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Abstract

The aim of this dissertation was to provide an investigation to establish how digital marketing of small and medium enterprises changed during the Covid-19 pandemic. The researcher felt that this investigation was important for small businesses and needed further investigation.
A thorough research of the literature was conducted. It explained the topic area and outline the problem. Findings of literature review can be found in chapter two of the research. The main themes were social media marketing and impact of Covid-19 on small and medium-sized enterprises. 
Researcher conducted an online self-administered questionnaire that was send through email to participants. The findings of how Covid-19 impacted SMEs and social media marketing can be found in chapter four. It should provide the right information on how social media can improve company’s performance and communication with consumers. By adapting social media to their marketing strategy, businesses are building stronger relationship with customers and widen the company awareness.  
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[bookmark: _Toc103982700]Chapter 1 - Introduction

1.1 [bookmark: _Toc103982701] Introduction 
The purpose of this research is to investigate if social media marketing helped Small and Medium-sized Enterprises (SMEs) sustain during the Covid-19 pandemic. This chapter provides background and rationale for the research. The research is important because it analyses the impact of Covid-19 on social media marketing and may provide important information for the business industry. 
1.2 [bookmark: _Toc103982702] Background 

As Covid-19 pandemic started and countries all over the world went into lockdown, it caused a major disruption in the economy. Small and medium-sized enterprises (SMEs) generate 50 percent of the total revenue in the UK. Survey conducted in May 2020 shown that their revenues had fallen because of the Covid-19. SMEs were had been struggling because of tough covid restrictions imposed during the pandemic (Sharma, 2021). 
Global health crisis has affected the decisions to use and adopt certain technologies critical to the organisation’s survival (Ikpe Justice Akpan, 2020). Covid-19 gave an unexpected boost to digital marketing and made people to shift towards digital media, digital platforms, and digital content (G.K. Ayush, 2020).
This research will examine the factors that affected SMEs marketing during the covid-19 pandemic.

[bookmark: _Toc103982703]1.3 Rationale 

As mentioned above a response to Covid-19 was implementation of social distancing. Online shopping channels were the only platform that allowed interaction between organisations and customers. SMEs were forced to close, and they were unable to provide their services due to movement restrictions (Ali Trawnih, 2021). A survey conducted by the International Labor Organisation examined the impact of the Covid-19 on small enterprises. Companies’ experiences shortage of raw materials. 35 percent of respondents were looking to diversify their sales and marketing channels. Therefore, companies started using social media. The survey conducted by Tajvidi and Karami, examined the effects of social media on company performance. The results indicate that the use of social media improves company performance (Jahid Syaifullah, 2021).
It is apparent that the similar research has been conducted. However, there is not much to be found on the topic regarding Wales or United Kingdom. Social media is considered a necessary tool for some businesses, but without support from the government they would not sustain. The reason by this topic was to examine it further and provide value to the research area. 
1.3 [bookmark: _Toc103982704]Aims and Objectives 

The aim of this research is to investigate if social media marketing helped Small and Medium-sized Enterprises sustain during the Covid-19 pandemic. The objectives are as follows:

1. To critically analyse and understand the effect of Covid-19 pandemic on social media marketing. 

2. To conduct primary research interviews, to examine the factors that affected small and medium-sized enterprises’ marketing during the Covid-19 pandemic.

3. To analyse primary and secondary research how small and medium enterprises adapted to environmental changes due to Covid-19.

4. To examine the impact of Covid-19 on social media marketing and provide recommendations for organisations on the importance of digital marketing to sustain during challenging times and to improve communications with consumers. 

1.4 [bookmark: _Toc103982705]Structure 

Research structure includes introduction, literature review, methodology, data analysis and recommendations. To meet its objective the research was conducted using qualitative approach in the form of self-administered questionnaire. 
Chapter one of the research briefly describes the phenomenon. The chapter consists of background of the topic, and why the research has been conducted. 
Chapter two includes secondary data in the form of literature review and shows how the social media gained importance during the Covid-19 pandemic. 
Chapter three describes the methodology of the research. It briefly describes theories and applies them into the study. The aim of this chapter is to examine how Covid-19 pandemic affected small businesses presence on social media. 
Chapter four analyses the findings during the research process. It analyses primary data which are crucial for this study. Based on this analysis, the research can provide recommendations. 
Chapter five based on the methodology and data analysis, provides set of recommendations for small businesses on how they can implement social media to their marketing strategy and how it can help them sustain their business during situations such as Covid-19 pandemic. 
1.5 [bookmark: _Toc103982706]Conclusion 
This chapter provides background information on the research and outlines the stages that led to aims and objectives of the study. It introduces reader to the topic and justify the purpose of this research. 

[bookmark: _Toc103982707]Chapter 2 - Literature Review

This chapter will identify existing patterns and gaps in available literature regarding the impact of Covid-19 on social media marketing. It will use a mixture of textbooks, articles and journals that will give an understanding of how environmental changes can affect businesses. 
[bookmark: _Toc103982708]2.1 Impact of Covid-19 on small and medium enterprises. 

The spread of Covid-19 had a devastating effect on small businesses. Survey conducted by Goldman Sachs in 2020, shown that 51 percent of 10,000 small businesses would not survive 3 months of economic shutdown. Entrepreneurs and small business owners had to maintain spirit of determination to sustain in times of drastic change (Eric W.Ligouri, 2020).
Data set introduced by Bank of England showed that UK SME saw a 30-percentage point fall in 2020 comparing to the period before Covid-19. Younger SMEs that operate in the Arts and Recreation, and Accommodation and Food sectors in London and Scotland had larger reductions in turnover than the average (James Hurley, 2021).
Covid-19 pandemic at some point disrupted the marketing process. SMEs become most vulnerable sector of the economic crisis. The outbreak of the virus resulted in restrictions on community movements and employees had to work from home. The pandemic caused the governments to introduce social distancing and that had severe impact on the operations and marketing of SMEs. Small businesses used digital media to engage with their customers and communities. Thanks to this approach they could still market their products. Digital media allowed them to provide attractive and accurate content to their customers. However, in countries like Indonesia, people are not familiar with this approach of marketing. This proves, that the lack of technical skills and human resources are constraints for the businesses (Istanto, 2020). 
In order to sustain during Covid-19 businesses had to revolutionise their strategies. They responded to crisis by re-aligning systems for product development and taking initiatives for value creating activities during the pandemic (H Chaturvedi, 2021).

