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[bookmark: _Toc238762465]Abstract
This dissertation examined the impact of Generative Artificial Intelligence on the literature and publishing industry in the United Kingdom and in Bangladesh. It is a comparative study of the two countries. Explanatory mixed methods research design was used in the study. It compiled secondary qualitative thematic data and quantitative descriptive statistics from 21 secondary papers. The study examined the technology integration process in creative writing, governance and institutional readiness.  
These results suggest that the generative AI is a helpful aid in brainstorming, language optimization, and workflow optimization. Nonetheless, overuse of algorithmic text generation results in the lack of emotional intensity and loss of authenticity of authors’ voices. Moreover, the copyright infringement of books by unauthorized downloading for training AI model is considered a major intellectual property problem. The UK literature market is characterised by the strict enforcement of copyright and the policies of the publishers. However, the industry in Bangladesh is characterized by a high rate of displacement of freelance labor and income insecurity. There is also the absence of institutional frameworks. Finally, the research provides practitioners' recommendations to the publishers, authors, and policy makers.
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[bookmark: _Toc233454672][bookmark: _Toc238762469]1.1 Background
The literature industry is the complete cycle of books, which includes the production, publication, distribution, and consumption of books. Technology has always been a problem that affected the production and distribution of books. The reading process was democratised by the commercial printing press as it made texts extremely accessible to the people. Besides, the modern introduction of e-books and online reading platforms greatly transformed the channels of distribution. This development in history has typically raised panic about the decline of traditional publishing. However, the business has never stopped adapting and thriving. 
But generative artificial intelligence is a different paradigm. AI represents a technological innovation in the production of artificial text as opposed to the pre-existing digital technologies that merely assisted in the organization or circulation of material on an international scale. This technology can be used to create creative texts actively, which presents a novel challenge to the fundamentals of creative writing, intellectual property rights, and existing business models of publishing. The influence of AI on creative writing and storytelling is one of the most controversial issues nowadays (Begum, 2025). Moreover, the usefulness of books in the era of generative AI training data is a new controversy since books are currently being utilized to train complex machines (Rowberry, 2025). It implies that the essence of an author is gradually changing with the advent of intelligent computer systems that are learning to write by themselves. 
This is a worldwide technological disruption, which has a wide range of impacts according to the local market environment. The United Kingdom has a very developed literature industry that has well-established publishing firms, well-developed copyright laws, and an extensive literary tradition. In the UK, the publishing business earned the country 7 billion in revenue in 2025. Due to this size, they are developing stringent rules currently. As an example, the large publishers are establishing such an AI policy with authors and illustrators in order to explicitly regulate how this technology is applied (Bloomsbury, 2026). The UK must also consider the future of the industry when the stricter EU and UK copyright law is enforced (Rosati, 2025). These high-tech legal procedures guard authors against a loss of their core creative rights. 
Instead, Bangladesh is a rapidly developing market possessing a dynamic culture of digital infrastructure, young audience, and a publishing industry, which is yet to familiarize with new technologies. In Bangladesh, scholars are in a constant research of how the creativity of the future writer is precisely affected by AI (Ahmad et al., 2024). They are eagerly exploring the generative artificial intelligence adoption among Bangladeshi journalists and writers, carefully looking at their general awareness and acceptance levels (Murtuza and Oliullah, 2025). This is a clear indication that various nations are experiencing incredibly different problems and terrific opportunities with this new tool. Thus, much attention should be paid to the comparison between the mature market, such as the UK, and the fast-growing market, such as Bangladesh, in this contemporary age of high technological progress. 
[bookmark: _Toc233454673][bookmark: _Toc238762470]1.2 Research Problem
The most important question in this study is how the generative AI has transformed the past literature practice. This research paper sought to find the answer to the question whether this tool has brought disruption to the existing practices. The main issue is that artificial intelligence has an entirely different impact on various global markets. Thus, researchers did not assume that the outcomes would be universal. The UK is a mature market that has stringent regulations and Bangladesh is a developing market. Thus, the analysis of such conflicting markets should be done with caution in order to determine the real scope of such change in the industry and the reaction of different economic environments to artificial intelligence. 
While AI brings many great benefits, such as making publishing processes much more efficient, it also brings severe challenges that need to be addressed (Sytnyk, 2024). As an illustration, the legal aspects of generative AI in the creative sector, particularly in relation to copyright, have been of great concern to many experts (Shumakova et al., 2023). Additionally, certain educational environments are extremely anxious about the aspects that influence the uptake and adoption of ChatGPT by students and novice writers (Al-Kfairy, 2024).
All these complicated questions pose a big challenge to publishers, writers and policy makers who are struggling to keep pace. Unless publishers are aware of the variations between the regulated markets, such as the UK and the emerging markets such as Bangladesh, they may make unsound business choices. The authors would also not be able to secure their intellectual property. The route of the literature industry requires the direct comparative analysis to comprehend the actual disruption of the synthetic text generation. In the absence of such an important investigation, the developed and developing nations will still be in a great confusion on how they can safely incorporate generative artificial intelligence in their conventional literary habits.
[bookmark: _Toc233454674][bookmark: _Toc238762471]1.3 Aim and Objectives
Aim: To perform a comparative analysis of the impact of artificial intelligence in the literature sector, emphasizing the alterations of creative writing and market relations in the United Kingdom and Bangladesh. 
Research Objectives:
1. To understand how technology influenced the history of books and how publishing has developed to the modern age of artificial intelligence.
2. To examine the particular impacts of artificial intelligence on creative writing and the literature sector in general.
3. To compare integration and influence of artificial intelligence within literature sector of the United Kingdom and Bangladesh.
4. To investigate whether AI will cause any disruption in the traditional framework or support it. 
1.4 Research Questions
1. What are the uses of existing AI tools in the literature industry?
2. What is the difference between the effects of artificial intelligence on creative writing and the literature industry when compared to the historical progress in technology?
3. What are the relative impacts of artificial intelligence on the literature and publishing dynamics in the United Kingdom and Bangladesh?
4. To what extent can artificial intelligence be a disrupter or a threat to conventional publishing structures?
[bookmark: _Toc233454675][bookmark: _Toc238762472]1.5 Significance of the Study
The research is very important as it fills a huge gap in the existing scholarly literature on the literature industry. Currently, the majority of the literature available is either on risks to human creativity or is very specific to a single educational landscape, in a single country. It is quite evident that there are no comparative studies that compare the application of artificial intelligence within a mature market, such as the United Kingdom, and a developing market, such as Bangladesh. This study offered a direct comparison between these two totally different economic and structural environments. 
This comparison is highly significant to publishing houses that must be aware of the AI application in publishing operations since they can gain insights into the real-life examples of other publishers (Sytnyk, 2024). Moreover, this study can be important to future writers who must fully comprehend the precise impact of AI on their creativity, particularly in emerging economies such as Bangladesh where technology is diffusing rapidly (Ahmad et al., 2024). Moreover, the results of this research will be highly useful to policymakers and the industry leaders. They are in urgent need to know more about the complicated legal rules of the creative industry of generative AI (Shumakova et al., 2023). This study provides valuable insights that can help the global literature industry safely adopt synthetic text generation. This will eventually serve to guarantee the survival and creative integrity of the global publishing industry in the long term.
[bookmark: _Toc233454676][bookmark: _Toc238762473]1.6 Scope of the Study
This study has a narrow focus on the literature and publishing industry. Particularly, it concentrated on the whole life cycle of books, which involves production, publication, distribution, and consumption. The research has a geographical focus that is restricted to the United Kingdom and Bangladesh. These two particular countries were specifically selected to exemplify an established, well-regulated literature market, and a fast growing, developing market. This enabled a very clear comparative analysis of the reactions of various economic settings to technological disruption. 
The technical scope is limited to strictly generative artificial intelligence tools which are actively utilized to generate or edit text and narrative forms (Begum, 2025). Other simpler types of technology, like simple spell-checking software, simple predictive text, or supply chain logistics algorithms were not investigated in the study. Moreover, the time frame of the literature analysis was more oriented to the latest events, because generative AI has just entered the sphere of the creative writing market as one of the most significant disruptors. It also examined existing policies of publishers, including the Bloomsbury AI policy on authors, in order to learn the current state of affairs within the scope of the industry (Bloomsbury, 2026). With such clarity of boundaries, the research was very focused and directly addressed the primary objectives without being too broad and losing the main academic focus.
[bookmark: _Toc233454677][bookmark: _Toc238762474]1.7 Summary of Methodology
A mixed-methods research design was used in this research in order to come up with a complete picture of the topic. The philosophy of the research was pragmatism. The pragmatism would be very suitable in this mixed-method study since it concentrates on practical implications of the research. Pragmatism enabled the analysis of cultural and contextual aspects of the UK and Bangladesh easily and quantify numerical data. An inductive approach was also used in the research, as there was no predefined hypothesis in this study. 
This research employed both qualitative and quantitative approaches to gather data. All the qualitative and quantitative data were gathered through secondary sources. These secondary sources consisted of peer-reviewed academic journals, industry reports and particular case studies on publishing companies in both countries. The qualitative secondary data was thoroughly analysed after gathering the information with thematic content analysis. The quantitative data was evaluated with the help of simple descriptive statistics to determine the existing level of AI tools acceptability.
[bookmark: _Toc233454678][bookmark: _Toc238762475]1.8 Deliverables
The main product is the final academic dissertation. It is a very comprehensive document where a comparative analysis was presented in a very detailed manner. It clearly illustrated how the use of generative artificial intelligence is being adopted differently in the United Kingdom and Bangladesh.
The final deliverable of the current project was a set of practical recommendations that were targeted at the contemporary publishing houses. These particular suggestions gave useful insights in the ways publishers can use AI tools safely to enhance their business effectiveness. Simultaneously, it enabled them to remain creative and adhere to complicated copyright laws (Rosati, 2025). Lastly, the research provided new information and clearly defined themes on the present attitude of writers and industry practitioners. It explicitly demonstrated their knowledge, adoption, and general acceptance of generative AI in their everyday creative practice (Murtuza and Oliullah, 2025). This assisted the literature industry to know whether writers perceive AI as a threat to their livelihoods or an extremely useful co-creator that assists them to come up with new ideas at a rapid rate.
[bookmark: _Toc233454679][bookmark: _Toc238762476]1.9 Structure of the Study
This study has 5 chapters. In the first chapter, the background, research problem, research aims and objectives are given. The next chapter conducts a review of the existing literature. In the third chapter the research methodology is illustrated in detail. This involves Research Design, philosophy, approach, along with the data collection and analysis methods. The fourth chapter involves the findings and discussions of the qualitative and quantitative data collected from the secondary sources. Then in the fifth chapter, the conclusion and recommendations are given. 

