Marketing Presentation Notes:

Facebook was chosen as the social media platform to promote this campaign due to the target market age and gender. The demographics show from the pie chart that 55.29% of Men use Facebook which is more than Women with the percentage of 44.71% (SimilarWeb). From these figures shown this could suggest Men seeing the advertisement for the event and booking it as a present for their family members. From the age distribution pie chart, it suggests from the information given that 26.94% aged 25–34-year-olds use Facebook more than 35–44-year-olds with their percentage being 19.45% the second highest. From the information for the pie charts that group booking of women is popular of different ages. 


Target audience analysis and Use of target demographic preferred platform:
October 2024 saw a UK statistic of women 35+ account for 13% of Facebook
They also use Linkden and Instagram so these preferred platforms would be ideal to purchase rights to advertise on their app. 
Facebook and Instagram especially due to its potential for users to make content using our company due to the social need to share your trips and experiences especially with the wow factor Mamma Mia experience uses to entertain its users, which goes hand in hand to make the experience more enjoyable.

98% people including women in the UK own a smartphone its likely they will leave reviews about how their experience with the train was we want to make sure these are positive as possible to leave a good effect on our business so the same and new consumers will use the train again. We will do this by posting flashy ads to target our certain audience and offer deals and packages and rewards!
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Considering Costs

Platform selection: Age targeted bracket is very active on Facebook. Allocate a significant proportion of budget to this app for paid and organic reach. Insta. For visual experiences like storytelling via train. Linden. Depending on the type of content (business travel, commuter service. Pinterest, ex women could search travel inspiration ideas!

Content Creative costs: Photography/Video production will want high quality footage to entrance target demographic so will require professional photographers and/or videographers. Must be engaging content!
Influencer partnerships: work with influencers who resonate and intergrade with the target demographic although expensive maybe leaning towards micro influencers would be more cost effective.

Ad Spend: Paid Campaigns Targeted ads on selected Social Media Platforms costs will vary but should still be an important investment 
Retarget budget to given to previous users who engaged with us.

Other costs: Contests/Promos: Sponsor events or collab with other outside agencies to bring the product to the masses, although very costly.

Resources-

Ticket costs: median ticket costs to London from 3 major Welsh cities is £53.55 per person tickets 

Packaged deals to offer and advertise to women for ticket (return) hotel and Mamma Mia experience (150-200gbp) then advertise is via micro influencers and ads on social media also could possibly do ad partnerships with hotels and the production
Company putting on said show.

Campaign Impacts of this:

Appealing ot the comfort and convenience of the trains would help a lot of women over 35. Train travel is "debasingly" smooth compared to driving through London and there would be no need to fly. This impacts the campaign by making it memorable for the target demographic to use in the future and tell others.

By making these sorts of trips affordable especially to big groups of the said target demographic especially groups of 3s and more make these crucial statements when advertising for example, "Looking for a cheap and easy way to the Mamma Mia experience in London, GWR will take you there! Fast routes and great prices, especially with groups! Book now and get saving!"

Influencer partnerships and collaborations especially ones in the field of travelling and theatre could increase the visibility to both trains and the Mamma Mia experience creating experiences and happy memories making the experience authentic and personal.
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