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[bookmark: _Toc70605914]Abstract 

A study was conducted to find whether the fashion industry had an impact on eating disorders in adolescents. Research stated that there may be a direct correlation between the two, and such, the study was conducted. Eight participants, four males and four females, aged between eighteen and twenty-five were found using an online cloud-based software called ‘Qualtrics’, these eight participants were provided with an information sheet and an online consent form to click on as acknowledgement of their wish to continue with the study. On completion, participants were provided with a detailed debrief and offered the right to withdraw by simply closing their browser. Once the data was gathered, Thematic Analysis began. The study suggested that individuals felt as if there was a direct correlation between the two, and that there were certain things the fashion industry could do to help tackle the issue, such as removing the thin-ideal and promoting body positivity.
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The World Health Organisation states that mental health disorders are:

 “generally characterized by a combination of abnormal thoughts, perceptions, emotions, behaviour and relationships with others. Mental disorders include depression, bipolar disorder, schizophrenia and other psychoses, dementia, and developmental disorders including autism. The burden of mental disorders continues to grow with significant impacts on health and major social, human rights and economic consequences in all countries of the world.” (World Health Organization, 2019).

There is no exact cause linked to the development of mental health disorders, however, they are found to be greatly affected by family genetics, biologically related instances in the brain, alcohol and drugs, life-threatening medical conditions, brain trauma, stress and personal history, and isolation. (U.S. National Library of Medicine, 2020).

Globally, eating disorders are one of the most common forms of mental health-related issues. Those diagnosed with eating disorders become a rather unhealthy weight, whether that being considered underweight, or overweight, (Paediatrics Child Health, 1998). The ‘Paediatrics Child Health’ organisation states that eating disorders are “ranked as the third most common chronic illness in adolescent females, with an incidence of up to 5%, a rate that has increased dramatically over the past three decades.” There are three common illnesses in relation to eating disorders, with those being anorexia nervosa, bulimia, and obesity. According to Better Health (2014), they are the most common forms of eating disorders. Anorexia nervosa is described because of a strict food/calorie intake, resulting in an individual becoming an unhealthy weight due to the lack of nutrients that they are consuming, (Paediatrics Child Health, 1998).  Anorexia becomes much more of an obsession to become thin and is very much psychological in addition to physical with the desire to be as thin as they can be, (Paediatrics Child Health, 1998). Bulimia is the act of consuming large quantities of food and then purging it back up to not consume the food. This act satisfies hunger and the desire to eat, without consuming any of the actual food intakes, (Birmingham, et al, 2005). Fasting is usually adopted into this approach, where an individual will starve their body of nutrients until their next binge, (DSM5, 2013). Obesity is the act of consuming too much food and having little to no exercise, resulting in the body growing into a rather unhealthy manner, (Better Health 2014). The eating disorder usually is adopted with body dysmorphia which is the belief that the body is not as seen. An example of this being anorexia nervosa. An individual suffering from anorexia nervosa may see themselves as being bigger than what they are. As a result of this, they may be more inclined to engage in unhealthy eating habits to satisfy their desire to ‘change what they see in the mirror’,  (Birmingham, et al, 2005).  The most common symptoms of eating disorder involve, but are not limited to, and can have a combination of, are restriction/overindulge of food, intense fears of weight gain, body dysmorphia, physical health-related issues, amenorrhea and binging/fasting/purging/restricting, (DSM5, 2013).

  The fashion industry is a growing industry that was first used to market certain items such as jewelry, accessories, clothing, equipment etc. (Morris & Katzman, 2003). It was a much more positive form of media at first, with models and celebrity figures being of healthy weights, projecting a healthy body image to those who engaged in following the fashion industry. (Morris & Katzman, 2003). Although, over the last few decades, the fashion industry has steered away from healthy bodies, and are much rather promoting their products on models who are photoshopped or forced to be on strict diets to look a certain way. This actively demonstrates that the ‘ideal body’ has changed from what was once considered healthy and normal, to now being thin through an unhealthy diet. With the media being as popular as it is today, adolescents are more inclined to look up to their celebrity idols, whether they are considered healthy or not. With smartphones, magazines, the media, the web etc. being as popular as they are, adolescents would have easy access to follow their favourite celebrities and social media influences. Being constantly surrounded by these things could result in adolescents wanting to copy the lifestyle that their idols have. They may therefore engage in unhealthy eating habits, without fully understanding the consequences or that a lot of pictures of their idols are photoshopped etc.

“Epidemiological studies have suggested that the incidence of eating disorders among adolescent girls has increased over the last 50 years. The reported prevalence rate for anorexia nervosa is 0.48% among girls 15 to 19 years old. Approximately 1% to 5% of adolescent girls meet the criteria for bulimia nervosa.” (Morris & Katzman, 2003)

In relation to this statement, Morris and Katzman explain that the rise in figures may be related to the fashion industry, thus leading to a rise in body dysmorphia which extends onto developing eating disorders. The prevalence of the media accompanied by the impressionable minds of teenagers does have a link to the rise of eating disorders. Eating disorders are learned socially, and therefore the Social Learning Theory can be discussed in relation to eating disorders. Any form of behaviour by others that is seen to have a reward can be copied by another individual wishing to gain the same reward. (Bandura & McClelland, 1977). The social learning theory suggests that individuals copy behaviours, thoughts or any form of characteristics performed by those that they look up to, for example, adolescents engaging in eating disorders to look like their celebrity role models. (Bandura & McClelland, 1977). When an adolescent observes these certain types of behaviours (being thin, little food intake) strict reinforcement is placed when they see these negative behaviours being ‘rewarded’. These ‘rewards’ could be their relationships, wealth happiness, fortunes, etc. (Bandura & McClelland, 1977)

 With high visual exposure to unhealthy body weight, young western girls may be more inclined to develop anorexia nervosa, according to Grabe et al, (2008). “One can learn that physical attractiveness leads to rewards. This is perhaps most salient in the media and popular culture.” (Neziroglu, Khemlani-Patel & Veale, 2008). This quote alone proves that adolescents are more likely to develop eating disorders if shown to be rewarded. The media constantly portrays that beauty and thinness are the keys to success, and children are conditioned into believing that from a young age. Pavlov demonstrated that certain behaviours are rewarded, through his experiment with dogs. When a bell rang, the dogs learned that it meant food., and therefore began to salivate at the sound of the bell. Adolescents, if participating in the same behaviour repeatedly, will get their desired outcome - to be thin and successful, something they were taught from childhood through the media. (Neziroglu, Khemlani-Patel & Veale, 2008). A lot of educational factors may be excused as to why eating disorders are prevalent amongst adolescents, however, bullying is one of the main ones. Children and adolescents in school may be bullied on their appearances, therefore engaging in unhealthy habits to relieve the bullying. Bullying can condition an individual’s mind so that they will no longer get bullied if they look a certain way. Adolescents who look up to celebrity figures who are successful may desire to look like them, therefore engaging in certain habits, to get the bullying at school or over the media to stop. (Neziroglu, Khemlani-Patel & Veale, 2008). Once conditioned, it is found difficult to make a stop to negative behaviours or traits and ending the cycle. (Neziroglu, Khemlani-Patel & Veale, 2008).