[bookmark: _Toc238762477]Chapter 2: Literature Review
[bookmark: _Toc238762478]2.1 Introduction
This chapter performs a review of the existing literature related to use of generative AI in the literature industry. At first it involves the theoretical review. Its primary emphasis is on the Technology Acceptance Model (TAM) to get insight into the adoption of new digital tools by users. After this, the chapter examines the effects on creative writing in particular, contrasting the perceptions of various authors on the consequences of AI as a danger or a supportive co-creator. The chapter also compares the market dynamics in the United Kingdom and Bangladesh and ends with the identification of the literature gap and a conceptual framework.  
[bookmark: _Toc238762479]2.2 Theoretical Review
TAM is a theory through which individuals determine the reasons behind the adoption of a new technology. Technology Acceptance Model (TAM) provides a sound theoretical framework to understand the use of artificial intelligence in the literature business. TAM suggests that the primary factors that determine the adoption of a new technology are the perceived usefulness and perceived ease of use. Dahri et al. (2024) assert that an extended TAM strategy is very effective in comprehending the way individuals embrace AI-powered applications such as ChatGPT. They claim that the perceived usefulness in the literature industry is closely related to the way these tools can enhance the writing process, improve the editing, or reduce the cost of publishing. 
Expanding on this idea, Kong et al. (2024) explored the behavioral intention to use generative AI tools. They highly concurred with Dahri et al. (2024) that one of the main reasons to adopt technology is usefulness. Nevertheless, Kong et al. (2024) paid particular attention to the teaching and learning settings and revealed that the perceived usefulness strongly relies on the extent to which the technology is useful in structural guidance. Unlike merely considering AI as a business cost-saving measure, Kong et al. (2024) demonstrated that usefulness directly correlates with the extent to which the AI can actually improve academic or creative output of the user. 
Perceived ease of use on the other hand is associated with the extent of access to such tools by authors and publishers who may not have a good technical background. Al-Kfairy (2024) conducted a narrative review of empirical studies and discovered that ease of use of ChatGPT heavily influences the level of its acceptance. Al-Kfairy (2024) concurred with the fundamental TAM theory by Dahri et al. (2024), but contended that the ease of use is actually more important at exceptionally early adoption phases. When an author perceives the AI platform as overly complex, he or she will refuse to use it, no matter how beneficial it can be. 
In the comparison of these theoretical perspectives, scholars are in agreement that TAM is the most appropriate model in comprehending AI integration. This framework is used by Dahri et al. (2024), Kong et al. (2024), and Al-Kfairy (2024) to describe the behavior of users. But their results demonstrate different priorities. Dahri et al. (2024) pay significant attention to metacognitive support and usefulness, whereas Al-Kfairy (2024) points out the first impediment of usability. This makes the application of TAM interesting in the literature sector. As an example, a large publisher may be interested in utility in mass production but an individual aspiring writer may be more concerned with the usability in idea generation. 
Although TAM is a powerful theoretical base, it possesses certain shortcomings as it applies to creative disciplines. To illustrate this point, TAM mostly concentrates on technical usefulness and ease of use, but it tends to overlook the ethical and emotional aspects of adoption. Otmar et al. (2025) emphasized the morality and application of generative AI in professional editing, indicating that although a tool can be helpful and convenient, it still could be refused by editors due to moral considerations. On the same note, Patil (2024) stated that ethical issues in the art and literature sectors are incredibly crucial in the adoption of AI. This demonstrates a slight weakness of traditional TAM framework. Although Dahri et al. (2024) and Kong et al. (2024) are effective in using TAM to measure the behavioural intention based on utility, they fail to consider the cultural and ethical resistance as pointed out by Patil (2024) and Otmar et al. (2025).
TAM will be most helpful in the context of comprehending why some branches of the publishing industry are quick to adopt the use of generative tools in an attempt to streamline the industry. On the other hand, it will also contribute to the explanation of why others are so opposed to them due to their opinions on the problem of creative integrity. This model will enable the study to assess the drivers of integration of artificial intelligence in the United Kingdom and Bangladesh in a systematic way.
[bookmark: _Toc238762480]2.3 Impact on Creative Writing and Authorship
The influence of artificial intelligence on writers is a very controversial topic of contemporary academic research. Oshiesh (2025) maintains that generative artificial intelligence is entirely revolutionizing the creative component of literature. Oshiesh (2025) explains that the generative AI is an active co-creator and not merely a passive writing tool. Begum (2025) is a strong proponent of this argument, as she says that the influence of artificial intelligence in creative writing is changing classical forms of narratives. The two authors concur that AI is radically altering the concept of writing a story. 
Likewise, Ahmad et al. (2024) discovered that AI is a strong facilitator of new writers. Nevertheless, the point of view by Ahmad et al. (2024) was a bit different than that of Oshiesh (2025) as it claimed that AI does not alter the human creative mode of working, but it merely assists in generating ideas to save time. They demonstrated that AI can give young aspiring writers the space to eliminate resource constraints and spend more time on the actual writing.
Nevertheless, Jasim and Awqati (2025) had a completely opposite perspective. According to them, there is an absolute need to distinguish human-generated texts and machine-generated texts at all costs. Jasim and Awqati (2025) have claimed that technology has the potential to recreate the structural writing styles successfully, but it immensely fails to give the actual emotional background of a human writing. The ethical dilemma in the literature industry was also pointed out by Patil (2024) who concurs with Jasim and Awqati (2025) that the combination of machine text and human feeling poses severe moral questions. 
In between, Kavinkumar (2024) found a multidimensional dynamic of machine assistance and human imagination. This was also examined by Slocombe and Liveley (2025) in their handbook, which states that literature and AI are permanently linked. Whereas Ahmad et al. (2024) viewed the technology as a potent enabler of new writers, Jasim and Awqati (2025) warned that excessive dependence on technology would create a break in the connection between technological assistance and original literary writing. On the same note, Liang (2025) examined the attitude of authors towards generative AI in the book industry, which proved that there is a strong division among writers. Some of the authors feel empowered and others feel threatened by the synthetic text. 
[bookmark: _Toc238762481]2.4 Technology Integration in Literature Studies
The appearance of artificial intelligence is also altering the reading and teaching of literature, which directly influences the future of writers and people working in the industry. Ghafar et al. (2023) argue that technology is a very facilitating variable which could play a decisive role in the learning process, providing instant feedback and structural support to language learners. Further elaborating on this concept, Simango (2025) proposed that the active use of these tools in the literature education process can help to improve the level of critical thinking, creativity, and academic achievements. Simango (2025) places the technology as a highly beneficial educational resource. Rani (2026) was a great supporter of this positive opinion, demonstrating that AI tools in English literature education contribute to self-regulation, motivation, and a high level of student satisfaction in the global sphere. 
On the other hand, a thorough investigation by Khan et al. (2024) into university students in Bangladesh unveiled highly mixed perceptions. Despite the obvious benefits of what the students themselves understood as the need to train to be able to write in a simple form, they also brought up some serious objections. Khan et al. (2024) demonstrated that students were concerned that they would lose their own critical assessment abilities in the long run. Similar mixed feelings were also detected by Borger et al. (2023) in discussing the possibilities and potential of ChatGPT in science and education. This demonstrates that scholars have reached an agreement that artificial intelligence can assist in foundational learning, but there seems to be a disagreement regarding its long-term outcomes on independent skills in analysis. 
Considering the application of this technology, Lazic (2024) produced slightly different arguments than Simango (2025). Lazić (2024) claimed that the main role of artificial intelligence in English literature studies is still analytical, but not entirely generative. It means that AI is mostly used in the refining, editing, and market analysis of structures and not in the execution of the main creative processes. Miltner and Highfield (2024) also wrote about the potential of good generative AI in the cultural industries, with the hypothesis that when AI is employed cautiously in education, it can be beneficial and not harmful to students. Hence, unlike authors such as Ghafar et al. (2023) and Simango (2025), who pay much attention to the short-term advantages, Khan et al. (2024) and Borger et al. (2023) caution that the educational sector should not entirely rely on machines to make future authors.
[bookmark: _Toc238762482]2.5 Disruption in the Publishing Sector
Finch and Buchmesse (2019) initially assumed that artificial intelligence would be very influential on how publishers transact their businesses. They forecasted that it will have a significant effect on intellectual property rights, digital distribution schemes, and copyright laws. Dawle (2025) is a firm believer in this early forecast because he claims that the literature sector is undergoing a mega-creative shift. Dawle (2025) recommends that generative AI will result in a complete paradigm shift instead of a mere update of existing commercial models. This colossal change is also supported by Sytnyk (2024), as the author observes that the practical application of AI to publishing processes entails significant advantages and significant threats to contemporary publishing firms. 
But Lazic (2024) makes a somewhat different argument about how disruptive this is. Lazić (2024) claims that the main purpose of this technology is still analytical, but not entirely generative. This indicates that AI is primarily applied in structural refining, editing, and market analyses instead of taking over core publishing functions. Thus, Dawle (2025) considers the disruption a paradigm shift in text creation and ownership, whereas Lazic (2024) states that the former paradigms of the industry will not be demolished.
Adding to this debate, Karpińska et al. (2023) explored the production networks in the publishing industry. They demonstrated that distribution is shifting due to technology, but the fundamental production networks are still dependent on human professionals in large numbers. On the other hand, Rowberry (2025) highlights a completely new kind of disruption that publishers must face. Rowberry (2025) demonstrates that the value of books is evolving as publishers’ books are being actively utilised as AI training data. This is precisely what Finch and Buchmesse (2019) had anticipated when it comes to intellectual property theft. Moreover, the ethical disturbance in professional editing is emphasised by Otmar et al. (2025). Although AI may be able to analyse texts flawlessly, as Lazic (2024) argues, Otmar et al. (2025) reveal that human editors encounter significant ethical issues when utilising it. 
[bookmark: _Toc238762483]2.6 Comparative Market Dynamics
Artificial intelligence does not impact different markets in the world in the same way. The literature indicates that there is a great contrast between the developed markets such as the United Kingdom and the emerging markets such as Bangladesh. The article of Patel (2023) talks about the process of integrating these tools as a team effort that does not replace human labor. Patel (2023) focuses mainly on well-resourced settings that are characteristic of developed countries such as the UK. The application of generative AI in the UK is already under strict regulations. As an example, the large UK corporations have strict rules, including the Bloomsbury AI policy on authors, to severely regulate the use of synthetic text (Bloomsbury, 2026). Moreover, as Rosati (2025) point out, the UK market is highly concerned with the rigid EU and UK copyright laws to safeguard cultural heritage and creative rights legally. 
On the other hand, in Bangladesh, the situation is considered much differently in the literature. Begum (2025) reveals one of the most significant risks, stating that artificial intelligence will tend to homogenise the tone in literature. Begum (2025) claims that such a loss of distinct voice has a high probability of happening in a less regulated setting such as Bangladesh. Nonetheless, Ahmad et al. (2024) present a much better aspect of the technology in developing countries. Ahmad et al. (2024) show that AI provides young writers in Bangladesh the scope to reduce resource limitations and significantly enhances their productivity. They claim that it is a time-saving measure, and writers could spend more time on pure creative writing. This adoption is also examined by Murtuza and Oliullah (2025), who reveal that journalists and writers have been quick to adopt such tools in order to enhance their daily operations despite the uncertainties in the organization. 
In contrasting these authors, the priorities in the market are distinctly different. The UK pays significant attention to the establishment of tough rules and safeguarding the intellectual property (Patel, 2023; Bloomsbury, 2026). Conversely, some of the emerging markets like Bangladesh are already attempting to apply AI in order to rapidly accelerate the creation of simple creativity since they lack a well-developed industrial policy to restrain them (Ahmad et al., 2024). Although Ahmad et al. (2024) view this as the possibility to grow faster, Begum (2025) and Otmar et al. (2025) caution that a lack of strict ethical principles may lead to a distracting effect on writers and their overreliance on the tool.  
[bookmark: _Toc238762484]2.7 Ethical and Legal Challenges of Generative AI
The use of generative AI in the literature industry is a subject of much debate in the literature regarding the ethical and legal issues. Shumakova et al. (2023) emphasize that legal regulations of generative AI urgently need to be introduced into the creative industry. They fiercely warn that the whole publishing business will end up in huge confusion and loss of money unless there are clear laws. In full agreement with this necessity of strong legal boundaries, Rosati (2025) offers a highly detailed outlook within the framework of the EU and the UK copyright law. Rosati (2025) reveals that the powerful copyright laws are already being used in the mature markets such as the UK to securely guard the human creators. All these authors are unanimous that the best way to curb the AI problem is by having very strong legal frameworks.
Nevertheless, certain scholars believe that the legislation is not sufficient, and the ethical dilemmas are larger problems. Patil (2024) extensively examines the uses and ethical issues of ChatGPT in art and literature. Patil (2024) claims that although an AI-generated book might be legitimate according to copyright laws, it raises serious ethical concerns about human authenticity. Otmar et al. (2025) concur greatly with Patil (2024) on this. In particular, they analysed both ethics and the application of generative AI in professional editing. According to the study of Otmar et al. (2025), human editors are confronted with significant ethical issues when they employ machines to edit human feelings, which is an issue that cannot be resolved by ordinary copyright law.
Moreover, the issue of AI training data is a very distinct challenge that is immersed in both ethics and law. Rowberry (2025) talks about the real worth of books in the current era of generative AI training data. Rowberry (2025) indicates that big AI corporations are quietly using copyrighted books to teach their intelligent machines without seeking permission. This observation fully underpins the legal issues that are being expressed by Rosati (2025) and the ethical issues that Patil (2024) points out. To deal with these complicated issues in the real world, large firms are intervening. As an illustration, the Bloomsbury policy on authors and illustrators is quite strict on what is permitted and what is prohibited (Bloomsbury, 2026). This shows a practical agreement in the business world with the academic warnings of Shumakova et al. (2023). Some authors discuss legal copyright (Rosati, 2025) and some highlight the underlying moral issues (Patil, 2024; Otmar et al., 2025). But they all unanimously believe that AI cannot be unregulated in the field of creativity.
[bookmark: _Toc238762485]2.8 User Perceptions and Awareness in the Creative Sector
The book authored by Liang (2025) delved deeper into the feeling of authors about generative AI in the book industry. Liang (2025) discovered that authors are nowadays divided. There are those writers who are very empowered by the new technology and those who are very threatened by the synthetic text. This international feeling is comparable to the national results of certain emerging markets.  Examples include a study by Murtuza and Oliullah (2025) which explored the use of the generative artificial intelligence by Bangladeshi journalists and writers. They specifically explored the professionals' awareness, acceptance, and usage. Murtuza and Oliullah (2025) discovered that despite the rapid increase in the use of AI, writers are still full of anxiety due to ambiguity about organizational positions regarding generative AI.
The unusual combination of heavy use and heavy anxiety is also quite evident within the educational sector. The study by Khan et al. (2024) focuses on the perceptions of EFL students at a Bangladeshi university on the use of AI in the development of English writing skills. They discovered that the tools are widely used by students because they are willing to use them to enhance their basic writing speed. But also, Khan et al. (2024) have pointed out that it is these very students who worry very much that they are losing their critical thinking skills over time. This directly corresponds to professional findings of Liang (2025) and Murtuza and Oliullah (2025). This confirms that in both student and professional communities, the consensus is very high. People really enjoy how effective AI is, but they are profoundly concerned about its impact on human abilities in the long term. 
But in a somewhat contrasting opinion, Al-Kfairy (2024) gives attention to the real practical forces that influence the adoption and acceptance of ChatGPT. When Khan et al. (2024) primarily emphasized emotional perceptions and fears, Al-Kfairy (2024) held that practical considerations, such as the ease of the tool to use, are the primary motivations behind its acceptance. Dahri et al. (2024) fully agree with Al-Kfairy (2024), and they also note that individuals are happy to accept AI because it actively favors self-monitored learning. Nevertheless, Miltner and Highfield (2024) indicate that it is needed to pay attention to the potential of good generative AI in cultural industries. They believe that as long as users are taught to think of AI as a mere assistant, not a direct replacement, they will gradually eliminate the severe fear that Liang (2025) and Khan et al. (2024) talk about. 
[bookmark: _Toc238762486]2.9 The Future of AI in Publishing and Literature
In their comprehensive handbook, Slocombe and Liveley (2025) delved into the wide future of this technology. They claim that AI will not be a temporary solution. Ai will be the permanent tool, which can be used in the way literature is produced, edited, and analyzed in the future. Dougherty (2024) completely agrees with this future vision. Dougherty (2024) demonstrated that at the current moment, the literary studies are already being transformed by generative AI. Dougherty (2024) claimed that AI would compel scholars to reconsider entirely the way they study classic literature in the future, since now it is possible to conduct an instant analysis of large volumes of text using any AI tool.
But the future is not perceived by all scholars in the same way. The early signs of the changes that artificial intelligence would have on the publishing industry were already predicted by Finch and Buchmesse (2019). The majority of the changes would involve business efficiency. They contended that publishers would primarily apply AI to predict market trends, supply chain management, and cut costs of printing. This business-oriented perspective is quite in contrast to the highly creative-oriented perspective of Dougherty (2024). The business perspective of Finch and Buchmesse (2019) is highly favored by Lazic (2024). Lazic (2024) forecasts that the future role of AI will continue to be analytical as opposed to replacing the creative writing process. Therefore, human writers will continue to be the real creators. 
On the other hand, Miltner and Highfield (2024) suggest a much more balanced future. They profoundly cover the potential of good AI generative in the cultural and creative enterprise. According to Miltner and Highfield (2024), the future will totally be based on our decision to use the technology today. In case the industry is oriented towards the good practices and transparency, AI will complement human culture rather than ruin it. 
[bookmark: _Toc238762487]2.10 Literature Gap
Although there is an increasing amount of literature on this topic, there is still a remarkably large literature gap in terms of comparative industry analysis. The majority of the existing literature is either very general in terms of the exact risk to human creativity (Jasim and Awqati, 2025), or it is completely specific to a certain educational environment in only one single nation (Khan et al., 2024). Due to this limited scope, an apparent gap between comparative studies involving the artificial intelligence application of a mature literature market like the United Kingdom and a developing market like Bangladesh is evident.
The majority of authors pay too much attention to either Western regulations (Rosati, 2025) or to developing world adoption (Ahmad et al., 2024) without any connection at all. There is currently no major research that directly compares how these two totally distinct economic and structural environments adapt to synthetic creation side-by-side. This study will fill these gaps.   
[bookmark: _Toc238762488]2.11 Conceptual Framework
The conceptual framework in figure 1 has been created following the Technology Acceptance Model. Perceived usefulness and perceived ease of use has been taken directly from the TAM model. The marketing environment (Rosati, 2025; Otmar et al., 2025), alteration of creative writing practices through AI (Begum, 2025; Ahmad et al., 2024) and industry disruption (Alam, 2025; Sytnyk, 2024) due to AI was found from the secondary papers reviewed. Finally, with these variables, the conceptual framework was drawn using PowerPoint. 
[image: ]
[bookmark: _Toc238583313]Figure 1: Conceptual Framework
This study constructs a very clear conceptual framework to inform the research based on a literature review and the Technology Acceptance Model (TAM). The two foundational variables presented are the Perceived Usefulness and the Perceived ease of use that are directly related to TAM to create the foundation of the framework. This model is presented to graphically relate the established theories of TAM to the definite variables of this study that are the moderating Market Environment, Industry Disruption and Alteration of Creative Writing Practices. The framework will further serve as the direct structural base in the methodology chapter since these particular variables will determine how the survey questions will be designed and handed out to industry players.
The framework starts directly with two main independent variables, which are perceived usefulness and perceived ease of use. The literature indicates that the central variable, which is the intention to use generative AI among writers and publishers, is directly affected by these two variables.
Nonetheless, the literature indicates that this relationship is not quite straightforward. Thus, the framework brings in the concept of market environment as a significant moderating variable. The legal regulations (such as UK copyright law addressed by Rosati, 2025) and the ethical standards are a part of the market environment (Otmar et al., 2025). The end result will be different depending on whether the market is highly regulated such as the UK or loosely regulated such as Bangladesh. The last dependent variables in this model are the change in creative writing practices and the general disruption of the industry. This theoretical framework visually and logically links the simple TAM theory with the complicated real world market dynamics as found in the literature and offers a very clear structural direction of the subsequent data analysis chapter.
[bookmark: _Toc238762489]2.12 Summary
Overall, the chapter was able to achieve its objective of reviewing the existing literature on the significant role of generative AI on the literature industry. The article review demonstrated that the Technology Acceptance Model is extensively employed by scholars to comprehend the adoption of AI. Whereas certain writers place a strong emphasis that AI is an excellent efficiency and idea-generating tool, other writers are more than alarmed, as they strongly highlight the grave ethical and legal issues involved with copyright and human authenticity. Another aspect that was evident in the literature was that various markets do not respond to this technology in the same way. Lastly, a serious literature gap was found, which demonstrated the necessity of the direct comparative study of the UK and Bangladesh.