[bookmark: _Toc103982709]2.2 Marketing 

Marketing is the process where customers engage in. It builds stronger relationships with consumers and creates customer value. The value created is in sales, profits, and long-term customer equity. The basic concept of marketing is to understand customers’ needs and wants. These are offered through market offerings and are a combination of products, services, and information (Kotler, 2021). 
[bookmark: _Toc103982710]2.3 Digital marketing 

Advertising and marketing techniques have given way to digital marketing. It involves internet and digital technologies such as computers, social media platforms, and websites (Dave Chaffey, 2009). Digital marketing has a great impact on how businesses function and promote. It creates opportunities for businesses to operate in a more efficient manner. Growth in digital marketing has been due to the rapid advances in technologies and changing market dynamics. Social media platforms such as Facebook, created opportunities for businesses to communicate with millions of people. These online tools are more influential than traditional methods of communication. Failing to adopt social media campaigns might put their business strategy at disadvantage. The Internet dictates price, distribution, and promotion strategy (Dr. Madhu Bala, 2018). Without social media organisations have no chance in the rapidly changing digital world. Social media stimulate participation, openness’ conversation, and builds a sense of community. They allow companies to build brand equity and boost clientele faithfulness (Dr. M. Saravanakumar, 2012). 
Social media impacted the perceptions of customers about the organisations. Survey conducted in 2009 showed that 75 percent of small businesses have social networking site. Social platforms are an opportunity for small business owners to maximise their productivity without increasing the costs of marketing (Leslie Toombs, 2014). The Internet became one of the important tools in the digital economy. It altered trading environment for small businesses. Customers changed the way of buying and the traditional modes of shopping are evolving. Smart phones enabled consumers to use the social media and allowed direct communication with businesses and vice versa. Researchers and marketing practitioners state that the social media create more engagement with customers through “liking”, “sharing”, and “commenting”. These are significant factors in measuring an effectiveness of social media in business context (Elise Devereux, 2020).


[bookmark: _Toc103982711]Chapter 3 - Methodology

[bookmark: _Toc103982712]3.1 Introduction

1. The chapter will provide definitions on what methodology is and why is it necessary for the research. Secondary research was conducted to understand the impact of Covid-19 on businesses and their digital marketing. This chapter will also provide further understanding of the factors that influence their marketing strategy. The purpose of this chapter aims to achieve the second objective of this research, which is to conduct primary research open-ended questionnaire, to examine the factors that affected small and medium-sized enterprises’ marketing during the Covid-19 pandemic. In order to meet this objective, the researcher used research onion. It will help to structure the research methodology. 
Research process model starts with a theory, generating hypothesis and results interpretation. It is a step-by-step process that is undertaken with purpose of finding answers or solutions to it (Ang, 2014). 
The research is based on careful data analysis gathered through first hand data collection or data already available.  Data can be qualitative or quantitative. Qualitative data is usually in the form of words. It helps researchers to generate or revise conceptual frameworks. The difficulty in the use of qualitative data is that methods of analysis are not clear. As opposed to quantitative data were there are well formulated conventions (Matthew B.Miles, 1994). 
[bookmark: _Toc103982713]3.2 Research onion 

Research onion diagram is used to illustrate all the data technique collection with the procedures to analyse them and how they are related to other design elements. Consideration of these elements is crucial for an appropriate and coherent research design. 
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Research onion consists of six layers: research philosophy, approach to theory Figure 3.2 1 Research onion (Mark Saunders P. T., 2012)



development, methodological choice, strategy, time horizons, techniques, and procedures. This model helps to organise research and develop it by following these layers step by step (Melnikovas, 2018). The research onion model helped to create the most appropriate strategy with respect to the research. Other parts of this chapter will follow the steps of research onion in order to get deeper understanding of impact of Covid-19 on social media marketing in SMEs. 


[bookmark: _Toc103982714]3.2.1 Research philosophy 

The research philosophy used for this research was paradigm interpretivism.  Paradigm is a philosophical framework that consists of beliefs, values, and techniques given by scientific community. It helps by directing research to the problems that need to be addressed (Bob Matthews, 2010). For the benefits of this research interpretivism research philosophy was applied. Interpretivism respects the differences between people and the natural science. It looks at meanings and motives behind the people’s actions (Alan Bryman, 2011). 
[bookmark: _Toc103982715]3.2.2 Approach 

Research approach is the next stage in the “research onion”. It considers the relationship between theory and research. There are two approaches: deductive and inductive. 
Deductive approach is used to test the existing theory. An inductive theory is where researcher begins with an open mind and is the outcome of the research (O'Reilly, 2012). The researcher used self-completion questionnaire as the primary data research that will give interpretative approach. That will help achieve qualitative research. The research is focused on words rather than numbers. This approach will help to test the ideas found in the available literature. 
[bookmark: _Toc103982716]3.2.3 Strategy 

According to Saunders research onion, the next layer of the research analysis is strategy. Researcher used self-administered questionnaire where respondents answer questions by themselves. It has been sent by email to 4 small local businesses. The researcher wrote down the questions in Microsoft Word and sent out the questions via email. The positive aspect of self- completion questionnaires is that these are quicker to administer. To avoid bias from the researcher it was the best option to gain deeper understanding of impact of Covid-19 on SMEs social media. Without interviewer presence the researcher avoided bias that could affect the answers of the respondents. It allowed respondents to answer the questions at their free time (Emma Bell, 2015). 




