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Introduction 
[bookmark: _GoBack]The purpose of this report is to explain the issue of obesity, and how it effects ones social, economic and physical health, in addition, it will identify the prevalence of the problem and statistics globally, the United Kingdom’s as well as in Wales. Recent studies show that it is a significant problem all over the world. For that reason, the report will be evaluating Government’s initiatives such as ‘The Sugar Tax’, ‘Junk Food Advertising’, and ‘Promoting physical activity in schools’, that all build awareness and increase knowledge to understand the causes and effects of obesity. Additionally, in this report will be focused a concentration specifically on trying to prevent and reduce obesity among children and adolescents, as they are group in the biggest risk of developing obesity.
The obesity and health consequences
In the past obesity was considered as a symbol of prosperity and wealth as the general population had difficulties with getting enough food to ever become obese (Ferris and Crowther, ‎2011). Wylie-Rosett and JhangianiIn (2015), show that in recent decades obesity has become a very common disease, as it is estimated that the percentage of incidence is constantly increasing, mainly due to excessive supply of food as well as poor eating habits, lack of exercise and genetic factors (NHS, 2016). The World Health Organisation (WHO) (2018) advise that obesity is growing in the world at an alarming rate, since 1975 it has nearly tripled. It is estimated that in 2016, more than 1.9 billion adults, aged 18 and over, were overweight or obese. The disease affects a significant number of children and adolescents, there were over 340 million individuals aged 5 to 19 that were overweight or obese in 2016. The UK Government (2015) indicate that two thirds of adults, a quarter of 2-10 years old, and one third of 11-15 olds are overweight or obese across the United Kingdom. In Wales 24% of adults are classified as obese and 59% of them are classified as overweight, and 27.3% children are classified as overweight or obese. The definition explains that obesity is a chronic metabolic disease characterised by excessive accumulation of adipose tissue. It leads to disability and death, affecting people of any age worldwide (Yumuk et al, 2015).
The amount of excess fat can be determined by the Body Mass Index (BMI). People with a BMI over 25 are overweight, while people with BMI over 30 are rated as obese (NICE, 2014). Excess weight is not just an aesthetic problem, but also a very dangerous disease that leads to many serious illnesses, including:
· osteoarthritis,
· back and joint pain,
· type 2 diabetes,
· hyperlipidaemia,
· coronary heart disease,
· hypertension,
· menstrual disorders,
· varicose veins and venous thrombosis
· some cancers
(NHS, 2016).
Not terrorism, growing crime, or immigration, but the obesity of the population turns out to be the biggest problem of the British Government. The healthcare system is already overloaded at this time. The cost of treating obesity is equal to the total cost of spending on fire services, law courts and prison, the remedy for this is to increase spending on counteracting obesity, which is increasingly burdening health services (Tremel et al, 2017). According to UK Government (2017) there is evidence that treating obesity related medical conditions costs the NHS £6.1 billion a year and has a wider cost to the economy of £27 billion, it can be said that this is a huge problem of state importance. 
Government initiatives
Current trends indicate that in the coming years the phenomenon of obesity will deepen; this is increasingly affecting children and adolescents. The government's response is a comprehensive plan to reduce people’s weight and the rates of obesity amongst the UK population. Spending on the fight against obesity, will benefit the future and lessen the costs of the effects of obesity in the long run (Her Majesty's Government, 2016).
Sugar tax 
One of the methods of combating obesity among individuals, especially children, was a plan introduced by the British Government in 2016; a special tax on the sugared soft drinks industry (Nardelli and Arnett, 2016). Young people are the largest group of consumers of these drinks in the European Union (Visram et al, 2016). The government expects that the tax will force food and beverages producers to lower the sugar content in the products they sell, the companies have two years to make these changes, otherwise, they will be charged an additional fee according to the volume of sugar sweetened beverages they produce (Forster, 2017). The revenues thus obtained are to be allocated to health programs promoting a healthy lifestyle, physical activity, and a balanced diet. The labels on food products are also to be changed; they will be more transparent and describe substances contained in the products in an accurate and detailed way (Hashem et al, 2017). Consequently, research by Brigss et al (2017) shows that the proposed UK soft drinks industry levy has the potential to reduce obesity prevalence, diabetes incidence, and dental caries incidence, however, there are some voices who also say that it has some limitations. Boseley (2016) reported that The British Soft Drinks Association advise that the campaign is based on the flawed concept that obesity can be only attributed to calories, in this case soft drinks in particular, rather than overall lifestyle and diet. Furthermore, Stewart (2016) shows that increasing the prices in the short time can result in decreasing sales which in turn can create the loss of jobs. Although there have been expectations that producers will imbibe the costs; however, the levies will impact the consumer by increasing prices (Triggle, 2016).  Another study by Pettinger (2017) shows that this particular form of levy is known as a ‘regressive tax’ and it can disproportionally affect poor people who already pay a higher proportion of their income on food and paying more due to this levy may mean they spend even less on nutritious foods.
