Business Communications module – transcript for Unit 5, Lesson 2, exercise D 
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You are about to Part 2 of a talk about marketing. This time, try to fill in the missing words from the 8 gaps in the transcript below. 
Please note that in each gap there as many as 2 – 4 words missing. This is because this exercise is based on collocation. That is, you are listening to identify word combinations that are familiar to native English speakers. Rather than listening out for individual words, you are hearing them in the context of a series of phrases and attempting to identify those particular phrases.   

---------------------------------------------------------------------------------------------------------

Actually marketing is arguably the most important (1) _______________. You can manage your staff and your (2)_________________ well, but if nobody buys your products, your business will fail. So, it follows that a business has to satisfy (3)_______________if it’s going to make a profit. So that’s what marketing is all about – it’s not just advertising. Marketing is all the processes involved in supplying customers with the right products (4)______________and at the right price.
But what are the needs of the customers? Of course, there are many products that people will always need, but (5)______________________ identify gaps in markets and create new markets with new products. What I mean is, they (6) _____________________________. A good example of this is those little packets of sticky notes – they’re called Post-it notes. They were invented by the 3M Company in 1977 and are now (7)________________, which is not surprising because they’re incredibly useful. We never knew we needed them until 3M (8)__________________.







ANSWER KEY:-
Actually marketing is arguably the most (1) important aspect of management. You can manage your staff and your (2) production processes well, but if nobody buys your products, your business will fail. So, it follows that a business has to satisfy (3) customers’ needs if it’s going to make a profit. So that’s what marketing is all about – it’s not just advertising. Marketing is all the processes involved in supplying customers with the right products (4) at the right time and at the right price.
But what are the needs of the customers? Of course, there are many products that people will always need, but (5) really successful companies identify gaps in markets and create new markets with new products. What I mean is, they (6) anticipate consumers’ requirements. A good example of this is those little packets of sticky notes – they’re called Post-it notes. They were invented by the 3M Company in 1977 and are now (7) extremely popular, which is not surprising because they’re incredibly useful. We never knew we needed them until 3M (8) came up with them.
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