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Executive summary

In the United Kingdom, online businesses are taking place of high street businesses and for this reason, many businesses are facing loss. The customers prefer online shopping more for its different facilities. A primary and secondary research has conducted to develop understanding about high street business and online shopping.
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[bookmark: _Toc500792521][bookmark: _Toc501712995]1.0 Introduction
Data analysis is a process of inspecting, analyse and model of data to discover information that supports decision making and suggestions on a certain topic. The online businesses in the United Kingdom are facing higher growth in present scenario and which reduces the profitability of the high street businesses. This report focuses on the problems related to online shopping in the United Kingdom. Research questions will be made and both primary and secondary research will be conducted to support that questions. Apart from this, the report focuses on data visualization process and skills to utilise those data and ethical considerations related to the research.
1.1 Aim and objectives
The aim of the research is to find out the advantages and disadvantages of both online and high street businesses in the United Kingdom. After analysing those, the type of fastest growing businesses will be elaborated such as online or High Street. 
The objectives of the research are following:
· To find out the type of fastest growing businesses in the United Kingdom within online and high street businesses 
· To find out advantages and disadvantages of the high street business
· To find out advantages and disadvantages of the online business
[bookmark: _Toc500792522]1.2 Research questions
The research question for the analysis is mentioned below;
· Which type of business is growing fast in the UK, online or high street?
· What are the advantages and disadvantages of high street business? 
· What are the advantages and disadvantages of online business? 
[bookmark: _Toc500792523]1.3 Background of research area
In the United Kingdom, the high street business has been experiencing the reduced profitability due to enhancement of online businesses. The online business are providing different facilities o its customers and for this reason, those businesses are enhancing eventually. Along with this, different other factors are also reducing the growth of high street businesses. However, a number of problems are also faced by the online businesses such as hacking, unstructured customer service and more. Therefore, both type of businesses have pros and cons that effects the growth.
[bookmark: _Toc501712996]

2.0 Critical literature review
2.1 Introduction
In the United Kingdom, the online business has been rising eventually since past decade. A number of online retailers have started their businesses in the market of the United Kingdom along with different foreign businesses such as Amazon, Google, and more. A number of high street businesses have started their online business in the United Kingdom in order to earn more profitability.
2.2 Enhancement of online businesses over high street businesses
According to Wrigley and Lambiri (2014), the online businesses are becoming the highest threat to the high street business in the UK that is gaining the popularity. Almost 85 percent of British consumers that aged 18 or over are engaged in online shopping on a regular basis and the percentage is growing eventually. A high percentage of retail sales in the UK is captured by the online shopping and for this reason, the highstreet business is experiencing reducing sales rate. According to Resnick et al. (2014), till 2020, the UK retail sales will be captured by the online shopping around 34 percent. The online businesses were contributed almost 8 percent of UK GDP till 2013 and it has been rising gradually. Therefore, the online shopping is bringing a high threat to the businesses those have not considered digital business till now or those who have lack of opportunities to run their business online. Businesses like travelling, book and music stores, clothing and others are highly affected by growing online businesses.
As argued by Hubbard (2017), the government of the United Kingdom needs to reform its tax system and for this reason, it fails to capture larger revenue from the high street businesses. The Kingfisher in the UK, planned to close its quarter of stores for unreformed business rates. Till 2013, the retailers are needed to pay almost £120 million pounds as tax which is very high and for this reason, many retailers are planned to close its shops for lesser profit margin.
On the other hand, the online businesses are focused on providing different opportunities to the customers. As for instance, the John Lewis has collaborated with Collect+ that facilitate the customers to pick and return products to almost 5000 independent retailers across the UK (Popescu, 2015). This process will contribute to the shopping style of the customers because, they do not have to wait till the product is delivered to their place. The customers can pay online and collect product from their nearby outlet which provides better shopping experience.