Overall, the aim of this study is to give a more in-depth view of the public attitude towards adolescents developing eating disorders in relation to the media. The fashion industry will be looked at to determine whether it has influences previously or continues to influence the rise and prevalence of eating disorders in the younger generation. Adolescents are more likely to engage in eating disorders than any other age range due to having impressionable minds and a desire to fit in with society/peers. There is not much information out there surrounding the topic, hence why this study was conducted. This study will hopefully provide essential information surrounding the public attitudes of the issue at hand. People are usually made aware of the negative impact, but not what leads up to it, or the overall public attitude towards the issue, hence the lack of research found surrounding the issue. Both primary and secondary research has been gathered, through questionnaires, studies, journals, and books. The study is heavily focused on the answers given by the public through the questionnaire, therefore resulting in the findings being made through thematic analysis, producing themes to discuss surrounding eating disorder. Does the fashion industry continue to have a negative impact on the weight of adolescents, and does it cause eating disorders to arise?
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Design
The study used a questionnaire that contained items designed to obtain qualitative responses from participants. There were 15 qualitative questions were open ended where participants could respond with as much detail as they liked. The responses to the questions were analyzed through Thematic Analysis. 
Participants
Participants were recruited via an online social media platform on a volunteer basis... Four males and four females took part in answering the questionnaires, with data collection being anonymous, with code names in place of their own. The codes M1, M2, M3, M4, F1, F2, F3 and F4 were used for identification purposes.
Materials

Please refer to appendix… for a copy of the questionnaire. 
Sample questions included: “Thinking about the fashion industry and the use of thin models to advertise their clothes and accessories, how do you feel about this?” and “The young generation of today spend a great deal of time on social media and on the internet. They are frequently exposed to thin ideals. What are your thoughts about this?” These sorts of questions allowed participants to reveal their own thoughts and opinions to each question in as much detail as they wished.

Procedure
Participants were recruited via a social media platform on a volunteer basis by responding to a request posted for the period of one week. They were provided with an information sheet and an online consent form to click on as acknowledgement of their wish to continue with the study. This resulted in eight participants anonymously completing the questionnaire on Qualtrics, providing informative answers on their own views and opinions regarding the topic of investigation. On completion, participants were provided with a detailed debrief and offered the right to withdraw by simply closing their browser. Once the data was gathered, Thematic Analysis began. 
Ethical considerations

In line with guidelines produced by the British Psychological Society, it is essential that any research adhere to ethical guidelines and considerations. Ethical approval was sought from the School research ethics committee and was granted. For full details of ethical considerations please refer to appendix C and a copy of the ethics form. 
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  Upon first look at the responses collected, one thing stood out immensely. A lot of the responses were repetitive, which overall made the thematic analysis hard to write. Although, it did allow for certain themes to be brought forward. This may be due to not having the right participants for the study, the questions being hard to understand or to write about, or there not being a broad enough knowledge on the overall topic. However, all question were answered, with overall conclusions for each question being outlined.
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	Question
	Superordinate Themes
	Subordinate Themes
	Quote Keyword
	Line reference

	1. Thinking about the fashion industry and the use of thin models to advertise their clothes and accessories, how do you feel about this?
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Mental Health
































Danger
	
Needs improvement










Curvier models being used











False image












Unattainable











Eating disorders, body dysmorphia, body dissatisfaction






























Danger
	
“still some areas that need to improve” (F1)

“should use more curvy models” (F2)

“beginning to use a wider variation” (F3)

“improved recently by using plus sized models” (F1)

“new confidence-type movements” (F3)





“some plus sized models are just healthy normal sized women” (M1)

“portrays a false image of what beauty should look like.” (M2)

“not realistic.” (F2)


“body types almost impossible for the average person to achieve.” (F3)

“forcing the perceived standard of beauty to be unattainable.” (F4)


“influences young people not to eat which often leads to eating disorders” (M1)

“unneeded pressure on people to look a certain way” (M2)

“negative impact of an individual’s perception of themselves.” (M4)

“models being starved in some instances” (F1)

“viewed as dangerous when thinking about the influence.” (F3)

“those of adolescent age are most at risk of developing body confidence issues” (F3)


“leads to eating disorders” (M1)

“viewed as dangerous” (F3)
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1


11



1-2




12







3-4




1




2


3-4




3






2-3





1-2




1-2




3-4
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6-7







2-3


4-5

	3. Why do you think this is?
	
Trend





















Mental Health
















Sexism













Influence
	
Trend





















Confidence










Eating disorders, body dysmorphia, body dissatisfaction



Perceived as objects












Role models


	
“trying to fit in and be cool” (M2)

“wanting to conform to societal standards.” (M3)

“follow fashion industry for tips” (M4)

“idea that women need to be up to date with the new in style fashion” (F1)

“want to feel like they look good or on trend” (F2)

“younger people tend to have less confidence” (M1)

“focus on their body; something females concern themselves with.” (F3)


“feel the need to garner more attention” (F4)



“women need to look good for men’s appeal” (M4)

“being sexually appealing is an end goal” (F4) 

“perceived as objects of desire for men” (F4)


“follow the fashion industry” (M4)

“children look up to their peers” (F1)
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6-7
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7






4-5



6



17-18






11





4




7



7-8




5


8

	4. Do you think Instagram models portray an unrealistic body type?
	
Unrealistic body types








Change
	
Unrealistic body types








Not all models
	
“more well-known models have an unrealistic body type” (M3)

“body image models portray is unrealistic” (F3)


“many models that have a realistic achievable body” (M3)

“to generalize all would be incorrect.” (F3)

“many different types of Instagram models” (F3)

	
9




27-28




8





26



26-27



	5. Why do you think this is?
	
Photoshop























Mental Health










Influence







	
Edited photos























Mental health 










Phases







Influence
	
“proven most Instagram models don’t actually look like their photos” (M1)

“many people use photoshop to create an illusion.” (M4)

“tend to use tons of filters” (F1)

“most of it is probably a filter or photoshopped” (F2)

“heavy use of filters” (F4)


“make people feel depressed” (F1)

“in order to feel more validated” (F3)

“unrealistic beauty standard” (F4)


“false standard” (M2)

“society goes through phases of beauty” (M3)


“leads to people wanting that body” (M4)

“teenagers think they can get it naturally” (F1)


	
8-9





7




13


8-9





13



17


30-31



13-14



8


10




8



14-15

	6. The young generation of today spend a great deal of time on social media and on the internet. They are frequently exposed to thin-ideals. What are your thoughts about this?

	
Balance




































Change









Mental Health




	
Positives



Negatives
































Change









Confidence issues




















Eating disorders


	
“good thing in that if right balance is found” (M1)

“harmful to the developing minds” (M3)

“gives people the wrong idea.” (M4)

“bad that younger people are so glued to social media” (F1)

“younger generation are led easily.” (F2)

“think that looking thin like what they see on social media is normal” (F2)

“overconsumption affect them neurotically” (F3)

“believe what they see the most … thinness is what they are most exposed to” (F4)


“social media should portray all healthy body types” (M2) 

“harmful to see a single standard of beauty” (M3)


“can lead to many insecurities” (M3)

“effects young people’s mental health” (M4)

“making them depressed to see unattainable body types” (F1)

“make them think the way they look isn’t normal” (F2)

“damaging to their self-esteem and confidence” (F4)

“effects young people’s mental health” (M4)
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12



10


19




10



12-13





32-33



19-20






9




12-13




15



11



20




12-13



25-26



11

	11. What are the reasons for your answers?

	
Perception





















Social Media




Influence
	
Marilyn Monroe vs Victoria Secret Model



















Social Media




Influence
	
“Marilyn shows a healthy body, Victoria’s Secret model shows what we have been conditioned to find attractive.” (M1)

“people won’t want Marilyn’s figure as she’s curvy.” (F2)

“when I was younger, I would have chose the Victoria Secret model” (F3) 

“Marilyn classed as plus size” (F4)

“media portrays that skinny is beautiful.” (M2)


“general public have been conditioned” (M1)

“media portrays that skinny is beautiful.” (M2)

“mentality that they have to be thinner to be healthy” (M3)

“naturally drawn to healthily looking individuals” (M4)

“Marilyn labelled the most beautiful woman of all time” (F1)

“see Marilyn Monroe as an icon” (F2)

“Victoria secret model is what young people want to have so they can feel perfect” (F2)

“believe health has direct connotations to slenderness and body fat percentage.” (F4)

“Marilyn Monroe classed as plus size, so automatically unhealthy in the eyes of the uneducated.” (F4)
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18-19



40-41





33-34


15




17



15



21-22



17



26-27




18



19-20





32-33





33-35

	12. Why do you think that there is such an emphasis on body size and appearance within the fashion industry and on social media in today`s society?