[bookmark: _Toc103982717]3.2.3 Research methods 

Research aims to collect, analyse, and interpret data to understand the problem. The three common approaches to research are: quantitative, qualitative, and mixed methods. Quantitative research usually responds to numerical data, while the qualitative to textural data. Mixed method approach links numerical and textural data (Williams, 2007). In qualitative method researcher has to evaluate and interpret the data. Questionnaires can be used in positivist and interpretive research (Phothongsunan, 2010). Therefore, researcher used open-ended questionnaire to gain depth in the study.
[bookmark: _Toc103982718]3.2.4 Research choice 

Methodology should reflect research strategy as it is shaping which methods are used and how (Silverman, 2017). This research is using qualitative approach. It will broader the understanding of the social media phenomenon during the Covid- 19 pandemic. 

[bookmark: _Toc103982719]3.2.5 Time horizons 

There are two types of time horizons in research: cross-sectional and longitudinal.  Longitudinal has several snapshots of over certain time, while cross-sectional is captures immediate links among causes and effects (Alturki, 2021). This research is cross-sectional study because it is a short time study. The survey reveals current impact of Covid-19 on social media marketing in SMEs. 

[bookmark: _Toc103982720]3.3 Techniques and procedures 
3.3.1 Questionnaire


Respondents to the open-ended questions tend to produce a more diversified set of answers than to the closed form. When compared to interview-administrated questions, there was no significant difference in information collected (Urša Reja, 2003). Written answers to open-ended questions allows to collect data to more precise topic. Researcher used focused and written information to collect qualitative data. Questionnaire is a document that contains questions and other information for appropriate analysis. It is usually used in survey research and other observational methods (Acharya, 2010).Researcher constructed questionnaire in Microsoft Word and used open ended questions to get deeper understanding of the phenomenon. The questionnaire consists of eleven questions regarding digital marketing and social media channels used by small businesses and how they were impacted by Covid-19 pandemic. 
[bookmark: _Toc103982721]3.4 Sampling 

Due to time constraints researchers need to narrow down the number of cases. They need to define target population and then select the representative of it. There are two types of sampling: probability and non-probability sampling. Probability sampling means that any type of population can be sampled. It has the greatest freedom from bias. Non-probability sampling is usually associated research study design and qualitative research. The aim of this sampling is to exam real life phenomenon (Taherdoost, 2016). The respondents were carefully selected for the research. There were business owners of small businesses based in Wales. Out of four managers, three of them responded. The businesses were operating in beauty industry, food industry and craft/hobby industry. 




[bookmark: _Toc103982722]3.5 Reliability and validity

According to Joppe, reliability is a concept used in quantitative and qualitative research. Reliability can be defined as data that are consistent over time, whereas validity determines if data is truthful.  Reliability and validity are crucial in qualitative research (Golafshani, 2003).
Questionnaires are the most common methods used in research. They help to gather necessary information on knowledge, opinion, behaviours, and other challenges. To construct reliable and valid questionnaire it is important to consider the data collection (Singh, 2017).
Validity of quality research can be affected by researchers’ bias. Structure of qualitative research is more open and less structured than quantitative one (Johnson, 1997).
	
[bookmark: _Toc103982723]3.6 Limitations 

Limitations are barriers that are beyond our control and could affect the outcome of the study. They could come from methodology and study design approaches. Sometimes, they force researcher to change the methods. The limitations are often certain people in organisation, specific documents, and data. Regarding survey instruments the problematic area is that people might struggle with time, and they might feel limited to the direction about how to complete it and where to respond to. In self-administered survey researcher cannot clarify any questions from respondents, too (Dimitrios Theofanidis, 2018).
First limitation of the study was possibility of respondents not to participate in the survey. As business owners are busy and not always keen to participate in questionnaires. 
The second limitation was the time. Researcher had to collect primary and secondary data during her studies. However, Gantt chart helped to manage better the time necessary for the research. 
 




[bookmark: _Toc103982724]3.6 Ethical issues 

When conducting a study, researchers face ethical challenges such as confidentiality and potential impact on the participants. Therefore, the data collected should be with respect to human dignity and researcher has to follow the principles of informed consent (Mahnaz Sanjari, 2014).
The research was conducted within UWTSD ethical standards. The researcher had an approval from a research supervisor through ethics form (Appendix1). Respondents were over age 18 and were informed about the purpose of the research. All the responses where anonymous, however participants could withdraw their answers at any time. The personal information was kept confidential and within legislation and data protection. 









[bookmark: _Toc103982725]Chapter 4 Data analysis 

4.1 [bookmark: _Toc103982726]Introduction

The previous chapter was focused on methodology of the research. The purpose of this chapter is to analyse the collected data. Its aim is to satisfy the third objective which is 
To analyse primary research on how small and medium enterprises adapted to environmental changes due to Covid-19.

This chapter will analyse the findings from the primary research which was conducted by questionnaire and focus group and analyse what owners of small businesses think of the impact of Covid-19 on social media marketing. Process of qualitative data is quite complex. It is a combination of three key areas:
· Views and choices in conducted research.
· Design and methods used (the quality of data and how was it collected).
· The design of findings and theoretical interpretation, and data analysis. 
Qualitative method is usually using inductive approach for the research question. As in this research, questions are open ended (Grbich, 2013). 



