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Apple Inc. Evolution- from a garage to a multinational Company

The story called Apple started 44 years ago when Steve Wozniak and Steve Jobs, both young, but talented and ambitious college dropouts started to hang out in a garage and share their vision of the technology world.
In 1976 the trio composed of two Steves and Ronald Wayne built the first Apple computer and it was the first step on their path to success.
[image: ]
Apple 2 followed to appear soon as the sales of the freshly started company continued to grow quickly. Within a few years, Jobs and Wozniak already had staff of computer designers under their subordination and a production line.

Apple way had its ups and downs, as being nearly bankrupt in 1997, and becoming the first company valued at over 1 trillion American dollars in 2018.
Now Apple is considered one of the Big Five companies in the U.S. information industry, along with Amazon, Google, Microsoft and Facebook.
In 2020 became the first 2 trillion dollars U.S. company.
Our mission
The technological designs that are manufactured by Apple are dedicated to their signature products making computers and other Smart Devices most durable compared to other competitors. For instance, the company leads its business as of the digital music revolution by introducing iPod and iTunes as the preferable mediums of offerings. With the help of the Apple devices, any user can browse through the app store providing them to utilise wide range of products manufactured by them.

Our vision
[image: ]The innovate tagline that Apple uses to maintain its brand equity provides an overview of their industrial position in the global market of technology. “Think Different”, has been allotted to be the preferable slogan for Apple, as the company believes in offering their customers with different products compared to that of other alternatives available in the market.






For more information, please visit our official website:
https://www.apple.com/uk/



Logo Evolution- It all started with an Apple
 ” I love apples and like to eat them. But the main idea behind Apple is to bring simplicity to the public in the most sophisticated way possible, and that’s it, nothing else.” “The fruit of creation, Apple. It was simple but strong.” (Steve Jobs, 1981)
The company’s logo has evolved through the years, and despite the fact the name Apple always was the same, the logo did not describe the physical shape of an apple all the time.
1976- First logo created by Ronald Wayne was presenting the law of gravity that is inspired by an apple. It also had a quote from William Wordsworth: “Newton… a mind forever voyaging through strange seas of thought alone” graved on the frame.
1977-1998- First official logo looked a lot like the current logo, the only difference being the fact that it was a “rainbow-stripped” apple.
1998-Present- the monochrome Apple logo followed after and it is being used until present days mainly in 3 colours: silver, white and black.
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Products offered by Apple
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Apple has started producing personal computers in a range named Macintosh. The computers have changed shape based on the adaptability of the innovative ideas of the founders along with the trends of the country. Apple has been a trendsetter in providing personal computers to the consumers therefore other organisations that deal in the same business got inspirations in the provision of the same service in the market. The innovation that Apple has provided in the service provision of the organisation has gained consumer faith in the relevant market.
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BCG matrix of Apple

With the change of time, Macintosh in enriched with the introduction of Mac book series that induced innovation in the usage of the personal computers for the consumers. The other products include the iPod, a digital and portable music player for the consumers to obtain a seamless experience of listening to music. The organisation has also shown a new path in the handling of smart phones for the people of the country. In the usage of [image: ]digital tablets, Apple has been able to put a significant foot mark with the introduction of the I Pad in the market. The organisation has been able to produce significant growth in the technological aspect of the country. Apple has simultaneously produced Apple Watch, Apple TV and Homepod in the market. All of the aforementioned products have been able to provide the organisation with a significant amount of business growth that has been the motivational element to produce innovative products in the market. The seamless service that the organisation has provided to its consumers has been able to gather a noteworthy amount of consumer faith worldwide.  
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Feel free to visit our website for more information about our featured products:
https://www.apple.com/uk/


Feature Products of Apple

Apple is famous for its durability that it provides within its devices engaging customers to rely upon them regarding robustness and reliability. In other words, the hardware equipment that is used by Apple to manufacture products is of very high quality providing them to attain a product that specifically meets consumer needs and demands. Considering iPhone, the statistics that have been observed, Apple has successfully sustained a strong grip over the global market through the distribution of its high-end Smartphone allowing every user to use extensive features that it embeds within. Based on this perspective, there have been identified several benefits that the conspires could avail upon having an apple product under their possession. One of these benefits is found to be embedded within Apple’s Smart Watch and its following associated features.
· The presence of a GPS altimeter allows positioning of the user with precise location details such that users might not get confirmed upon having spotted a particular place.
[image: See the source image]
· Having a Swim proof outer guard, the Apple device allows users to save their device from water persistent facilities. In other words, the watch would not be affected by water that enhances its durability at higher stakes.
· The highly accurate Voice Assistant that Apple devices comprise of, that is, Siri, allow the user to operate their device suing voice command.
[image: See the source image]
· The apple smart watch also comes with a unique feature asset of sensors inbuilt within its singular bionic chipset. This allows the watch to keep a track of the motional activities that the user performs providing them with appropriate statistics of their fitness parameters.