	
Influence

































Trend
	
Pressure and expectations
































Trend
	
“create pressure to buy into all these fad diets” (M2)

“Comes from the expectations placed on women to appear attractive” (M3)

“make the younger generation want to change their appearance” (M4)

“being skinny is the way to go.” (F1)

“want to make females think that looking perfect and having the right body is important” (F2)

“being extremely healthy is the main goal” (F3)

“idea that thinner is better” (F4)



“become trendy” (M2) 

“being skinny is the way to go” (F1)

“fashion has always being linked with body size” (F4)
	
16



23





18




28-29


22-23






44-45



40




16


28-29


39-40

	13. To what extent do you think that young people use social media to make comparisons with themselves and to strive to be like the role models that they see?

	
Impact






















Influence















Mental Health








Trend
	
Effect






















Influence















Comparisons









	
“difficult not to compare yourself” (M1)

“fear that being skinny is the body standard” (F1)

“only see what they want to look like” (F2)

“believe that looking the way models do will mean they will receive the same amount of love that they get” (F3)


“strive to be like who they see” (M3)

“more understanding that social media is misleading” (M4)

“used to make comparisons to other people” (F3)

“constantly compare themselves.” (F4)

“used to make comparisons to other people” (F3)

“constantly compare themselves.” (F4)


“young people have a desire to fit in with their friends” (M2)
	
20





30



26



50-51








25


20-21




48



44-45



48



44-45




17-18


	14. Why do you think fashion companies set unrealistic body standards through photoshop in magazines, billboards and within the media?

	
Influence

	
Perception

























Trend


















Target market

	
“began to see this body type as attractive” (M1)

“to fit with the skinny is beautiful stereotype” (M2)

“buy things they think will make them more attractive” (M3)

“that’s what they think is perfect and beautiful.” (F2) 

“people buy what they like, but they like it because that’s all magazines give them.” (F4)


“began to see this body type as attractive… companies took advantage.” (M1) 

“skinny is beautiful stereotype” (M2)

“gain more attraction and discussion.” (F3)

“photoshop models to fit the ideal they have set themselves” (F4)


“make people go out and buy things” (M3)

“photoshop models to fit the ideal they have set themselves” (F4)

	
21




19



26-27




28



56-57







21-22





19


52




52





26-27



52

	15. How do you feel when you see these models and images within the media?

	
Emotion
	
Irritation






Upset













No effect
	
“it is annoying” (M1)

“I feel annoyed” (M2)


“I feel sad” (M3)

“I feel rather overwhelmed.” (F1)

“I definitely feel self-conscious” (F2)

”it upsets me” (F4)



“they don’t affect me,” (M4)

“doesn’t make me feel any type of way” (F3)
	
24


20



28


36


31



58



25


58

	
16. To what extent do you feel that the fashion industry and the promotion of the `thin-ideal` have contributed to the development of eating disorders, body dissatisfaction and/or body dysmorphia?

	
Influence























Mental Health
	
Responsibility























Mental health
	
“massively responsible” (M1)

“very much contributed towards this” (M2)

“greatly,” (M3)

“go out of their way to promote the unhealthy skinny body” (F1)

“contributed a lot” (F2)

“definitely,” (F3)

“one of the leading contributors” (F4)



“causes young people to think they aren’t good enough” (M1)

“thin ideal contributes towards eating disorders and body dysmorphia” (M4)

“models themselves go through mental disorders relating to having to fit a certain type of ideal” (F3)

“everyone who does not fit the ideal is at risk of developing a bad relationship with themselves” (F4)

	
26


22



30

38





35

59

62




26-27




27





59-60







66-67

	17. What other important factors (if any) do you think could lead to the development of an eating disorder?

	
Factors
	
Bullying










Genetics






Trend




	
“bullying” (M2)

“bullying can trigger someone to having an eating disorder” (F1)

“bullying” (F4)



“sometimes it’s a genetic disorder” (M1)

“weight gain” (M2)


“outside influences, e.g., other young people who may be skinnier” (M1)

“the necessity to be wanted and liked by others” (M3)

“social factors” (M4)

“seeing thin models,” (F2)

“media consumption” (F3)

	
24

42




69



28



24



28-29




31



30


38


62

	18. What do you think the fashion industry could do to help reduce the potential negative impact of these models on young people?

	
Change 
	
Photoshop











Output 
	
“stop editing these photos” (M1)

“stopping the damge using photoshop” (F3)

“need unedited models” (F4)


“use more models wo are a genuinely healthy and normal body shape” (M1)


“show more realistic body types” (M2)

“introduce new types of weights” (M3)

“include all body shapes” (M4)

“promote self-love and self-worth” (M4)

“promoting all body types” (F1)

“put in thin and curvy models” (F2) 

“use curvy models but don’t label them plus size” (F2)

“larger and broader use of models” (F3)

“need larger models, especially those size 18 and above” (F4)



	
30


64



73
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34



31
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45
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43
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72-73
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  The first, and one of the most important questions question asked was ‘Thinking about the fashion industry and the use of thin models to advertise their clothes and accessories, how do you feel about this?’ The results revealed that males stated that the use of thin models to advertise clothes and accessories gave a negative impact, providing unneeded pressure on women who felt as if they needed to be thin to fit in, or look good with the clothes and accessories that the fashion industry advertised. Alongside this, women also felt the same, adding that there needs to be more change, and that the recent addition of plus sized models in the fashion industry Is not enough to make up for the years of them only promoting the thin-ideal. Women were also more inclined to comment on the fact that these body standards were unrealistic and unattainable. F3 commented that poor body image can affect not only women, but men too and that everyone is at risk of confidence issues regarding the overuse of the thin-ideal.
  The second, and another important question asked, “Who do you think are the most influenced by the fashion industry?” the categories listed were; men, females, children, adolescents and young people, middled aged adults, old people and other. The category with the most votes was adolescents, with females being second behind. This indicates that women and adolescents/young people are most likely to be influenced due to them being the ‘target audience’ of the fashion industry. It also indicates that they are easily influenced as opposed to the other categories who are less likely to conform to the current body standards and expectations. This standard makes individual feel as if they must live up to something and be something. 
  Question three asked “Why do you think this is?” The overall response that the participants gave was that women felt objectified, as if they must live up to something to “look good for men’s appeal” (M4). This indicates that sexism is at play with the fashion industry. In addition to this, they felt as if young people and females are easily influenced by the fashion industry, and they adapt to the thin ideals set out in order to ‘fit in’ making the situation overall, a trend. F1 commented that children look up to their peers and will copy their behaviour. This relates back to Banduras social learning theory who considers behaviours to be taught through repetition and learning of peers. (Tri Harinie, 2017)
  After this, question six asked “The young generation of today spend a great deal of time on social media and on the internet. They are frequently exposed to thin ideals. What are your thoughts about this?” Overall, there were mentions of social media being beneficial, in regards of exposure to the thin-ideal as it encourages healthy eating with the right balance. However, in addition to this, there was a lot of change that needs to happen first. The media should portray all healthy body types to create a positive balance. Some however, commented on the fact that it was harmful to people who may wish to recreate the body types that are seen in the media. Also, that it can and does effect both mental and physical health, which links to depression, anxiety, poor self-image, eating disorders etc. Other responses suggested that it has a negative impact with young people being on social media as it is and not being able to separate themselves with it. This suggests that it can become an obsession, which does link to side effects such as not feeling good enough, having poor self-image, wanting to conform to societal standards of beauty and so on. One of the main responses to this question was that social media, and the fashion industry, require change to ensure they have a more positive, beneficial impact on those who follow it.
  “Why do you think that there is such an emphasis on body size and appearance within the fashion industry and on social media in today`s society?” was question twelve. The overall conclusion to this question was that the media does have an emphasis on body size and appearances. That they also create pressure and expectations that are unrealistic and unattainable. The fashion industry uses these tactics to make money to keep them afloat, without any or little care to the negative side effects that may become of their unrealistic standards. The media also use it to their advantage that there is no escape, with them using social media, billboards, magazines, and television, etc, to promote their thin-ideal. Being constantly surrounded by this leads to mental health issues, as well as eating disorders.
  Next asked was, “Why do you think fashion companies set unrealistic body standards through photoshop in magazines, billboards and within the media?” The overall response concluded that beauty stemmed from the thin-ideal stereotype, and that it is all one big competition of multiple businesses within the fashion industry always trying to outdo one another. Other comments suggested that people who see the photoshop have no other choice, due to it always being present within the media. People began to see the thin-ideal as attractive, so companies took advantage of this. There is no concrete evidence of this, but everything the media sets out and individuals’ perceptions of it point to that being the case. Other comments suggested that the media see healthy sized women as unattractive and will not attract enough sales for them – playing into the idea that it is one big marketing strategy for them, with a certain target audience.
  Question fifteen was a more personal question, discussing individuals’ thoughts and feelings regarding the issue. “How do you feel when you see these models and images within the media?” From the answers provided, men feel little to no direct effect, however, do get aggravated at the thoughts of it. Women were more likely to be outright affected, with feelings of upset and self-consciousness. People feel as if there will be no change and that plus size and curvy models are not accepted. Due to this, women feel like they have no confidence and will not be what the media portray beautiful women to be – thin.

