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[bookmark: __RefHeading__14800_1873686406][bookmark: _Toc120077848]Chapter: 1 Introduction
[bookmark: __RefHeading__14802_1873686406][bookmark: _Toc120077849]Overview of the research
​The current research study is based on online marketing. It refers to the promotion of brand and connect potential buyers by using internet. There are various types of online marketing: social media marketing, content marketing, mobile marketing, search engine optimisation, Pay-per-click, affiliate marketing, email marketing, marketing analytics and search engine optimisation. With the help of these types organisation can achieve its objectives with the satisfaction of customers in effective manner. Online marketing helps the organisation to develop new relationship with the customers in targeted way. This proposal includes introduction, literature review and methodologies of research (Mehralian and Khazaee, 2022).
[bookmark: _Toc120077850]Background of the company
​Boots is chain of retailer and pharmacy, established by John Boot in 1849 and headquartered in Beeston, Nottinghamshire, England, UK. They provide employment opportunities to more than 56,000 people in United Kingdom and 1900 people in Ireland. Sebastian James is the Managing Director and President of Boots organisation. Their parent company is Walgreens Boots Alliance and subsidiaries is Boots Opticians. They carried down their business operations in Thailand, Italy, Indonesia, Republic of Ireland, Norway, Netherlands and United Kingdom. 
[bookmark: __RefHeading__14806_1873686406][bookmark: _Toc120077851]Problem statement
​There are various problems faced by the organisation like: creating consistent branding, finding effective personal who can adopt challenges in most effective manner, manage websites of the organisation by the use of innovative techniques. 
[bookmark: __RefHeading__14808_1873686406][bookmark: _Toc120077852]Research Aim and objectives
Aim
“To analyse the impact of online marketing on the satisfaction of customer to increase productivity within an organisation. A study on Boots, Beeston, England”. 
Objectives
1. To examine the concept of online marketing, to satisfy customer to enhance firm's productivity. 
2. To determine the challenges faced by the organisation in adopting online marketing to satisfy the customer.
3. To formulate effective strategies to deal with the challenges faced by the organisation while adopting online marketing.
[bookmark: __RefHeading__14810_1873686406][bookmark: _Toc120077853]Research questions
1 What is the concept of online marketing, also explain their way of providing satisfaction to customers?
2 What are the challenges faced by the organisation while adopting online marketing?
3 What are the strategies adopted by the organisation to overcome the issues while adopting online marketing?
[bookmark: __RefHeading__14812_1873686406][bookmark: _Toc120077854]Rational of the research
​The organisation face different issues while adopting the concept of online marketing, these issues can be overcome by the organisation by developing effective strategies. Organisation can achieve big share of market with the use of online channels. They can also expand their business activities in all over the world by the help of internet (Matarazzo and et. al.,2021). 
[bookmark: __RefHeading__51763_1873686406][bookmark: _Toc120077855]Chapter: 2 Literature Review
[bookmark: __RefHeading__51765_1873686406][bookmark: _Toc120077856]To examine the concept of online marketing, to satisfy customer to enhance firm's productivity.
[bookmark: __RefHeading__51767_1873686406]​According to the opinion of author Joseph. P and Duraisamy. D., (2019) Online marketing refers to the selling of product and services of the organisation by the use of internet. It is most effective method of marketing which put emphasis on the customer to buy the product of Boots organisation. By the use of online marketing organisation can easily capture big market share and expand its activities of business in all over the world. There are no geographical boundaries and anyone can reach anytime, so it is most effective form of marketing. It is practice of leveraging channels which is based on web and spread information about the product, services and brand of the organisation. There are various methods and techniques used by the organisation while adopting online marketing are social media, search engine optimisation, email and display advertising(Sashi, 2021).  
[bookmark: __RefHeading__51769_1873686406][bookmark: _Toc120077857]To determine the challenges faced by the organisation in adopting online marketing to satisfy the customer.
[bookmark: __RefHeading__51771_1873686406]​As per the viewpoints of author Agu. E., (2022) there are various challenges faced by the online marketer are mentioned below:
[bookmark: __RefHeading__51773_1873686406]Involve huge cost: The main platform of e-marketing is internet. It incurred huge cost to set up connections. Organisations also have to face issue related to low server, which hampers the growth of the organisation and dissatisfied customers. 
[bookmark: __RefHeading__51775_1873686406]Unreliable power supply: this is one of the major issue instability in the supply of power. The gadget required for online marketing is powered by electricity. The large websites of company cannot be handled by low server. 
[bookmark: __RefHeading__51777_1873686406]Security challenge: When organisation use online channels, all the data is stored in the systems which needs protection from hackers. So mist cost involve in the protection of data. 
[bookmark: __RefHeading__51779_1873686406][bookmark: _Toc120077858]To formulate effective strategies to deal with the challenges faced by the organisation while adopting online marketing.
