Saba Parveen- 2014411
Changemakers: Creativity and Value Creation
Module code- BMHP5014_BIRM
Dr Azora Hurd 



























Contents
Introduction	3
Unit 1- ideas and values- addressing sustainability	3
Unit 2- change making- The Act of creating Value	4
Unit 3- Mobilising Support- Be in it to Win it	5
Unit 4- evaluation- measuring success	6
My learning	7
Conclusion	8
References	9




















[bookmark: _Toc99569977]Introduction 
I will identify the key learning points from the online e-learning material I have gained by completing the Changemakers: Creativity and Value Creation module. I will focus upon one topic area from each of the four units of the e-learning material to show my understanding. The four units are: unit 1- ideas and values, I will discuss sustainability, unit 2- creative solutions I will discuss change making and the act of creating value, unit 3- mobilising support and I will discuss social media, the importance of first impressions and our digital footprint. In unit 4- evaluation, I will talk about measuring success.  I will explain my knowledge and critical understanding of innovation, creativity and enterprising mindset and how this interlinks with the common good within the health and social care profession. 
[bookmark: _Toc99569978]Unit 1- ideas and values- addressing sustainability 
As a result of human activity, the earth’s temperature is rising and the world around us is changing. As a result of gases in the atmosphere, known as the greenhouse effect, the sun’s rays can pass through but some of the heat can’t escape. There is a direct correlation between increasing levels of greenhouse gases in the atmosphere and increasing temperatures on the planet. CO2 levels in the atmosphere have risen as a result of human activity, such as the combustion of fossil fuels. Our health, the food we consume, and the weather are all affected by climate change. 
Environmental Sustainability entails decision making and taking action to improve the world and a better way of living.  It is responsible to sustain environmental resources and protect global ecosystems to encourage the health and wellbeing but not just for now but also for the future. 
“Environmental sustainability is the ability to maintain the qualities that are valued in the physical environment” (A Perspective on environmental sustainability?, n.d.)
The pressure to challenge the impact of climate change and become sustainable is important, due to the increase in population growth which has caused production and farming, resulting to more greenhouse gas emissions and unsustainable energy use. There are many benefits from environmental sustainability. It offers great advantages for human health and reduces our carbon footprint. It reduces our reliance on harmful energy. It can increase the life expectancy by living a healthier way. Also, for businesses, they will only be at an advantage as reducing energy and producing less waste and pollution is a saving for the business. 

[bookmark: _Toc99569979]Unit 2- change making- The Act of creating Value
This unit has taught me about Changemakers and who they are. Changemakers are people who desire change by gathering knowledge and sources to make change happen.  Changemakers are known for their ability to create ideas and take them into action. They are upcoming innovation leaders.
“A changemaker is someone who imagines a new reality, takes action and collaborates with others to bring that new reality into being for the good of others. Anyone – at any age – can be a changemaker” (Global Impact, n.d.).
Some people can make things happen i.e.: Politicians like to make changes in society, Artists look at what looks appealing or just for money, Activists want to change the world and Businesses want to want to make money. All changemakers have different values. There are 5 types of values that changemakers create when making a change.
Enjoyment value-a changemaker may create this value just for the fun of it. They seek pleasure from knowing the change they make is working. 
Social Value – the people who try to create this value are the ones who want to make people happy. They also may do this to alleviate someone’s stress. 
Harmony value- this is a value where people want to create a sense of community. A good example of changemaker who made this happen was Nelson Mandela. 
“In the period of transition from apartheid to democratic rule, and again as South Africa’s first black president from 1994 to 1999, Mandela brought together bitter enemies and unified a nation” (Limb, 2008).
Influence value- they like to increase one’s power
Economic value- this is when a changemaker is doing everything for themselves, they create wealth by what other want or need. 
[bookmark: _Toc99569980]Unit 3- Mobilising Support- Be in it to Win it 
During this topic, I investigated social media, what social media is, and identified ways in which I can use this innovative tool to my advantage. Social Media is huge component of our everyday lives and is the fastest moving industry in the world. Weather that be for us socially or business we use social media for many things. I; e: communication with family and friends, advertising our business etc. “Social media touches nearly every facet of our personal and business lives” (Qualman, 2012). 
Social media is a huge element of marketing which has changed marketing forever. It has encouraged us to share everything with the world. We no longer send texts and emails; however, we have these innovative ways in which we can communicate. For businesses they can communicate with their customers through platforms like twitter.  “Social media allows people to freely interact with others and offers multiple ways for marketers to reach and engage with consumers” (Appel et al., 2019). It is an advanced tool of research where you can access any information at any time. As a marketer, we must change who we are, not only are we marketing a product, but we also have to become creative and innovative content creators.  
Digital footprint 
Our digital footprint is everything we leave online. it is the digital track and traces and the stuff that makes up other people’s perception of us as well as our own. According to Hengstler, your reputation and footprint are established in two ways. One is active, as seen by the blog and videos you put out on the internet. The other is what others say about you which is passive (Kuehn, 2010). Most things we leave online is stuff within our own creative process. Some people only share online how they want others to perceive them. Having an online presence can bring many opportunities and bring up your network which can be a positive thing if your being purposeful. 
First impressions are important when creating a professional persona. Using a good image and making sure to use professional usernames is key. It is just as crucial to have a personal internet identity as it is to have a professional one. After all we are establishing a brand. According to Tom Peters, “We are the CEO’s of our own companies. ME inc. To be in business today, our most important job is to be head marketer for the brand called YOU” (Peters,1999). In some cases, making a good first impression might be the difference between success and failure. 
[bookmark: _Toc99569981]Unit 4- evaluation- measuring success
Success is the opposite of failure. It is the accomplishment of one’s goals, aim or objective. Success is defined as the realisation of one’s aspirations and accomplishment of one’s set objectives (Adu-Wusu, 2016). The word success alone can mean something different to everyone. 
The way we are perceived by others, as well as our level of achievement, is frequently influenced by our social and personal expectations. Rather than being about the individual, it is more about what is expected of them. 
The Pygmalion effect is a self-satisfying prophecy when in a situation, people tend to behave in the way that others anticipate them to (Colman, 2015). Everyone strives to live up to the expectations of others. If colleagues or bosses have high expectations of what we can do, we will strive harder to keep them satisfied. The Pygmalion effect can be countered by surrounding oneself with positive people demonstrating enough of your abilities for others to see your potential. 
When we analyse success, we must consider both personal and social factors, regardless of whether we are reviewing an individual, a business or project. When measuring success, it has been identified that there is link between feelings of well-being and feelings of success. Success is linked to having a strong perception of belonging and being happy. Success comes from being determined and resilient, having confidence and having a desire to learn. Sustaining a healthy body and mind has an impact on learning and our ability to attain our goals. Even if we achieve our goals despite our lowered sense of well-being, it will have an impact on the sentiments of success that are generally connected with this. To identify the link between well-being and success, creating a well-being map may help to do this. 






