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    Introduction:
The marketing essentials use information system process and delivery the right analysis to ensure of identification requirement for that actions.
     Definition:
According to The Chartered Institute of Marketing (CIM). Accessed 2012
‘’ Marketing is the management process for identifying anticipating and satisfying customer requirements profitably.’’
That definition of (CIM) is not just for customers needs is also short-term anticipating and long term, is about the importance of ‘’process’’ of marketing and objectives.
CIM is the most influential marketing and professional in UK.
Marketing essentials is the analyse and statistic of what the customers want and how to provide to them and from where, marketing information system must by able to provide regular reports. According to the information system the companies become more successful and sale them products and services.
Selecting the sources, classifying them, management provide and storage of all those information which serve as base of marketing decision.
Marketing essentials is the analysis and statistics of what the customers want and how the companies provide to them and how others is doing and from where, according to all of those analyse the marketing ,,push’’ the product in the ,,front’’ of the customers creating goods and services which  satisfying the customers determined by customers needs, customer wants, market orientation, to having satisfied customers is the market target of all companies because that means profit, to have all that profit market research information, need to know the customer needs, in this modern world that is easy to do because the company have all the ,,tools’’ , the access to information such as :
Online reviews
Social media 
Customers journey
Product issues
Vendor performance
Complaints 
Special requests
Data base
Reports
Competitor marketing analyses is the base and relevant factor in meeting customers needs and real factor to provide service to a competitive standards using all that information to generate and validate customer needs on their expectations.
Marketing information system must by able to provide regular reports and reports on demand ,the system is set to storing and send database of marketing department which is using to providing knowledge which is used on decision of the marketing development of the company to operate .
Marketing essentials requires a marketing system with resource of information for the categories of user, storing and processing that information will circulate and use as specific source. 
The companies use marketing essentials to starting a marketing plan (such as SWOT, Five Forces Analysis ,and PEST) all of those will help to inform about them purposes and to conducted to them SMART objectives which include :
Specific, Measurable, Achievable, Realistic, Timed
Example of SMART objectives: profitability objectives, market share objectives, promotional objectives, objectives for survival, objectives for growth, objective for branding. They are short-term objectives.
     The marketing mix   
Is one of the most important, tactical or operational part of marketing plan, is also called the 4P (price, place, product and promotion)
Kotler and Armstrong (2010) ‘’The marketing mix is … The set of controllable tactical marketing tools product, price, place and promotion-that the firm blends to produce the response it wants in the target market.
     The marketing mix elements is;
-price ‘’ price is the amount the consumer must exchange to receive the offering’’ Solomon et al (2009)
To price a product is many ways to do that.:
-place ‘’ Place includes company activities that make the product available to target consumers.’’ Kotler and Armstrong (2010)  
Is a channel of distribution or intermediary used for goods or service through to user or consumer.
-product ‘’ Product means the goods- and- service combination the company offers to target market.’’ Kotler and Armstrong (2010)
The product can be goods or service or combination of two of them, create by company and delivered to consumer for them needs.
-promotion ‘’Promotion includes all of the activities marketers undertake to inform consumers about their products and to encourage potential customers to buy these products. ’’Solomon et al (2009)

Promotion is a mix of available tools of marketing communications. The company can use all those tools-channels to promote and sale them goods and service. For example then can use marketing mix : online communication, social media, advertising, sales promotions, personal selling etc.
Marketing mix SMART
Specific, Measurable, Achievable, Realistic, Time-Bound
Smart objective: profitability, market share, promotional, objectives for survival, growth, branding.
  Marketing environment
The tree marketing environment key:
-Macroenvironment, hard to by controllable and with impact in microenvironment, it is in direct connection with culture, political issues technology, demographic factors, governments and political influences, natural disasters, local low all of these factors wold influence the macroenvironment business and would by out of control.
-Microenvironment is an individual organization or company with direct local impact, experience customers and is easy control with a very focus on immediate local issues, considering how to mentain and extend the product and service to consumers, pay attention to the actions of competitors including advertising and building a close relationship with the suppliers.
-Internal environment is a function of an organization at five or six ‘’tool’’: people, time. machinery, materials, money and markets.
How wold impact a company internal environment? Looking at immediate local influence which include marketing plan, consumer relationship management, logistic solution on development and research to purchase high-quality at lowest price.
Using information of marketing essential the study case will by: 
                         THE BELFRY HOTEL AND RESORT
The Belfry Hotel is situated in the middle land of UK in Birmingham, Sutton Coldfield to easy access to motorway and Birmingham Airport. Is the world class 4 stars hotel with 319 bedrooms, PGA Academy (world class golf course) 22 conference rooms 4 restaurants with a wide selection of dining options, golf shop, SPA and Leisure, kidss creche, night club, all in 550 acres of green country side.
The hotel been named England’s Leading Resort of The World Travel Awards in 2018
The offers of the hotel is always tempting, the marketing management is working hard to meet the expectation and need of them quest. Making The Belfry a very friendly place for families for example:’’ family package kids eat free’’ and more like the creche, the swimming pool, play-ground and the mini golf.
Is favorites Birmingham and surrounding wedding revenue, the hotel is total ’’wedding package’’ with all the facilities offers by the hotel as romantic luxury green country side for pictures, a multichoice of menu and world cussin for the small to big room for events and free parking.
Corporate events is also a winner with all facilities hotels offers to the latest technical support, food and drink.
The hotel has an important impact on midland UK economy which includes room revenues, food and beverage, restaurants and banqueting SPA with direct impact of payroll paid to employers which is over 250.
 Other economical impact is the supplier which the hotel use.
The economical impact on local economy is not just the job creation and tax revenue is an total economic consideration for the midland and the country.
Conclusion
The role of marketing is crucial, the companies and organisations competing for the same market and the winner is the most innovative and productive. The competition is bigger because of technology tools in this days the information access is a click a  distance and the effort of marketing is much higher and need a operational structure. The social media in this days is an important point in marketing essentials and is big piece of marketing with complete and easy accsess to customers. 
Marketing give the shape, imagine and confidence to the consumers to have them product, marketing has important role between consumers and companies.
Using the marketing essentials the company identify the costumers needs and launch the product with promoting and campaign.
Success organizations-companies is based on relationship of marketing and consumers 
The marketing strategy is to design a business portofolio including the marketing mix to meet the customers need and make profit.   
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