[image: ]
CSR REPORTING
Globally Responsible Business
[image: ]     
SHANNON JONES
1803188












Milton Friedman once said that there is one and only one social responsibility of business. This is to use its resources and engage in activities designed to increase profit so long as it stays within the rules of the game (Friedman, 1970) Throughout the years, many ethical issues have come to light regarding how and why businesses operate. Business ethics involves distinguishing from right from wrong and then doing the right thing rather than the wrong thing  (Wilkinson)The right thing" varies greatly depending on the situation in hand. Management Consultant Arial Lim believes that " The real purpose of a business is not to create profits. Because a business cannot exist outside of society and must satisfy a specific need to stay in business, it must create or add additional value to the community or individuals” (Lim, 2020) Businesses that donate money and time, training, and expertise are good examples of ethically responsible businesses (Universal Class). So many businesses started becoming Socially and economically responsible. It became formalised as CSR, which means Corporate Social Responsibility. Corporate social responsibility is a management concept whereby companies integrate social and environmental concerns into their business operations and interactions with their stakeholders. (UNIDO, n.d.) The search engine Google has made multiple efforts towards acceptable ethical standards. Google Green aims to use resources efficiently and support renewable power. By doing this, Google has seen a 50% decrease in the power required for their data centres. (Collier, 2018)
The deontology theory relies on the sense of duty to act according to what is right. Deontology is an ethical theory that uses rules to distinguish right from wrong. (McCombs School of Business, n.d.) 
[bookmark: _Hlk60675351]The teleological approach concentrates on the consequences of an action rather than the outcome. There are many different theories within this approach. Ethical egoism is a theory that posits an action is right if it produces or is likely to produce results that maximise a person's self-interest as defined by him even at the expense of others. (Business Jargons, n.d.)
[bookmark: _Hlk60675337]Businesses have been around since time began. Throughout history, the primary purpose of businesses has been to make a profit. Milton Friedman once said that there is one and only one social responsibility of business. This is to use its resources and engage in activities designed to increase profit so long as it stays within the rules of the game (Friedman, 1970). Throughout the years, many ethical issues have come to light regarding how and why businesses operate. This means that businesses have had to operate not just for profit but also to be ethically responsible. Business ethics involves distinguishing from right from wrong and then doing the right thing rather than the wrong thing (Wilkinson). "The right thing" varies greatly depending on the situation in hand. Management Consultant Arial Lim believes that " The real purpose of a business is not to create profits. Because a business cannot exist outside of society and must satisfy a specific need to stay in business, it must create or add additional value to the community or individuals. That is why the real purpose of a business is to create customers" (Lim, 2020).
There are many ways that businesses can be ethically responsible such as promoting human welfare or goodwill. Businesses that donate money and time, training and expertise are good examples ethically responsible businesses (Universal Class). 
[bookmark: _Hlk60675806]As so many businesses started becoming Socially and economically responsible, it became formalised as CSR, which means Corporate Social Responsibility. Corporate social responsibility is a management concept whereby companies integrate social and environmental concerns into their business operations and interactions with their stakeholders (UNIDO, n.d.). Many large businesses have implemented Corporate Social Responsibility, one being Google. The search engine Google has made multiple efforts towards acceptable ethical standards. For example, Google Green aims to use resources efficiently and support renewable power. By doing this, Google has seen a 50% decrease in the power required for their data centres. (Collier, 2018)
When it comes to ethics, two main types come to mind, Deontological and teleological. The deontology theory relies on the sense of duty to act according to what is right. Deontology concentrates more on the decision of the situation rather than the outcome. Deontology is an ethical theory that uses rules to distinguish right from wrong. Deontology is often associated with philosopher Immanuel Kant. Kant believed that ethical actions follow universal moral laws, such as "Do not lie.  Do not steal.  Do not cheat." (McCombs School of Business, n.d.)
The teleological approach concentrates on the consequences of an action rather than the outcome. There are many different theories within this approach. Ethical egoism is a theory that posits an action is right if it produces or is likely to produce results that maximise a person's self-interest as defined by him even at the expense of others. (Business Jargons, n.d.)
Utilitarianism is a tradition stemming from the 18th and 19th century English philosophers and economists Jeremy Bentham and John Stuart Mill. (Duignan, 2020) Its goal is to justify the utilitarian principle as the foundation of morals. This principle says actions are right in proportion as they tend to promote overall human happiness. (Internet Encyclopedia of Philosophy, n.d.)
Eudaimonism: Eudaimonism is a teleological theory that posits that an action is good if it results in the fulfilment of goals and human beings' welfare. (Business Jargons, n.d.)
Businesses must disclose details about the activities of the organisation. However, businesses are encouraged by accounting and regulatory bodies, stakeholder pressure, and business guidance to reveal more information than required in order to overcome information challenges. (Elfeky, 2017) Companies are increasingly recognising the need to adhere to corporate ethics and more than just profitability to measure their success Businesses report on their economic, social and environmental performance. The Dow Jones Sustainability Index benchmarks companies based on the triple bottom line for reporting their results. This type of performance reporting recognises that businesses need to make a profit to survive but encourages business conduct that is ethical and sustainable. (MacDonald, 2019)

