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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website does load effortlessly and swiftly as in the blink of an eye. This site shows the available services clearly and presents all the overall sports programs, not just bowling but other sports such as pool.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website has many sub-pages that are direct to customer demands such as booking, corporate events and food services. The customer can browse and navigate through available services by click with options listed.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:  The customer can book via the website as sub-pages show the booking option. This has clear instructions on what location in the UK to choose. This then breaks down the categories to pick from children, teen to adult party in terms of the number of attending customers.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: There can be improvements to expand highlighting on the types of sports as the company name only states the main service sport of bowling. One can search the listed sports with the purpose of find that other services are also available such as arcades and mini golf.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website is pleasant to appeal to all family and group members. The fact that it covers indoor sports is shown by the pick of warm colours. The same slides are used for both phone and computer appearances, and options made available stay precisely the same. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The imagery of people showing happy faces takes extra appeal and relevant to all ages and groups. It’s important to note this sports program is held in indoor sites and mainly slides to types of sports played. ‘’An appealing website is more likely to attract visitors, stimulate positive purchase intentions, and establish higher standards of trust and usability’’ (Abdallah and Jaleel, 2015:28).


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no chat tools installed to the website, however in the contact page offers emailing and telephone details which can serve customers links to the site. There are social media platforms that allow customers to leave their reviews, and they include sites as Tiktok and Facebook.


	Question 2d – How effective are the social media links on the website?


	Answer: All the major platforms to share on social media are listed clearly at the bottom of the page to access with some requesting login.  Others such as Youtube, Instagram and TikTok make available videos that customers and staff posted to view the outlook to the sports being played   


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services on offer can be viewed via pictures in slides and also in the social media sites showing extra photos as well as videos, and all just a click away.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The customer review is not accessible at the website, but a customer can search main reviews specialists such as Trustpilot and Facebook has customer reviews as website name is entered.  


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are divided into two sections and so not clear until Booking option is picked. First is the Bowling and second is Duckpin Bowling. The Bowling prices are counted by the number of participants as also games to play. Prices start from 1 Adult and 1 Game is £9.80. 2 Adults priced at £21. Duckpin Bowling is priced at range of times such as 30, 60 and 90 minutes. The price per head is set at £2.50. There are other option to pick Offers and Party for example Birthday parties. The prices reflect on time spent to access sport. This is left as last task to tackle after decision to attend Hollywood Bowl.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. London

	
	3. Leasure

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: In the sense of entering Bowling this has the company website listed at the top, but for example the city name London Marathon makes top of the listed events according to the time of inquiring. As for Leisure, further search is needed to find specific sports as bowling. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The website maintains its relevance in modern UK businesses as it offers leisure that can be serving different age groups as well as options of sports that can appeal to many types of customers.  


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The website can be improved by making the name of the business including not only bowling, but mini-golf and arcades. This is limiting the customers options available to leisure that are cities and/or towns. ‘’It is well known that website success relies heavily on its usability. Previous studies find that website usability depends greatly upon its visual complexity which has significant effects on users' psychological perception and cognitive load’’ (Chen, 2018). This would show website has variable sports covered. 
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