[bookmark: __RefHeading__51781_1873686406]​According to the author Mirthinti. G., (2020) there are various strategies adopted by the organisation to overcome the issues faced by the organisation while adopting online marketing and provide satisfaction to its customers are mentioned below:
[bookmark: __RefHeading__51783_1873686406]Provide proper training: Organisation should provide proper training about the computer software's to its employees so that they effectively use the systems and maintain the websites of the organisation in most effective manner (Nayal and et. al.,2022).
[bookmark: __RefHeading__51785_1873686406]•? Involve people in decision making: People should involve in decision making so that they can share grievances of customers to the top authorities and provide satisfaction to its customers in most effective and efficient manner. 
[bookmark: __RefHeading__51787_1873686406][bookmark: _Toc120077859]Chapter: 3 Research Methodologies
[bookmark: __RefHeading__51789_1873686406][bookmark: _Toc120077860]Research Philosophies
​Philosophy of research refers to the most effective way of collecting data and carried down research. There are four types of research philosophies positivist, interpretive at, pragmatist and realistic. In the current investigation realism philosophy is selected by the researcher to collect reliable knowledge in terms of qualitative as well as quantitative. 
[bookmark: __RefHeading__51791_1873686406][bookmark: _Toc120077861]Research Strategy
​Research strategy refers to overall plan for carried down research in most specified manner. It provide guidance to the researcher in executing, planning, monitoring the research study. There are various kinds of research strategies are case study, ethnography, grounded theory, survey, experimental and action research. In the current investigation survey tool is selected by the researcher to gain information with description of individuals characters in large quantity and quick manner (Zhou, Li and Sun, 2022). 
[bookmark: __RefHeading__51793_1873686406][bookmark: _Toc120077862]Research Approach
Approaches of research are of two types inductive and deductive. In the current research report  deductive approach is selected by the researcher to collect data in quantitative terms with the help of SPSS software. It helps to collect most authentic information with the help of facts and figures. 
[bookmark: __RefHeading__51795_1873686406][bookmark: _Toc120077863]Research Choice
​There are three types of research choice mono, multi and mixed. In this research report mixed method is selected by the researcher to gather data from primary, secondary and SPSS software. Mixed method combines elements of both qualitative and quantitative research which help to collect most specific information in theoretical as well as numerical terms (Goldstein, 2022). 
[bookmark: __RefHeading__51797_1873686406][bookmark: _Toc120077864]Research Time-horizon
​Time horizon of research refers to the time period required to conduct the research. There are two kinds of time-horizon of research: cross-sectional and longitudinal. In the current investigation cross-sectional time horizon is selected by the researcher to carried down the research in specified time period. 
[bookmark: __RefHeading__51799_1873686406][bookmark: _Toc120077865]Data collection and analysis
There are two methods of data collection: primary and secondary. Both the methods are used by the researcher to collect the information in theoretical and quantitative terms. Information for literature review is collected by secondary sources and data analysis is carried down by the use of SPSS software and frequency distribution. SPSS provides analysis of data for bivariate and descriptive statistics and numerical outcome can be obtained from it, for this reason SPSS is used by the researcher (Ungunmerr-Baumann and et. al.,  2022).
[bookmark: __RefHeading__51801_1873686406][bookmark: _Toc120077866]Research Sampling
Research sampling refers to select the members to make inferences based on statistics. The number of participants is 30 and they are employees of the Boots organisation. 
[bookmark: __RefHeading__51803_1873686406][bookmark: _Toc120077867]Ethical consideration
The collected information is based on principles and norms which provide guidelines to the researcher to conduct research in most appropriate manner. Researcher have to follow the guidelines given by Data Protection Act and BERA code of ethics, to maintain the reliability and authenticity of data (Chen and et. al.,2021). 
[bookmark: __RefHeading__51805_1873686406][bookmark: _Toc120077868]Research Design
Design of research is the blueprint of conducting research in coherent and logical manner. There are various types of research design: correlational, explanatory, experimental, descriptive and diagnostic. 
[bookmark: __RefHeading__51807_1873686406][bookmark: _Toc120077869]Limitation of the research
There were few limitations faced by the researcher are: time management, select topic. Mixed method is selected by the investigator which make complexities which gathering the data in theoretical as well as numerical manner. 
[bookmark: __RefHeading__14814_1873686406][bookmark: _Toc120077870]CONCLUSION
From the above research proposal, it has been concluded that each organisation should adopt the online marketing so that they expand their business activities in all over the world. The first chapter include overview of the topic, background of the company, aim and objectives, rational and problem statement. The second chapter include viewpoints of different authors and the third chapter include methodologies which is selected by the researcher. All the chapters are effectively stated in the above proposal. 
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