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Proposed Research

	Current Proposed Title (20 / 30 words):

	E-commerce and Digital Innovation: The Management, Involvement and Responsibility of Entrepreneurs of their E-Commerce Enterprises, Disadvantages and Benefits in the Digital Period

	 
Background & Context (approx. 250 words)


	
Technology is continually evolving, requiring enterprises to identify the latest advancements that might enhance performance and growth (Bilińska-Reformat and Dewalska-Opitek, 2021). Due to the massive significant effect of technical breakthroughs, like the usage of digital apps throughout our everyday routines, the impact on global economic growth and innovation has piqued the curiosity of businesses and its users (Yoo and Jang, 2019). Entrepreneurs are cognizant of this orientation and have integrated technological advancements and products to gain a significant advantage. E-commerce is a phrase that has just recently emerged in the digital realm. This paper discusses the fundamentals, motivations, facilitators, and relevance of e-commerce, as well as interpretive, theoretical, and practical challenges faced by entrepreneurs. Entrepreneurial discoveries and developments are critical to each country’s economic success.

Prominent examples are Jeff Bezos, the creator of Amazon, and Jack Ma, the co-founder of Alibaba, whom are the prosperous entrepreneurs of this era, having mostly built themselves through technological start-ups. Internet breakthroughs are transforming the nature of entrepreneurship, enterprising frameworks, and the system wherein entrepreneurialism is implemented (Habel, Alavi and Linsenmayer, 2021). Entrepreneurs are commonly acknowledged as innovators owing to their ability to adapt to market demands and offer solutions (Fuller et al., 2022). Entrepreneurial inventiveness assisted nations and globalisation by adapting to changes and generating novel products and services. According to a comprehensive study, most studies have focused on improving enterprises and products, and few articles on the topic, current literature, and studies into digital entrepreneurship from the perspective of entrepreneurs have been published and are thus still in their early stages (Tolstoy, Nordman and Vu, 2021).

The research proposal is essential to the success of a thesis. As stated by (Van Looy, 2021), it provides major reasons as to why the study is important and pertinent to the audience, the related discipline, and the community as a whole. The core principles and rationale for why the researcher is carrying out the research will be examined. Furthermore, the research proposal includes the methodological approaches that will be utilised.


	
Aims and Objectives (approx.. 250 words)

	
The goal and aim of this research are to uncover critical challenges concerning businesses, the owners, their responsibilities, involvement, and administration, particularly their assessment of disadvantages and advances in the parameters of management capabilities and practices. The study is expected to produce a thorough understanding of substantial proof of economic benefits and barriers in the e-commerce domain, and also compliance in understanding that would facilitate and sensitise the construction of a safer and sustainable e-commerce realm, in which both online customers and business owners have a secure user experiences.

Numerous literary publications have concentrated on products and processes (Nanda, Xu and Zhang, 2021), overlooking the business owners' perspectives in relation to the benefits and barriers they confront when conducting their businesses in the 21st century, when many of the shoppers have switched to shopping online, especially during the Covid pandemic.


Research Questions
RQ1. In contrast to traditional brick-and-mortar enterprises, how do e-commerce enterprises drive innovation and entrepreneurship? What are the advantages of e-commerce organisational processes and its financial parameters?
RQ2: What is the economic climate in which e-commerce entrepreneurship progresses in aspects of growth, competition, and development?
RQ3: What sociological mechanisms do e-commerce entrepreneurs experience and how do they comply with them?
RQ4: What are the major drivers behind the entrepreneur's business goals and policies? What motivated them to establish an e-commerce business?

	
Proposed plan of work including timetable 

	
The study should require no more than two years to accomplish. Research would be conducted, analysed, and conclusions drawn on the influence of e-commerce enterprises and insights from entrepreneurs documented at each process of the study. The time allotted would be sufficient to gain a grasp of the structure, progress, and applicability of e-commerce firms. As indicated on the project plan underneath, the period would be as follows:

	Planned Development (e.g., submission of form, completion of chapter, submission of thesis)
	Target Date

	Submission of the Proposal Form
	January 2022

	Literature Review, Draft
	May 2022

	Literature Review, Final 
	July 2022

	Methodology
	Oct 2022

	Data Collection
	Jan 2023

	Data Analysis
	April. 2023

	Write Up Findings and Discussion
	July 2023

	Write Up Conclusion 
	September 2023

	Footnotes and References
	November 2023

	Submission of Thesis
	November 2023





	Proposed methodology (approx. 500 words):

	Interpretive and Pragmatic Paradigms 
The thesis will apply both interpretative and pragmatic methodologies to address the study objectives and questions. A pragmatic study seeks to improve a problem by assessing its various interconnected factors, in order to have a finer perception and knowledge of the whole circumstance (Joseph, Aboobaker and K.A., 2021). The first stage in undertaking a pragmatic study is to recognise the issue and then reflect about it in expansive terms (Singh, Baird and Mathiassen, 2020). It guides to a research investigation with the intent of obtaining a better understanding of the issue and, as a result, rectifying it (Caputo et al., 2021). As affirmed by (Bansal, Grewatsch and Sharma, 2020), an essential research principles that drive a pragmatic approach to analysis includes an emphasis on profound knowledge, recognition of interconnectedness amongst practising, engaging, and introspection as an experience-based method.