[bookmark: _Toc236801688][bookmark: _Toc238762490]Chapter 3: Methodology
[bookmark: _Toc236801689][bookmark: _Toc238762491]3.1 Introduction
This chapter presented the methodology to examine how generative artificial intelligence impacts the literature industries in the United Kingdom and Bangladesh. This section described the actual process to respond to the research questions based on the major literature and themes presented in the previous chapters. This study adopted a mixed-method design, which used secondary data to reflect up-to-date changes in the industry. In particular, this study examined both qualitative and quantitative data, including legal reviews and academic journals, industry reports, and statistics. The analysis utilized the quantitative data to design simple charts and tables that justify the overall qualitative themes. This chapter supports justified the decision to use pragmatism and inductive approach. Lastly, it defined the particular cross-sectional period and the precise terms appled to the thematic analysis.  
[bookmark: _Toc236801690][bookmark: _Toc238762492]3.2 Research Philosophy
Pragmatism has been selected as the research philosophy in this dissertation. It has been applied because examining how artificial intelligence is presently disrupting the publishing industry would need a very practical viewpoint to address real-life issues (Elgeddawy and Abouraia, 2024). Pragmatism allowed this study to look directly at the way that different markets are proactively adapting to these new technological developments. 
Moreover, this mixed-method study that incorporated both qualitative and quantitative data fits the concept of pragmatism perfectly (Kaushik and Walsh, 2019). Since this research focused on complex, intersecting problems, including the transformation of copyright laws, ethical issues, and disruption of the market, any single rigid traditional philosophy was insufficient. Pragmatism offered the freedom that is required in examining the individual fears of creative writers and the commercial policies of the publishing industry. It enabled this research to integrate qualitative themes of legal journals together with quantitative secondary data. As this study was based solely on secondary data, pragmatism supported the use of all accessible industry reports to find out the current reality of the market. In general, the study was very flexible with this philosophy, as it is able to combine various types of secondary data to form a clear and complete picture of the global literature industry today. 
[bookmark: _Toc236801691][bookmark: _Toc238762493]3.3 Research Approach
The collected data was analyzed using an inductive approach. This approach was selected since it gave the flexibility for identifying data without the limitation of any predefined hypothesis. Instead of testing a strict existing hypothesis, inductive approach was applied to collect descriptive data to enable general themes to come naturally out of the texts (Thomas, 2003). The given method was essential to this study since generative artificial intelligence is a highly contemporary and unstable subject in the literature field. 
With the inductive approach, this paper explored the contemporary real-time issues of writers in the United Kingdom and Bangladesh. This research examined uncoded qualitative information from secondary sources to determine natural regularities in the industry (Kumar and Ujire, 2024). When examining the latest industry reports and scholarly journals, certain themes of copyright panics and homogenization of the market naturally emerged. Rather than making premises about the effects of technology on creative writing, this research built its own conclusions based on written evidence. This bottom-up approach ensured that the ultimate recommendations were based on the existing facts. 
[bookmark: _Toc236801692][bookmark: _Toc238762494]3.4 Research Design
This paper employd an explanatory mixed-methods research design. This research deliberately avoided a descriptive format to explain the detailed effects of the generative AI on the global literature ecosystem. The given structure was very much aligned with the philosophy of pragmatism and inductive approach. It enabled the analysis to make very definite comparisons of the mature UK market and the developing Bangladeshi market. 
Moreover, the design was based solely on secondary data (Stewart and Kamins, 1993). In order to identify the ethical issues regarding the copyright laws, this study conducted a qualitative analysis of the secondary data. Along with that qualitative data, quantitative descriptive data in tables and graphs was also analysed. This design helped in conducting a comprehensive analysis.   
[bookmark: _Toc236801694][bookmark: _Toc238762495]3.5 Research Method Choice
This research selected a mixed-methods choice to systematically collect and analyze the secondary data. The qualitative and quantitative analysis was operated one after another in the study (Creswell and Clark, 2007). A single approach decision was not considered because the need to work with one type of data is not analytical and rich enough to cope with the intricate AI disruption. 
Although this research gathered quantitative and qualitative secondary data, much weight was given to the qualitative aspect. To study authorial anxieties and the changing legal settings in the United Kingdom and Bangladesh, the qualitative approach was used as the main analytical instrument. This assisted in successfully isolating the personal biases and moral discussions within the recent academic literature. On the other hand, the quantitative approach was supportive in this study. Specific numerical data was obtained on the current industry reports with the specific purpose of producing visual charts that reflected the adoption rates of generative AI. The study provided a comprehensive answer to the research questions by a strategic combination of both of the approaches. The qualitative result clearly explained why such changes in the industry take place. In addition, the quantitative data was presented to support them. 
[bookmark: _Toc236801695][bookmark: _Toc238762496]3.6 Research Time Horizon
The generative AI environment and the related intellectual property laws are changing faster than ever before. Thus, this dissertation took a cross-sectional time frame. It would be difficult to follow the long-term process of maturation of AI tools in the UK and Bangladesh due to the nature of strict submission deadline of this research. Rather, a cross-sectional period enabled this research to pick a clear, up-to-date picture of how the literary industry is reacting to synthetic text creation currently. This method offered an extremely realistic evaluation of the immediate struggles of contemporary writers by studying extremely recent secondary literature. 
[bookmark: _Toc236801696][bookmark: _Toc238762497]3.7 Research Techniques and Procedures
[bookmark: _Toc236801697][bookmark: _Toc238762498]3.7.1 Data Collection Methods
This study used secondary data only to investigate the relationship between generative artificial intelligence, laws, and voice. Qualitative and quantitative data was systematically collected from peer-reviewed academic journals, international legal reviews and regional industry publications. This document selection process was done by using certain keywords in academic databases, with a strong emphasis on Google Scholar and ResearchGate. The exact keywords were 
· generative AI" AND ("creative writing" OR "authorship") AND ("United Kingdom" OR "Bangladesh")
· "generative AI" AND ("copyright" OR "intellectual property") AND "publishing" AND ("UK" OR "Bangladesh")
· "artificial intelligence" AND ("freelance" OR "labor displacement") AND "writing" AND ("UK" OR "Bangladesh")
· "generative AI" AND ("institutional policy" OR "academic integrity" OR "disclosure") AND ("UK" OR "Bangladesh")
· "generative AI" AND "literature industry" AND ("market dynamics" OR "publisher policies") AND ("UK" OR "Bangladesh")
In Table 1, the inclusion and exclusion criteria.
	Criterion
	Inclusion Criteria
	Exclusion Criteria

