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                                                         Introduction
 This assignment will be based on how Marketing Information System can be useful in the hotel industry. Marketing can be the act of selling, advertising a product or service. Marketing enables businesses to advertise their products and services to draw customers. This also allow businesses to know customers’ needs and wants which will then inform the quality of goods or services that they provide. Marketing Information System can help different organization not to waste money and time to present any new product or service without having a clear understanding of their needs. Companies use this system usually to understand the type of clients, sales, needs and trends.
“Marketing activities are directed toward planning, promoting, and selling goods and services to satisfy the needs of customers and the objectives of the organizations; marketing information systems (MKIS) support decision making regarding to these activities (Harmon, 2003).”  
Marketing Information System provide many benefits and it is very important that all companies analyze the advantages and disadvantages of the business with the help of this systems. The Marketing Information System is systematic collection, analysis, interpretation, storage the market information. MIS can be internal and external Primary data is data that is collected by a researcher from first-hand s, using methods like interviews, or experiments. It is collected with the research project in mind, directly from primary information. Secondary data is from studies, surveys or experiments that have been run by other people or for other research. Internal The explanation of the internal records can be collected from documents, invoices and billing documents. External Records can be politics between two organization to keep good relationship for future. Communication in companies is based again in information from document, records and reports. 
 This report will analyze how the Grand Hotel uses this system to market their services, gather information on customers, and communicate to customers the services they provide. The Grand Hotel in Torquay is open in  1881 For 130 years  The Grand has witnessed many historical events.. After analyzing this hotel, I can understand how this company is keep guest happy over the 130 years. The marketing information system is very useful for the brad to promote and offer best service for customers.
Nastaran Heydari , Reza Shafeai , Fereydoun Ahmadi (2012) study examined 

that Marketing Information System (MKIS) has a direct and meaningful relation with all 

aspects of market efficiency variable.
MIS for Marketing  
The Grand hotel uses MIS In many ways to market its company, these include e-mail marketing, direct marketing and TV and news paper advertisement. E-mail marketing is effective and one of the leading hotel industry marketing strategy. This type of marketing strategy is useful because this is an era where everyone is technologically inclined. Thus, this makes it easy for information to be marketed using this strategy. The Grand Hotel have a list of all its customers that they may not use. Because it is important to have returning customers having this information comes at an advantage for this company. They use this to send best offers to their customers through emails which then can be passed on to family or friends which will then draw in returning and new customers to the business. Direct marketing is another beneficial strategy that the grand hotel uses to market its services. Direct marketing includes the distribution of leaflets and new promotions, this is beneficial as it enables direct interaction with customers so that they can then have a positive influence on customer or guests which will then help them to retain them for a lifer time. TV and newspaper advertisement are also used by The Grand Hotel, they use this marketing strategy to spread their offers or general services to a larger and more diverse audience   

 Traditional methods of gathering information include interviews, questioning, observation and 

Questionnaires
 An MIS is an organized set of data that is analyzed 

through reports and statistical routines and models on an ongoing basis. The data are 

transformed into information that allows the marketing manager to make better decisions 

and perform better planning and budgeting (1995)
                                            MIS for Communication
 The communication is giving messages about the products and the brands which is selling directly or indirectly to the customers. Marketing communication includes sales promotion.  These tools of communication are called as Marketing Communication Mix indirect   method used by the companies to inform the customers about offers. This promotion technique helps the existing customers also attract the new customers.  Discounts, paybacks, buy one get, one free, and coupons, are some of the sale’s useful tools.  Interactive Marketing has   popularity as a marketing communication, wherein the customers can interact with the companies online and can get their queries online. Word of Mouth Marketing It is one of the most popular practiced method of communication tool. Customer share their experiences with their friends about the services. This method is very crucial for the companies because   the brand depends on customer feels 
Personal Selling is the traditional method of communication. Directly can explain about the services which they are dealing in. It is considered as one of the most reliable modes of communication because it is done directly either orally, face to face.
“There is a considerable interest in the marketing information system comparing with the other information systems in other fields such as production, finance, and personnel; it is based on the exceptional attention which related to two key properties of the marketing function: the importance of marketing function and its complexity. Marketing information system has been viewed as the main step towards the integrated marketing as a result of the lack of control over the elements of the marketing environment, and the problems of marketing” (2001)

                                MIS for gathering information. 
Gathering information is very important for any business as this enables companies to personalize their products and cater to the direct needs and wants of consumers. Companies use MIS to gather information on their customers and prospective customers alike. It is important that the Grand Hotel like other companies gather information on its customers as this will enable them to make informed decisions when it comes on to services it provides at the hotel. Firstly, marketing intelligences is a means by which the hotel gathers its information. They do this by perusing through newspapers, magazines that involves trade and also information produced by the government which enables the, to find out about what other hotels are doing and also the trends in the market. Clickstream data is another way that the companies gathers information about its customers. This involves data that has been generated about visitors of difference pages of its website, it also informs them about the duration of the visitors. It is also used to see which area of the website the visitors are more keen to visit and the reason for this which will then inform the area of service they specialize in and thus, offer more of these services. 
 “The information revolution: Each organization has more than one source of information, but the problem lies in how to use and manage this information, with the development of computers and other operating data equipment, it has become quick and inexpensive for management to run and analyse vast amounts of marketing data and provide information necessary for effective decisions”(2002).
                                                        Conclusion
It can be concluded that MIS is a means of gathering information, communication and marketing a product or service. This report analyses the effectiveness of MIS in the above areas. It was found that the Grand Hotel uses MIS in these areas to boost its clientele and as a result its income. MIS was found to be effective as it allows companies to make more informed decisions as to what goods or service they provide, enables companies to know customers needs and a want, the trends of the market, what the competition is doing and so on. Marketing information system is referred as the organization, without it, an organization will not work effectively.
MIS drives everything in an organization and marketing strategy   If communication with customers is effective, and system will succeed every information should be delivered at the right time ,right person  and to the right place .
“The use of information technology dramatically increases the benefits of companies in their attempts to gain the fundamental competitive advantage, also, information technology, which supports marketing function has become the most important because the most of the other information technology applications which highlight through marketing function has been doubled”(2000)
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