[bookmark: _Toc99569982]My learning
Unit 1- topic 3- addressing sustainability
This topic has made me realise the importance of sustainability. I didn’t understand that certain tasks I carry out in my life impact the environment. I have made changes to my health and wellbeing by walking more, eating healthy and recycling and encouraging my family members to do the same. All which can help the planet. Sustainability has a made a big impact on my life. It has made me aware of environmental issues and saving the planet. Things I would take for granted on a normal day such as driving round the corner to the school or local shops I do not do now. I now realise that cars release a great deal of carbon into the atmosphere which decreases the air we breathe. It was also not a very healthy way of living as I was not walking.  I have switched my light bulbs to more energy-efficient light bulbs. I encourage my children not to waste food and I have started to recycle everything. Most of which I didn’t do before. This unit has really opened my eyes on the importance of saving our planet. 

Unit 2 topic 1- changemaking- The act of creating Value
This topic has taught me that we are all changemakers in our own way. I can recognise the different values and how changemakers create value. I now understand that a changemaker is not just someone who makes changes in society, but a change maker can be anybody who creates value to make change. There are many different reasons that changemakers create change and it is not always about making money. Some people like to create a change for the fun while others are wanting to do good for humanity.  I have developed an understanding of skills and competencies that you need to develop to make change happen. I have also discovered how a blank canvas has no value, but once you create something from it, how it adds value. I have understood the value framework and able to identify each value


Unit 3- topic 4 Be in it to win it
This has been an interesting topic for me as I use social media in my everyday life just to browse. However, there was a time when I was on social media trying to advertise and promote my small business in lashes, but I wasn’t successful in this. My mindset how now changed by learning about the digital footprint and how others perceive us and how we want to be perceived on social media. This topic has also showed me ways in which social media can be used for campaigns such as bullying, abuse and many others that are linked with social care.

Unit 4- measuring success
This topic has been another interesting one for me as I always thought of success being about having a big successful business with a big income. I always thought having a huge amount of money meant you have been successful in life. My mindset has now changed, and I can see how success can be measured by our own experience’s. It doesn’t have to be a big thing but can be something as simple as getting out of bed the next morning following a bad night.  I will no longer compare myself to others, but b driven by the success of others and challenge myself in a competitive way. Success for me in health and social care would be the satisfaction of helping those in need of care and support so that they can live a more enjoyable life.

[bookmark: _Toc99569983]Conclusion 
This module has expanded my knowledge and changed my way of living. I had very little understanding on each topic area. It’s made me vision things in a different way. Having an enterprising mindset is important in health and social care because we as public servants have a duty to provide a service to the public. 
Overall, I have learnt that with an ageing population, an increase in the occurrence of chronic diseases and illnesses, and changing patient needs, healthcare innovation is essential for now and the future. Technological and scientific advancements drive health and social innovation.  
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