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[bookmark: _Toc185153363]Introduction
The idiom "social media" (SM) was initially received in 1994 within an online media platform in Tokyo known as Matisse (Aichner et al.,2021) During the initial phase of the commercial Internet, the first social media platforms were created and made available to users. As time progressed, there has been a huge rise in both the variety of social media platforms and the active user base, establishing social media as one of the most significant applications of the Internet. According to Bercovici (2011) we can determine that the influence of social networks on society is becoming more and more visible and significant. They become the way we communicate, receive information and influence social processes.
Social networks have become an integral part of the business environment and have a significant impact on modern commerce. It has become an important tool in finding talented specialists and promoting vacancies. Companies can use social media to showcase their culture, attract potential employees, and make initial contact with candidates. Social networks will continue to play an important role in future society. They can become a powerful tool for supporting communities, uniting people with similar interests (Singh and Sharma, 2014).
[bookmark: _Toc185153364]Recruitment and selection contribution of LinkedIn
[bookmark: _Toc185147182]After reading the research on the impact of social media on recruiting (Tanja Koch et all.,2018)  we can say that recruiters and companies see social media and networks as valuable tools for hiring, helping them gain an advantage in achieving their recruitment goals when used properly (Singh & Sharma, 2014).It’s obvious that using social media platforms has become standard practice for finding candidates, and recruiters think that these platforms help them discover higher-quality applicants. Recruitment and Selection play a crucial role in finding and promoting job openings to draw in the right candidates. This process helps to filter through applicants until the organization identifies the best fit for the position. Ultimately, it enhances the on boarding experience, which is essential for building a strong workforce that can help the company reach its objectives (Uzair, 2020).
[image: ](Uzair, 2020)



[bookmark: _Toc185153365]Social media as a powerful tool for networking and relationship building
Social media comes in many shapes and serves different purposes, like discussion forums, blogs, and podcasts, and often features videos and images. Each of these platforms relies on unique social technologies. There are some well-known tools, such as Facebook and LinkedIn for networking, Flickr and Snapfish for photo sharing, Wikipedia for collaborative knowledge, and Blogger.com for expressing your thoughts through blogs. The phenomenon of social media continues to expand rapidly, driven by the powerful influences of three interrelated factors: the characteristics of the current business landscape, shifts in workforce demographics, and the swift progress in software technologies that facilitate social interactions (Jue, Alcalde Marr and Ellen Kassotakis, 2024).
Social media does more than just keep friends and family in touch; it significantly influences public opinion, sets trends, and can even sway political results. It can amplify different voices, ignite movements, and foster social change. For businesses, social media is an essential marketing resource that allows them to connect with a worldwide audience, interact with customers, and create brand loyalty. By using targeted ads and carefully crafted content, companies can boost their visibility, increase sales, and develop a dedicated customer base.
Today, social media is crucial in shaping how consumers behave and make purchasing choices. With the growth of influencer marketing and content created by users, many people turn to social media for product suggestions and reviews. This shows just how influential social media is in driving consumer trends and preferences. The impact of social media is truly remarkable. Its capacity to connect individuals, spark discussions, and influence culture makes it a significant player in the digital world. By effectively leveraging social media, businesses can access a vast network of potential customers, supporters, and advocates, leading to success and growth in our increasingly interconnected society (Fresh Pies, 2024).

[bookmark: _Toc185153366]Automation and artificial intelligence in LinkedIn
In recent years, LinkedIn has emerged as the primary platform for expanding businesses, networking, and generating leads. It’s a crucial resource that can significantly influence your social selling approach. Here are some key applications to consider:  
Content creation: AI tools, such as ChatGPT, assist in developing posts that connect with your audience, analyse trends, and recommend topics to enhance engagement.  
Message automation: Tools like Sales Navigator work with automation software to send out connection requests, follow-ups, and nurturing messages on a large scale.  
Lead scoring: AI can pinpoint high-potential leads by examining their behaviour, profile activity, and engagement trends (Taylor, 2024).
While AI and automation are fantastic tools, they aren’t a cure-all. Successful social sellers are those who can blend advanced technology with a genuine understanding of people. Artificial intelligence drives everything on LinkedIn. It helps users receive the best job recommendations by prompting them to connect with others or by showing them helpful content in their feeds. It also assists sellers in anticipating how potential customers might react, delivers targeted ads to members, and aids recruiters in discovering new talent (Agarwal, 2018).
[bookmark: _Toc185153367]Conclusions 
After reading the research on the impact of social media on recruiting (Tanja Koch et all.,2018) we can say that recruiters and companies see social media and networks as valuable tools for hiring, helping them gain an advantage in achieving their recruitment goals when used properly (Singh & Sharma, 2014).It’s obvious that using social media platforms has become standard practice for finding candidates, and recruiters think that these platforms help them discover higher-quality applicants. Recruitment and Selection play a crucial role in finding and promoting job openings to draw in the right candidates. There are some well-known tools, such as Facebook and LinkedIn for networking, Flickr and Snapfish for photo sharing, Wikipedia for collaborative knowledge, and Blogger.com for expressing your thoughts through blogs. The phenomenon of social media continues to expand rapidly, driven by the powerful influences of three interrelated factors: the characteristics of the current business landscape, shifts in workforce demographics, and the swift progress in software technologies that facilitate social interactions. Social media does more than just keep friends and family in touch; it significantly influences public opinion, sets trends, and can even sway political results. It can amplify different voices, ignite movements, and foster social change. For businesses, social media is an essential marketing resource that allows them to connect with a worldwide audience, interact with customers, and create brand loyalty. Today, social media is crucial in shaping how consumers behave and make purchasing choices. This shows just how influential social media is in driving consumer trends and preferences. The impact of social media is truly remarkable. It’s a crucial resource that can significantly influence your social selling approach. Here are some key applications to consider. Content creation: AI tools, such as ChatGPT, assist in developing posts that connect with your audience, analyse trends, and recommend topics to enhance engagement. While AI and automation are fantastic tools, they aren’t a cure-all. It helps users receive the best job recommendations by prompting them to connect with others or by showing them helpful content in their feeds. It also assists sellers in anticipating how potential customers might react, delivers targeted ads to members, and aids recruiters in discovering new talent.
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