[bookmark: _Toc70605920]Themes
Mental Health
  The US National Library of Medicine (2019) stated that there was no exact link to the development of mental health disorders, however, do believe them to be affected by a range of influences such as genetics, alcohol, drugs, chemical imbalances in the brain, medical conditions, trauma, stress, isolation, and personal history. 

  Throughout thorough examinations of the answers, mental health, especially eating disorders seems to be one of the most reoccurring themes present. This may be since eating disorders are ranked as the third most common chronic illness in adolescent females, (Paediatrics Child Health, 1998). Mental Health has always been a topic of conversation, once being shunned and hidden, to it now being a much more spoken about issue, with those partaking in such conversations, or having their own mental health struggles be more accepted amongst society. Eating disorders now have treatment plans and the correct support to fund recovery. Considering the questionnaire was based surrounding eating disorders, this is no surprise, however, does show the prevalent link that the fashion industry has on the rise of eating disorders in adolescents. 

  As quoted, the fashion industry “influences younger more impressionable people to not eat, which often leads to eating disorders” (M1), as well as applying an “unneeded pressure on people to look a certain way.” (M2). In addition to this, it has been shown that “those of adolescence age are most at risk of developing body confidence issues growing up,” (F3) and that the fashion industry can be “viewed as dangerous” (F3) regarding its influence on adolescents with the output they give, being often negative, not only promoting unhealthy habits amongst adolescents, but also providing them with a sense of it being okay due to it being accepted online and seeing so much of it. 

  The most common group of individuals to be influenced by the fashion industry are women and adolescents, mainly due to “younger people tend to have less confidence” (M1) and women feeling as if “there is a focus on their actual body type” (F3), adolescents, also as quoted, tend to “feel the need to garner more attention” (F4) so seek out the fashion industry as a means to do so, often feeding into the negative output that it produces. This is due to wanting to “feel more validated” (F3), the same can also be said for women. However, the fashion industry has an influence on all individuals of all ages, with adolescents and women being the most affected by it. Eating disorders and learned socially, and therefore the Social learning Theory can be discussed in relation. The Social Learning Theory suggests that when negative behaviours are rewarded, others will copy to gain the rewards. (Bandura & McClelland, 1977). 

  In addition to this, it can make people feel “rather depressed” (F1), which is a symptom of eating disorders, (DSM5, 2013). The use of social media and the internet have proven to “lead to many insecurities” (M3), as well as having an “effect on young people’s mental and physical health” (M4). The frequent exposure to thin ideals can leave individuals, especially adolescents, to feel “depressed” (F1), as well as be damaging to both their “self-esteem and confidence” (F4). Social media is often used by adolescents to make comparisons between themselves and the role models they strive to be, only engaging in unhealthy habits to get to their desired place. The fashion industry, at no doubt have contributed to the development of eating disorders, body dissatisfaction and/or body dysmorphia due to it “causing young people to think they aren’t good enough” (M1). If adolescents do not feel as if they fit with the thin-ideal, they are “at risk of developing a bad relationship with themselves” (F4), this can be through bad eating habits which leads to eating disorders and body dysmorphia, or feed into other mental health disorders that accompany eating disorders, such as depression and anxiety.

Change
  There is no doubt that change needed to be introduced to lessen the impact that the fashion industry has on eating disorders amongst adolescents. (Morris & Katzman, 2003). Most of the participants in the study expressed that change needed to occur with “some areas that need to improve” (F1) and that despite “the fashion industries beginning to use a wider variation” (F3), with “many models having a more realistically achievable body type” (M3) that they should “use more curvy models” (F2). This shows that change is happening in the fashion industry to accommodate larger models, significantly those over size twelve, but there is still more change needed to accommodate all body types and change the negative output that they still are, and previously have, given out to the population.

 Social media should “portray all healthy body types” (M2), as it is “harmful to see a single standard of beauty,” (M3), which links back to the danger that the fashion industry and media have upon the mental wellbeing of its own audience – adolescents and women being the ones most likely to follow the fashion industry. Participants of the study, when asked what they think the fashion industry could do to help reduce the potential negative impact of these models upon adolescents, referred that they could limit the use of photoshop, (M1, F3), as well as “using more models who are of a genuinely healthy and normal body shape” (M1), as well as “showing more realistic body types” (M2), through “introducing new types of weights” (M3) and “promoting” (F1), these new body types. In addition to these changes, promotion of “self-love and self-worth” (M4) would also be beneficial in decreasing the harmful effect the fashion industry has on the developing minds of adolescents. Alongside this change, they also need to stop with the labels of ‘plus-size’ when those women are healthy women with normal body weights and types. The fashion industry should “use curvy models but don’t label them plus size” so that their target audience will then start to accept these body types as normal, instead of feeding into the notion that being thin is desirable. 

Influence
  There is a clear influence that the fashion industry has on the link between eating disorders and adolescents, regarding that adolescents are one of their main target audiences, (Morris & Katzman, 2003). Females and adolescents mostly “follow the fashion industry” (M4), for tips on looking good for men’s appeal, feeding into the whole sexism scenario that women are perceived as “objects of desire” and that being “sexually appealing is an end goal” (F4). In addition to this, children as well, “look up to their peers for fashion advice” (F1), not only signifying that the fashion industry has an influence on adolescents and adults, but also children. 

  Society goes through phases of fashion and beauty, with the trends from before not being as popular today in comparison, (Morris & Katzman, 2003). The influence of the fashion industry, especially with its exposure of thin-ideals and models “leads to people wanting the body” (M4) of these types of models. Adolescents then believe that this body is achievable and think they can “get it naturally” (F1), when they cannot, leading to a “false standard” (M2) of beauty, and that in order to be beautiful, you have to fit the thin ideals set out by the fashion through its use of models. The “general public have been conditioned” (M1), into believing that these ideals are correct, when, they are damaging to the mental stability and wellbeing of individuals who follow it.  They portray a sense of “skinny is beautiful” (M2), and that “thinner is healthy” (M3), when that is not the truth. Generationally, individuals believe that “health has direct connotations to slenderness and body fat percentages” (F4), as opposed to years ago, when Marilyn Monroe, a role model and icon of the 50’s and 60’s, was a healthy size fourteen ad was not labelled plus sized or unhealthy. Despite not fitting today’s standards of beauty and thin ideals, she was “still labelled the most beautiful woman of all time” (F1), despite her figure now being “classed as a plus size model” (F4).

