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In just six years, it is predicted that smart software or robots will replace as much as a quarter of jobs currently available, according to Boston Consulting Group (Marr, 2016). This means that professionals will need to adapt to the technological change that is taking place, in order for them to still remain relevant in a workplace that will become dominated by Artificial intelligence (AI). This essay will evaluate how the role of the qualified professional will need to adapt in the future of work in order to have a job, as well as the skills required in the future workplace. It will assess how AI improves digital marketing, which is the profession I am interested in, and how implementing AI’s digital marketing strategies could improve business drastically. An evaluation of the disadvantages of AI in the future is also considered. With the future of the marketplace remaining very unpredictable, VUCA’s relevance in the workplace will also be assessed. 

According to Encyclopaedia Britannica (2019) Artificial Intelligence (AI) can be described as, “the ability of a digital computer or computer-controlled robot to perform tasks commonly associated with intelligent beings.” In the specialist field of digital marketing, AI has provided digital marketeers with a competitive edge, as it has helped them understand their audience better. AI analyses and predicts the buying behaviours and decisions of a target market. Marketeers can also use AI data to provide their users with what they actually need. Thus, providing more effective marketing for businesses. Al can also be used by marketeers to automate a number of repetitive tasks, increasing productivity while saving both time and money. According to Barker (2019) 73 percent of businesses are open to the use of AI.

Whilst implementing these AI digital marketing strategies, one can transform the way one engages with its customers. It can help drive traffic, increase sales, retain existing customers and acquire new customers. Some examples of AI strategies which are being implemented in digital marketing currently, are chatbots that enable businesses to steer away from “one-to-one” customer service. Instead, the chatbots allow you to support a number of customers at the same time in different time zones. Some advantages of the Chatbot are that they do not need rest and can answer customers queries around the clock, which means that they can provide support outside of office hours, thus improving customers experiences (Smart Insights, 2019). Email marketing is another vital tool marketeers use to ensure that they can optimise campaign emails, and that these campaigns are personalised to the behaviours of their customers. Undoubtably, one of the most successful examples of AI is digital advertising. This is where AI software is used on apps such as Facebook and Instagram, to analyse and accumulate personalised data from the app user. These statistics can be used to target certain target markets. 

Gone are the days where traditional professionals are needed to perform specific tasks. With the help of AI, ordinary individuals are now able to carry out tasks traditional professionals used to perform without in depth knowledge of the specific field. Susskind and Susskind (2015) give a very relevant example of this happening in tax accounting, where approximately 50 million Americans file their own tax returns by using an online tax preparation system, instead of going to a conventional tax adviser. This is one of the many examples of AI taking over jobs that were traditionally carried out by qualified professionals. Jobs that have a 99% risk of being automated, according to Petrone (2017), are mathematical technicians, tax preparers and telemarketers just to name a few. Petrone goes on to list jobs that are least likely to be automated which are, occupational therapists, sales engineers and first-Line supervisors of police and detectives. 

Additionally, qualified professional still have a human advantage that would make them relevant, and needed in certain industries. Pistrui (2018) states that jobs that require a high degree of imagination, creativity and logical thinking are much more difficult for computers to replicate. Marr (2019) supports this theory that computer software has its limitations in the workplace. There are numerous vital skills that humans possess that set qualified professionals apart from computers. These are: creativity, emotional intelligence, critical thinking, goal setting, judgment and decision making, interpersonal communication skills and leadership skills to list a few.

Conversely, many do not realize the implications of AI, however those that do are becoming increasingly concerned that technology will eventually leave them jobless. AI does have its limitations which are explained by NI Business Info (2019) in their guide. Some of these limitations can be summarised as, a skills shortage of professionals who are able to program these systems, and the fact that it is costly to outsource skilled technicians to update or repair these systems. In addition to these limitations, AI is predicted to take over millions of jobs which will increase unemployment. 

There is greater uncertainty, change and turbulence in the world. The increasing advancements of Artificial intelligence, globalisation, climate change, financial collapse of economies and terrorism as a whole, are just some key factors contributing to a more volatile, uncertain, complex and an ambiguous world. This can be defined as the acronym VUCA. It sets the scene for future organisational challenges, as well as describes the challenges people are currently encountering in their professional and private lives (Giles, 2018). V – Volatility refers to the speed of change in an industry, market and the world as a whole.  The more volatile the world gets the faster things change. For example, products that are successful today can be worthless in less than a years time. Blackberry was in, shares rose and sales went through the roof until Apple brought out the iPhone. Blackberry was once a leader in its field, now just a distant memory. U – Uncertainty refers to the extent we can confidently predict the future. The more uncertain the world is, the harder it is to predict. A product that seemed to have died can have a sudden revival. Polaroid was a thing of the past once digital cameras came in, suddenly a rival of the product has emerged as customers wanted photos printed instantly (Dua, 2017). C – Complexity is impossible to analyse, and a rational conclusion cannot be drawn. Interconnectivity makes all things increasingly complex. Tv’s and phones were once connected to an antenna using wires. Today it is more complex as routers and WIFI connections are now connected wirelessly. This can be an example of complexity. A – Ambiguity refers to the lack of clarity and how to interpret something. With all the information out there today, it creates a mist which intern makes it extremely difficult to find clarity (Gruwez, 2017).

Due to the ever-changing business environment, GIG economies are seeming to be the way forward. According to Wilson (2017), GIG economies can be defined as "a labour market characterised by the prevalence of short-term contracts or freelance work, as opposed to permanent jobs". This will enable companies to employ specialised professionals as and when they are needed, thus cutting down their overhead costs as there is no need to give them the benefits a fulltime employee would receive. As a digital marketer, gigging can be the most profitable option, as working for numerous companies when needed can provide many sources of income. It is important to mention that gigging can have a risk factor if the digital marketers network is not established. Recommendations and word of mouth would be a digital marketers best form of advertising in a GIG economy 
 
In conclusion, AI is changing the face of business, and if one does not adapt and evolve as a professional, one will not remain relevant in an ever-competitive job market. If AI is used in partnership with qualified professionals, as we can see in digital marketing, the outcome for businesses can be greater, as AI can assist in defining the specific target market by analysing data. As the future of business is changing, so will business models, strategies and organisation models need to change. The future of business is leaning more towards AI taking over certain professions completely, as technology and its advancements have aided businesses and their productivity massively. Businesses are trying to cut down on overheads and production costs by using automation to perform repetitive tasks. This is due to the fact that robots and machines can produce a greater output than that of human beings, and therefore greater profits are made. GIG economies are also becoming increasingly popular as it relieves businesses from providing benefits to full time employees, as well as improves productivity as professionals are only called upon when a project arises, therefore also cutting the businesses overhead costs. 
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