The interpretive approach asserts that reality is multifaceted and complicated, with various perspectives for a singular phenomenon (Elliott and Timulak, 2021). Empathy, understanding, and viewpoints of survey respondents are essential for interpretative research (Juntunen and Lehenkari, 2019). By equipping the results to develop organically from the evaluation, the technique incorporates the value the investigators place on profound human experiences and societal significance (Darby, Fugate and Murray, 2019). Both the interpretive and pragmatic paradigms were selected since they are pivotal to the research and provide for a paramount comprehension of the interviewees and also to the resolution to the purpose of the research.

Qualitative Research and Exploratory Design Methods
The study would utilize qualitative, primary, and secondary methods of data collection as the aim of this research is to dive deeper into the advantages and disadvantages of the engagement, contribution of entrepreneurs and enterprises to the e-commerce sector, and also to get an extensive comprehension of the e-commerce market. The qualitative method was selected because qualitative investigation is attributed with sentences and emotional content, and it involves and recognises the standpoint of the survey participants (Palmaccio, Dicuonzo and Belyaeva, 2020), which are an edge as the interviewee is linked with the participants in a more forthright way, and has an interpersonal contact with the social activity, in which the distance between actuality and depiction is lowered (Kraus, Mahto and Walsh, 2021).

The qualitative method develops propositions through inductive reasoning and posits social construct as an instrument (Gasparin et al., 2020). It is exploratory, with a strong emphasis on experiential reflection, culminating in a wealth of information (Amankwah-Amoah, Khan and Wood, 2020). Due to the limitation to inquire and inquest replies from the respondents, a quantitative methodology was not chosen for the study. One of the drawbacks of quantitative research is particularly when respondents have characteristics that do not fit the purpose of the research, leading in a potential bias in the results (Costa Climent and Haftor, 2021).

Addressing this sector would enable to get more understanding and information so as to make better judgments about e-commerce, digitization, and entrepreneurialism. In the light of highly evolving technological innovation, the investigation intends to apply an exploratory research approach to generate new research ideologies. This study approach is suited for the research questions and would inform and facilitate future management and business research and practises. According to (Soni et al., 2021), an explanatory research strategy is appropriate as it may cover a variety of research issues and because globalization have increased e-commerce through integrated communication and activities (Kraus et al., 2022). The goal of this study is to look at the integrated communication and activities that aid in the promotion of e-commerce, technology, and enterprise development in the digitalized era.

Fieldwork, Sampling and Data Collection
For collection of data, the study will employ diverse approaches. To obtain usable data, it would leverage surveys, interviews (both recorded video and oral), literature evidence, and trustworthy online materials. In order to investigate new trends in business and management, specifically innovation and entrepreneurship, questionnaires and interviews would be helpful in obtaining feedbacks in great detail (Weiss, 2021). Respondents would be encouraged to recount their experiences in their own words using a narrative interviewing method (Christofi et al., 2021). Drop-shipping and wholesaling on individually operated websites and/or on online marketplaces such as Amazon would be discussed by respondents who are e-commerce entrepreneurs and merchants. Online journal articles and insights from literature on e-commerce, innovations, entrepreneurialism, and drop-shipping would yield useful information to support the study outcomes.

Sample Size
An individual representative from a firm would be included in the sample population; this can be the founder or a partner in the firm. The representative/respondent must have an active e-commerce enterprise as a requirement. A participation invitation through email would be made to certain e-commerce enterprises, whether they are new or established. An interview sample size of approximately 25 people is recommended.

Ethical Risks
The research would be executed in compliance with the University's Research Governance Policy. The selected respondents would have to sign the participants' agreement to give their consent. The respondents would be guaranteed confidentiality and absence of coercion, and the safekeeping of data such as information would be gathered, kept, and obliterated. Adherence to the framework or utilisation of regulations, norms, practises, measures, and conducts is required when adopting an ethical responsibility. The interviews would be administered in a semi-structured format as it allows for a sequence of pre-planned questionnaire and also lets the investigator to delve deeper into the parts of the interview, provided the investigator maintains within the framework of questions and subjects (Cronin et al., 2020). The discussions and questions would be presented in a step-by-step format.

Participants and their business information would not be referenced in publications, only if the respondents requests to be identified. Participants would be given a fact sheet that details and explains the research, and also a permission statement containing all of the research's data. This paperwork would be delivered to participants by e-mail, and they would be requested to sign and maintain a copy.
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