	Topic Scope
	Generative AI, creative writing, publishing, copyright, and library distribution. 
	Non-textual AI, simple spell-checkers, and unrelated industries. 

	Geographical Focus
	United Kingdom, Bangladesh, or global comparative data. 
	Unrelated regional markets with no comparative value. 

	Source Type
	Peer-reviewed journals, corporate publisher policies, legal statutes, and industry reports. 
	Opinion blogs, social media posts, promotional content, and forums. 

	Timeframe
	Published between 2019 and 2026. 
	Published before modern generative AI developments. 

	Language
	Full-text available in English. 
	Non-English publications without translations. 

	Data Type
	Empirical surveys, corpus studies, legal analyses, and case studies. 
	Studies with unclear methodology or unverifiable data. 


[bookmark: _Toc238583303]Table 1: Inclusion and Exclusion Criteria
These inclusion and exclusion criteria were applied to select the papers for the analysis in this study. Using these keywords on Google Scholar, a total of 97,061 papers was found initially, as can be seen in appendix A. Nevertheless, only the latest ones was taken into account so that the analysis could have up-to-date data. Reading their titles and abstracts carefully, this study filtered out irrelevant results and chose the most relevant ones. By doing so, the final list was reduced to 21 papers. This search process is illustrated visually in Appendix A.
[bookmark: _Toc236801698][bookmark: _Toc238762499]3.7.2 Data Analysis Methods and Tools
Qualitative data was analysed using a robust thematic analysis approach which follows the six phases of thematic analysis laid out by Braun and Clarke (2006). As this study used an inductive research design, the process of analysis ensured that patterns appeared naturally from the text, without being restricted by any theories already in existence (Anderson, 2007). The process started with the familiarisation stage, where the collected journal articles and industry reports were read several times to incorporate the information (Neuendorf, 2018). 
In the second phase, initial codes were identified  by systematically using specific analytical terms in the texts. The coding terms for analysing the documents included human authorship, fair use, text and data mining, training data legality, job displacement, disclosure norms, algorithmic bias, and homogenization of style. Then these individual codes were used to create larger themes, which represented the main arguments within the literature. These themes were compared to the original secondary data to ensure that they reflect the specific contexts of the UK and Bangladeshi markets. In the fifth phase, these themes were refined, ensuring that they conceptually address the research questions. Lastly, these results were integrated into the written analysis. 
Microsoft Excel was used to process simple descriptive statistics for the quantitative data supporting analyses. Numbers, including percentages of AI adoption, was turned into easy-to-read charts and graphs. These quantitative data was combined with the qualitative thematic data to show the exact scale of these trends in the literature sectors of both the UK and Bangladesh. 
[bookmark: _Toc236801699][bookmark: _Toc238762500]3.8 Reliability and Validity
For research validity, this study ensured that all the secondary data was completely aligned with the main research questions about artificial intelligence and publishing. Validity was ensured through a careful selection of the relevant sources, ensuring that the final set of secondary documents covered generative AI, copyright rules, and the specific markets, which were the United Kingdom and Bangladesh. Only secondary papers were collected from the trusted databases, which ensured the reliability. The data collection sources excluded personal blogs and social media commentaries. Moreover, analytical reliability was maintained by using the pre-defined coding terms in a consistent way. This study was carefully about the subjective biases of the researcher that might have been incurred while selecting and interpreting the data. 
[bookmark: _Toc236801700][bookmark: _Toc238762501]3.9 Ethical Considerations
This study strictly followed the academic ethical guidelines during the data collection and analysis process. The primary focus of the research ethics was on plagiarism. This research did not use any lines directly from the secondary research papers. Moreover, the data and results found from the secondary sources was appropriately cited. The references of the secondary sources were included clearly in the reference list. Any reference that has not been used in this analysis was not included. While interpreting the data, this study avoided any form of misinterpretation. This research did not manipulate any data to align with the expected results. 
[bookmark: _Toc236801701][bookmark: _Toc238762502]3.10 Chapter Summary
In this chapter, a methodological framework has been set up to explore the impact of generative AI on the literature industries in the UK and Bangladesh. This study adopted an explanatory mixed-methods approach using secondary data by leveraging the gaps found in the previous literature review. The pragmatism philosophy provided the directions for the practical assessment of this technological disruption. The inductive approach ensured that the findings were based on the authentic concerns of the industry. A cross-sectional time horizon was used for the research to capture the present state of the market. The data collection and analysis process was clearly stated in this chapter.

[bookmark: _Toc238762503]Chapter 4: Findings and Discussion
[bookmark: _Toc238762504]4.1 Introduction
This chapter gives the findings and discussion of the secondary data analysis. The main purpose is to analyze how generative artificial intelligence influences the literature industry and publishing industry. In order to do this, explanatory mixed-methods research design was used. The paper compared the market of literature that is well established in the United Kingdom and the market that is fast emerging in Bangladesh. 
Thematic content analysis was used to analyze qualitative data. Key themes, such as copyright issues, job displacement, and homogenization of styles, were found in secondary documents. The table of the coding of these documents is given in Appendix. This guarantees the transparency of the analytical procedure.
Moreover, descriptive statistics were used to analyze quantitative data. The numeric results are provided in understandable tables and explained in a systematic manner. This method was useful in measuring the existing adoption levels and market disruptors of synthetic text generation. This analysis was based on a review of 21 secondary papers. The basic overview of these chosen secondary papers is presented in Table 2. The subsequent sections first detailed the qualitative themes. Then, the quantitative findings was provided. At the end of the chapter, a critical discussion comparing findings with existing literature has been given.
The selection process of the 21 secondary papers in Table 2 was based on the stringent inclusion and exclusion criteria described in Chapter 3. A huge initial search was narrowed down to only the most relevant and recent sources. These individual articles were selected as they directly tackle the literature gap identified in Chapter 2. They give the facts in order to compare the mature UK market and the emerging Bangladeshi market well.
	Author and Year
	Research Focus
	Methodology
	Results

	Sytnyk (2024) 

	AI implementation in publishing houses
	Case study analysis
	AI increases efficiency but creates severe challenges for contemporary publishing firms.

	Rowberry (2025) 

	Value of books as AI training data
	Data sheet analysis (Tokens/Epochs)
	Books are highly valued as training data but present substantial legal and copyright risks.

	Bloomsbury (2026) 

	Publisher AI policy for authors
	Corporate policy document
	Forbids submission of AI-generated content but permits AI for assistive editing and research.

	Islam and Afrin (2025) 

	AI prospects in tertiary education
	Semi-structured interviews
	Private institutions adopt AI faster, while public institutions face infrastructure barriers.

	Naher et al. (2026) 

	Generative AI usage in libraries
	Quantitative survey
	High usage for cataloguing and summaries, but lacks formal institutional policies and ethical guidelines.

	Chowdhury et al. (2025) 

	AI impacts on academic requirements
	Quantitative survey
	Generative AI usage shows a strong positive correlation with improved academic efficiency.

	Ahmad et al. (2024) 

	Role of AI on aspiring writers
	Qualitative interviews and narratives
	AI assists in idea generation but lacks emotional depth and risks style homogenization.

	Alam (2025) 

	AI disruption in freelance economy
	Macro-economic market analysis
	Freelance writing and coding jobs declined by 21% following the release of generative AI.

	Rahnuma (2026) 

	Writer identity and linguistic shifts
	Comparative corpus analysis
	AI-assisted writing reduces first-person pronouns and increases generic, impersonal stances.

	Al Mamun and Al Walid (2026) 

	GenAI practices in education
	Mixed-methods survey
	Users perceive high benefits but fear skill degradation and overreliance on technology.

	Silverman et al. (2023) 

	AI pitfalls in academic publishing
	Editorial policy review
	AI cannot be listed as an author due to issues with factual inaccuracies and fake citations.

	Formosa et al. (2025) 

	Perceptions of AI authorship
	Experimental vignette survey
	Higher AI assistance significantly lowers the perceived authorship and creatorship of the human writer.

	Lucchi (2024) 

	Copyright challenges for AI systems
	Legal case study analysis
	Using books without consent presents severe legal and ethical issues.

	De La Durantaye (2025) 

	Comparative copyright exceptions
	Comparative legal analysis
	The UK allows full control for rights holders, whereas the EU provides a conditional opt-out framework.

	Otmar et al. (2025) 

	Ethics of AI in professional editing
	Comparative test case
	AI lacks the literary sensitivity, hermeneutic value, and ethical judgement of a human editor.

	English et al. (2026) 

	AI use by postgraduate researchers
	Online quantitative survey
	52% use AI for research, but 0% disclose its use in formal academic assessments.

	Balch (2024) 

	Copyright and generative AI
	Legal opinion and review
	Commercial AI systems must pay licensing fees to protect the livelihoods of human creators.

	Singay (2024) 

	IP rights against generative AI
	Legal literature review
	Both the US and UK struggle to balance copyright protection with rapid technological innovation.

	Johnson (2024) 

	UK copyright and open licences
	Policy analysis
	Researchers are advised to train AI models only on public domain or openly licensed works.

	Miltner and Highfield (2024) 

	AI in cultural and creative industries
	Discussion paper
	95% of UK artists demand explicit consent before their work is used for AI training.

	Rosati (2025) 

	AI and EU/UK copyright law
	Legal policy analysis
	Strong licensing frameworks are unavoidable because unlicensed AI training infringes copyright.


