Weekday Group 1 
For my business idea, Custom Banners and more, I have identified the following:
Market Segments:
1. Demographic.
· Age range of early 20’s to late 40’s
· Young families and individuals starting families
· Part of a wider family circle
· Stable income
· Single person working or both
· Minimum disposable income
 
2. Behavioural.
· Family and Friends orientated
· Likes to host parties and get togethers
· Plans and organises events
· Considers budgets and affordability

3. Geographic.
· Uk residing consumers
· Can be born abroad and settling in UK, with next generation children born in UK
· Standard level of education or more
 
4. Behaviours.
· Interacts positively with friends and family
· Likes to host parties and get togethers for celebrations
· Focuses on budget friendly and affordable decorations
· Looks for unique decorations for specialist events.

Targeting primary audience:
I have identified two marketing segments that will enable my business to target consumers.
The demographic segment has identified a young family and friends orientated audience, who are married with a family or just starting out for a family. The main aspect is that the demographic targeted like to socialise with both friends and family at gatherings or celebrations.
The behavioural segment has identified individuals who like to host celebrations, they like the planning, organising and decorating side of celebrations and parties. The consumer is also aware of budget constraints and affordability is high on their list.
Both these segments have shown consumers are willing to consider buying products from the business, as long as décor is relevant to their needs and is affordable within their specified budget.

Positioning:
The unique value proposition of this business is the fact that it will be affordable. Many items will be handmade to suit the customers needs, such as for cultural parties or generic events. 
There is demand for unique party decoration, and a lot of consumers fail to find it at some businesses. Adjustments can be made to cater for the consumers taste and requirements as decorations can be handmade to their specification.
Ensuring products are made to the highest standard and of good quality is essential to keep customer satisfaction high. This will also enable customers to become loyal to the business and make repeat purchases when required. 

Reaching your audience:
· Channel and Targeting:
Social media has an enormous influence on consumers taste and needs. Advertising and promoting through popular sites such as Instagram, TikTok and Facebook will enable the brand to be seen by consumers. Paying a yearly fee for advertising across the mentioned social media sites will ensure the brand gets exposure and seen by the target customers.
· Promotion Strategy:
Promoting the brand by demonstrating on social media platforms the quality of products and services through making videos and reels will enable consumers to notice the brand. Demonstration reels, as well as pictures and videos of orders that have been created or are available will spread awareness of the brand.  Showing behind the scenes of the business will also gauge interest in the business. 
Having introductory offers for a limited time can help generate sales as well as allow consumers to try out goods and services at a reduced price. Advertising these will also help get the business noticed.
Taking part in local events and advertising this on social media can help pull in more interaction from customers. 
When it comes to the delivery of the product, having a reliable delivery company is also important to the consumer. As many consumers prefer to have delivery from certain postal services rather than others due to experiences with them.
