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Introduction

Business intelligence (BI) solutions have shown to be quite beneficial in learning how to analyse data, line up findings with business objectives, and increase overall business efficiency. BI is expected to provide a range of advantages, it is critical for businesses to identify which functions are benefited and where the efficacy is observed. The authors of the book 'Profit Impact of Business Intelligence', Williams and Williams (2010), characterise BI as a strong new management strategy that, when done correctly, can offer information, knowledge, better decisions, efficiency, and profit to a company.
Most businesses now devote significant resources to BI in response to the growing recognition of the value of data-driven decision making for improved business success.  BI is the top technology area getting new or increased spending in 2019. This demonstrates the strategic importance that firms have on BI usage. BI is not only strategic, but it is also becoming a must to remain competitive in the market. While studies have demonstrated that BI adoption improves business process effectiveness, there is a lack of empirical data on how businesses can transfer their BI use into organisational value.
Furthermore, Yu Yin Lim, who provides business coaching and consultancy services for business growth and sustainability, with a Bachelor degree of Science and Master of Business Administration from University Sains Malaysia, describes in her paper Realizing the strategic impact of the business intelligence utilization, the fact that business intelligence referee to a management informational system that transform data into information and business insights to make well informed decision for a specific company or organisation. Also, in the same paper she describes the impact of the business intelligence utilization under three main strategic impacts and current trends. 
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As Yu Yin Lim describes in her paper, BI has three main strategic impacts in the business environment. 
First strategic impact is the enhance of the economic performances. The use of business intelligence has a favourable and substantial relationship with the influence on the regular and innovative organisational performance aspects, including the impact on marketing and sales, the impact on management and internal operations, and the impact on procurement. Utilization of business intelligence assists companies in determining sales trends, monitoring customer requests and complaints, anticipating customer behaviour and market demand, and thus achieving fundamental goals such as cost reduction, productivity improvement, product development, customer service development, and income increase. As a result, the use of business intelligence has a strategic impact on improving the economic performance of publicly traded organisations. These businesses can enhance cost efficiency while increasing income, finally achieving the organization's total financial performance.
The second strategic impact is improving environmental performance. Existing research indicated that business intelligence utilisation, allows businesses' long-term planning, enhanced productivity, and market advantage creation by providing data integration and analytical skills that may deliver critical decision-making information to stakeholders at various organisational levels. Publicly traded corporations are susceptible to public concern about their companies' responsible operations. Balancing profit versus the environmental effect of their commercial activities is a concern in fulfilling their planetary responsibilities. As a result, arming themselves with relevant and real-time information through the use of business intelligence is crucial. Companies may specifically see the strategic benefit in terms of reducing business influence on the natural environment, global warming, and responding strategically to ongoing climate change.
Furthermore, the last strategic impact described by Yu Yin Lim in her paper is reinforcing the social performance of the business. Several reasons promote the use of business intelligence to give quicker and simpler access to information, enhance company processes, and identify market possibilities and risks while communicating with stakeholders such as customers, suppliers, rivals, and staff. The usage of business intelligence may assist publicly traded organisations in gaining insights about their employees' morale and other relevant problems, ultimately helping to human capital development. Moreover, the use of business intelligence has a substantial influence on knowledge exchange and creativity. Employees at all levels may share a common goal with the company's whole business network as they use business information in their everyday responsibilities.
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Business intelligence has been transformed throughout the last decade. Data expanded and grew in size. And with that, we were all granted access to the cloud. Spreadsheets have finally been pushed aside in favour of practical and intelligent data visualisations and interactive business dashboards. With the advent of self-service analytics, the data product chain has become more democratic. Suddenly, advanced analytics was no longer only for analysts. In this paper I will describe the top 10 business intelligence trends that big companies are using now in 2022.
Artificial Intelligence. Artificial intelligence (AI) is the science that aims to make robots perform what sophisticated human intellect does. AI and machine learning are transforming the way we engage with analytics and data management, while more security precautions are required. AI is likely to progress into a more responsible and scalable technology in the next year, as enterprises demand a lot more from AI-based systems. According to Gartner's Data and Analytics study for 2021, COVID-19 will totally change the corporate environment, and historical data will no longer be the primary driver of AI-based technology. In order to be compatible with new privacy standards, these systems will need to operate with smaller datasets and more flexible machine learning.
Data Discovery/Visualization. In the recent year, data discovery has grown in importance. According to a survey conducted by the Business Application Research Center, data discovery is one of the top four business intelligence trends for 2022 in terms of relevance. BI practitioners consistently demonstrate that empowering business users is a significant and constant trend. Essentially, data discovery is the act of collecting data from numerous internal and external sources and consolidating it using advanced analytics and representations. This enables firms to keep every relevant stakeholder engaged with the data by allowing them to examine and alter the information in an intuitive manner, resulting in actionable insights. To do this, organisations of all sizes turn to contemporary solutions like business intelligence tools, which provide data integration, interactive visualisations, a user-friendly interface, and the ability to deal with large volumes of data in an efficient and understandable manner.
Data Quality Management. Essentially, data quality management guarantees that businesses can make the best data-driven decisions possible by utilising the correct data for their analytical purposes. This means that there is no absolute truth regarding how organisations can gauge data quality because it is entirely dependent on the context. However, there are standards to follow in order to create a good data management process, including data that is accurate, consistent, comprehensive, timely, and compliant. That is, no duplicate or missing values, no obsolete data that does not match the appropriate chronology, and no inconsistent data. A basic example of data consistency would be that the overall number of workers in the company does not exceed the total number of employees in each department.
Predictive analytics and data mining. The method of gathering information from existing data sets in order to determine future probability is known as predictive analytics. It is a subset of data mining that only considers historical data. Predictive analytics incorporates predicted future data and so always involves the chance of mistakes in its definition, albeit such errors are rapidly decreasing as software that processes enormous amounts of data today grows smarter and more efficient. Predictive analytics predicts what will happen in the future with a reasonable degree of certainty, including a few alternative scenarios and risk assessment. Predictive analytics is used in business to examine current data and past facts in order to better understand consumers, goods, and partners, as well as identify prospective dangers and possibilities for a business.
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This paper is a journal review, of the paper written by Yu Yin Lim and Ai Ping Teoh, Realizing the strategic impact of business intelligence utilization, highlighting the impact and the trends of business intelligence. In conclusion, the use of business intelligence improves economic performance, increases environmental performance, and reinforces social performance in order to achieve business sustainability efficiently in today's changing business environment.
Furthermore, personal research has been conducted in order to highlight the current trends in business intelligence and describe the benefits for the business environment.
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