 There is no doubt an emphasis on body size and appearance within the fashion industry and social media today, as opposed to sixty years ago. This is due to the belief that the fashion industry wants to “create pressure to buy into fad diets” (M2), as well as the “expectations placed on women to appear attractive” (M3), which only feeds into the notion that sexism is at play. Neziroglu, Khlemlani-Pael and Veale (2008), state that “one can learn that physical attractiveness leads to rewards. This is perhaps most salient in the media and popular culture.” The links back to the fact that women are often expected to appear attractive to others, and in doing so, will be rewarded, which also has direct links to the Social Learning Theory. (Bandura & McClelland, 1977).

  In addition to this, the fashion industry is seen to want to “make the younger generation want to change their appearance” (M3) and that, “being skinny is way to go” (M4), when this has proven to not be the case with the likes of Marilyn Monroe. The fashion industry holds its influence over adolescents through them making comparisons between themselves and the models they see online. Adolescents “strive to be” (M3) like the models they see, with social media being used to “constantly make comparisons to other people” (F3). However, due to the introduction of curvier models, and the talk of the fashion industry being negative, the “young generation are more understanding that social media can be very misleading” (M4), with young adults, saying that they no longer have an effect from the over exposure of thin ideals. Fashion companies set unrealistic body standard through photoshop as “people began to see this body type as attractive,” (M1), as well as to “fit with the skinny is beautiful stereotype” (M2) that they give off. 

As well as the overuse of photoshop, it only provides them with benefits as it gets individuals to “buy things they think will make them more attractive” (M3) like the company’s product being advertised. The issue is that “people buy what they like but they like it because that’s all the magazines give them” (F4), if provided with positive influences, no photoshop, models who were not below a size six, and with real, positively influential models, adolescents and those who conform to the fashion industry, may not develop eating disorders or mental health disorders to begin with. There is an extent with the fashion industry having contributed to the development of eating disorders, body dissatisfaction and/or body dysmorphia with the overuse of the thin ideal, with participants of the study expressing that they feel as if the fashion industry is “responsible” (M1, M2, M3, F1, F2, F3, F4), but that they are not wholly responsible as “thin individuals experience body dysmorphia and eating disorders” (M4) as well. 
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  The fashion industry cannot be fully held responsible for the rise of eating disorders amongst adolescents. There are a few limitations to this research. The first one being that there was not a broad enough sample of participants to give a complete accurate view that the general public represent surrounding this topic. Not only that, but the questions also required full, descriptive responses and some responses lacked the description needed in order to give an accurate thematic analysis. In addition to this, the questions could have been viewed as difficult to answer to, therefore explaining the repetition of answers amongst the participants. In order to improve next time, more participants would be required in order to generate a more accurate view of opinions surrounding the topic, as well as a test questionnaire beforehand to study how responses would be given, and how well the participants would understand the questions, which then could be used alongside the main questionnaire to adapt it so that others could easily answer to. 
[bookmark: _Toc70605922]Future Research

  More research is required in order to give a definitive answer to the question of whether or not the fashion industry has a link to eating disorders amongst adolescents. Future and further research of the question could not only give a more definitive answer to the question of the study, but also perhaps enable the fashion industry to view their output and make changes regarding evidence collected, to follow on from the research and data gathered in this study.
[bookmark: _Toc70605923]Implications

  In real terms, my study found that there was a direct link between the fashion industry and eating disorders on adolescents, particularly regarding the over exposure of the thin ideal. This implies, but does not prove, that the fashion industry has responsibility to the rise of eating disorders amongst adolescents. The overuse of the thin ideal not only has a direct link to the rise of eating disorders, but also to the perception that the media has by the general public. The over exposure of the thin ideal negatively influences the attitudes and behaviours of the general public in regard to their opinions on the rise of eating disorders amongst adolescents.




