Surf through our Smart Watches on the link below:
https://www.apple.com/uk/watch/
Role of the marketing environment in the business of Apple
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Description automatically generated]The implementation of the outcomes of the evaluation of the business environment of the organisations can help to obtain a competitive advantage in the relevant market of the nation. Apple has been continuously evaluating the market for the adaptation of changes in the organisational strategies based on the demand of the situation. Apple has been able to create the demand for the products that the organisation is offering the innovative features of the products of the organisation. The target market of the organisation is people aged 13 and above. The vision of the organisation is to provide digital solutions to the people to make socialising easy with the help of access to the virtual world. The organisation has gathered a consumer faith in the market worldwide therefore; most of the threats that influence the business growth of the organisation are reduced. The marketing environment of Apple is evaluated by the experts of the organisation to obtain profound knowledge of the aspects of consumer need for the products. Apple has produced different digital solutions to the consumers with different futuristic attributes therefore the organisation has set the goals too high to come up with a new idea in a similar field.
	


Importance of marketing research in Apple
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Description automatically generated]The organisation has to determine the organisational strategy based on the evaluation of the market of the operating country. Market research can help the business organisations gather a better understanding of the need of the time and the departments can determine the strategies accordingly. As per the discussion above, it can be said that the introduction of new products is subject to market research for Apple. The organisation collects data based on the consumer needs in the country they are operating in. The determination of the marketing strategies of the organisation is done with the motive of capturing the maximum amount of consumer attraction from the country. The organisation takes the help of the most common way possible for obtaining consumer attention such as social media platforms. The organisation also uses beta testing methods for the validation of the products that the organisation is looking forward to providing to the consumers of the country. The data collection and the research of the same help the organisation recognise the flaws in the service and rectify them in time to provide a flawless product to use.



Implementation of the marketing mix

	Products
	· Apple launches its wide range of products including Macintosh, a well renowned operating system utilized by MAC users all over the world.
· Apple iPhone and iPod have been adopted by a huge number of users all over the world due to its revolutionized featured attributes. 
· Additionally, the company also offers products such as IPad, I watch, Apple TV and other software services that are compatible with the existing products of Apple. 

	Price
	· Having possession to the innovative product range, Apple is able to price their products at premium range making them superior to other alternative companies existing in the market.
· The significance behind providing products at the premium range has been observed to be its technological background making the devices secured at a very high perspective. 

	Place
	· The distribution of products that are attained by apple is both facilitated in the grounds of offline and online marketing.
· The presence of Apple stores in a wide range of countries all over the world has enabled them to execute sales through offline medium
· Inclusion of trade partners enables Apple to distribute their product in global regions without hassle. 
· In context to this, Ingram Micro has been identified to be a supportive distribution of apple authorized to be a trade partner of the company

	Promotion
	· Apple undertakes elegant promotions that facilitates them to focus upon the competitors through a differentiation mode of marketing
· The use of social media platforms such as Facebook, YouTube, Instagram and many more allows apple to present their offerings in an attractive way that engages customers to go through their specifications
· Few price-based offers allow apple to use premium media using attractive graphics and wide promotions to demonstrate their effectiveness of products and features.




























Promotion of Apple
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Description automatically generated]Apple utilises the online platform to advertise their products and its featured specifications such that consumers all over the world would be able to gain acknowledgement about their latest offerings. On the other hand, having facilitated authorised Apple stores, the company enables advertising their products through offline modes. This enables individuals of local areas to avail visiting the stores for demonstration of new products that have been launched in the market. being one of the most popular brands in the technology sector globally, Apple has been considered as one of the biggest sponsors of merchandised events that are executed within the global market. Moreover, Apple also utilises the STP strategy to promote its products in the market gaining apperception of the target customers and market segment.


Don’t forget to like and share our page with your friends
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