[bookmark: _Toc103982727]4.2 Data analysis 

Data analysis consists of few stages such as examining, categorising, and tabulating in order to address initial aim of the study. According to Krueger & Casey, based on this concept the purpose of the study should drive the analysis. That is why is important to organise the data, use what is relevant to the research, and clear the data from unnecessary information.  Analysis does not take place in a linear form and processes overlap each other (Rabiee, 2004). The researcher conducted open-ended survey to gain more meaningful information. Questionnaire was e-mailed to 4 respondents. The questions were exploratory. According to Barker, exploratory questions are used when there is a little known about the area of research and the topic is complex (Jeremy Miles, 2005). Exploratory research aims to discover something new and interesting.  Interpretivism was chosen as a research method. It is more concerned with deeper variables and considers differences such as cultures, circumstances, and times leading to development of different realities. It enables researchers to explore individual experiences through qualitative designs and methodologies (Husam Helmi Alharahsheh, 2020).
[bookmark: _Toc103982728]4.3 Methods and presentation of findings 

Researcher used open-ended email questionnaire as a tool of exploration. The questionnaire was constructed to allow respondents to express themselves in written words. The analysis of data was conducted by researcher by comparing and contrasting gathered information with the secondary data. The analysis used interpretivism paradigm. Interpretative researchers tend to gain deeper understanding of the phenomenon and do not generalise the whole population, they try to avoid bias. They do not only describe objects but also look at them in a social context (Pham, 2018).
Within the literature review the researcher conducted its own study on how social media marketing was affected during the Covid-19 pandemic in Small and Medium-sized enterprises. 
The respondents were small business owners in Wales. The researcher wanted to analyse how businesses sustained during the pandemic and if social media are helping in their performance. From four respondents, three of them emailed me back their responses. The data collected were sufficient to continue with the study. 
The questions involved their digital skills, impact of Covid-19 on social media strategy and if social media were enough for the organisation to survive. 
They helped to understand the following areas:
· The environmental impact on business strategy 
· The use of social media to promote products and services online 
· Understanding the importance of digital marketing during challenging times 
· Whether different types of business had the same outcome from social media promotion. 
The research approach was interpretative. From the questionnaire researcher analysed responded answers and compare them with the secondary research.

The emerging themes were digital marketing benefits and environmental impact on small business. 
In question number three respondents tend to answer that it was hard to promote their business because of lack of social contact during the pandemic. 
“It certainly made an impact on the orders and the customers, as people weren’t willing to eat out and due to most people made jobless or their business being shut down due to lockdown there wasn’t much of money rotation”. (Participant 3)
Participant above indicates that people did not want to use his services because of the social distancing measures. They were avoiding eating out. 

“Difficulties with meeting customers and promoting business on markets etc”. (Participant 2)
Participant above confirms that during the pandemic it was hard to promote their business. 

“Before Covid-19 it was very busy, I had a lot of appointments in advance.
During the pandemic, I couldn't offer my services, I had to close my studio and still had to pay the rent, electricity and heating costs, which seriously affected my business”. (Participant 3)

Responses from the participants confirmed that Covid-19 pandemic affected the global economy due to social distancing approach which led to massive losses for businesses. SMEs could not survive because of cashflow issues (Aladejebi, 2020). 

Question six, eight and eleven asked about how the social media helps businesses and if they contributed to their operations in a positive way. 

“During covid-19, social media took a very important role, thanks to which it was possible to be in constant contact with clients.” (Participant3)

Although Participant 3 had to close the business, from above response can be indicated that social media is playing a crucial role in staying in contact with the customers. 

“Social media are necessary tool for brand awareness. We had to post quite often something on social media to stay relevant to the audience. Because of Covid we were kind of forced to use social media platforms more than before. However, in today’s technology it was necessary anyway.” (Participant 1)

“Yes, I certainly have felt the pressure as not much people were out during pandemic however most people who were at home was using social media more of then and usual”. (Participant 2)
From the responses above the researcher can confirm the relevance with the secondary research. All respondents agreed that social media took an important part during the covid-19 pandemic. Covid-19 made digitalisation an important part of businesses’ strategy. Enforcement of the movement control affected economic activity. Businesses had to adopt digital measures to survive. Digitalisation improves efficiency and competitiveness. Digital marketing can reach a wider audience and is cheaper than traditional advertising (Amos Tong, 2020). 

From the responses it can be read that small businesses although being quite long on the market they had difficulty to continue to operate. 
Experience and loads of customers before the pandemic did not help those businesses to survive. It can be noticed that usually businesses offering services were mostly affected due to Covid-19. 
“It certainly made an impact on the orders and the customers, as people weren’t willing to eat out and due to most people made jobless or their business being shut down due to lockdown there wasn’t much of money rotation.” (Participant 2)

“During Covid-19 I didn't have any clients because businesses in my industry had to remain completely shut down for many months”. (Participant 3)

The answers confirmed that consumers’ attitude towards buying has changed. They became more conservative during the Covid-19 pandemic. People reduce unnecessary expenses in such challenging times (Constantin Brătianu, 2020).

All of the respondents had good digital skills and were able to understand the importance of social media today. They were aware that social media can engage with the consumers in more sufficient way and it is a helpful tool for business promotion. 

“Yes I will continue to promote my business through social media as I believe its the best way to connect to more people.” (Participant 2)


“Yes, Social media have a great power, if we use them skillfully, they will certainly help in the development of the business.” (Participant 3)

“Yes, because that’s where businesses can become very successful without spending lot of money on advertising.” (Participant 1)

[bookmark: _Toc103982729]4.3Conclusion 

Based on the data collected respondents agreed that social media is more important than before. World is entering the era of technology. Internet penetration rate is 64 million and account for about 67 percent of the population. Digital marketing becomes a crucial strategy to connect with customers. Covid-19 pandemic affected both society and the economy. It was the best option for businesses to stay connected with society. To keep up with trend of online shopping and home delivery new services have been tested and put into operation faster than planned before. Covid-19 motivated number of businesses to develop and adopt the digital transformation process. Social media became more powerful thanks to pandemic (Nguyen Hoang Tien, 2020). This chapter analysed the information gathered from 3 business owners and successfully confirmed the findings from secondary research. Next chapter will discuss the findings and suggestions for further research. 