[bookmark: _Toc70605924]Conclusion

  To conclude, a phenomenologically informed, thematic analysis was conducted based upon the answers eight anonymous participants gave to a questionnaire relating to the study of whether the fashion industry has a link to eating disorders in adolescents. Answers provided, showed that this in fact was the case. Eating disorders are extremely dangerous and can be fatal if not treated, as well as lead to serious long-term effects, or even death.  The fashion industry cannot be held fully responsible for the rise of eating disorders amongst adolescents, but answers do prove that the public believe they have at least contributed towards it. The responses gave show that adolescents, particularly females, are more likely to engage in unhealthy eating habits with the over exposure of the current thin ideal. The fashion industry may not realize their negative output, but should be aware of it, with certain changes needing to occur to help stop the rise of eating disorders amongst adolescents. 
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Summary of the proposed study
The aim of the proposed study is to explore the extent to which exposure to the fashion industry may influence individuals` views towards eating behaviours and eating disorders.
The proposed study specifically focuses upon public knowledge and attitudes towards eating behaviours and eating disorders, based upon the way in which the fashion industry makes use of very slim models to advertise their clothes. Of further interest is whether the fashion industry contributes to a negative impact on adolescents due to their continued use of social media. Public attitudes are very mixed at this current moment, with mostly those over the age of eighteen having a negative attitude to the current body portrayal in the fashion industry, whereas those under the age of eighteen believe that is thin ‘thin-ideal’.
Eating disorders are one of the world's most common mental health disorders, often resulting in those being diagnosed to become of a weight which is deemed unhealthy, (Sawnson et al, 2011). This may be over or underweight. The paediatrics child health organisation stated that eating disorders have “ranked as the third most common chronic illness in adolescent females, with an incidence of up to 5%, a rate that has increased dramatically over the past three decades.” (Paediatrics Child Health, 1998). Although there are many subcategories to eating disorders, there are two main ones. These are anorexia nervosa and bulimia nervosa. They are the most commonly found eating disorder in adolescents, worldwide (Sawnson et al, 2011). Anorexia nervosa is the result of a restricted food intake, where an individual does not consume enough nutrients to keep their body at a healthy weight. They become thin and only prolong their desire to get skinnier. Bulimia nervosa is the act of binging on food and then purging in an attempt to not consume many of the calories ingested (Sawnson et al, 2011). The individual will then fast until they binge once more, continuing the cycle. Both of these eating disorders go hand in hand with body dysmorphia, where individuals do not see their body for what it is, believing they are either too large or too skinny. (Ben-Tovim et al, 2001)
Another common eating disorder is obesity, where an individual will eat more than what is recommended for them. These recommendations can be based on an individual's height, age and gender (Sawnson et al, 2011). Common symptoms of eating disorders involve, but are not limited to; restriction of food, intense fear of gaining weight, body dysmorphia, being disturbed about their image, amenorrhea, binging/purging (DSM5, 2013)
The fashion industry has been around for as long as the media could portray it. Originally, the fashion industry was used to market clothing, jewellery, footwear and any other bodily accessories (Morris & Katzman, 2003). The individuals that would be used to model these items, would be those of healthy and normal weights, which showed their readers that they were the stereotypical, desired bodies (Morris & Katzman, ). However, as the decades moved on, the models began to get thinner, resulting in teenagers having a desire to look like those on the front of their magazines or on billboards (Morris & Katzman, ). Adolescents are more than likely to be surrounded by a multitude of media outlets, from smartphones to magazines to films and video games. They may even follow their favourite social media influencers or models online and constantly be updated by their lives. In turn, they are more likely to attempt to copy the lifestyle of those they look up to, despite it not being the healthiest choice to do so. Morris and Katzman state that,
“Epidemiological studies have suggested that the incidence of eating disorders among adolescent girls has increased over the last 50 years. The reported prevalence rate for anorexia nervosa is 0.48% among girls 15 to 19 years old. Approximately 1% to 5% of adolescent girls meet the criteria for bulimia nervosa.” (Morris & Katzman, 2003).
They then go on to suggest that the rise in these figures may be related to the fashion industry who portray the ideal body type to be thin. This may have caused a rise in body dysmorphia which in most cases, leads to a range of eating disorders. Therefore it would appear that the rise of social media, as well as the fashion industry, has a clear link to the prevalence of eating disorders in adolescents.
Social learning theory suggests that eating disorders are learnt from social aspects. It suggests that eating disorders arise due to the behaviour demonstrated by others; more specifically, their role models. These may be those whom they look up to online, such as models in the fashion industry. (Bandura & Walters, 1977)
 When adolescents observe these types of behaviours, reinforcement occurs when they see these negative behaviours being ‘rewarded’. These ‘rewards’ may be their wealth, relationships, fortunes, the happiness associated with their thinness and success. Grabe et al (2008), suggested that the exposure of unhealthy body weights in the media is in relation to the rise of eating disorders, especially anorexia nervosa, in young adolescents, and in particular, young, western girls. “One can learn that physical attractiveness leads to rewards. This is perhaps most salient in the media and popular culture.” (Neziroglu, Khemlani-Patel & Veale, 2008). This quote shows that adolescents are more likely to engage in unhealthy eating habits if it is shown that they will receive rewards for doing so. Due to such media, especially in the fashion industry, from a young age, children are taught that beauty and thinness are the keys to success, possibly resulting in their own eating disorders. Classical conditioning demonstrates that if an individual is to engage in the same behaviour repeatedly, they will eventually receive their desire, in Pavlov’s dog’s case, it was the food when they bell rang, in adolescents, it is the overall goal of becoming thin and successful, (Neziroglu, Khemlani-Patel & Veale, 2008). Children in school often get bullied on their appearances, or may even be abused, so the conditioning of changing their bodies may set in their minds.(Copeland et al, 2015) They may see a successful model and think that if they looked like that, the bullying or abuse might stop, (Neziroglu, Khemlani-Patel & Veale, 2008). Once an adolescent is conditioned into engaging in the negative behaviours from an eating disorder, it becomes extremely difficult for them to break out of it, thus creating a negative cycle, (Neziroglu, Khemlani-Patel & Veale, 2008) (Rashid, 2019.)
The research question being addressed by this study is: What are the views, feelings and opinions of individuals` towards the fashion industry’s use of thin models and how this relates to eating behaviours and eating disorders in adolescents.
Proposed Methodology
A semi-structured questionnaire will be used to collect the views, feelings and opinions that individuals may have on the fashion industry and whether or not they believe that it influences negative eating behaviours and eating disorders. The target population will be eight adolescents due to their high level of engagement with social media, therefore a volunteer sample of individuals aged between 18 and 25 years of age will be recruited. Exclusion criteria will be any individual who has in the past or currently suffers from an eating disorder, in order to avoid the risk of causing psychological distress.
The semi-structured questionnaire will be placed on Qualtrics, a cloud-based survey system and will be shared on social media to the target audience. Most research to date is quantitative, so this research will be qualitative. Qualitative content analysis will be used in order to find patterns and similarities between the answers provided. Themes and categories amongst the questions will then be picked out and grouped together for an overall idea for the public attitudes towards eating disorders in relation to the fashion industry
Altogether, there will be ten questions. A few of the questions have closed, three-option answers, whereas others are more so open-ended, allowing the participants to write down their thoughts and feelings about this chosen topic area. These questions include “Why do you think companies set these unrealistic body standards through photoshop in magazines and billboards etc?” and “How do you think the fashion industry could help to normalise the various different body types to help prevent eating disorders in adolescents?”
Each questionnaire will be given a number and no personal names will be recorded of the individuals. This is to provide client confidentiality and ensure that no personal information is exposed to third parties and that their responses cannot be traced back to them. The only personal data recorded would be their age and gender. All data will be stored in a password encrypted google drive as well as backed up onto a memory stick in order to protect the information stored.
The questionnaire can be found in appendix 1.
Overall, there are ten questions all ranging from “Thinking about the fashion industry and the use of thin models to advertise their clothes and accessories, how do you feel about this?” to “In your opinion, which model looks healthier?” to “What do you think the fashion industry could do to help reduce the potential negative impact of these models on young people?”
 Because of a lack of qualitative research in this area, it was necessary to produce a survey based on previous quantitative results. Therefore, the semi-structured questionnaire was based upon questions taken from a number of other quantitative scales and modified for this study. The questionnaire contains 15 questions all with the option to write an extended answer. The questionnaire will also include two images; a picture of Marilyn Monroe, alongside a picture of a model from Victoria`s Secret. Both images will depict the body standards used by modelling agencies to market their clothing options and show just how far beauty standards have changed from the 1960s, when Marilyn Monroe modelled, to now, the twenty-first century, fifty years later. Participants will be asked to rate the pictures on both attractiveness and health.
The scales used to obtain the questions from were: Sociocultural Attitudes Towards Appearance Questionnaire -3 (SATAQ-3; Thompson et al. 2004), The Physical Appearance Comparison Scale (PACS; Thompson, Heinberg & Tantleff, 1991), The Effectiveness of Advertisement Scale (Baker & Churchill, 1977) and the Perceived Pressure to be Thin Scale (Stice et al., 1996).
Procedure.
Research on the background of eating disorders in the younger generation linked to the fashion industry will firstly be explored. This research will provide hard, factual evidence on which the study can be based upon. This research can also be used to compare to the results of the study when it comes to discussing the results. The study will begin in early December, with the survey posted online to Quantrics. Eight participants to the survey will be sufficient enough to complete and gather enough data to draw patterns on. I will then have one month to gather the information required to complete the questionnaires and gather my evidence. There will be a consent page, as well as a debriefing form, allowing participants to withdraw if necessary. Once the data has been collected, it will be stored in a password encrypted google drive account, as well as backed up onto a password encrypted memory stick. This data will only be stored for as long as necessary. In January, the data will then be categorised into theme and patterns. This will be time-consuming as every pattern needs to be explored. Data will need to be familiarised with first, and then sorted into patterns and themes. Once the themes have been found, the report is ready to be produced. Once this has been completed, the patterns and themes will be typed up into a word document ready to be used on the overall paper. All data will be deleted once the paper is completed.
Ethical Considerations
The British Psychological Society (BPS) outlines how researchers can be ethically considerate when conducting their studies. The four core principles include respect, competence, responsibility and integrity. Respect ensures that confidentiality and privacy are given to individuals and that consent is provided to them in order to allow individuals to feel worthy regardless of any differences that may arise. As a consent form is attached and all data collected will be stored safely, this principle would be fulfilled. Competence is about how psychologists deliver their services and how good they are in their professional conduct. Psychologists need to have a good skill base and be able to look after their clients as well as provide a good decision making base. They must also be prepared for anything. As a researcher, I will try my hardest to ensure that I am fully competent and able to fulfil this aspect. Responsibility is based around trust and loyalty. The opportunity for withdrawal must be provided and respected if necessary along with a debriefing form which enlightens the participant with their rights. The fourth principle, integrity, ensures that researchers are fully honest and accurate with their work and findings. Self-interest must not be included, with no biased backgrounds. Everything must be completely unbiased and based on a neutral setting. (The British Psychological Society, 2018). In order to achieve this, I will be adhering to the guidelines set out by both the BPS and the UWTSD protocols for research data management.
There are another nine major ethical principles. Deception, confidentiality, consent, debriefing, withdrawal from the investigation, protection, responsibility, observational research and giving advice. Consent must be ensured if participants are under the age of eighteen, which is why a consent form is included for those participating in the questionnaire. Data must be protected too, with it only being stored as long as it is necessary. Once the study is complete, it must be deleted. Participants of the study must have either a false name or a number, in this case, it will be numbered. A supervisor must be contacted on a regular basis to ensure that the researcher also has protection as well as the participants as it may become a safeguarding issue if not. Ethics is an important part of an investigation as it allows participants, and the research to feel safe and secure.
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Ethics Form

APPLICATION FOR ETHICAL APPROVAL

In order for research to result in benefit and minimise risk of harm, it must be conducted ethically. A researcher may not be covered by the University’s insurance if ethical approval has not been obtained prior to commencement.

