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[bookmark: _Toc991167137]1. Introduction
The rapid growth of digital commerce has transformed the way consumers access products and services, particularly within the food delivery sector. The widespread adoption of smartphones and mobile internet has shifted user behaviour toward on-demand, platform-based ordering systems that prioritise speed, convenience, and usability. As a result, the design and development of responsive, user centred web applications have become essential for competitive positioning in this market.
MealSwift is a rapidly growing online food delivery service that connects customers with local restaurants, enabling online ordering and delivery. Despite its popularity, the existing website presents several usability, accessibility, and performance issues that negatively impact user experience and customer retention.
The purpose of this report is to document the design phases applied to address these challenges, including mood board creation, wireframe design, and the development of an interactive prototype. The report also justifies the design decisions made, with particular emphasis on usability, branding, accessibility, and responsive design principles aligned with MealSwift’s business objectives.
[bookmark: _Toc853273420]2. MealSwift Website Redesign
The evaluation of the existing MealSwift website reveals several usability and user experience limitations that reduce the platform’s effectiveness as a digital food delivery service. Modern e-commerce platforms are expected to provide intuitive navigation, visually consistent interfaces, responsive layouts, and efficient ordering processes to support user satisfaction and transaction completion. However, the current MealSwift interface demonstrates several deficiencies, including fragmented navigation, outdated visual design, lack of mobile responsiveness, inefficient checkout processes, and limited trust-building features. These issues increase cognitive load, reduce usability, and may discourage users from completing transactions. The following sections analyse these issues and propose design solutions grounded in established UI/UX principles.
Navigation Structure
Users of digital food delivery platforms expect to quickly locate restaurants, browse menus, and place orders with minimal effort [1]. However, the current MealSwift website presents a fragmented navigation structure that lacks clear organisation and logical grouping of content. This makes it difficult for users to locate essential features such as restaurant listings or menu categories. Poorly designed navigation structures increase cognitive load and reduce task efficiency, often leading to frustration and higher bounce rates [2].
To address this issue, the redesigned website introduces a simplified and intuitive navigation system. Core features such as restaurant browsing, menu exploration, and order placement are organised into clearly defined categories. In addition, an improved search function and filtering options allow users to quickly find restaurants based on cuisine type, ratings, or location. These improvements reduce cognitive effort and significantly enhance usability.
Visual Design and Interface Aesthetics
Another limitation of the current website is its outdated visual design, which weakens the platform’s credibility and does not meet modern interface standards. Visual aesthetics and consistency strongly influence user trust, particularly in e-commerce environments where personal and payment information is exchanged [3]. The use of low-quality images, weak visual hierarchy, and insufficient contrast reduces readability and limits the user’s ability to scan information efficiently.
To resolve this problem, the redesigned interface adopts a modern and consistent visual identity. High-quality imagery, improved typography, and accessible colour contrasts are introduced to enhance visual clarity. Furthermore, a clearer visual hierarchy is implemented through improved spacing, layout structure, and emphasis on key interface elements such as menu items and call-to-action buttons. These improvements enhance both usability and brand perception.
Mobile Responsiveness and Accessibility
The current website also lacks responsive design and mobile optimisation. Considering that a large proportion of food delivery transactions occur on mobile devices, the absence of mobile-friendly layouts significantly restricts accessibility and convenience. Studies show that non-responsive interfaces and small touch targets reduce usability and lower mobile conversion rates [4].
To address this limitation, the redesigned MealSwift website adopts responsive design principles to ensure compatibility across desktops, tablets, and smartphones. A mobile-first strategy is implemented, with touch-friendly buttons, scalable layouts, and optimised spacing for smaller screens. These changes improve accessibility and support seamless interaction across devices.
Ordering Efficiency and Trust Features
The existing ordering and checkout process is also inefficient, requiring multiple steps and providing limited feedback to users. Complex transactional flows are a major contributor to cart abandonment in online retail environments [5]. In addition, the website lacks personalisation features and user-generated content such as customer reviews and ratings, which are important for building trust and guiding purchasing decisions [6].
The redesigned platform therefore streamlines the ordering and checkout process by reducing unnecessary steps and introducing progress indicators and real-time system feedback. Personalised recommendations, customer reviews, and rating systems are also integrated to improve transparency and user confidence. Additionally, clearer call-to-action elements and real-time order tracking provide better guidance throughout the ordering process.
Overall, these design improvements align the MealSwift platform with established UI/UX best practices and aim to enhance usability, increase conversion rates, and strengthen customer trust.

[bookmark: _Toc500096080]3. Responsive Design Implementation
Responsive design is a web development approach that enables a website to automatically adapt its layout, content, and functionality according to device characteristics such as screen size, resolution, and orientation [3]. Using flexible grid systems, scalable images, and CSS media queries, a single codebase delivers an optimal viewing experience across smartphones, tablets, and desktops [3], [5]. This approach ensures consistency while improving scalability and maintainability [7].