Junk free TV
Restricting junk food advertising before the 9pm watershed is a campaign carried out by Cancer Research UK together with the government, to fight childhood obesity.  A study conducted by the charity (Thomas et all, 2018) shows that junk food marketing has a huge impact on children’s weight. It states that teenagers exposed to unhealthy food advertisements are liable to eat more extra snacks in a year, compared with those watching less TV. It shows that junk food marketing:
· Makes children hungry and want to eat junk food
· Creates adverts that children can remember in the supermarket
· Pushes children to pester their parents for junk food 
[bookmark: _Hlk511567116]Banning junk food advertising during popular family TV shows as well as online, on social media, in print or in cinemas could make a big impact in terms of weight reduction. The Committee of Advertising Practice (CAP) (2016) said that new rules on advertising food can have a significant impact in terms of helping to protect the health and wellbeing of children. These measures demonstrate the advertising industry’s continuing commitment to putting the protection of children at the heart of its work. Consequently, the action might stop consumption of high fat, salt, and sugary products (Hyseni et al, 2017). Health organizations such as the Obesity Health Alliance states that they welcome long-awaited changes, however it only applies when it can be shown that at least 25 per cent of the audience are children. This means that a large number of children up to the age of 16 are still exposed to adverts for unhealthy food (Barber, 2018).
Although studies show (Ferguson, 2017) that advertising has a relatively small impact on children's food choices that is moderate in size, compared with other factors such as parents’ influence; however, food advertisements directed at children may have a small but meaningful effect on their healthy food choices. Daneshkhu (2017), reports cites the head of CAP who states that despite the small impacts the restriction can bring a meaningful change in decreasing potential harms, thus protecting children today and future generations against obesity.
Promoting physical activity in schools 
The aim of this initiative is to enable children to enjoy an hour of physical activity throughout the school day. Teachers and parents will be allowed to monitor pupils’ during their activities. This will provide support in a strategy to help fight childhood obesity across the country (York, 2017). Physical activity is one of the basic biological needs of a human being in every period of life. It is particularly important in childhood and youth, as it is one of the key factors conditioning normal development, health, helping to prevent obesity and excess weight (Kohl III, 2013). Additionally, physical activity promotes good mental health, improved cognition and school performance (Pate et al, 2016). The UK chief medical officers recommend that all children should engage in moderate to vigorous intensity physical activity every day. Foster (2017) shows that many schools offer some numbers of hours of PE per week, however that seems not be enough, and needs to be increased to at least 60 minutes every day (Powell et all, 2016). It is recommended that children should be encouraged to do from moderate to vigorous exercises every day (Weirey et al, 2013). The strategy will enable the use of an online tool that will help schools plan and identify gaps in the existing opportunities and choose a multicomponent approach to increasing the physical activity of children. It could occur in many ways such as: having an active lesson, active break times, extra-curricular clubs or other sport and physical activity (UK Government, 2017). A new exercise guideline will benefit children in many ways including:
•	 better motor skills
•	 improved physical and mental health
•	 lower obesity risk
(Centre for Diet and Activity Research, 2012).
On the other hand, Hunt (2016) explains that physical activity is not only the solution to tackling obesity. Although, exercise is unquestionably a good thing in maintaining appropriate weight, however this must be used together with the planning of reducing junk food marketing, advises Campbell (2015). Together these factors can go far to protect children and bring about better health outcomes (Sahoo et al, 2015). Furthermore, Adab et al (2018) found evidence that the initiative had no valid impact on preventing childhood obesity. A major obesity programme introduced into more than 50 primary schools in England has failed to have any significant effect on children’s weight. Children were given a year of extra physical activity sessions and a healthy eating programme, however at the end of 30 months, there was no difference in obesity between those children who took part and those who did not. Thus, schools may play a role in the obesity problem, but, without wider support across multiple sectors and environments their work has been shown to have no significant outcomes (Press Association, 2017) 
Conclusion 
Obesity and being overweight are significant global public health problems, the results of epidemiological studies are alarming. In the last three decades a progressive decline of the age threshold of subjects with these disorders has been observed, the problem of excessive body mass increasingly involves the adolescent population. Being overweight in childhood or adolescence significantly increases the risk of obesity and other disorders in adulthood, causing a decreased quality of life, lowering productivity and disabilities. The development and implementation of prevention, early detection and treatment programs in children and adolescents should play a crucial role in the campaign against an epidemic of being overweight and obesity among the described population. 
Moreover, there are very strong economic, social and personal benefits from government campaigns. They can play a role in encouraging a healthier diet and at the same time raise money to deal with the rapidly rising health costs associated with obesity, excess sugar consumption, and lack of activity. 
Recommendations
There is the need to work as a nation, using government and social initiatives, as well as engaging businesses in the aim of promoting healthy life choices.  With this in mind it should:
·  Increase children’s education about the consequences of obesity.
· Promote a healthy diet and lifestyle across the whole population.
· Engage the population in how to maintain physical and mental health.
· Promote the eating of fruit and vegetables five times a day.
· Create on infrastructure of public sports facilities, playgrounds, bike path networks that would provide the opportunity to safely play sports and spend time actively. 
Abbreviations 
BMI- Body Mass Index
CAP- Committee of Advertising Practice  
NHS- The National Health Service
UK – United Kingdom
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