The University follows the OECD Frascati manual definition of research activity: “creative work undertaken on a systematic basis in order to increase the stock of knowledge, including knowledge of man, culture and society, and the use of this stock of knowledge to devise new applications”. As such this covers activities undertaken by members of staff, postgraduate research students, and both taught postgraduate and undergraduate students working on dissertations/projects.

The individual undertaking the research activity is known as the “principal researcher”.

Ethical approval is not required for routine audits, performance reviews, quality assurance studies, testing within normal educational requirements, and literary or artistic criticism.

Please read the notes for guidance before completing ALL sections of the form.

This form must be completed and approved prior to undertaking any research activity. Please see Checklist for details of process for different categories of application.  


SECTION A: About You (Principal Researcher)
	1
	Full Name:
	Jodie-Ann Llewellyn

	2
	Tick all boxes which apply:

	Member of staff:
	☐
	Honorary research fellow:
	☐

	3
	Undergraduate Student
	☒	Taught Postgraduate Student
	☐	Postgraduate Research Student
	☐


	4
	Institute/Academic Discipline/Centre:
	
Centre for Psychology and Counselling

	5
	Campus:
	
SA1 Waterfront

	6
	E-mail address:
	
1802303@student.uwtsd.ac.uk

	7
	Contact Telephone Number:
	07957612949

	
	For students:

	8
	Student Number:
	1802303

	9
	Programme of Study:
	BSc Mental Health

	10
	Director of Studies/Supervisor:
	Karen Eaton-Thomas




SECTION B: Approval for Research Activity
	1
	Has the research activity received approval in principle?
(please check the Guidance Notes as to the appropriate approval process for different levels of research by different categories of individual)
	YES
	☒	NO
	☐
	
	
	Date

	2
	If Yes, please indicate source of approval (and date where known): Approval in principle must be obtained from the relevant source prior to seeking ethical approval
	Research Degrees Committee
	☐	

	3
	
	Institute Research Committee
	☐	

	4
	
	Other (write in) Karen Eaton-Thomas

	☒	8th November 2020



SECTION C:  Internal and External Ethical Guidance Materials
	
	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines.

	1
	UWTSD Research Ethics & Integrity Code of Practice
	☒
	2
	UWTSD Research Data Management Policy
	☒

	3
	UWTSD Data Protection and Storage Protocol
	☒

	4
	BPS Code of Ethics and Conduct (2017)
	☒

	5
	BPS Code of Human Research Ethics (2014)
	☒



	1
	Indicative title:
	The impact of the fashion industry on individuals` views, feelings and opinions towards eating behaviours and eating disorders.

	2
	Proposed start date:
	December 2020
	Proposed end date:
	May 2021

	3
	Introduction to the Research (maximum 300 words)
Ensure that you write for a Non-Specialist Audience when outlining your response to the three points below:
· Purpose of Research Activity
· Proposed Research Question
· Aims of Research Activity
· Objectives of Research Activity
Demonstrate, briefly, how Existing Research has informed the proposed activity and explain
· What the research activity will add to the body of knowledge 
· How it addresses an area of importance. 

	4
	Purpose of Research Activity

The aim of the proposed study is to explore the extent to which exposure to the fashion industry may influence public views towards eating behaviours and eating disorders. 
[bookmark: _Hlk56185790]The proposed study specifically focuses upon individuals` views, feelings and opinions towards eating behaviours and eating disorders, based upon the way in which the fashion industry makes use of very slim models to advertise their goods. Of further interest is whether the fashion industry contributes to a negative impact on adolescents due to their continued use of social media.

(this box should expand as you type)

	5
	Research Question

What are the views, feelings and opinions of individuals` towards the fashion industry’s use of thin models and how may this relate to the beliefs about eating behaviours and eating disorders in adolescents?

(this box should expand as you type)

	6
	Aims of Research Activity

[bookmark: _Hlk56185348]The aim of the proposed study is to explore the extent to which exposure to the fashion industry may influence individuals` views towards eating behaviours and eating disorders.

(this box should expand as you type)

	7
	Objectives of Research Activity

Eating disorders are one of the world's most common mental health disorders, often resulting in those being diagnosed to become of a weight which is deemed unhealthy, (Paediatrics Child Health, 1998). This may be over or underweight. The paediatrics child health organisation stated that eating disorders have “ranked as the third most common chronic illness in adolescent females, with an incidence of up to 5%, a rate that has increased dramatically over the past three decades.” (Paediatrics Child Health, 1998).
The fashion industry has been around for as long as the media could portray it. Originally, the fashion industry was used to market clothing, jewellery, footwear and any other bodily accessories (Morris & Katzman, 2003). The individuals that would be used to model these items, would be those of healthy and normal weights, which showed their readers that they were the stereotypical, desired bodies (Morris & Katzman). However, as the decades moved on, the models began to get thinner, resulting in teenagers having a desire to look like those on the front of their magazines or on billboards (Morris & Katzman, 2003). Adolescents are more than likely to be surrounded by a multitude of media outlets, from smartphones to magazines to films and video games. They may even follow their favourite social media influencers or models online and constantly be updated by their lives. In turn, they are more likely to attempt to copy the lifestyle of those they look up to. Most of the research within this area has been quantitative in nature, therefore, the aim of the proposed study is to provide an in-depth exploration of individuals` views, feelings and opinions towards the fashion industry and their influence on adolescent eating behaviours and eating disorders.

(this box should expand as you type)

	8
	Proposed methods (maximum 600 words)
Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed.

	9
	
A semi structured questionnaire will be used to collect the views, feelings and opinions that individuals may have towards the fashion industry and whether or not they believe that it influences negative eating behaviours and eating disorders. The target population will be adolescents due to their high level of engagement with social media, therefore a volunteer sample of fifteen individuals aged between 18 and 25 years of age will be recruited. Exclusion criteria will apply to any individual who has in the past, or currently suffers from, an eating disorder, in order to avoid the risk of causing psychological distress.
A link will be posted on social media asking interested individuals if they would like to take part. If participants click on the link, they will be shown an information page and consent details. If they decide to take part, their consent is a tick box to confirm that this is the case. The will be made aware that they can withdraw at any time by closing the webpage. They are also assured that their answers will be stored confidentially and that their name will be replaced with a number once the data is transcribed.

The semi structured questionnaire will be placed on Qualtrics, a cloud based survey system and will be shared on social media to the target audience. The questionnaire contains 15 questions all with the option to write an extended answer. The questionnaire will also include two images; a picture of Marilyn Monroe, alongside a picture of a model from Victoria`s Secret. Both images will depict the body standards used by modelling agencies to market their clothing options and show just how far beauty standards have changed  from the 1960’s, when Marilyn Monroe modelled, to now, the twenty-first century, fifty years later. Participants will be asked to rate the pictures on both attractiveness and health. 
The questionnaire is based upon questions taken from a number of different scales in order to produce a modified version for this study. The scales used to obtain the questions were: Sociocultural Attitudes Towards Appearance Questionnaire -3 (SATAQ-3; Thompson et al. 2004), The Physical Appearance Comparison scale (PACS; Thompson, Heinberg & Tantleff, 1991), The Effectiveness of Advertisement Scale (Baker & Churchill, 1977) and the Perceived Pressure to be Thin Scale (Stice et al., 1996). 

