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Question 1 – Full reference of the source
Cao, G. and Weerawardena, J. (2023) 'Strategic use of social media in marketing and financial performance: The B2B SME context', Industrial Marketing Management, 111, pp. 41–54. https://doi.org/10.1016/j.indmarman.2023.03.007. The 2023 open-access , peer-reviewed Industrial Marketing Management article, "Strategic use of social media in marketing and financial performance: The B2B SME context," utilizes a survey of 143 UK B2B SMEs to demonstrate how strategic social media application enhances customer relationships, brand management, and marketing performance to drive financial outcomes
Notes for the rest of the template

2. How did you find the source?
I found this source by searching the UWTSD online library database for peer-reviewed journal articles. I used keywords such as "social media marketing," "business performance," "B2B SMEs," and "social media promotion." I looked at several articles before selecting this one because it was directly related to my chosen topic and was published in a reputable academic journal. The title and abstract clearly matched what I wanted to research, so I decided it was the most suitable source for this assignment.
3. Why did you choose the source?
I chose this source because it focuses on how businesses can use social media strategically to improve their marketing and financial performance. It is directly related to my chosen topic, the use of social media to promote businesses. I also selected it because it is a recent, peer-reviewed academic article that provides evidence from research carried out with 143 UK business-to-business (B2B) small and medium-sized enterprises. The article explains not only the benefits of social media but also how it helps businesses build stronger customer relationships, improve brand management, and increase business performance.

4. What is the main idea?
The main idea of this article is that businesses can improve their marketing and financial performance by using social media strategically rather than simply using it to advertise products. The authors explain that social media helps businesses understand customers better, strengthen customer relationships, improve brand management, and increase marketing performance. The study shows that when businesses use social media as part of their overall marketing strategy, it can contribute to long-term business success and improved financial results. These findings are based on research involving 143 UK business-to-business (B2B) small and medium-sized enterprises

5. When was it published?
This article was published in 2023, making it a recent and up-to-date source. It is suitable for this topic because social media platforms and digital marketing strategies change quickly. Using a recent academic article ensures that the information reflects current business practices and provides relevant evidence about how businesses use social media to improve their marketing and financial performance.

6. Who are the authors?
The article was written by Guangming Cao and Jay Weerawardena. Guangming Cao is a researcher at the Digital Transformation Research Center, Ajman University, and Jay Weerawardena is a professor at the UQ Business School, The University of Queensland. Both authors specialize in business, marketing, digital transformation, and strategic management. Their academic positions and research expertise make them well qualified to study how social media influences business performance. This increases the credibility of the article because it is written by experienced researchers with knowledge of the subject.

7. Is the source reliable? Why?
I believe this is a reliable source because it is a peer-reviewed academic journal article published in Industrial Marketing Management, which is a well-established and respected journal in the field of marketing and business research. The article was written by experienced university researchers and is based on original research involving 143 UK business-to-business (B2B) small and medium-sized enterprises (SMEs). The authors clearly explain their research methods, analyze the data using recognized statistical techniques, and support their arguments with a wide range of academic references. These factors increase the credibility of the research and make it a trustworthy source for understanding how social media can be used to promote businesses and improve business performance.
