


Section 1: Professional Report 
BrightWave Café uses artificial intelligence and digital tools to improve customer relations, strengthen its online presences and activities and stream online operations whilst reducing online duplication, which could otherwise deter potential customers from visiting the café. By implementing digital technology, the café is able to stream online and simply customer service, as well as safe staff time. 
One option is to use email newsletters, which could help BrightWave Café maintain regular and direct contact with its customers. Customers can be encouraged to sing up for such an email newsletter by including a QR code on receipts, placing the code a clearly visible spot next to the till and sharing it on their social media. Such a mailing list allows the café to deliver information more quickly regarding various promotions, new products, upcoming local events and points that can later be exchanged for loyal rewards. Email platforms offer a wide range of features such as benchmarking and analytics, helping the café owner to accurately track and compare results and determine what generates the. Most interest, thereby increasing profits. Using such newsletters also helps build customers relationships and encourages repeat visits. 
Social media platforms such as Facebook, Instagram, Treads, X and TikTok are very popular among potential customers of the café and the posts published on these platforms showcase what BrightWave Café has to offer. Artificial intelligence could help draft descriptions, suggest hashtags to use under a given post and create a publishing schedule for a specific period. On such platforms, you can share interesting facts about the products on offer, show in short videos how the products are prepared, share customer reviews or give a behind the scenes look at how everything is done step by step, such imitative often attract new customers and take the brand to the next level. Google Business Profile also has a very positive impact, as it allows you to share opening hours, exact location, announcements, offers and information about event directly in the search engine and on Maps.  
BrightWave Café could automate responses to customers, which could improve the efficiency of communication between the café and potential customers. Most customers ask questions such as opening hours, allergens in products, table booking, takeaway options or whether Wi-Fi is available on the premises, The café could introduce chatbots to answer such questions automatically on social media or the café website, even outside opening hours, which would reduce customers witing time for a response and ease the workload on staff. To ensure a professional service, response should be brief and friendly and the conversation should also include the option ton contact staff for more complex queries. This ensures efficiently customer service whilst also allowing staff to intervene if necessary.
A digital menu accessible via a QR code could make it easier to place orders and updates prices, provide a list of allergens and include information on short term or seasonal offers, Such a solution would reduce the cost of printing papers menus. Artificial intelligence could be used to generate dish descriptions and suggest complementary items, such as pairing pastries with drinks, which would boost sales potential. 
Despite the many possibilities offered by artificial intelligence, it is essential to put in place all necessary safeguards to protect customers sensitive data and to train staff in this regard to ensure that everything is carried out in accordance with the regulations. I used artificial intelligence to produce a preliminary draft and suggest the content of the report and then edited to ensure accuracy, clarity and professionalism.
In conclusion, by utilising artificial intelligence, BrightWave Café is opening time enormous opportunities for growth and for improving communication with customers. By combining all the above mentioned capabilities, staff will find their work easier and be able to find all relevant answers that my interest a customer more quickly. The measures mentioned above should be implemented gradually under qualified supervision.
Section 2: Ethical and Professional Reflection 
I have reviewed the text generated by artificial intelligence and then edited it in. accordance with the guidelines to ensure it is logical and fits with the nature of the business. AI generated content can save time and suggest relevant ideas that can be utilised, but all information used must be consistently verified, as it may be unsure and could compromise the security of potential customers. Verification of information and human editing are crucial, as humans are able to take all relevant information into account without losing sight of the context, using empathy and applying professional judgement to the situation. The final decision should always be made by human, artificial intelligence can only assist in reaching that final decision by steering the process in the right direction. 
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