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PRESENTATION.            SUSTAINABILITY.
Asda’s ‘touchpoint’ for sustainability is a panel of advocates, they feedback trends, issues, concerns and ideas so Asda can evaluate and incorporate this insight into their business model.
 Asda was the first supermarket to measure how much their customers can save by cutting food waste, this was carried out with the university of Leeds using customer in-sight data.
Asda’s ‘love food hate waste’ campaign gives tips such as all the foods you can freeze, this not only saves the customer money, but they also educate in-store on appropriate size portions, which would help prevent obesity. This campaign has touched over 6 million customers. (Abbamonte and Cavaliere, 2017) 
Asda do not have a loyalty scheme which makes it hard for their clients to link their sustainability footprint to purchases and connect with the company personally. (Dawkins, et, al, no date)
Customers show increased willingness to buy sustainable products by awareness, concerns and quality of products. But studies show this does not always translate into buying, due to price, trust in the product and availability. (Joshi and Rahman, 2015)
Asda do not encourage employees to give ideas about sustainability. Employees are a huge resource and have a wealth of knowledge being that they are hands on in all processes, from production through to after sales care. (Choulan, 2012) 






