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Introduction 
Sustainability is an essential aspect of vivid business dynamics to ensure long-term development and maintain longevity. The hospitality and tourism industry is one of the rapidly growing sectors which has contributed around 237.1 billion British pounds to the UK’s GDP in the year 2022 (Statista, 2023). Hence, it is vital for the industry to maintain sustainability and incorporate sustainable practices in industrial activities. Corporate social responsibility (CSR) has an integral role in promoting sustainability within the industry (Meseguer-Sánchez et al., 2021). Considering this aspect, the essay aims to evaluate the diverse context of CSR which assists in promoting sustainable development. In order to illustrate these points, the essay will involve the business practices of Marriott which is one of the largest businesses in the industry. Discussing the concept of CSR, the essay will highlight key areas where CSR initiatives have a critical influence on sustainable business practices in the hospitality sector. Apart from that, the essay will also explore various challenges which are associated with implementing good CSR policies at Marriott. In this aspect, challenges such as stakeholders' resistance and resource constraints will be involved. In addition to this, several key opportunities associated with implementing good CSR policies in terms of Marriott will also be included. 


Discussion 
Corporate Social Responsibility or CSR is an integral business model which encourages businesses to be socially responsible. CSR has a key role in promoting sustainable business practices in an organisation and fosters the organisation to indulge in social work (Team, 2024). There are three fundamental aspects of CSR which are economic, social and environmental. These aspects have a direct or indirect impact on the image and brand recognition of a business. Environmental factors encourage businesses to reduce pollution and put efforts into depleting dependency on non-renewable energy. Social and economic factors promote businesses to generate more jobs and empower local communities in the range of their business operations.
Corporate Social Responsibility (CSR) has a critical role in the success of Marriott which operates in different parts of the world. The hospitality business puts special emphasis on its CSR and it is also a key objective of the business. The business is committed to making a positive and sustainable influence on regions wherever it operates. The CSR policy of the business is known as ‘Serve 360: Doing Good in Every Direction’ which also significantly suggests the aims and objectives of the business (Marriott, 2019).  With such a robust CSR policy, the hospitality business ensures integration of sustainable practices which plays a vital role in its business growth. With its CSR policy, Marriott is dedicated to reducing its carbon footprint so that it can prevent day-to-day climate changes. These efforts have a positive impact on the environment as well as assist the business to maintain sustainability in its business practices. Apart from that, the business is also putting efforts into preserving natural resources and continuously decreasing its energy dependency on non-renewable energy to renewable sources of energy such as solar or wind. These efforts have many positive consequences on the business operation which is positively benefiting Marriott. Over the years, Marriott has been actively participating in community volunteerism and investments. The core purpose of the business is to nurture local communities by providing various economic and job opportunities in various hotels. In addition to this, the business also supports the vitality of the children and makes attempts for multiple disaster relief as well as protection of diversity (Marriott, 2021). These social practices have a significant impact on the wellbeing of society at the same time develops a positive brand image of the business. Caring for stakeholders is also an integral aspect of sustainability which is also a key responsibility of the business to ensure the well-being of its stakeholders such as employees, consumers and society. By providing economic and job opportunities, Marriott ensures the well-being of its customers and society. Concurrently, for its employees, the business has integrated a diversity, equity and inclusion (DEI) approach. This approach encourages Marriott to adopt services which instil a sense of belonging among its employees. This also tends to develop a supportive and inclusive work environment in the workplace (Marriott, 2024). This CSR approach has proven to be a productive approach to the business which has enhanced the performance of employees as well as the overall productivity of the firm. Apart from that, Marriott has set sustainability and social impact goals for 2025 which has fortified the CSR of the business. With this goal, Marriott has determined to contribute 15M hours of volunteer services to foster company priorities and community engagement by 2025. In addition, the business has set priorities to dedicate 50% of its volunteer hours to serving children and youth by 2025 so that it can develop their skills and support their vitality. Along with that, the key goal for the business is to reduce its environmental footprint before the year 2025 by 15% of water, 30% of carbon, 45% of landfill and 50% of food waste (Marriott, 2024). This will certainly bring sustainability to its business and will strengthen its CRS. 
