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Sports marketing is one of the biggest business on the planet with so many different sports advertising different things about their specific sport it can be difficult to try and standout amongst everything that is going on. This is where sports Marketers come in as their job is to try and make whoever their employer is stand out from the crowd whether it is from trying to advertise that the Premier league is the best league in the world to trying to convince a local school that they should all start playing basketball a marketer job is very diverse and covers a wide range of bases.
The definition of sports marketing is a sub division of marketing which focus on advertising the sports industry (Sports marketing, 2020). An example of how marketing is done in the sports industry would be how athletes promote certain brands of clothing. An example of this would be Lebron James. He currently has 2K Sports, AT&T, Beats Electronics, Coca-Cola, GMC, KIA Motors, Nike, RIMOWA and Walmart as current sponsors. Now as he is sponsored by them it means that he has certain obligations towards those companies a few examples of one of the stipulations would be with Nike. As he has a partnership with Nike when he is playing or training with basketball he cannot wear another clothing other than Nike otherwise he could get finned or even worse he could get his contracted withdrawn. However some of the benefits that he gains from this would be that he currently has a lifetime contract worth around $1billion as well as this it is known that he is sent cloths for free as well he is able to designee his own shoes that go on sale (LeBron James | NBA Shoes Database, 2020). With these shoes he gets a certain amount of the profits that the shoe makes while Nike get the rest this also means that for a certain price Nike are able to sue him in their advertising. The reason they would do this is that people will see that he is in their advertising and wearing their clothes so that people will go out and buy the same shoes and shirts as him because of who he is. Another example would be that of Lionel Messi now one of the major sponsor that Messi has is a deal with Pepsi. Now that because he is part of Pepsi (Shukla, 2020) he is a major part of their marketing brand. As he is known as one of the best if not the best footballer to ever play the game. That means that when he is put in Pepsi advertising it helps appeal to more people as they see someone who they know in that advert and assume that if its good enough for them its good enough for me. 
There are many ways that marketing is able to help sports grow one of the biggest sports in the world football with over 3.5 billion fans worldwide (Top 10 Most Popular Sports in The World [Updated 2020] - sportsshow.net, 2020) the reasons for this are due to many different things such as how easy it is to play, how high the skill roof is, the area it was spread before the turn of the 20th century and of course the money involved in the sport. However there is also one aspect that I don’t not mention which is marketing. Marketing for football has always been that it is the working man’s game. That is present in the way it is advertised as football is advertised everywhere and not just solely focused on selective courtiers or markets which proves with its popularity. Some famous football marketing campaigns that have been used in the past are the Dare to Zlatan which was a advertising done by the footballer Zlatan Ibrahimović along with the company Nike to advertise a brand new clothing line. Another famous marketing camping was the one done for the 2014 Rio world cup in which google displayed football themed doodles on their search engine as well as easily accessible information about the world cup. This provided the world cup with an even larger boost of traffic due to the amount of people that use google as there search engine. (9 Awesome Sports Marketing Examples to Learn From - ThemeBoy, 2020)
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Advertising for non-profit sectors are extremely valuable as it is one of the major ways that they generate an influx of cash to them. Advertising for Non profits are properly the hardest due to the fact that they have to try and convince the consumer to Dontae money without receiving anything in return. For them it’s like trying to convince someone to buy a candy bar but they aren’t actually allowed the bar so it can be very difficult for them. Different things that Marketing does for Non-profit companies is that it need to get across the idea that they support. However it’s not just the donors or people giving money to them that need to know about them it’s also the people that they hire to work so that they are aware of what is expected of them as well as being able to do the services required of them. One of the main ways that Non-profits market is by doing fundraising events now these can be anything from sponsored marathons to a local car wash depending on the amount of funds needed and the organisation needing the funds. Another major way that non-profits raise the funds needed is by getting to be recurring donates instead of one of ones. An example of this would be convincing someone to donate five pounds a month instead of just giving them 20 pounds there and then. To them it looks like a good deal as they pay less however over time it will rack up to being more and more eventually occurring well over the 20 pounds they were going to give initially. One of the major ways that these organisations promote themselves is that they usually look for a message that people can get behind so they focus on building themselves around a certain message as to generate talk around the organisation. One example of this would be the NNACP which was created to help reform the lives of black people in America in the 1900s. The organisation has done many things such as fight for de segregation in America as well as fight for the vote for their black citizens (NAACP | what is the Mission of the NAACP? 2020). They are also know for helping with the famous Rosa Parks story about her on the bus. The marketing for non-profit organizations are the same as the other two which include but are not limited to. Social media, online ads, events, Public relations along with many more (What Is Nonprofit Marketing?, 2020). 

Value of marketing in the Public sector    
The value that the public sector places on marketing is big for a good reason this is because it can provide the public sector a better way of advertising. Now not all advertising has to be done to increase profits some can be just to increase awareness of a certain something. One example of this would be the NHS adverts for COVID-19 https://www.youtube.com/watch?v=_cK02XwUogM. As you can see in the video the NHS logo is up as well as HM government showing that this is an advert by the public sector. The reason this was done was to increase the awareness of COVID-19 as well as to spread helpful information about what to do if you catch it and what the procedure is to deal with it. This advert was posted all throughout the internet as well as being put on the advert breaks for many TV shows. The reason that the public sectors need for marketing is so high is because there are so many benefits to it. One of the benefits to marketing in the public sector is that it provides you with an easy and clear focus even in such a complex market. The message you are trying to send won’t end up striking a core with every buyer so that why you need to focus on who you want to advertise to. By focusing on one section it provides you with a clear goal in mind. It also helps you save money by focusing your marketing on a select group rather than trying to get a message to spread to everyone (The benefits and challenges of public sector targeting, 2020). There are also many challenges that face marketing in the public sector one the clear ones is that of missing out on potential revenue this one is rather obvious due to if you narrow down your target abdicate it will have an adverse effect on maxim profit that you can earn due to there being only a set amount of people. Another aspect that can be considered challenging is actually finding your target audience as if you are a supplier who can supply multiple different companies figuring out the ones you should focus on can prove to be quite tricky.  In conclusion marketing in the public sector is the final front in a book written by Oliver Serrat he describes public marketing as. Agencies operating in the public domain can use a custom blend of the four Ps—product (or service), place, price, and promotion—as well as other marketing techniques to transform their communications with stakeholders, improve their performance, and demonstrate a positive return on the resources they are endowed with (Serrat O. (2017) Marketing in the Public Sector. In: Knowledge Solutions. Springer, Singapore).
Marketing and the benefits it can have in the Private sector
The majority of the benefits that can be seen in the private sector I have already covered between the Public and Non-profit Sectors. One of the major differences between this sector and the other two is that in the private sector they are not reliant on funding from the state. However they can receive funding from privatised investors such as wealthy business owners who like the idea of what the company is trying to do. The way they would generate interest in their company is by marketing it to investors as well as the general public. Another reason that companies invest so much in to here marketing teams is that Marketing has a wide range of different ways you can advertise within it. In order to accurately correctly use a market plan. This could be though a variety of options such as blogs, social media like Facebook and Twitter and market research to specific target markets. An example of a company that dives interest through their products is NERF Toys, this is a company that makes plastic guns that shoot nerf darts which are bullets made out of a foam material. Their marketing is primarily aims and kids mainly boys and it shows them running round shooting each other having fun. Seeing this would then entice the children to go and do that to and play with those toys the same way in which they see in the advertisement therefore generating a market.
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