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Proposal Tital : “Can Physical Theatre Techniques Improve the Impact of short advertising videos?”

Proposal Subtitle: 
An exploration of how physical movement and emotional expression can communicate meaning in short-form advertising.
Proposal aims and objectives: 
Aim:
   Explore how physical theatre techniques can make short advertisements more emotional, memorable, and easy for different audiences to understand through movement and performance. Also showing how performers’ body movements and expressions can guide the audience to feel and experience the same emotions as the performers. By focusing on physical actions instead of spoken language, the research will explore how movement can tell a story, create emotional impact, and help audiences connect more deeply with the message being shared. I want to show that body language is a powerful way to communicate feelings and ideas that everyone can understand, no matter their language or background.

Objectives:
· To use performers’ movements as the main way to share ideas and emotions, showing that actions can clearly communicate messages without words.
· To explore how using movement and expression instead of dialogue can make advertisements more powerful and help the audience feel emotionally connected.
· To discover how physical performance can guide audiences through a shared emotional journey, allowing them to understand and feel the message together with the performer.

Proposed Collaboration:
· To work together creatively and use audience feedback to show how physical theatre can help people better understand and connect with a performance.
· The collaboration aims to create a short advertisement that touches people’s emotions and helps them feel more involved in what they see.
· The project will bring together physical theatre performers and filmmakers to create short video advertisements that express emotions through movement and visual storytelling.
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