The businesses of hospitality industry are exhibiting concern regarding the environment for a long period of time. The labour related issues create difficulties in implementing CSR activities. The environmental and labour areas are important to improve for the successful implementation of CSR (Goffi et al., 2022). There are several challenges that the aforesaid business can experience while implementing CSR policies. Limited resources are one such challenge that can negatively impact the overall CSR practices of the business. Limited human and financial resources can be a barrier in terms of adopting further necessary practices. This can hamper the overall sustainable practices of Marriot. Organic or sustainable products can be expensive for the respective hotel businesses in terms of implementing them properly. It can be difficult to manage the excess cost and integrate CSR effectively. The scarcity of sufficient human resources affects the practices of CSR within the aforesaid business. The absence of qualified staff can lead the business to experience failure in terms of sustainable approaches. It is important for the workforce to have knowledge and skills regarding CSR practices. Proper legal, ethical, and environmental knowledge of the workforce is essential for the business to attain success. The adoption of CSR initiatives in terms of aligning with diverse cultural aspects can also be complex. Lack of information about the customers and their expectations leads to barriers to implementing CSR practices properly. The respective business can also face issues regarding legal standards. Balancing the interests of the stakeholders is another notable challenge that the hotel can experience (Peña‐Miranda et al., 2022). The respective hotel can face barriers while implementing CSR due to the lack of understanding regarding strategic way of decision-making, local dynamics, and others. Along with that, some of the stakeholders often provides importance to the short-term profits and growth over societal benefits. As a result, the societal good can be challenging for the aforesaid business. It is also important to have substantial investment of money, resources, and time. The increased operational costs can lead the aforesaid business to allocate resources effectively. Marriott can also face issues in balancing short-term financial goals with long-term social objectives. The absence of ethical sourcing can also impact the process of CSR implementation. It is important for Marriott to address issues like environmentally sustainable aspects and labour issues in order to follow moral integrity. Infrastructure of the hotel can also be one of the key issues to sustainable behaviour. It can be difficult for Marriott to implement sustainable structure and materials (Fonseca et al., 2021). 
[bookmark: _Hlk165650000]Corporate Social Responsibility or CSR has become a must needed aspect for the businesses, including Marriott. There are various barriers in the path of CSR practices. However, Marriott can experience several opportunities by implementing CSR policies in an effective manner. One of the notable opportunities that the aforesaid hotel can experience is the increased rate of employee engagement. It leads to the improvement of the overall rate of productivity. As per the data, with the enhanced employee engagement, the productivity rate increases 17%. Along with that, the rate of innovation also improves in the presence of an involved workplace. Implementation of good CSR policies can lead the aforementioned hotel to increase the revenue amount. Businesses that invest in different social purpose generally have a 6% increased market value and capable to produce 20% more revenue (Butcher and Chomvilailuk, 2022). CSR policies also supports both global and local communities. The amalgamation of talented and like-minded people in the specific business is able to impact the society in a positive manner. The implementation of good CSR practices is able to increase the retention rate of the customers along with their loyalty. The rate of sales also enhances with the proper implementation of CSR policies. People often prefer to choose the hotels that value the CSR approaches and customer benefits. The integration of social responsibility in the core strategy of the business helps in ensuring in terms of getting the resources of business without compromising the goals of the business. A good CSR policy also helps the business to maintain transparency and collaboration with the stakeholders. As a result, the reputation of the brand improves in the surrounding market. Accessing finance can also be easier for Marriott as investors often back a business with proper reputation. Taking part in community activities by following the CSR policies also helps to attract positive attention of media (timespro, 2023).
[bookmark: _Hlk165649914][bookmark: _Hlk165649920]CSR initiatives can also provide the business an access to various new markets. Various investors support the firms or organisations that show their dedications towards social and environmental issues. Marriott takes part in CSR activities my investing in children support, natural resources, and so on (Font and Lynes, 2020). The respective business is working towards decreasing the negative impact of the environment, building and operating sustainable hotels, and sourcing goods sustainably. Lack of opportunity and inequality are some of the notable issues in the community. Therefore, the presence of a good CSR policy allows Marriott to collaborate with various non-profit organisations and offer opportunities to a diverse population (marriott, 2024). The aforesaid business minimises the environmental footprint by managing the use of water and energy sustainably. The waste reduction aspect as well as the carbon emissions approach of Marriott are able to reduce the negative impact on the environment. The increased use of renewable energy, and employment of innovative technologies in order to track and eliminate climate-related issues, and so on are useful in benefitting both the business and the environment in a significant manner. Marriott Hotel takes part in designing and operating sustainable hotels by collaborating with various associates, suppliers, partners, and others for the purpose of increasing the sustainability aspects. Sustainable and local sourcing by the aforesaid hotel also allows the business to involve the local people, increasing the rate of participation as well as employment (serve360, 2024). 

Conclusion
Concluding the above discussion, it has been observed that sustainability is pivotal for long-term development and ensuring seamless functions in a business. Corporate Social Responsibility (CSR) has a crucial role in promoting sustainable development in an organisation. By developing strong CSR policies, businesses incorporate various ethical and beneficial activities for the well-being of society, environment and people. The essay has primarily shed light on the CSR practices and policies of Marriott. Sustainability alongside social and environmental reforms are the key aims of the business it has developed vivid strategies in this regard. The essay has covered the concept of CSR and illustrated its role in the success of Marriott. In this aspect, the essay has involved ‘Serve 360: Doing Good in Every Direction’, the CSR policy of the hospitality business. Apart from that, the essay has also evaluated several challenges for the business in implementing good CSR policy. In this context, fundamental challenges such as stakeholders’ resistance and resource constrain have been discussed. Along with challenges, the essay has also analysed vivid opportunities associated with implementing good CSR policies where a positive image of a business and social and environmental benefits have been mentioned.
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