[bookmark: _Toc238583304]Table 2: Summary of Analyzed Secondary Papers
The importance of these particular documents to this study is shown in table 2. All papers were reviewed to make sure that they relate directly to the review of theories in Chapter 2. As an example, the articles by Rosati (2025) and Lucchi (2024) offer the evidence that can be used to examine the legal and copyright concerns that were mentioned above. Likewise, the research by Ahmad et al. (2024) and Alam (2025) provides the data needed to examine the new market in Bangladesh due to its real-world nature. These 21 documents were not selected at random. By closely analyzing these sources, the four main themes for this chapter were developed. These themes were naturally extracted in the texts through the inductive thematic analysis outlined in Chapter 3. This is done to ensure that the results are based on concrete evidence as opposed to general observations. The thematic coding procedure of these documents can also be seen in Appendix B.
[bookmark: _Toc238762505]4.2 Findings
The qualitative results of this research are categorised into four themes. The themes were created as a result of coding the secondary literature. They display the various effects of generative artificial intelligence (AI). Besides, they compare the literature markets of the United Kingdom (UK) and Bangladesh. Each theme starts with a summary table. The subthemes, brief definitions, and the sources are given in the table. Each table has been discussed in detail.
[bookmark: _Toc238762506]4.2.1 Theme 1: AI Integration in Creative Writing and Publishing
The first theme looks at how generative AI is used in writing and publishing. It comparatively analyzes the formal practices in UK and the new adoption trends in Bangladesh.
This theme was developed by applying the qualitative coding process described in Chapter 3 to the literature that was selected. Table 3 outlines the particular documents that were examined to learn about AI integration. The sources were selected based on the fact that they directly respond to the first research objective of Chapter 1. 
	Subtheme
	Definition
	Sources

	Creative Assistance and Idea Generation
	Using AI algorithms to help generate ideas, structure drafts, and edit texts to save time.
	Ahmad et al. (2024); Sytnyk (2024); Al Mamun and Al Walid (2026) 


	Loss of Authenticity and Emotional Depth
	The lack of human emotion, personal experience, and genuine literary depth in machine-generated texts.
	Silverman et al. (2023); Otmar et al. (2025); Ahmad et al. (2024) 


	Style Homogenization and Formulaic Formats
	The risk of language models producing generic, repetitive, and standardized writing styles.
	Ahmad et al. (2024); Rahnuma (2026); Otmar et al. (2025) 



[bookmark: _Toc238583305]Table 3: AI Integration in Creative Writing and Publishing
4.2.1.1 Creative Assistance and Idea Generation
Generative AI is utilized primarily as a useful tool. It is not regarded as a creator of its own. Its intention, however, is different in the UK and Bangladesh. In the UK, AI is used by large publishing companies to enhance efficiency. Sytnyk (2024) demonstrates that automated screening of manuscripts using AI systems is adopted by major publishers. They also utilize it to detect plagiarism and logistics of the workflow. The tools assist UK professionals to work faster on editorial. In addition, they lower costs of operation. 
Individual writers in Bangladesh can overcome language barriers with the help of AI. Ahmad et al. (2024) observed aspiring writers in Bangladesh. Such authors actively utilize technology, such as ChatGPT, to brainstorm story ideas. They also use it to construct narrative structures and enhance their English vocabulary. Equally, Al Mamun and Al Walid (2026) note that AI is very helpful to educators and students. They apply it to translate learning materials and generate summaries within a short time. Thus, AI is utilized to optimize commercial systems in the UK. Conversely, Bangladeshi writers employ it as an individual device to accelerate their creative work.  
4.2.1.2 Loss of Authenticity and Emotional Depth
AI assists authors in working at a faster pace. Nevertheless, the literature indicates the lack of human authenticity in AI texts. Silverman et al. (2023) describe that language models are based on statistical probability. They produce text that has correct grammar. However, there is no actual cognitive insight in this text. Therefore, machine-generated content does not display emotional truth. 
This restriction is extremely evident in professional editing. Otmar et al., (2025) did an editorial experiment in the UK setting. They discovered that AI systems do not perceive literary subtext and cultural aspects. The AI software transformed the subtle metaphors to literal descriptions in the test. This ruined the initial creative vision of the author. Editing professionally is a matter of an emotional involvement between the author and the editor. There is no way that algorithms can replicate this dynamism. 
This inauthenticity is also observed in Bangladesh. Ahmad et al. (2024) have interviewed famous authors. According to these authors, AI has the ability to reproduce conventional storytelling templates. But it is not able to convey any actual human misery or emotional substance. Bangladeshi authors pointed out that literature is based on individual experience. This cannot be replicated using algorithmic predictions. Consequently, both the publishers and the writers of Bangladesh concur that AI prose lacks emotions.  
4.2.1.3 Style Homogenization and Formulaic Formats
One significant creativity issue is the danger of homogenization of styles. Language models prefer very likely sequence of words. This is the result of predictable and formulaic writing. Ahmad et al. (2024) discovered that aspiring writers who use AI write repetitive narratives in Bangladesh. Sentence structures are rigid in their stories. This repetition undermines the distinctive voice of the author. Rahnuma (2026) supports this observation. The research demonstrates that lexical convergence is brought about by AI-assisted drafting. Individual expressions are substituted by general, standardized expressions. 
Similar fears were observed in the case of professional editors in the UK (Otmar et al., 2025). The concern of the editors is algorithmic writing tools. They think that the tools will lead to flattening of creativity in fiction and non-fiction books. Generative models are based on available datasets. Thus, they reproduce traditional conventions rather than promote new styles. In this way, Bangladesh writers are at risk of losing their own voices. Meanwhile, the publishers in the UK are at risk of mono-culture in the books they are publishing.  
[bookmark: _Toc238762507]4.2.2 Theme 2: Copyright, Legal Control, and Intellectual Property Challenges
The second theme is the legal conflicts of artificial intelligence. It makes comparisons between copyright enforcement in the UK and the untested regulations in Bangladesh.
This theme deals with legal issues raised in the literature review. To construct this section, Table 4 has the precise case studies and legal policies examined. The fact that these particular documents are grouped together gives a clear indication of the copyright battles of various markets. 
	Subtheme
	Definition
	Sources

	Training Data Extraction and Book Piracy
	The unauthorized scraping and harvesting of copyrighted books to train commercial machine models.
	Rowberry (2025); Lucchi (2024); Rosati (2025) 


	Comparative Copyright Frameworks and Fair Dealing
	The legal uncertainty and differences between statutory property rights in the UK and emerging frameworks in Bangladesh.
	De La Durantaye (2025); Singay (2024); Balch (2024) 


	Open Licensing, Statutory Exceptions, and UK Regulation
	The strict application of research-only TDM exceptions and licensing mandates in the UK market.
	Johnson (2024); Rosati (2025); Miltner and Highfield (2024) 



[bookmark: _Toc238583306]Table 4: Copyright, Legal Control, and Intellectual Property Challenges
4.2.2.1 Training Data Extraction and Book Piracy
One of the key legal concerns is the unauthorized use of the copyrighted books. Rowberry (2025) demonstrates that early large language models required large volumes of high-quality text. To obtain this text tech developer resorted to shadow libraries and pirated databases. Hundreds of thousands of published books were extracted. This was done without the knowledge or permission of the authors. Books are a quality source of data. Nevertheless, their illegal usage is a grave violation of intellectual property rights. 
This is a technical process explained by Lucchi (2024). Machine learning involves production of digital replicas of original content in the input stage. This systematized replication is against the rights of authors and publishers to reproduce their works. 
Moreover, Rosati (2025) highlights that it is not a non-expressive use to train the algorithms on protected material. These systems are aimed at creating new content in a commercial manner. This novel content directly competes with human works. The copying of creative works without the appropriate licensing damages the economic basis of the publishing industry.  
4.2.2.2 Comparative Copyright Frameworks and Fair Dealing
AI has a lot of legal ambiguity all over the world. De La Durantaye (2025) compares various national laws. Technology companies in the United States protect data scraping by fair use. According to them, machine training is transformational. This defense is, however, highly opposed by the right holders. According to them, they lead to substitution in the market due to the generative outputs. 
According to Singay (2024), the conventional systems of copyright were not developed to accommodate the work of human creators. Laws in the UK and the US demand intellectual work of human beings. Due to it, purely machine-generated texts are not allowed to have copyright protection. They naturally fall into the public domain. 
Lucchi (2024) believes that the current doctrines are inadequate to control modern deep-learning models. It is said that developers just dig out abstract patterns of data. Nevertheless, copyright is in place to ensure that original expression is not gathered. Such contradictory meanings pose a threat to authors and publishers.  
4.2.2.3 Open Licensing, Statutory Exceptions, and UK Regulation
UK has a very protective legislation concerning human creativity. As suggested by Balch (2024), the UK creative industries are a significant contributor to national economy. Weakening copyright protection in favor of AI companies will trigger catastrophic damage to the livelihoods of creativity. A wide commercial text and data mining (TDM) exception has recently been proposed by the UK government. But powerful opposition among creative groups compelled policymakers to cancel the proposal. 
This rigid approach is confirmed by Rosati (2025). Section 29A of the UK Copyright, Designs and Patents Act (CDPA) strictly restricts TDM. It is only allowed for non-commercial research. This exception cannot be used by commercial AI developers. This renders statutory or collective licensing agreements to be legally imperative in the UK. 
Moreover, Johnson (2024) notes that UK educational institutions warn scholars to take caution. They are instructed to only train AI models on literature in the public domain. Materials under Creative Commons frameworks may also be used by them. This stringent regulatory framework means that UK rights holders have control over their intellectual property.  
[bookmark: _Toc238762508]4.2.3 Theme 3: Market Disruption, Publishing Supply Chains, and the Freelance Economy
The third theme is a discussion about the commercial changes that occur throughout the publishing industry. It draws comparisons between the adjustment of corporations in the UK and the economic upheavals in Bangladesh.
The specific industry reports that are being examined to quantify market disruption are grouped in Table 5. This relates directly to the fourth research question of threats to the traditional publishing structures. The economic changes observed in the research are based on the evidence obtained in these sources. 
	Subtheme
	Definition
	Sources

	Freelance Labor Displacement and Market Polarization
	The loss of routine writing and editing contracts due to AI automation, causing financial insecurity.
	Alam (2025); Miltner and Highfield (2024); Sytnyk (2024) 


	Corporate Safeguards and Publisher AI Policies
	The formal guidelines and contractual rules created by publishers to restrict AI-generated submissions.
	Bloomsbury (2026); Sytnyk (2024); Johnson (2024) 


	Redefinition of Book Value and Cultural Commodities
	The shift in perceiving published literature from prestigious cultural artifacts into commercial machine datasets.
	Rowberry (2025); Balch (2024); Miltner and Highfield (2024) 



[bookmark: _Toc238583307]Table 5: Market Disruption, Publishing Supply Chains, and the Freelance Economy
4.2.3.1 Freelance Labor Displacement and Market Polarization
Generative AI has led to different labor markets disruptions. Freelance creative economy has been subjected to instant financial shocks in Bangladesh. According to Alam (2025), Bangladesh ranks second biggest in providing online freelance labor in the world. Hundreds of thousands of young employees offer content writing and online marketing services. After the implementation of advanced language models, international clients started automating usual copywriting. This resulted in the immediate reduction of writing contracts at the entry-level. Bangladeshi freelancers are self-gig workers. They do not have social safety nets. Thus, this migration generates harsh income uncertainty. 
Structural polarization is a manifestation of labor disruption in the UK. According to Miltner and Highfield (2024), freelance illustrators and copywriters in the UK are experiencing a negative pressure on fees. Corporate customers are testing with synthetic substitutes. Nevertheless, Sytnyk (2024) suggests that traditional publishing companies in the UK do not completely substitute human professionals. Rather, they restructure job descriptions. The manual work in the entry levels is automated. Meanwhile, more senior developmental editors are in demand. Therefore, the creative workers in the UK experience the changing job definitions in the well-developed corporations. Conversely, Bangladeshi freelancers are directly displaced economically.  
4.2.3.2 Corporate Safeguards and Publisher AI Policies
Major publishing companies are enacting comprehensive corporate AI policies to safeguard their brands. One of them is the Bloomsbury AI Policy on Authors and Illustrators (2026). This policy sets clear limits to acceptable usage. Bloomsbury specifically forbids submissions of text or artwork produced by an AI tool. This is even when the material is edited by the human author later. Nevertheless, the policy allows using personal AI systems to conduct initial brainstorming. 
As Sytnyk (2024) illustrates, the same guidelines have been implemented by international academic publishers. According to them, generative tools cannot be included among co-authors. Human authors are entirely responsible to factual accuracy. 
Moreover, according to Johnson (2024), institutions in the UK are imposing tough disclosure measures. They also demand that writers should record the software version and prompts that they are working with. 
4.2.3.3 Redefinition of Book Value and Cultural Commodities
Incorporation of machine learning has radically transformed the value of books. Rowberry (2025) points out that the literature has traditionally been appreciated due to its aesthetic and cultural worth. In the modern AI ecosystem, however, books are considered by technology companies as valuable linguistic information. The algorithm has the ability to process complex sequences due to the long-form narrative structure of a book. This renders digital book collections an invaluable resource to AI developers. 
Balch (2024) argues that the practice of considering creative literature as raw data undermines human culture. It transforms centuries of creative work into corporate gain. 
Miltner and Highfield (2024) caution of the risks associated with this transition. When the creative value of literature is overwhelmed by technological efficiency, the industry will be on the verge of producing an algorithmic monoculture. Risk-taking in art may be prevented in order to promote more commercially safe forms.
[bookmark: _Toc238762509]4.2.4 Theme 4: User Perceptions, Authorial Identity, and Institutional Readiness
The last theme is an evaluation of the behavior of writers and institutions. It explores institutional preparedness, authority identity and ethical quandaries in both markets.
The documents analysed in Table 6 were specifically chosen to assess the perception of users. This links the theoretical framework with the real preparation of institutions. The authors mentioned in particular give real-life examples of the ethical problems that the industry is experiencing at the moment. 
	Subtheme
	Definition
	Sources