[bookmark: _Toc103982730]5 Chapter five – conclusions and recommendations 

[bookmark: _Toc103982731]5.1 Introduction 
 
Previous chapter analysed the findings from primary data. It outlined the second objective of the research. This chapter will outline the fourth objective of the research which is
to examine the impact of Covid-19 on social media marketing and provide recommendations for organisations on the importance of digital marketing to sustain during challenging times and to improve communications with consumers.

Social media changed a way the businesses promote their products and services. They play a big role in increasing sales to the business and provide interactive tools that attract more customers. Social media create opportunities for networking and helps in recruiting new workforce. The benefits of implementing digital media include an increase of organisation exposure and it is cost-effective (Heru Susanto, 2021).
This chapter will present recommendations and limitations to the research. The recommendations will be based on the secondary data and data collected from the primary research. 


[bookmark: _Toc103982732]5.2 The achievement of objectives 


1. To critically analyse and understand the effect of Covid-19 pandemic on social media marketing. 
Chapter two analysed the available literature on the topic. The literature review help to understand the impact of social media on business but most importantly how it changed during the Covid-19 pandemic. 
2. To conduct primary research interviews, to examine the factors that affected small and medium-sized enterprises’ marketing during the Covid-19 pandemic.
Chapter three presented methodology that was used in the research process. In order to collect necessary data, the methodology had to match with the findings in literature review. 

3. To analyse primary and secondary research how small and medium enterprises adapted to environmental changes due to Covid-19.
Chapter four analysed the findings conducted in primary research. The data collected was through self-administered survey with open-ended questions to avoid bias from the researcher. 

[bookmark: _Toc103982733]5.3 Main findings 

The findings of this research support the secondary research analysed in chapter two. 
Covid-19 pandemic altered consumers’ product needs, shopping and purchasing behaviours. Social media as marketing tool increased in importance. With public healthcare concerns social distancing was a common practice. Social media let consumers interact with others without physical contact. Businesses had to find new opportunities to gain competitive advantage (Andrew N. Mason, 2021). Although, Covid-19 had positive impact on social media it did not necessary help the businesses to sustain. External environment can encourage business to e-commerce. These pressures can come from trading partners and suppliers. Therefore, government should provide financial support or tax breaks to allow businesses to adopt technological innovation (Mohamad Irhas Effendi, 2020).
The respondents were carefully selected for this research. There were business owners based in Wales. From their responses researcher understood that social media marketing is important for businesses. They were aware of changes in today’s technology. However, because of social distancing measures and other financial limitations such as tax and other bills, they were not able to sustain. For young business was hard to gain customers because they were new in the market. However, the same happened to the business which was going on about 10 years. The participant for the first months of pandemic were not able to take customers and still had costs of renting the place that was used to provide beauty services.  
[bookmark: _Toc103982734]5.4 Recommendations

The recommendations for small businesses are to implement social media marketing as soon as possible.  The findings of the dissertation suggest that social media marketing is very beneficial for the business operations. It creates business awareness and help to connect with consumers more efficiently. The technology is changing rapidly and so is the environment. Covid-19 pandemic showed that organisations have to be ready for unpredictable changes. 
Social media can help promote the business in an effective way. It can provide tools for the business to adapt to changing environment. They have to be creative and prepare to change their marketing strategy at any time and even maybe their services or the way they sell them.  
The invention of smart phones allowed consumers to be very active in social media. Consumers today have different needs and mostly they order products online without leaving the house. Therefore, it is recommended for businesses to have many ways of selling. Businesses have to be mobile or be able to shift their operations online. 
[bookmark: _Toc103982735]5.5 Limitations 

The research was conducted during studies and the limitations for this study was limited time.   
Therefore, the researcher had to conduct online open-ended questionnaire to be able collect the data necessary for the research.  The Gantt chart was implemented to manage the time better. 
Another limitation was that one of the business owners did not reply to the survey because of lack of time. Business owners tend to refuse taking part in any research due to lack of time. 
[bookmark: _Toc103982736]5.6 Conclusions 

In conclusion the researcher believe that objectives of the study were achieved. The research established that social media marketing is important for the business and thanks to Covid-19 became a necessary tool for promoting the business. The Covid-19 pandemic affected society and the economy. Social media were the best way for businesses to stay afloat. It enabled them to connect with customers. It improved efficiency and competitiveness. People reduced unnecessary expenses and due to health concerns limited social interactions. It is important for businesses to adopt social media marketing and business owners should find creative ways to respond to these changes. 
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Copy of the questionnaire 
Participant 1 
Questionnaire:
1. When did you decide to open your own business?
1 year ago 
2. What sort of products or services do you sell?

Woodcrafts such as chopping boards, coasters and other household products
3. Describe the impact of Covid-19 on business operations. 
Difficulties with meeting customers and promoting business on markets etc. 
4. Did your number of orders/customers decrease during Covid-19?

Products sell themselves better when people are able to see them. Number of orders were lower when tried to sell online. 
5. What are your digital marketing skills?
Quite good. I know how to operate in social media. 

6. Did you feel pressured to use social media more during covid-19 pandemic?
Social media are necessary tool for brand awareness. We had to post quite often something on social media to stay relevant to the audience. Because of Covid we were kind of forced to use social media platforms more than before. However, in today’s technology it was necessary anyway. 


7. If yes, were do you believe pressure came from?
Customers change and so their needs. They like to see things online first before the purchase. 
However, in our opinion social media are crucial for business to communicate with consumers and for brand awareness. 

8. Do you feel social media is an opportunity or a threat for your business?
An opportunity. Social media are the cheapest option to promote the business. 


9. If an opportunity, why?
It is cheap and effective when used well. 
10. If a threat, why?
It is a lot of competition on social media. However, today businesses tend to create communities and support each other. 

