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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Hollywood Bowl UK website generally loads quickly and is easy to access. Server checks show very fast response times, meaning the site is up and reacting almost instantly. This suggests that most users should experience smooth loading, although actual speed can still vary depending on your device, connection, and location. While these checks don’t measure full page load times, they do indicate that the site is working normally and should feel fast for typical visitors.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Hollywood Bowl UK website contains many sub-pages, covering areas such as bowling locations, booking options, parties, food and drinks, offers, and customer information. Prospective customers navigate these mainly through a clear top navigation menu, which groups content into logical sections, along with drop-down menus for specific locations or services. There are also call-to-action buttons such as “Book Now” and internal links that help users move easily between relevant pages.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can make a booking directly through the Hollywood Bowl UK website. The webpage includes an online booking system where users select their preferred bowling location, date, time, and number of players. Customers can also add extras such as food deals or party packages. Clear “Book Now” buttons appear throughout the site, guiding users step by step through the process, making booking quick, simple, and convenient without needing to call or visit in person.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Several improvements could enhance the usability of the Hollywood Bowl UK website. Page loading speed could be improved by reducing large images or animations. Navigation could be simplified by reducing menu clutter and making key options easier to find. Adding clearer instructions during the booking process would help first-time users. Improving accessibility, such as better contrast, larger text options, and clearer buttons, would also make the site easier to use for all customers. Let us not forget the colouring of the site, since people with eye problems can face difficulty reading as the colours are too bright and some are too dark.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Hollywood Bowl UK webpage looks bright, colourful, and visually appealing, with bold images and clear branding that match a fun entertainment experience. On a computer, more content is visible at once, with wider menus and images. On a mobile phone, the site adapts well, stacking content vertically and using a simplified menu, making it easy to scroll and use on smaller screens.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The Hollywood Bowl UK website uses bright imagery, bold colours, and occasional video to create a fun and energetic feel. Large photos show bowling lanes, food, and people enjoying themselves, helping customers understand the experience. Strong colours like red, blue, and purple reflect the brand and attract attention. Videos and animated elements add excitement but are used sparingly, while clear contrast ensures text remains readable and the site feels lively rather than cluttered.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Hollywood Bowl UK website makes use of an online chat tool to help customers with enquiries. This tool is effective for answering quick questions about bookings, prices, locations, and offers. It provides instant responses, which is convenient for users who do not want to call or email. While it may not handle very complex queries, it is useful for basic information and helps improve customer support and overall user experience.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the Hollywood Bowl UK website are effective and easy to find. They usually appear at the bottom of the page and link directly to platforms such as Facebook, Instagram, and X. These links allow customers to view updates, offers, and events quickly. They help keep users engaged with the brand beyond the website and provide another way to see reviews, photos, and customer interactions.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by Hollywood Bowl UK are made clear through simple navigation, clear headings, and strong visuals. Key services such as bowling, parties, food and drink, and special offers are shown prominently on the homepage and main menu. Large images, short descriptions, and clear call-to-action buttons like “Book Now” help customers quickly understand what is available and how to access each service without confusion.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews for Hollywood Bowl UK are mainly made available through links to external platforms such as Google Reviews and social media pages. These reviews can usually be accessed by clicking links on the website or by searching for a specific venue online. Because they are hosted on third-party platforms, the reviews are generally up to date, with recent customer feedback regularly added, helping new customers see current opinions and experiences.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through professional design, bright imagery, and clear information about modern facilities, food options, and party packages. The website highlights fun experiences, clean venues, and easy online booking, which builds trust and confidence. You would use or recommend Hollywood Bowl UK because it offers a reliable, enjoyable activity for all ages, good value deals, and a simple booking process, making it ideal for social events, parties, or family outings.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices on the Hollywood Bowl UK website are partly clear to customers. Some prices and deals are shown, especially for offers, food, and party packages, while full bowling prices are usually displayed during the booking process after selecting a location and time. This approach reflects the variable pricing based on peak and off-peak times. The prices generally match the quality shown, as the service appears modern, fun, and well maintained, offering good value for an entertainment experience.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. Tenpin

	
	3. Entertainment

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The company’s official website usually appears within the top ten results. This is because Hollywood Bowl is a well-known brand with strong search engine optimisation (SEO), regular website traffic, and many external links from reviews and maps. Appearing in the top results makes it easier for customers to find the website quickly, which increases bookings and enquiries and shows the company has a strong and effective online presence.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still very relevant in modern UK business. They provide a central, reliable place where customers can find detailed information about a company’s products, services, prices, and contact details at any time. A professional website helps build trust and credibility, especially for customers who want to check a business before making a purchase. Websites also support important features such as online bookings, payments, and customer enquiries, which improve convenience. While social media is useful for promotion and engagement, websites give businesses full control over content, branding, and customer experience. For many UK businesses, a website remains essential for reaching customers and supporting sales.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One key recommendation to improve the Hollywood Bowl UK website would be to make pricing clearer earlier in the booking process. Currently, some prices are only shown after selecting a location, date, and time, which can feel confusing or time-consuming for customers. Displaying starting prices or clear price ranges on the main pages would improve transparency and help users decide more quickly. This improvement would build trust, reduce frustration, and create a smoother user experience, especially for first-time visitors. Clearer pricing could also reduce abandoned bookings, as customers would feel more confident and informed before committing to a reservation.
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