	Institutional Readiness and Infrastructure Disparities
	Variations in technological infrastructure, administrative resources, and official AI guidelines.
	Islam and Afrin (2025); Naher et al. (2026); Al Mamun and Al Walid (2026) 


	Authorial Identity, Agency, and Audience Perception
	The psychological and social negotiation of creative ownership and writer identity during AI collaboration.
	Rahnuma (2026); Formosa et al. (2025); Chowdhury et al. (2025) 


	Ethical Dilemmas, Hallucinations, and Disclosure Norms
	Challenges regarding factual inaccuracies, fake citations, and the widespread non-disclosure of AI usage.
	English et al. (2026); Silverman et al. (2023); Formosa et al. (2025) 



[bookmark: _Toc238583308]Table 6: User Perceptions, Authorial Identity, and Institutional Readiness
4.2.4.1 Institutional Readiness and Infrastructure Disparities
There is high variation in institutional readiness. The institutions of higher learning in the UK have already developed digital infrastructure. They offer strong legal consultancy services to researchers. Clearly institutional guidelines are available to UK researchers. 
Bangladesh has a fragmented institutional preparedness. A comparative study of tertiary institutions in Bangladesh was carried out by Islam and Afrin (2025). They discovered acute distinctions between privately-owned and publicly-owned universities. Digital infrastructure in private universities is better. This enables faculty and students to test AI tools in a safe environment. On the contrary, government universities have harsh budget constraints. They experience poor internet connectivity and poor teacher-student ratios. This renders formal AI integration extremely challenging.  
According to Naher et al. (2026) the majority of institutional libraries in Bangladesh lack formal AI policies. Staff informally make use of these tools in lack of formal regulations. This poses a danger on data privacy. Al Mamun and Al Walid (2026) affirm that in Bangladesh, educators and learners have to work with generative AI alone. They do not have structured institutional support. This structural divide prevents Bangladesh to develop a national approach to AI literacy. 
4.2.4.2 Authorial Identity, Agency, and Audience Perception
The impact of the adoption of generative AI on the way in which writers develop their own creative identity is profound. Rahnuma (2026) investigated second-language writers in Bangladesh. The researchers concluded that AI tools increase linguistic confidence by correcting errors. Nevertheless, they cause an internal identity conflict. Prose generated by machines was said to be impersonal. It was something that was not like them. They needed to devote much time to re-write texts to regain their own voice. 
This tension is confirmed by Chowdhury et al. (2025). Artificial intelligence aids in improving academic productivity and in planning ideas. However, students are often concerned with the fact that they might end up intellectually dependent on the software. 
Formosa et al. (2025) show that creative credit is directly related to human effort. The more the level of AI assistance, the less the reader gives the human writer a higher rating of both authorship and creatorship. The human is seen as an editor when most of the text is created by an algorithm. This indicates that authentic authorship is defined by human agency. Overuse of AI undermines the legitimacy of the writer.  
4.2.4.3 Ethical Dilemmas, Hallucinations, and Disclosure Norms
Lastly, generative AI is associated with ethical issues that revolve around factual reliability and transparency. Silverman et al. (2023) emphasize that hallucinations are common with large language models. They create fabricated bibliographic references and misstatements. Novice writers who tend to rely on such tools without verifying facts run the risk of creating profound inaccuracies in published literature. 
In addition, English et al. (2026) disclose that there is a major culture of secrecy in the UK. Most of the surveyed researchers applied generative AI when writing. Nonetheless, no respondents who submitted AI-assisted work to a formal assessment revealed this use. The creators conceal the use of AI in fear of academic reprisals. 
According to Formosa et al. (2025), the society has very strict norms that require human ghostwriters to be revealed. However, the standards of disclosure of AI tools are unclear and unimplemented. As a result the literature industry in both UK and Bangladesh are plagued with an ethical gap. The use of AI instruments to create content is a broadly used secret.  
[bookmark: _Toc238762510]4.3 Descriptive Analysis
This section shows the quantitative data obtained through the secondary sources. The numerical results are presented in the form of descriptive statistics. These numbers represent the existing adoption levels in the literature industry. In addition, they emphasize the market interference arising due to the production of synthetic texts. These findings are discussed in the five subsections below. A visual representation of the data is provided in each subsection. This part explains the way each figure or table was created. 
[bookmark: _Toc238762511]4.3.1 UK Academic and Research Writers: AI Adoption and Disclosure Rates
In this subsection, the researcher considers the application of generative AI by postgraduate researchers in the United Kingdom. The information discusses the application of AI tools by new academic authors. Figure 2 indicates that there is a gigantic disclosure gap between AI use and disclosure. The data collected by English et al. (2026) through surveys was used to develop this graph. It was constructed by plotting the percentage of researchers who use AI against the percentage who actually disclose this use.

[bookmark: _Toc238583314]Figure 2: UK Academic and Research Writers: AI Adoption and Disclosure Rates
Source: English et al. (2026)
This chart is directly dealing with the gaps in user perception as found in Chapter 2. It extends the previous mixed user perceptions reported by Khan et al. (2024). This particular data was obtained using a quantitative descriptive approach detailed in Chapter 3. The report by the English et al. (2026) was questioned extensively in that it has presented quantifiable data on the secrecy that has been adopted regarding the use of AI.
As Figure 2 shows, half of researchers apply AI to write their academic papers. Nonetheless, this use is reported in formal assessments by precisely 0%. Moreover, the data show that the knowledge about AI is almost universal with 97.3%. The lack of disclosure highlights a major ethical gap. The technology helps writers to be efficient. Moreover, they conceal its use because of the fear of punishments.
[bookmark: _Toc238762512]4.3.2 Authorship and Creatorship in Novel Writing: Perception Scores
The sub section focuses on the perception of authorship and responsibility amongst people. This occurs when a human author gets assistance of an AI or a human assistant. Table 7 shows the decrease in perceived authorship with the rise in AI assistance. This table was developed based on experimental survey data of Formosa et al. (2025).
	Human Author Scenario
	Assistant Type
	Authorship Score (Mean)
	Creatorship Score (Mean)
	Responsibility Score (Mean)

	Low Assistance (1 page)
	AI (ChatGPT)
	6.09
	5.59
	5.94

	Medium Assistance (25 pages)
	AI (ChatGPT)
	5.55
	4.82
	5.50

	High Assistance (50 pages)
	AI (ChatGPT)
	4.35
	3.25
	4.97

	Low Assistance (1 page)
	Human Assistant
	5.89
	5.44
	6.05

	Medium Assistance (25 pages)
	Human Assistant
	5.50
	4.70
	5.39

	High Assistance (50 pages)
	Human Assistant
	3.98
	2.95
	4.73


[bookmark: _Toc238583309]Table 7: Comparing the decline in perceived authorship as AI assistance increases
Source: Formosa et al. (2025)
Table 7 relates to the conceptual framework that has been developed in Chapter 2. It particularly examines the theoretical issues brought up by Jasim and Awqati (2025) on the concern of human authenticity. The article by Formosa et al. (2025) was chosen in order to measure the subjective phobias of writers. This information offers objective numerical support of the qualitative themes mentioned above.
The data was gathered through posing questions to the participants to rate authorship on a scale of 1-7 with respect to the varying degrees of support. Table 7 indicates that there is a direct negative relationship between the degree of assistance and the perceived authorship. In the case of low assistance by AI, the human author has a high score of 6.09 in authorship. Nevertheless, with high assistance of AI, the perceived authorship reduces significantly to 4.35. Moreover, human assistant scores also have the same downward trend. This is an indication that audiences attach great worth to the level of original human labor. When the machine does the majority of the writing, the human will not be considered to be the one who creates it.
[bookmark: _Toc238762513]4.3.3 Alteration of Creative Writing Practices: Linguistic Shifts
In this subsection, the results of the impact of AI on writing styles are presented empirically. The information is a contrast of human-generated drafts in 2021 and AI-driven drafts in 2025. Table 8 makes a comparison between pre-AI and AI-assisted writing markers. The table was built based on the data of the comparative corpus analysis provided by Rahnuma (2026). The figures indicate the frequency of certain words that are counted per 1,000 words of text.
	Linguistic / Stance Marker (per 1,000 words)
	2021 Human-Authored Writing
	2025 AI-Assisted Writing

	First-person pronouns (I, my)
	42 – 48
	18 – 22

	Epistemic hedges (I believe, I feel)
	26 – 30
	6 – 10

	Assertive impersonal stance (Research shows)
	8 – 12
	34 – 40

	Future-oriented modals (will, aim to)
	22 – 25
	10 – 12

	Average Sentence Length (Words)
	14 – 17
	20 – 22


[bookmark: _Toc238583310]Table 8: comparing pre-AI vs. AI-assisted writing markers
Source: Rahnuma (2026)
Table 8 offers the necessary statistical data on the style homogenization risk presented in Chapter 2. It confirms the previous warnings by Begum (2025) about the disappearance of individual authorial voices. The given corpus analysis was selected to support the qualitative assertions of Theme 1. It demonstrates that the shift in creative writing practices is quantifiable phenomenon.
Table 8 displays an enormous change in literary voice. Personal pronouns were very common in the texts that were written by humans themselves. These were used 42-48 times per 1,000 words. This significantly reduced to only 18-22 times in the AI-assisted texts. On the other hand, assertive and impersonal language usage increased to 34 to 40 incidences. This information is a quantitative demonstration of the fear of homogenization. Thus, generative AI eliminates the authorial voice of the author. It substitutes the individual human voice by a generic and robotic form.
[bookmark: _Toc238762514]4.3.4 Disruption in Bangladesh’s Freelance Publishing and Creative Sector
This sub-section presents how AI is disrupting the economy of the emerging market in Bangladesh. In this region, freelance writing plays a very important role in the literary production cycle. Table 9 presents losses of jobs and creation of new jobs in the freelance market. The data in this table was created based on macroeconomic market analysis data by Alam (2025). It was built by determining the percentage change in the number of job postings and search requests following the launch of ChatGPT.
	Freelance Market Metric (Post-ChatGPT Release)
	Percentage Change (%)