11. Will you continue to promote your business through social media?
Yes, because that’s where businesses can become very successful without spending lot of money on advertising. 

Participant 2

1) When did you decide to open your own business?

A) Ive decided to open my own business when Ive realised that I’ve got enough skills to run my own business. I wanted to take new challenges into my life.




2) What sort of products or services do you sell?

A) We sell prepared on the day American Fast food, such as burgers, chicken wings, hot dogs, milkshakes etc.



3) Describe the impact of Covid-19 on the business operations.

A) The main impact during Covid-19 was the shortage of stock and deliveries. People pulling back from eating out and decrease of footfall.



4) Did your number of orders/customers decrease during Covid-19?

A) It certainly made an impact on the orders and the customers, as people weren’t willing to eat out and due to most people made jobless or their business being shut down due to lockdown there wasn’t much of money rotation.



5) What are your digital marketing skills?

A) Taking my own photos and publishing it on social media.


6) Did you feel pressured to use social media more during Covid-19 pandemic?

A) Yes, I certainly have felt the pressure as not much people were out during pandemic however most people who were at home was using social media more of then and usual.



7) If yes, were do you believe the pressure came from?

A) The pressure came from the number of sales going down therefore the only way we could reach people and promote was through social media.


8) Do you feel social media is an opportunity or a treat for your company?

A) I definately think its and opportunity for the company.


9) If an opportunity why?

A) its an opportunity due to most people being on social media at this day and age where most sales are happening from.

10) will you continue to promote your business through social media?

A) Yes I will continue to promote my business through social media as I believe its the best way to connect to more people.

Participant 3 

Questionnaire
1. When did you decide to open your own business?
10 years ago
2. What sort of products or services do you sell?
I run a nail studio. 
The offer of my salon included hand and foot care
beauty treatments and nail extensions, as well as hand-painted unique nail art
3. Describe the impact of Covid-19 on business operations. 
Before Covid-19 it was very busy, I had a lot of appointments in advance.
During the pandemic, I couldn't offer my services, I had to close my studio and still had to pay the rent, electricity and heating costs, which seriously affected my business
4. Did your number of orders/customers decrease during Covid-19?
During Covid-19 I didn't have any clients because businesses in my industry had to remain completely shut down for many months
5. What are your digital marketing skills?
I have marketing skills and promote my business through social media
6. Did you feel pressured to use social media more during covid-19 pandemic?
During covid-19, social media took a very important role, thanks to which it was possible to be in constant contact with clients
7. If yes, were do you believe pressure came from?
I did not feel pressure, but I try to keep my clients informed about the situation
8. Do you feel social media is an opportunity or a threat for your business?
Social media creates great opportunities for business, 
If an opportunity, why?
thanks to which you can reach a wider group of people

9. If a threat, why?
10. Will you continue to promote your business through social media?
Yes, Social media have a great power, if we use them skillfully, they will certainly help in the development of the business
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Ethics form 
APPLICATION FOR ETHICAL APPROVAL

In order for research to result in benefit and minimise risk of harm, it must be conducted ethically. A researcher may not be covered by the University’s insurance if ethical approval has not been obtained prior to commencement.

The University follows the OECD Frascati manual definition of research activity: “creative work undertaken on a systematic basis in order to increase the stock of knowledge, including knowledge of man, culture and society, and the use of this stock of knowledge to devise new applications”. As such this covers activities undertaken by members of staff, postgraduate research students, and both taught postgraduate and undergraduate students working on dissertations/projects.

The individual undertaking the research activity is known as the “principal researcher”.

Ethical approval is not required for routine audits, performance reviews, quality assurance studies, testing within normal educational requirements, and literary or artistic criticism.

Please read the notes for guidance before completing ALL sections of the form.

This form must be completed and approved prior to undertaking any research activity. Please see Checklist for details of process for different categories of application.  

SECTION A: About You (Principal Researcher)
	1
	Full Name:
	ALICJA DANUTA MOGA

	2
	Tick all boxes that apply:
	Member of staff:
	☐
	Honorary research fellow:
	☐

	
	Undergraduate Student
	☒	Taught Postgraduate Student
	☐	Postgraduate Research Student
	☐


	3
	Institute/Academic Discipline/Centre:
	Business school 


	4
	Campus:
	Swansea 


	5
	E-mail address:
	1909156@student.uwtsd.ac.uk


	6
	Contact Telephone Number:
	
07432-146-719

	
	For students:

	7
	Student Number:
	1909156

	8
	Programme of Study:
	BA Business Management (Marketing)

	9
	Director of Studies/Supervisor:
	RACHEL COOK






SECTION B: Approval for Research Activity
	1
	Has the research activity received approval in principle?
(please check the Guidance Notes as to the appropriate approval process for different levels of research by different categories of individual)
	YES
	☐	NO
	☒
	
	
	Date

	2
	If Yes, please indicate source of approval (and date where known): Approval in principle must be obtained from the relevant source prior to seeking ethical approval
	Research Degrees Committee
	☐	

	
	
	Institute Research Committee
	☐	

	
	
	Other (write in)

	☐	



SECTION C:  Internal and External Ethical Guidance Materials
	
	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, location-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines. You may add rows to this table if needed.