[bookmark: _Toc532006483]3.1 Implications of Responsive Design for Improving User Experience
The impact of responsive design is most evident in its enhancement of user experience. Cross-device consistency reduces cognitive load by maintaining structural familiarity, enabling users to transition between devices without relearning interaction patterns [3]. This continuity promotes intuitive task execution.
Responsive layouts also improve task efficiency in goal-oriented environments such as food delivery platforms [3]. By prioritising key actions within adaptive structures, the system minimises unnecessary navigation steps [3]. Research indicates that interface clarity and usability positively affect perceived ease of use and satisfaction [6].
Interaction accuracy further improves through optimised touch targets and simplified input forms, reducing errors on smaller screens [3]. Performance enhancements reinforce satisfaction, as latency is closely associated with user abandonment [4]. Additionally, scalable typography and adaptable layouts promote accessibility and inclusive design.

[bookmark: _Toc938402262]3.2 Implications of Responsive Design for Improving Sales

Beyond usability, responsive design significantly influences commercial performance. In mobile dominant markets, frictionless interfaces reduce abandonment during critical stages of the purchase process, increasing conversion likelihood [5]. Responsive stability also lowers bounce rates, as perceived quality and usability directly affect online purchasing behaviour [6].
Furthermore, consistent cross-device presentation strengthens perceived credibility. Trust is a key determinant of purchase intention in digital commerce [7]. Mobile compatibility additionally supports search engine visibility, expanding potential market reach.
Operationally, maintaining a single responsive platform reduces development redundancy and long-term costs [8].
Responsive design functions as both a usability framework and a strategic business enabler [6]. 
[bookmark: _Toc566025070]4.Implementation Section
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Fig 1 MealSwift Webdesign project s Moadbord  





Brainstorming about MealSwift Webdesign
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Homepage Wireframe Screenshot
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About Wireframe Screenshot
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Restaurants Wireframe Screenshot
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Order Now Wireframe Screenshot
[image: ]
Become a Courier Wireframe Screenshot [image: ]



Homepage Prototype Design [image: ]
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[bookmark: _Toc605209596]4.1 Moodboard
A moodboard is a visual artefact used to define the aesthetic direction, emotional tone, and conceptual identity of a digital product prior to detailed interface development [10]. It typically includes curated imagery, colour palettes, typography references, and stylistic inspirations that collectively represent the intended look and feel of the system.
In this project, the moodboard guided colour psychology, typography selection, features, Icons, UI elements, Users interactions and imagery style. Warm, appetite-stimulating tones were selected to align with food-related behavioural cues, while clean, sans-serif fonts were prioritised to ensure readability across devices. Maintaining stylistic consistency reduces cognitive load and strengthens brand credibility [3]. By serving as a visual reference point, the moodboard minimised aesthetic inconsistency during later interface development.
However, aesthetic inspiration was critically evaluated against usability principles to ensure that visual appeal did not compromise functional clarity [4]. Thus, the moodboard functioned as a strategic foundation for coherent and user-aligned visual design.


[bookmark: _Toc1662647071]4.2 Wireframe
Whereas the moodboard established aesthetic direction, the wireframe defined structural logic. A wireframe is a low- to medium-fidelity layout representation that outlines content hierarchy, navigation flow, and functional elements without incorporating final visual styling.
Wireframes were developed for the key pages of the website, including the Home Page, Restaurants Page, Become a Courier Page, Order Now Page, and About Page. These wireframes concentrated on defining the layout structure, content hierarchy, and core functional elements without incorporating visual styling or branding details [12]. By focusing on structural organisation rather than aesthetics, they enabled early identification of usability issues and allowed refinements to be made before full implementation [11]. This process ensured that essential features such as search functionality, filtering options, clear call-to-action (CTA) buttons, and intuitive navigation were strategically prioritised and logically positioned to support efficient user interaction and task completion [13].

[bookmark: _Toc222655880]4.3. Influence of Mood Board and Wireframe on Final Design
The mood board acted as the foundational visual blueprint [2]. It ensured the final prototype was not just functional but also emotionally resonant and brand consistent. The chosen colour palette was applied to CTAs and interactive elements, the typography guidelines dictated text styles, and the "clean & vibrant" imagery ethos informed the choice of UI component styles.
The wireframes served as the structural blueprint [13]. They solved core UX problems before any visual design began. The layout decisions made in the wireframe phase such as the sticky navigation bar, the logical grouping of filters, and the streamlined checkout flow were directly translated into the high-fidelity prototype. This separation of structure (wireframe) and skin (mood board) ensured the final design was both usable and aesthetically cohesive, preventing the common pitfall of style overriding substance.
[bookmark: _Toc1029358420]5. Conclusion
This project demonstrates the importance of a structured UI/UX design process in creating a high-quality, user-centred website. Through the use of mood boards, wireframes, and interactive prototyping, the redesigned MealSwift website addresses critical usability, accessibility, and performance issues present in the original platform.
The redesign supports MealSwift’s business objectives by improving user experience, increasing trust, encouraging repeat usage, and optimising mobile ordering. Overall, the project highlights how effective UI/UX design contributes not only to aesthetic appeal but also to functional efficiency and commercial success.
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