	New job postings for AI-exposed skills (Writing and Coding)
	-21.0%

	New job postings for Image Creation
	-17.0%

	Search demand for "AI Content Editing" roles
	+7,000.0%


[bookmark: _Toc238583311]Table 9: Job losses vs. new job creation
Source: Alam (2025)
This table directly is connected to comparative market dynamics shown in Chapter 2. It provides tangible support to the extreme change in the industry previously predicted by Finch and Buchmesse (2019). The macroeconomic information as provided by Alam (2025) was reviewed to demonstrate the real economic effect on the emerging markets. It is useful in showing how technological integration varies significantly on a regional basis.
Table 9 shows that the traditional freelance has been severely declining. After the introduction of ChatGPT, writing jobs were decreased by 21.0%. Clients are now able to create text using AI rather than paying human writers. The market however is changing fast. AI content editing jobs grew in search demand by 7,000.0%. This indicates that the role of the writer is changing. AI-generated drafts are becoming more and more frequently edited and refined by human writers.
[bookmark: _Toc238762515]4.3.5 Generative AI in the Book Distribution Sector (Bangladesh)
This sub section concentrates on Bangladesh libraries. Libraries are the distribution and consumption stage of the literature market. Table 10 explains how generative AI is used in the book distribution industry. The compilation of this table was based on quantitative survey data provided by Naher et al. (2026). The data shows the institutional policy status and the prevalence of the specific AI tasks in per cent.
	Metric
	Category
	Percentage (%)

	Institutional AI Policy Status
	Policy Exists
	13.0%

	
	No Policy Exists
	54.0%

	
	In Planning Stage
	33.0%

	Cataloguing and Metadata Generation
	Always
	21.84%

	
	Frequently
	10.34%

	
	Occasionally
	26.44%

	
	Rarely
	24.14%

	
	Never
	17.24%

	Generate Summaries of Books/Articles
	Always
	9.20%

	
	Frequently
	19.54%

	
	Occasionally
	22.99%

	
	Rarely
	29.89%

	
	Never
	18.39%


[bookmark: _Toc238583312]Table 10: Generative AI in the Book Distribution Sector
Source: Naher et al. (2026)
This information is affiliated with the institutional readiness discussions in the literature review. It points out the extreme absence of policy frameworks in the emerging markets. This particular survey by Naher et al. (2026) was added to demonstrate the practical distribution challenges as presented in the research objectives. It bridges the gap between the theoretical legal loopholes in Chapter 2 and reality of existing library practices.
A major policy gap is pointed out in table 10. There are 13.0% of libraries that have an official AI policy and 54.0% without an official policy. Although there is no regulation, AI is actively used by librarians. For instance, 21.84% always use AI for cataloguing books. Additionally, 19.54% often use it to create book summaries. This shows that AI can be very helpful in systematizing and sharing literature. 
[bookmark: _Toc238762516]4.4 Discussion
This part critically discusses the effects of the generative artificial intelligence on the literature and publishing industry. This section synthesises the finding from the qualitative and quantitative data. It also relates the results with the research questions.  
[bookmark: _Toc238762517]4.4.1 Theoretical Validation and Limitations of the Technology Acceptance Model (TAM)
Dahri et al. (2024) and Kong et al. (2024) suggested in the literature review that behavioral intention to adopt generative AI can be primarily explained by the perceived usefulness and perceived ease of use. This assertion is well supported by the descriptive statistics obtained in this research. In the UK scenario, English et al. (2026) found out that 76.0 percent of scholarly researchers have employed generative AI. Moreover, 52.0% use it actively in their research and writing. Similarly, Chowdhury et al. (2025) in Bangladesh revealed that 48.0% of the writers surveyed strongly agreed that AI tools are easy to use. Furthermore, 47.0% of the writers in a survey strongly believe that AI is time-saving. These statistics support the theory that utility and accessibility are a factor in both the mature and emerging markets. 
Nevertheless, one of the findings also discloses a severe shortcoming of the conventional TAM model. As it was mentioned in Chapter 2, traditional TAM pays much attention to technical utility and lacks ethical and cultural resistance (Patil, 2024; Otmar et al., 2025). This criticism is proved by the qualitative evidence of this study. Although the young authors in Bangladesh admit that ChatGPT is extremely useful in structural outlining (Ahmad et al., 2024), they feel a constant fear about losing the artistic authenticity. Moreover, professional editors do not tolerate algorithmic intervention in the literary work because of moral and aesthetic issues (Otmar et al., 2025). Thus, TAM is able to describe the original motivation to use AI in the administrative efficiency, but it cannot explain the strong emotional and ethical rejection that has existed in creative literature.  
[bookmark: _Toc238762518]4.4.2 Cross-Market Dynamics: UK Regulation versus Bangladesh Market Disruption
The comparative analysis shows that generative AI has radically different effects on varying global economic settings. This observation is a direct confirmation of the market forces that were discussed in Chapter 2. The UK is a highly institutionalized and mature publishing market. The legal control, defense of copyright, and corporate governance are the priorities of industry stakeholders in the UK (Patel, 2023; Rosati, 2025). Corporate policies include the Bloomsbury AI Policy (2026) that has set clear contractual boundaries. There are strict policies prohibiting AI-generated text to safeguard brand integrity and copyright property. Moreover, legal studies by Rosati (2025) and De La Durantaye (2025) affirm that the UK CDPA (Section 29A) only permits text and data mining activities in relation to non-commercial research. In addition, commercial AI developers must make a licensing agreement.  
In such a contrast, Bangladesh is a new market that is unregulated and absorbs disruptive shocks of global adoption of AI. In Chapter 2, Begum (2025) cautioned that there were serious threats of creative homogenization and uncontrolled disruption in developing markets. This concern is confirmed by the empirical results. Alam (2025) has shown that the number of freelance writing and coding jobs in Bangladesh reduced by 21.0% in eight months following the launch of ChatGPT. Since the young writers of Bangladesh are mostly freelance gig workers, who do not have the protection of institutions, the use of automation by the international community poses a direct threat to their livelihood. 
In addition, Bangladesh has a very poor institutional preparedness. Naher et al. (2026) found out that 54.0% of libraries in Bangladesh do not have official policy on AI. Furthermore, 42.0% informally allow the use of AI with no guidelines. The study by Islam and Afrin (2025) revealed that although the digital infrastructure needed to test AI is present in private universities, those in public institutions are crippled by resource scarcity. As a result of this, the UK enjoys the benefits of effective legal systems to defend creators. On the other hand, Bangladeshi literature industry is experiencing a diffusion of technology at an unsustainable pace.
[bookmark: _Toc238762519]4.4.3 Alteration of Creative Writing Practices and Style Homogenization
The combination of qualitative and quantitative data proves the idea that generative AI proactively changes creative writing practices. Chapter 2 also witnessed a significant academic controversy between Oshiesh (2025) who saw AI as a creative co-creator who is empowered and Jasim and Awqati (2025) who believed that machine texts are not human conscious. The results of this empirical research are very much consistent with the warning approach of Jasim and Awqati (2025). Ahmad et al. (2024) discovered that although AI is faster to brainstorm, it is not able to show real human emotions or subtle cultural backgrounds.  
The review indicated that the usage of AI among writers reduced the number of first-person pronouns by 42-48 to 18-22 instances per 1,000 words. At the same time, assertive impersonal phrases increased drastically between 8-12 to 34-40 times. Such quantitative transformation confirms that AI deprives the author of the reflective, personal identity. 
Additionally, the experimental results of Formosa et al. (2025) indicate the impact of this shift on the audience perception. The human authorship scores drop to 4.35 when AI assistance scores rise between low and high. Moreover, perceived creatorship decreases by 5.59 to 3.25. These findings demonstrate that creative ownership is closely related to human effort. When machines create the story, people no longer perceive the human being as a real creator. This observation confirms the cautions of Liang (2025) by showing that overdependence on AI harms the authorial integrity of new authors. 
[bookmark: _Toc238762520]4.4.4 The Ethics of Secrecy, Authorship, and Training Data Exploitation
One of the crucial observations is the culture of non-disclosure. English et al. (2026) disclosed that although UK researchers are active users of the AI text in their drafts, only 0.0% of them admitted that they have used this aid in formal tests. Authors hide their use of AI, raising ethical concerns.
Another issue was found by Rowberry (2025). It is evident that AI models use online books to train their systems. However they do not explicitly take the consent of the original writers. This directly damages the literature industry.    
Generative AI is revolutionizing the literature sector in both developed and emerging economies. In UK, the accent is on the enforcement of copyright protection and the development of collective licensing. In Bangladesh, the urgent issue is how to deal with the labor displacement and institutional policies. Although AI can ensure higher efficiency in writing, it cannot include the emotional aspects of the authors. Moreover, it hampers the ownership of the original authors, by incorporating their books without their permission. The UK has stringent intellectual property laws on unauthorized training data extraction. Unfortunately, Bangladesh has a high regulatory loophole.
[bookmark: _Toc238762521]4.5 Summary
This chapter provided an in-depth discussion of the effects of generative artificial intelligence on the literature industry, comparing the United Kingdom and Bangladesh. The results show that artificial intelligence can be a potent aid to generate ideas and achieve operational efficiency. However, it also causes the loss of human authenticity and promotes the homogenization of styles. Moreover, market forces demonstrate the huge displacement of freelance labor in the developing economies.