	1
	UWTSD Research Ethics & Integrity Code of Practice
	☐
	2
	UWTSD Research Data Management Policy
	☐

	3
	[List any other relevant documents here]
	☐



SECTION D: External Collaborative Research Activity
If there are external collaborators then you should gain consent from the contact persons to share their personal data with the university. If there are no external collaborators then leave this section blank and continue to section E.
	1
	Institution
	


	2
	Contact person name
	


	3
	Contact person e-mail address

	

	4
	Is your research externally funded?
	YES
	☐
	NO
	☒

	5
	Are you in receipt of a KESS scholarship?
	YES
	☐
	NO
	☒

	6
	Are you specifically employed to undertake this research in either a paid or voluntary capacity?
	Voluntary
	YES
	☐
	NO
	☒

	7
	
	Employed
	YES
	☐
	NO
	☒

	8
	Is the research being undertaken within an existing UWTSD Athrofa Professional Learning Partnership (APLP)?
	If YES then the permission question below does not need to be answered.
	YES
	☐
	NO
	☒

	9
	Has permission to undertake the research has been provided by the partner organisation?
	(If YES attach copy)
If NO the application cannot continue
	YES
	☐
	NO
	☐




Where research activity is carried out in collaboration with an external organisation
	10
	Does this organisation have its own ethics approval system?
	YES
	☐
	NO
	☒

	
	
If Yes, please attach a copy of any final approval (or interim approval) from the organisation (this may be a copy of an email if appropriate).




SECTION E: Details of Research Activity
	1
	Indicative title:
	IMPACT OF COVID-19 PANDEMIC ON SMEs SOCIAL MEDIA MARKETING

	2
	Proposed start date:
	MARCH
	Proposed end date:
	APRIL

	
	Introduction to the Research (maximum 300 words per section)
Ensure that you write for a Non-Specialist Audience when outlining your response to the points below:
· Purpose of Research Activity -To investigate how SMEs social media activity changed during covid-19 pandemic 
· Proposed Research Question- Did social media marketing changed during covid-19 and how?
· Aims of Research Activity – To investigate if social media marketing helped SMEs sustain during covid-19 
· Objectives of Research Activity – To understand the effect of pandemic on social media marketing. Did it change the way SMEs promote their business? Will the companies continue new approach to social media marketing after pandemic ends?
Demonstrate, briefly, how Existing Research has informed the proposed activity and explain
· What the research activity will add to the body of knowledge The research will be based in Wales. The research aim is to analyse how social media marketing helped small local businesses sustain during covid-19 pandemic. The existing research shows that indeed social media marketing changed during covid-19 pandemic, but it looks that there is little research based in Wales 
· How it addresses an area of importance. The research will be based on interviews with owners of local businesses based in Wales. The research will show if the social media marketing had important role during pandemic of covid-19 and how the businesses managed to adapt to a change. 

	3
	Purpose of Research Activity

TO INVESTIGATE IF SMEs SOCIAL MEDIA MARKETING WAS AFFECTED BY COVID-19 PANDEMIC

(this box should expand as you type)

	4
	Research Question

IMPACT OF COVID-19 PANDEMIC ON SMEs DIGITAL MARKETING

(this box should expand as you type)

	5
	Aims of Research Activity

TO PROOVE THAT COVID-19 PANDEMIC AFFECTED SMEs  SOCIAL MEDIA MARKETING ACTIVITIES.

(this box should expand as you type)

	6
	Objectives of Research Activity
· To examine the factors that affected SMEs marketing during covid-19 pandemic 
· To identify how SMEs adapted to environmental changes due to the covid-19


(this box should expand as you type)

	
	Proposed methods (maximum 600 words)
Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed. You do not need to justify the methods here, but should instead describe how you intend to collect the data necessary for you to complete your project.

	7
	The data will be collected through interviews with four small local businesses based in Wales. 


(this box should expand as you type)

	

	Location of research activity
Swansea, Cardiff

	8
	Small businesses based in Wales 

(this box should expand as you type)

	
	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural and/or legal sensitivities or vulnerabilities of participants. If you live in the country where you will do the research then please state this.

	9
	


(this box should expand as you type)



	10
	Use of documentation not in the public domain: Are any documents NOT publicly available? 

	NO
	☐

	
	
	YES
	☒

	11
	If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with the current data protection law of the country in question and that of England and Wales.

The access will be granted with the approval of business owners if needed.

(this box should expand as you type)



	
	Does your research relate to one or more of the seven aims of the Well-being of Future Generations (Wales) Act 2015?
	
YES
	
NO

	12
	A prosperous Wales
	☐
	☒

	13
	A resilient Wales
	☐
	☒

	14
	A healthier Wales
	☐
	☒

	15
	A more equal Wales
	☐
	☒

	16
	A Wales of cohesive communities
	☐
	☒

	17
	A Wales of vibrant culture and thriving Welsh language
	☐
	☒

	18
	A globally responsible Wales
	☐
	☒

	19
	If YES to any of the above, please give details:

	
	


(this box should expand as you type)



SECTION F: Scope of Research Activity
	
	Will the research activity include:
	YES
	NO

	1
	Use of a questionnaire or similar research instrument?
	☒
	☐

	2
	Use of interviews?
	☒
	☐

	3
	Use of focus groups?
	☒
	☐

	4
	Use of participant diaries? 
	☐
	☒

	5
	Use of video or audio recording?
	☐
	☒

	6
	Use of computer-generated log files?
	☒
	☐

	7
	Participant observation with their knowledge?
	☒
	☐

	8
	Participant observation without their knowledge?
	☒
	☐

	9
	Access to personal or confidential information without the participants’ specific consent?
	☐
	☒

	10
	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	☒

	11
	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	12
	Investigation of participants involved in illegal activities?
	☐
	☒

	13
	Use of procedures that involve deception?
	☐
	☒

	14
	Administration of any substance, agent or placebo?
	☐
	☒

	15
	Working with live vertebrate animals?
	☐
	☒

	16
	Procedures that may have a negative impact on the environment?
	☐
	☒

	17
	Other primary data collection methods. Please indicate the type of data collection method(s) below.
	☐
	☒

	
	Details of any other primary data collection method:



(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 

SECTION G: Intended Participants
If there are no participants then do not complete this section, but go directly to section H.