2.3 Facilities of online shopping
The online shopping has different other facilities that are helpful to attract more customers. As opined by Lin et al. (2016), people can pay using debit or credit card, direct bank transfer or can simply choose cash on delivery option. A number of reviews are there in different online portals on different products and customers can make their purchase decisions based on those. Moreover, customers can compare their desired products from various brands which are helpful for them to choose the best products among them.  
2.4 Threats of online business
However, a number of threats are associated with the online businesses that need to be considered by the customers. As stated by Ritchie (2016), the online websites can be hacked and the details of the customs can be explored to the hackers. This will reduce the reliability of the online shopping websites and the business can experience loss. In order to reduce this problem, the customers need to shop only in popular and reliable online websites and avoid to shop in any unpopular or unorganised shopping website. The online businesses need to focus on this problem and develop their website by implementing modern technology and programming. It needs to associate secured payment procedures to the website so that details of the customers cannot reveal to others. According to Distante et al. (2014), another bigger problem of online website is to customers often get bad quality products and entirely another product. Sometimes the customer service is not responded properly to the quarries of the customers and for this reason, refund or replacement cannot be done. These are some reasons that many customers avoid to purchase items from online stores. 
2.5 Conclusion
The customers are more preferring online businesses nowadays because of its different facilities over high street businesses. However, it has different drawbacks that need to be considered before sopping online. The government needs to reform its business rate and provide other facilities to the high street businesses to enhance its growth. 
[bookmark: _Toc501712997]3.0 Methodology
3.1 Research method: The researcher has developed a questionnaire with 5 questions in order to conduct this research. The information gathered from the primary research will be analysed to develop a conclusion. 
3.2 Sampling: The researcher is going to use simple random sampling in order to conduct this primary research. The researcher has selected 10 people randomly who have experience in online shopping. 
[bookmark: _Toc501712998]4.0 Findings and analysis
1. Online shopping is more reliable compared to offline shopping
[image: ]
Among the 10 respondents, 6 people are strongly agreed and 2 people have agreed that online shopping is more reliable compared to offline shopping nowadays. On the other hand, remaining one people disagree and one people strongly disagree that the online shopping is more reliable. Therefore, online shopping has been gaining its reliability by providing different facilities to its customers.
2. The price is lower in online shopping
[image: ]
Among the 10 respondents, the 5 people are strongly agreed that the price is lower in online shopping comparatively. The 1 people also agree with the question. On the other hand, 2 people show neutrality in order to answer this question. Remaining two people disagree and strongly disagree that price is lower while shopping online. Therefore, people often experience lesser price in online shopping compared to offline shopping.
3. The customer service is more efficient for online shopping
[image: ]
Among the 10 respondents, 5 people have strongly agreed that customer service is more efficient in online shopping while 2 people agree with the question. On the other hand, 2 people disagree that online shopping provides greater customer service while 1 people are strongly disagreed with the question. Therefore, people often experience higher level customer service while shopping online.
4. Online shopping is safe in money transaction 
[image: ]
Among the 10 respondents, 4 people are strongly agreed that money transaction is safe during shopping online while 2 people agree with the question. On the other hand, 3 people disagree with the question while 1 people is strongly disagree. Therefore, the money transaction in online shopping is safe and not many people have bad experience during online shopping related to transaction of money.
5. The product reviews in online shopping websites help to make shopping decision more accurately
[image: ]
Among the 10 respondents, 8 people are strongly agreed that product reviews are helpful to make purchase decision more accurately while 1 people are agreed with this question. On the other hand, only 1 people disagree with this question. Therefore, product reviews are helpful for people to make their purchase decisions.
[bookmark: _Toc500792526][bookmark: _Toc501712999]5.0 Conclusion and limitation
The online businesses are growing in the United Kingdom in current scenario and for this reason, the high street businesses are experiencing decreased amount of sales rate. The unreformed tax rate also prevents the business operations of high street business and many retailers are closing their business due to this. However, a number of threats are associated with online shopping that needs to be considered by the customers. The theft of personal data is one of the biggest problems in online shopping due to unsecured payment process. The customers need to shop from reliable and popular online websites to avoid this problem and the organisation needs to create their website using lasted and secured technologies. On the other hand, the online businesses are providing different facilities to the customers that help them to rise their profitability and sales rate in the UK. A number of payment methods are associated with the online businesses and for this reason, customers choose according to their preference. The online shopping websites contained review of the products that are helpful for the customers to make purchase decision among the range of products. The price of the products is also lower in many online websites compared to the high street retailers. These are the reasons that customers are preferring online businesses more at present times. The researcher has to face different limitations while conducting this research. The findings can be more proper if the number of respondents is high. The researcher needs to complete the research on time and for this reason researcher has taken lesser respondents. 
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