[bookmark: _Toc238762522]Chapter 5: Conclusion and Recommendations
[bookmark: _Toc238762523]5.1 Summary of Research
This dissertation involved a comparative study of the effects of generative artificial intelligence on the literature and publishing sector. The study particularly compared the developed, stringent market of the United Kingdom with the developing, booming market of Bangladesh (Begum, 2025; Rosati, 2025). The explanatory mixed-method research design has been used, which is purely based on secondary empirical data and qualitative policy reports (Stewart and Kamins, 1993; Creswell and Clark, 2007). 
The results indicate that generative AI is more of a helping tool than a creative one. AI enhances the effectiveness of operations in the publishing processes, automates the proofreading of manuscripts, and accelerates the assessment of manuscripts (Sytnyk, 2024). To aspiring writers, algorithms offer real-time structural advice and initial idea (Ahmad et al., 2024). But this utility poses great dangers to art. The secondary evidence reports a severe threat of homogenization of the style (Ahmad et al., 2024; Begum, 2025). Corpus linguistic analysis proves that AI-aided drafting makes personal authorial pronouns impersonal (Rahnuma, 2026). Moreover, the experiments of professional editors reveal that language models do not have literary subtext, cultural sensitivity, and emotional connection (Otmar et al., 2025; Silverman et al., 2023). 
Moreover, there are also major legal issues in the context of using literary works to train large language models. AI creators have systematically mined shadow libraries of copyrighted books without the permission of the authors or compensating them (Rowberry, 2025; Lucchi, 2024). The UK market responds to it by enforcing strict property rights on a statutory basis (Balch, 2024; Bloomsbury, 2026; Rosati, 2025). On the other hand, Bangladesh is facing a severe market disruption with a 21-percent reduction in the number of job postings in the freelance writing sector (Alam, 2025). Furthermore, the institutional policy preparedness is on the critically low level in libraries and universities of Bangladesh (Islam and Afrin, 2025; Naher et al., 2026). 
[bookmark: _Toc238762524]5.2 Practical Recommendations
In line with the empirical evidence and theoretical synthesis of this study, it is suggested to make several actionable recommendations to the publishing houses, creative writers, and policymakers.
[bookmark: _Toc238762525]5.2.1 Recommendations for Contemporary Publishing Houses
Establish Clear Boundaries for AI Use: In both Bangladesh and the UK, publishers need to define clear policies regarding the use of AI. These boundaries will limit the authors to a certain degree of using generative AI in their literary work.   
Permit Secure Assistive Tools: Publishers also need to set limitations of using only specific AI models that are secure and do not secretly collect the brain storming ideas from the authors. This will help the authors in keeping their words from being stolen.  
Enforce Transparent Disclosure Protocols: Publishers will also have to set standards regarding the transparency of the use of AI. It will ensure that the writers strictly show how they have used the models to help in their works. It will enhance the trust of the readers.  
[bookmark: _Toc238762526]5.2.2 Recommendations for Authors and Freelance Writers
Transition to High-Value Creative Roles: In Bangladesh, freelance writers need to be self-aware of the changing demands. As the demand of the publishers is shifting from copywriting to editing and removing AI flags, freelance writers need to develop necessary skills. They might also develop their skills in prompt engineering, cultural adaptation and quality assurance.   
Protect Individual Voice and Authenticity: Authors should not focus on using automatic wording in constructing narratives. Personal voice is lost through heavy reliance on machine recommendations. AI should be perceived as a brainstorming partner and not a ghostwriter by authors.
Preserve Authorial Agency: There is experimental evidence that too much AI intervention can decrease the perception of the reader of human authorship and moral agency. Thus, authors should be allowed to have complete control over plot development and stylistic decisions to ensure the professional validity.  
[bookmark: _Toc238762527]5.2.3 Recommendations for Policymakers and Educational Bodies
Maintain Strict Copyright Exceptions in the UK: 
The lawmakers of the UK are encouraged to maintain very narrow non-commercial text and data mining (TDM) limitations of Section 29A of the CDPA. Commercial harvesting of AI data by companies should be explicitly licensed by law to enable authors to receive adequate financial compensation.  
Develop National AI Guidelines in Bangladesh: The draft National AI Policy 2024 in Bangladesh needs to be extended with specific copyright protection and freelance labor protection. Moreover, official AI literacy policies should be written in institutional libraries and universities to avoid uncontrolled digital copying and information privacy invasion.  
Establish Collective Licensing Repositories: Regulatory agencies and collecting societies worldwide are advised to establish central collection centers of AI training data. Such systems would enable authors to license their books on a voluntary basis and get royalty payments whenever their literary works are used to train machine models.  
[bookmark: _Toc238762528]5.3 Limitations of the Study
There are a number of methodological limitations that need to be recognized in this dissertation. To begin with, the research design was completely dependent on the secondary sources of data (Stewart and Kamins, 1993). Even though the research consolidated high-quality peer-reviewed scholarly journals, quantitative survey reports, and company policy reports, no empirical surveys or direct interviews with stakeholders were carried out. The depth of the results was based on the parameters and sample sizes set by the original researchers (Al Mamun and Al Walid, 2026; English et al., 2026; Formosa et al., 2025).  
The research employed a cross-sectional time frame (Saunders et al., 2023). Generative AI is a highly unstable sector where algorithms are regularly published and the international copyright process is underway (Lucchi, 2024; Singay, 2024). The empirical results represent the conditions of the literature sector in 2023-2026. Thus, it is not possible to evaluate the long-term structural impacts of AI adoption on book consumption and creative authorship on the basis of this time range. 
Lastly, the geographic area was narrowly focused on a comparative study between the United Kingdom and Bangladesh. Although these two nations are successfully used to represent the example of the mature and developing economic trends, the results cannot be generalized to the other areas with different legal traditions.
[bookmark: _Toc238762529]5.4 Suggestions for Future Research
The findings of this study can be extended by indicating the following directions of future academic research:
Longitudinal Studies on Creative Style: Longitudinal corpus studies are to be carried out in the future to determine whether the homogenization of styles and the convergence of lexicon are permanent characteristics of published literature over a long time 
Primary Empirical Investigation: To understand new labor dynamics in action, researchers are advised to use direct field surveys and semi-structured interviews with trade publishers, literary agents, and professional authors. 
Investigation of Alternative Legal Jurisdictions: Further research may broaden the comparative model to assess the effects of fair use AI in the literature industry of other countries. 
[bookmark: _Toc238762530]5.5 Conclusion
The literature industry is at a historic crossroads due to the speedy dispersion of generative artificial intelligence (Slocombe and Liveley, 2025). Compared to the earlier technological changes, like the commercial printing press or digital e-books, generative models do not just disseminate literature. They actually create synthetic narrative text (Finch and Buchmesse, 2019; Begum, 2025). In this dissertation, the structural, creative and legal implications of this technological change were explored. To do so, a comparison of the well established market in the United Kingdom and the new market in Bangladesh was performed. 
The research finds that generative artificial intelligence is a two-sided sword. On the one hand, language models offer several functional benefits. They automate the process of technical manuscript evaluation by publishers. It also helps second-language writers at the beginning of their careers (Sytnyk, 2024; Rahnuma, 2026). 
Conversely, unregulated adoption presents significant dangers to the literature industry. Text that is produced by AI does not have emotional awareness, deprives authors of identity, and causes extreme homogenization of the style (Jasim and Awqati, 2025). Moreover, the direct extraction of mass training data is a direct violation of the intellectual property rights of professional authors (Rowberry, 2025). 
In the comparative analysis, it is seen that institutional resilience is determined by market maturity. United Kingdom has strong copyright and corporate policies. Thus, fair licensing is required to secure human creators (Bloomsbury, 2026; Balch, 2024; Rosati, 2025). Conversely, Bangladesh faced drastic losses in freelance jobs and a lack of policy. It exposes creative individuals to economic instability (Alam, 2025; Naher et al., 2026). 
Finally, artificial intelligence should be kept as a supportive mechanism, not as a substitute to human intelligence. To save the future of literature, publishers, writers, and policymakers have to work cooperatively. 
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[bookmark: _Toc238762534]Appendix B: Data Extraction and Thematic Coding Process
	Source (Author, Year)
	Raw Data Extract / Key Finding
	Initial Code
	Subtheme
	Main Theme 

	Sytnyk (2024)
	"Major publishing houses have integrated automated algorithms to streamline manuscript evaluation, plagiarism detection, and workflow logistics, significantly reducing administrative costs."
	Automating manuscript evaluation; cost reduction
	Creative Assistance and Idea Generation
	Theme 1: AI Integration in Creative Writing and Publishing

	Rowberry (2025)
	"Technology developers are systematically extracting hundreds of thousands of copyrighted books from shadow libraries like Books3 to train language models, viewing literature primarily as structured data."
	Unauthorized data scraping; books as training data
	Training Data Extraction and Book Piracy
	Theme 2: Copyright, Legal Control, and Intellectual Property Challenges

	Bloomsbury (2026)
	"Authors are strictly prohibited from submitting any text, artwork, or translation originally generated by an AI tool for publication, although private AI systems may be used for preliminary language checking."
	Banning AI submissions; strict corporate AI rules
	Corporate Safeguards and Publisher AI Policies
	Theme 3: Market Disruption, Publishing Supply Chains, and the Freelance Economy

	Islam and Afrin (2025)
	"Private universities in Bangladesh exhibit higher adoption rates of AI due to superior digital infrastructure, while public institutions face significant barriers regarding internet connectivity and hardware."
	Private vs. public infrastructure gap; resource disparity
	Institutional Readiness and Infrastructure Disparities
	Theme 4: User Perceptions, Authorial Identity, and Institutional Readiness

	Naher et al. (2026)
	"A survey reveals that 54.0% of institutional libraries across Bangladesh operate without any formal AI policy, leading staff to informally utilize generative tools for cataloguing and generating summaries."
	Lack of official AI policy; informal, unregulated usage
	Institutional Readiness and Infrastructure Disparities
	Theme 4: User Perceptions, Authorial Identity, and Institutional Readiness

	Chowdhury et al. (2025)
	"While students agree that generative AI saves writing time and enhances academic productivity, they simultaneously report intense anxiety over becoming intellectually dependent on the software."
	Time-saving benefits; fear of intellectual dependency
	Authorial Identity, Agency, and Audience Perception
	Theme 4: User Perceptions, Authorial Identity, and Institutional Readiness

	Ahmad et al. (2024)
	"Aspiring writers utilize ChatGPT to brainstorm story ideas... However, they observe that the machine-generated text is dominated by rigid sentence structures and lacks genuine human suffering."
	Brainstorming assistance; lack of emotional depth
	Creative Assistance and Idea Generation; Loss of Authenticity
	Theme 1: AI Integration in Creative Writing and Publishing

	Alam (2025)
	"Following the public rollout of ChatGPT, entry-level freelance writing and coding job postings in Bangladesh dropped by 21.0% as international clients automated routine copywriting tasks."
	Loss of freelance contracts; automation of routine writing
	Freelance Labor Displacement and Market Polarization
	Theme 3: Market Disruption, Publishing Supply Chains, and the Freelance Economy

	Rahnuma (2026)
	"Corpus analysis demonstrates that the frequency of first-person pronouns dropped from 42–48 in human texts to just 18–22 in AI-assisted drafts, substituting personal voice with generic academic phrasing."
	Loss of personal pronouns; robotic and detached tone
	Style Homogenization and Formulaic Formats
	Theme 1: AI Integration in Creative Writing and Publishing

	Al Mamun and Al Walid (2026)
	"Educators and learners recognize the benefits of generative software for translating texts and creating summaries, yet they must navigate its use without structured institutional support."
	Translation utility; lack of ethical support framework
	Institutional Readiness and Infrastructure Disparities
	Theme 4: User Perceptions, Authorial Identity, and Institutional Readiness

	Silverman et al. (2023)
	"Language models generate text based on statistical word prediction... frequently resulting in 'hallucinations' that introduce fabricated facts and fake citations into academic literature."
	Statistical prediction; fake citations/hallucinations
	Ethical Dilemmas, Hallucinations, and Disclosure Norms
	Theme 4: User Perceptions, Authorial Identity, and Institutional Readiness

	Formosa et al. (2025)
	"Experimental surveys demonstrate that as the level of AI assistance increases from 1 page to 50 pages, the human writer's perceived authorship score drops significantly from 6.09 to 4.35."
	Decreased creative credit; valuation of human effort
	Authorial Identity, Agency, and Audience Perception
	Theme 4: User Perceptions, Authorial Identity, and Institutional Readiness

	Lucchi (2024)
	"Machine learning cannot function without creating digital reproductions of original creative works during the input phase, a process that systematically violates exclusive reproduction rights."
	Unlicensed digital reproduction; copyright infringement
	Training Data Extraction and Book Piracy
	Theme 2: Copyright, Legal Control, and Intellectual Property Challenges

	De La Durantaye (2025)
	"While US technology firms defend data scraping under 'fair use' by arguing the process is transformative, rights holders reject this, arguing the outputs cause direct market substitution."
	US fair use defense; market substitution debate
	Comparative Copyright Frameworks and Fair Dealing
	Theme 2: Copyright, Legal Control, and Intellectual Property Challenges

	Otmar et al. (2025)
	"During a developmental editing test, generative AI failed to understand literary subtext and cultural idiom, consistently altering delicate metaphors into literal, cliché descriptions."
	Misunderstanding literary subtext; cliché editing
	Loss of Authenticity and Emotional Depth
	Theme 1: AI Integration in Creative Writing and Publishing

	English et al. (2026)
	"Although 52.0% of surveyed UK postgraduate researchers utilized generative AI for academic research and drafting, exactly 0.0% disclosed this algorithmic assistance during formal assessments."
	High adoption rates; zero disclosure; academic secrecy
	Ethical Dilemmas, Hallucinations, and Disclosure Norms
	Theme 4: User Perceptions, Authorial Identity, and Institutional Readiness

	Balch (2024)
	"Diluting existing copyright protections to accommodate AI firms would severely damage creative livelihoods; commercial AI developers must be required to pay licensing fees to use protected creative works."
	Defending creative livelihoods; mandatory licensing fees
	Open Licensing, Statutory Exceptions, and UK Regulation
	Theme 2: Copyright, Legal Control, and Intellectual Property Challenges

	Singay (2024)
	"Because copyright statutes in the US and the UK explicitly require human intellectual effort, purely machine-generated texts cannot obtain legal copyright protection and naturally enter the public domain."
	Human intellectual effort requirement; no copyright for AI
	Comparative Copyright Frameworks and Fair Dealing
	Theme 2: Copyright, Legal Control, and Intellectual Property Challenges

	Johnson (2024)
	"UK academic and research institutions advise scholars to avoid utilizing copyrighted literature for machine learning, recommending instead that models be trained strictly on public domain or openly licensed works (e.g., CC0)."
	Institutional copyright advice; open license requirement
	Open Licensing, Statutory Exceptions, and UK Regulation
	Theme 2: Copyright, Legal Control, and Intellectual Property Challenges

	Miltner and Highfield (2024)
	"UK freelance creative professionals face severe downward pressure on fees... replacing human literature with machine output risks establishing a commercially safe algorithmic monoculture."
	Downward fee pressure; risk of algorithmic monoculture
	Redefinition of Book Value and Cultural Commodities
	Theme 3: Market Disruption, Publishing Supply Chains, and the Freelance Economy

	Rosati (2025)
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