	
	Who are the intended participants:
	
YES
	
NO

	1
	Students or staff at the University?
	☒
	☐

	2
	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	3
	Vulnerable adults?
	☐
	☒

	4
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	☐
	☒

	5
	Prisoners?
	☐
	☒

	6
	Young offenders?
	☐
	☒

	7
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	8
	People engaged in illegal activities?
	☐
	☒

	9
	Others. Please indicate the participants below, and specifically any group who may be unable to give consent.

	☒
	☐

	
	Details of any other participant groups:



(this box should expand as you type)
	
	



	
	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	10
	How many participants are expected?

	
20

(this box should expand as you type)

	11
	Who will the participants be?

	
Managers of small businesses

(this box should expand as you type)

	12
	How will you identify the participants?
	


(this box should expand as you type)




	
	Information for participants:
	
YES
	NO
	
N/A

	13
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	14
	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	15
	Will you obtain written consent for participation?
	☒
	☐
	☐

	16
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☒
	☐
	☐

	17
	If the research is observational, will you ask participants for their consent to being observed?
	☒
	☐
	☐

	18
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	19
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☒
	☐
	☐

	20
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	21
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☒
	☐
	☐

	22
	If NO to any of above questions, please give an explanation 

	
	


(this box should expand as you type)



	
	Information for participants:
	
YES
	NO
	
N/A

	24
	Will participants be paid?
	☐
	☒
	☐

	25
	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	26
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	27
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	28
	If YES to any question, please provide full details 

	
	


(this box should expand as you type)



SECTION H: Anticipated Risks

	
	[bookmark: _Toc103982741]
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	[bookmark: _Toc103982742]1
	[bookmark: _Toc103982743]Full risk assessment completed and appended? 
	[bookmark: _Toc103982744]Yes 
	☐

	
	
	[bookmark: _Toc103982746]No
	☐

	2
	Risks to participants
For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	
	Risk to participants:

(this box should expand as you type)
	How you will mitigate the risk to participants:


(this box should expand as you type)

	3
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
	


(this box should expand as you type)

	4
	Risks to the investigator
For example: personal health & safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
	Risk to the investigator:
None


(this box should expand as you type)
	How you will mitigate the risk to the investigator:



(this box should expand as you type)

	5
	University/institutional risks
For example: adverse publicity, financial loss, data protection

	
	Risk to the University:


None
(this box should expand as you type)
	How you will mitigate the risk to the University:



(this box should expand as you type)

	6
	Environmental risks
For example: accidental spillage of pollutants, damage to local ecosystems

	
	Risk to the environment:
None


(this box should expand as you type)
	How you will mitigate the risk to environment:



(this box should expand as you type)



	
	Disclosure and Barring Service

	
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	7
	Does your research require you to hold a current DBS Certificate?
	☐
	☒
	☐

	8
	If YES, please give the certificate number. If the certificate number is not available please write “Pending”; in this case any ethical approval will be subject to providing the appropriate certificate number.
	



SECTION I: Feedback, Consent and Confidentiality

	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	
	

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	
Consent form will be written at the beginning of the survey and there will be separate copy of consent form for interviews. 

(this box should expand as you type)

	3
	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
	
I will explain that all the information collected will stay confidential, all the information will be secured (password protection, file/folder encryption, secure electronic transfer etc.) 

(this box should expand as you type)



SECTION J: Data Protection and Storage

	
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	1
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio recordings of participants is considered to be personal data.
	x☐
	☐

	
	If YES, provide a description of the data and explain why this data needs to be collected:

	2
	
Personal data will be needed for identification purposes only for the researcher. 

(this box should expand as you type)

	
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	3
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	☐
	x☐

	
	If YES, provide a description of the special category data and explain why this data needs to be collected:

	4
	


(this box should expand as you type)



	
	
Will data from the research activity (collected data, drafts of the thesis, or materials for publication) be stored in any of the following ways?
	YES
	NO

	5
	Manual files (i.e. in paper form)?
	☒
	☐

	6
	University computers?
	☐
	☒

	7
	Private company computers?
	☐
	☐

	8
	Home or other personal computers?
	☒
	☐

	9
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☒
	☐

	10
	“Cloud” storage or websites?
	☐
	☐

	11
	Other – specify:

	☐
	☐

	12
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of backup procedures, password protection, encryption, anonymisation and pseudonymisation:

	
	Data will be first stored on a private computer and then transferred to external memory stick.

(this box should expand as you type)



	
	Data Protection

	
	Will the research activity involve any of the following activities:
	YES
	NO

	13
	Electronic transfer of data in any form?
	☒
	☐

	14
	Sharing of data with others at the University outside of the immediate research team?
	☐
	☒

	15
	Sharing of data with other organisations?
	☐
	☒

	16
	Export of data outside the UK or importing of data from outside the UK?
	☐
	☒

	17
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	18
	Publication of data that might allow identification of individuals?
	☐
	☒

	19
	Use of data management system?
	☐
	☒

	20
	Data archiving?
	☐
	☒

	21
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate):

	
	


(this box should expand as you type)

	22
	List all who will have access to the data generated by the research activity:

	
	
Researcher and University (?)

(this box should expand as you type)

	23
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	
ALICJA MOGA

(this box should expand as you type)

	24
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
	

Data will be stored until the research is finished and will not be archived. 
(this box should expand as you type)

	25
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 

	
	


(this box should expand as you type)

	26
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)
	YES
	☒

	27
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☒





SECTION K: Declaration
	
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 

	1
	Signature of applicant:
	ALICJA MOGA
	Date:
04/01/2022



For STUDENT Submissions:
	2
	Director of Studies/Supervisor:
	
	Date:

	3
	Signature:
	

	



For STAFF Submissions:
	4
	Academic Director/ Assistant Dean:
	
	Date:

	5
	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☒
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☒
	I have attached a full risk assessment (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☐
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.



	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and receive the outcome) via systems explained to you by the supervisor/module leader.



This form is available electronically from the Academic Office web pages: https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/
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