Position for voluntary reporting 
KPMG's 2017 Survey of Corporate Responsibility Reporting, The Road Ahead, found that the current corporate responsibility reporting rate among the world's 250 largest companies (by revenue) is 93%. (Frost, 2019)
Sustainability reporting adds to the brand's value. As the climate and environmental issues continue to grow, stakeholders are increasingly pushing for sustainability data.  This can make a business more reputable.
 By voluntarily sharing information, stakeholders can see long term vision when investing or using the business's services. (Tracy, 2015) 
Reporting allows businesses to use reliable data to report back internally on progress. This helps build employee pride, morale and action, as they know their efforts are making a tangible difference. In 2013, a survey by consultants EY and Boston College Centre for Corporate Citizenship found that more than 30% of that reporting saw increased employee loyalty due to publishing a report. (Frost, 2019)
With new environmental legislation and greater expectations for voluntary disclosure, the reporting landscape for climate and energy-related indicators continues to evolve. (World Business Council for Sustainable Development, n.d.) 
Corporate Social Responsibility reporting increases profitability and value for a business. The implementation of energy efficiency and the recycling of waste lowers operating costs and benefits the environment. Corporate Social Responsibility also improves corporate responsibility and openness for financial analysts, media, shareholders and local communities. (MacDonald, 2019) 
Corporate sustainability reporting has become a driver of change. However, Corporate Social Responsibility has also become a primary criterion for achieving competitive advantages and strategic management to develop and adopt sustainable strategies to reduce obvious and potential weaknesses. (oncioiu, et al., 2020) 
Position against voluntary reporting 
A recent report by strategic thinktank and consultancy SustainAbility warns that companies are wasting time and money, creating sustainability reports that are not effective. (Leinaweaver, 2015)
While larger companies are able to manage the Corporate Social Responsibility reporting budget, smaller companies typically face difficulties attempting to invest in Corporate Social Responsibility reporting. Some people think that CSR's expense will contribute to small businesses' failure because most of them do not have the required budget to be socially responsible. (Lombardo, 2016)
[bookmark: _Hlk60676674]Lack of clarity of the concept of Corporate Social Responsibility. CSR is not the homogeneous, coherent concept that it is often presented as being. Indeed, one concern is that the use of the term Corporate Social Responsibility has become so broad as to allow people to interpret and adapt it for many different purposes. This vagueness restricts CSR's usefulness both as an analytical tool as a guide for decision-makers. (Blowfield & Frynas, 2005)
Despite CSR's assumption that business outcomes and social objectives can be aligned, profit undoubtedly wins over the principles. The economy cannot offer both short-term financial income and long-term social benefits. It would be difficult to prove that benefits such as protecting natural assets, ensuring an educated workforce for the future, or making charitable donations to local community organisations help businesses improve their bottom line. Likewise, whenever a company issues a "profit warning" markets decrease its share price. As a result, investing in things like the environment or social causes becomes a luxury and is often put on a sacrificial chopping block when things get rough. (Cladea, 2013)

From analysing the research, I believe that reporting should be voluntary. The research that stuck out the most was the cost of Corporate Social Responsibility reporting. Small companies may not be able to Invest in CSR reporting. CSR has become such a broad topic that it is hard for businesses to know exactly what to add and how much or little should be put into the report, it also means that the report's usefulness becomes restricted. Even though businesses are now addressing economic and environmental issues, making a profit is still at the forefront of priorities. This means that reporting may be at the bottom of the list for some companies. If voluntary reports became mandatory, it could seriously affect a business's operations as priorities would have to change. 

Sustainability reporting adds to the brand's value. As the climate and environmental issues continue to grow, stakeholders are increasingly pushing for sustainability data (Tracy, 2015). Reporting allows businesses to use reliable data to report back internally on progress. This helps build employee pride, morale and action, as they know their efforts are making a tangible difference. In 2013, a survey by consultants EY and Boston College Centre for Corporate Citizenship found that more than 30% of that reporting saw increased employee loyalty due to publishing a report. (Frost, 2019) While larger companies are able to manage the Corporate Social Responsibility reporting budget, smaller companies typically face difficulties attempting to invest in Corporate Social Responsibility reporting. Some people think that CSR's expense will contribute to small businesses' failure because most of them do not have the required budget to be socially responsible. (Lombardo, 2016) another reason against voluntary reporting is the fact that one concern is the use of the term Corporate Social Responsibility becoming so broad as to allow people to interpret and adapt it for many different purposes. This vagueness restricts CSR's usefulness both as an analytical tool as a guide (Blowfield & Frynas, 2005)


