This shows that the company are doing their part to change the impact they have on the environment as a contribution to helping make environmental harmony, which reflects on the principles of Health and Wellbeing and Diversity of Harmony. 
[bookmark: _Toc30422438]Conclusion

To conclude this assessment, the examples gathered from the underpinning of the harmony principles in business show that each principle has their own unique way of bringing positive change through business. If more businesses integrate the principles of harmony into their mission, vision and practices, this will be the right step into achieving the perfect harmony in society, the economy and most importantly the environment. Businesses have the highest chance and ability to forming or at least contributing to social harmony as the industry is the key area where people from different communities come together and meets the needs of all consumers. And through this, can lead to a healthier environment. Looking at the findings collected about the chosen company G-Star, the company falls in line with harmony by firstly joining up with the Circular Economy. The company are publicly determined to help the environment through their efforts to closing the textiles loop with their reusable fabric which displays the strength of their reflection of the Cycle principle of harmony. For them to undertake their aim, their partnerships with suppliers and manufacturers from multiple countries allows them to expand their operations which also displays their reflection of the Interdependence principle. Lastly, the suppliers treat the land they use respectfully by keeping it safe from damage which as a result, protects the animal life and diversity of plants and ensure the safety of all their workers which shows their reflection on the Health and Wellbeing and Diversity principles.  
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