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	Evaluation
Respond to each question. 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loaded quickly and was immediately ready to use. There are multiple images and graphics that were displayed instantly with no lag when scrolling through the page. The website features numerous sub-pages, organised in a drop-down bar format with graphic links that redirect to specific sub-pages, all of which were ready for immediate use.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains multiple sub-pages with an easy to use drop down menu for each sub-page with page headings making it easy to navigate to a different page without having to click elsewhere or leave the home page


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, there is a sub-page accessible from the drop-down menu that directs you to a sub-page dedicated to bookings and the extensive variety of courses available for booking.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The drop-down bar for the sub-pages is very large when scrolling down through the rest of the website making the rest of the page feel smaller and cramped. The size of the drop-down bar detracts from the sub-page boxes displayed throughout the web page and reduces the impact of these boxes. The drop-down bar could be reduced in size, allowing for a larger view of the main page and the available courses/products.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage backdrop resembles an off-white colour, complemented by the sup page boxes, drop-down bar, and images, which feature darker shades and tones. The page is visually well-designed, utilising contrasting colours to highlight key areas and draw the user’s eye to the images used. The photos used highlight the products and services offered, with a central theme centred around food, laughter, enjoyment, and team bonding.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses imagery and colour very well. It uses contrasting colours, such as an off-white background and then darker colours for images and sub-page sections. This creates a very defined look with sharp edges in non-background areas, effectively drawing the user's eye to images and subsections. The photos used highlight the courses and products available, providing a brief glimpse into how enjoyable and lively they appear.


	Question 2c – Has the website made use of an online chat tool? How effective is this to enquire about the product or service? 
 

	Answer: There is an ‘Ask Us a question’ icon at the bottom of the page. When clicked, it opens a chat box. The responses are quick; they come from an information bank that appears quite limited and can only address simple questions and requests. When asked an in-depth question, it refers the user to “reach out to support” The support service is a messaging service that sends a response to your personal email address. 


	Question 2d – How effective are the social media links on the website?


	Answer: The webpage has links to Instagram, Facebook, X & LinkedIn. The links respond quickly, but can only be used if you are already a member of the relevant social media site. I feel that this potentially excludes many people from using this service, as I myself am a social media abstainer and found the service unusable, which means I was unable to see reviews and comments left by previous customers of the company.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The different services are made visible through the use of a drop-down bar and multiple subpage boxes; there is also a lot of information on the fronts of the subpage boxes that provides an overview of the services/products available. The company offers a vast number of services and courses, so it utilises subpages to relay individual information. I think this helps to make the home page feel more open and eye-catching while remaining less overloaded with text. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: There is a section at the bottom of the home page that displays a handful of reviews from company group events. There is also a testimonials sub-page that displays 15 pages worth of personal reviews from people who have attended the courses. Every review across the webpage reads outstanding, but they are not dated. I believe the reviews have been screened, as there do not appear to be any negative points listed in them. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality, as it is marketed towards corporate functions, and the wording used across the website is sophisticated. The imagery used across the website is of high quality and appears professional. I would use or recommend this company based on the extensive variety of courses offered. This company appears to have a great knowledge and real passion for the culinary industry 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The pricing for individual cookery courses is displayed and appears to be fixed at £199 per one-day course and £125 per half-day course; however, the pricing for group and corporate events can only be found by making an online enquiry. I think the pricing shown is quite expensive and thus caters to a higher-profile clientele, potentially excluding a larger customer base by overpricing.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking

	
	2. Academy

	
	3. London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes, the website appears fourth out of a potential 604’000 results


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I believe that websites remain highly relevant in the modern business world, as they enable customers to view a company and its services/products on offer. It also gives potential customers the ability to see firsthand accounts from previous customers, if the website offers a review service. I believe that through a well-crafted website, a company can connect with customers on a more personal level than just selling a product or service; it can make the consumer feel more invested in the company and like they are getting an experience rather than just a product. A well-crafted website also instils a sense of trust in the company and its product.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One recommendation I would make is as I have detailed in the above questions, I would decrease the size of the drop-down bar when scrolling through the rest of the website I feel it is too large and takes up a substantial portion of the page, making the webpage difficult to view, the drop down bar is very in-depth and a great asset for redirection to the multitude of products and services available but becomes an obstacle when trying to view the imagery on the other pages. I feel this one design oversight detracts from the entire website and would benefit greatly from being looked at and having a slight redesign.
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