References
Blowfield, M., & Frynas, J. G. (2005, May). Setting New Agendas: Critical Perspectives on Corporate Social Responsibility in the Developing World. Retrieved from Jstor: https://www.jstor.org/stable/3569630?seq=1
Broadie, S. (2015, December 22). Eudaimonism. Retrieved from Oxford Classical Dictionary: https://oxfordre.com/classics/view/10.1093/acrefore/9780199381135.001.0001/acrefore-9780199381135-e-7029
Business Jargons. (n.d.). Teleological Ethical Theories. Retrieved from Business Jargon: https://businessjargons.com/teleological-ethical-theories.html
Cladea. (2013). SOME CRITICISMS TO CORPORATE SOCIAL RESPONSIBILITY (CSR) AND RADICAL CSR AS A PROPOSAL TO OVERCOME THEM. Retrieved from cladea: http://cladea.org/proceedings_2013/wp-content/uploads/2014/02/2013-XC-0314.pdf
Collier, E. (2018, September 26). How to Implement Corporate Social Responsibility in Your Small Business. Retrieved from hub: https://www.highspeedtraining.co.uk/hub/how-to-implement-corporate-social-responsibility/
Duignan, B. (2020, November 20). Utilitarianism. Retrieved from Britannica: https://www.britannica.com/topic/utilitarianism-philosophy
Elfeky, I. M. (2017). The extent of voluntary disclosure and its determinants in emerging markets: Evidence from Egypt. Retrieved from Science Direct: https://www.sciencedirect.com/science/article/pii/S2405918817300508#!
Friedman, M. (1970). The Social Responsibility of Business is to Increase its Profits . The New York Times Magazine.
Frost, M. (2019, July 8). 6 business benefits of sustainability reporting. Retrieved from Bioregional: https://www.bioregional.com/news-and-opinion/6-business-benefits-of-sustainability-reporting
Internet Encyclopedia of Philosophy. (n.d.). John Stuart Mill: Ethics. Retrieved from Internet Encyclopedia of Philosophy: https://iep.utm.edu/mill-eth/
Leinaweaver, J. (2015, January 6). Is corporate sustainability reporting a great waste of time? Retrieved from The Guardian: https://www.theguardian.com/sustainable-business/2015/jan/06/corporate-sustainability-reporting-waste-time
Lim, A. (2020, November 5). The Real Purpose of Business: Why Does Your Business Exist? Retrieved from Ariel Lim Consulting: https://ariel-lim.com/blog/real-purpose-of-business-why-exist/
Lombardo, C. (2016, June 9). Pros and Cons of Social Responsibility . Retrieved from VisionLaunch Media: https://visionlaunch.com/pros-and-cons-of-corporate-social-responsibility/
MacDonald, L. (2019, January 28). Advantages & Disadvantages of Business Ethics. Retrieved from Chron: https://smallbusiness.chron.com/advantages-disadvantages-business-ethics-10414.html
McCombs School of Business. (n.d.). Deontology. Retrieved from McCombs School of Business: https://ethicsunwrapped.utexas.edu/glossary/deontology#:~:text=Deontology%20is%20an%20ethical%20theory,as%20%E2%80%9CDon%27t%20lie.&text=This%20approach%20tends%20to%20fit,is%20or%20isn%27t%20ethical.
oncioiu, I., Petrescu, A. G., Bilcan, F. R., Petrescu, M., Popescu, D. M., & Anghel, E. (2020, May 24). Corporate Sustainability Reporting and. Retrieved from Scribd: https://www.scribd.com/document/479415765/sustainability-12-04297-v2
Tracy, R. B. (2015, October 8). How Important is Sustainability Reporting? 3 Big Benefits. Retrieved from etq Quality creates: https://blog.etq.com/how-important-is-sustainability-reporting-3-big-benefits
UNIDO. (n.d.). What is CSR? Retrieved from unido: https://www.unido.org/our-focus/advancing-economic-competitiveness/competitive-trade-capacities-and-corporate-responsibility/corporate-social-responsibility-market-integration/what-csr
Universal Class. (n.d.). The Role of Social Responsibility in Business Ethics. Retrieved from Universal Class: https://www.universalclass.com/articles/business/the-role-of-social-responsibility-in-business-ethics.htm#:~:text=Many%20companies%20strive%20to%20go,considered%20to%20be%20ethically%20responsible.
Wilkinson, D. (n.d.). Business Ethics and Social Responsibility. Retrieved from Big Jump: https://www.bigjump.com.au/business-ethics-social-responsibility/
World Business Council for Sustainable Development. (n.d.). GUIDELINES FOR AN INTEGRATED ENERGY STRATEGY. Retrieved from wbcsd: https://wbcsdpublications.org/mandatory-and-voluntary-reporting/

de for decision-makers. (Blowfield & Frynas, 2005)
2

image1.png




image2.png