Once participants complete the survey, they will move to the debrief page, given a final chance to withdraw and thanked for their participation. Following collection of all of the responses, the survey will be closed and the responses analysed with Thematic Analysis. 



(this box should expand as you type)


SECTION D: External Collaborative Research Activity
	1
	Does the research activity involve collaborators outside of the University?
	YES
	☐
	NO
	☒

	2
	If Yes, please provide the name of the external organisation and name and contact details for the main contact person and confirmation this person has consented to their personal data being shared.as part of this collaboration.

	3
	Institution
	


	4
	Contact person name
	


	5
	Contact person e-mail address

	

	6
	Has this individual consented to sharing their details on this form?
	YES
	☐
	NO
	☐

	7
	Are you in receipt of a KESS scholarship?
	YES
	☐
	NO
	☐

	8
	Is your research externally funded
	YES
	☐
	NO
	☐

	9
	Are you specifically employed to undertake this research in either a paid or voluntary capacity?
	Voluntary
	YES
	☐
	NO
	☐

	10
	
	Employed
	YES
	☐
	NO
	☐

	11
	Is the research being undertaken within an existing UWTSD Athrofa Professional Learning Partnership (APLP)
	If YES then the permission question below does not need to be answered.
	YES
	☐
	NO
	☐

	12
	Permission to undertake the research has been provided by the partner organisation
	(If YES attach copy)
If NO the application cannot continue
	YES
	☐
	NO
	☐




Where research activity is carried out in collaboration with an external organisation
	13
	Does this organisation have its own ethics approval system?
	YES
	☐
	NO
	☐

	14
	
If Yes, please attach a copy of any final approval (or interim approval) from the organisation




SECTION E: Details of Research Activity
	10
	Location of research activity
Identify all locations where research activity will take place.

	11
	Online via the Qualtrics survey software

(this box should expand as you type)

	12
	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural and/or legal sensitivities or vulnerabilities of participants.

	13
	Inclusion criteria will state that the survey is only open to those residing within the UK. 


(this box should expand as you type)



	14
	Use of documentation not in the public domain: Are any documents NOT publicly available?   

	NO
	☒

	
	
	YES
	☐

	15
	If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with prevailing data protection law of the country in question and England and Wales.



(this box should expand as you type)



SECTION F: Scope of Research Activity
	1
	Will the research activity include:
	
YES
	
NO

	2
	Use of a questionnaire or similar research instrument?
	☒
	☐

	3
	Use of interviews?
	☐
	☒

	4
	Use of diaries?
	☐
	☒

	5
	Participant observation with their knowledge?
	☐
	☒

	6
	Participant observation without their knowledge?
	☐
	☒

	7
	Use of video or audio recording?
	☐
	☒

	8
	Access to personal or confidential information without the participants’ specific consent?
	☐
	☒

	9
	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	☒

	10
	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	11
	Investigation of participants involved in illegal activities?
	☐
	☒

	12
	Use of procedures that involve deception?
	☐
	☒

	13
	Administration of any substance, agent or placebo?
	☐
	☒

	14
	Working with live vertebrate animals?
	☐
	☒

	15
	Other primary data collection methods, please explain in this box
For example, ‘focus groups’. Please indicate the type of data collection method(s) in this box and tick the accompany box.
	☐
	☒

	16
	Details of any other primary data collection method:



(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 

SECTION G: Intended Participants
	1
	Who are the intended participants:
	
YES
	
NO

	2
	Students or staff at the University?
	☒
	☐

	3
	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	4
	Vulnerable adults?
	☐
	☒

	5
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	☐
	☒

	6
	Prisoners?
	☐
	☒

	7
	Young offenders?
	☐
	☒

	8
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	9
	People engaged in illegal activities?
	☐
	☒

	10
	Others (please identify specifically any group who may be unable to give consent) please indicate here and tick the appropriate box.

	☐
	☒

	11
	Other – please indicate here:



(this box should expand as you type)
	
	



	12
	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	13
	How many participants are expected?

	
Twelve to fifteen participants will be sufficient for qualitative analysis to take place.

(this box should expand as you type)

	14
	Who will the participants be?

	
A volunteer sample of individuals aged between 18 and 30 years. Exclusion criteria applies to those who are suffering from, or have suffered in the past with an eating disorder. 

(this box should expand as you type)

	15
	How will you identify the participants?
	
A link to the study will be placed on social media. If people are interested in taking part, they will click on the link, read the information and consent page, before deciding if they want to carry on.

(this box should expand as you type)



	16
	Information for participants:
	
YES
	NO
	
N/A

	17
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	18
	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	19
	Will you obtain written consent for participation?
	☐
	☒
	☐

	20
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☒
	☐
	☐

	21
	If the research is observational, will you ask participants for their consent to being observed?
	☐
	☐
	☒

	22
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	23
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☒
	☐
	☐

	24
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	25
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☒
	☐
	☐

	26
	If NO to any of above questions, please give an explanation 

	27
	Written consent is not possible to obtain as the questionnaire is completed online, but informed consent will be sought by providing participants with an information page and a consent page, where they will have to read statements and click to agree that they are providing their consent. They are told that by clicking continue they are agreeing to take part. 


(this box should expand as you type)



	28
	Information for participants:
	
YES
	NO
	
N/A

	29
	Will participants be paid?
	☐
	☒
	☐

	30
	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	31
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	32
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	33
	If YES to any question, please provide full details 

	34
	


(this box should expand as you type)



SECTION H: Anticipated Risks
	[bookmark: _Toc70605929]1
	[bookmark: _Toc70605930]
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	[bookmark: _Toc70605931]2
	[bookmark: _Toc70605932]Full risk assessment completed and appended? 

	[bookmark: _Toc70605933]Yes 
	☐

	
	
	[bookmark: _Toc70605935]No
	☒

	3
	Risks to participants
For example: emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	4
	Risk to Participant:
The questions that I ask my affect the participants or offend them. The questions may affect them emotionally and if so, would be a risk. 







Transfer of personal data
	How will you mitigate the Risk to Participant
I will mitigate the risk of this by ensuring the participant is aware of what they are completing and what the questions involve. I will make it very clear that the study is based around their beliefs and feelings about the impact of the fashion industry on eating disorders in adolescents.
Participants will be reminded about their right to withdraw at any time and that they do not have to answer any questions that they do not wish to. They are also told that they can simply close the web-page at any time without having to provide a reason.

All data collected will be anonymous and no names will be recorded. Data will be stored in qualitrics a cloud based system until transcribing has taken place. All transcribed data will be stored on an encrypted USB device and stored in a locked drawer at the researchers home address. 

	5
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
	
If an individual feels uncomfortable after the study, they can contact the research supervisor and withdraw their responses from the study. Although the questions have been tailored to try not to upset individuals, there still might be a risk of it, and therefore I will ensure that they are aware of this risk, and know that they can withdraw if needed.


	6
	Risks to investigator
For example: personal safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
	Risk to Investigator:
The risk that participant’s answers can affect me emotionally, is relevant.

 (this box should expand as you type)
	How will you mitigate the Risk to Investigator:
The risk will be mitigated by ensuring that the questions are not emotional, which is why they have been taken from existing questionnaires and are worded neutrally. 
Should anyone disclose information that is sensitive, I will bring this to the attention of the research supervisor immediately. 

(this box should expand as you type)

	7
	University/institutional risks
For example: adverse publicity, financial loss, data protection

	
	Risk to University:
Insufficient professionalism

(this box should expand as you type)
	How will you mitigate the Risk to University:
In order to mitigate the risk of insufficient professionalism is to ensure that I am organised, punctual, have clarity, and act respectfully. I will always keep in mind that I am acting as a member of the university. I will comply with ethical, legal and professional frameworks and alongside the universities research integrity and ethics code of practise. I understand that research misconduct can take forms of fabrication, falsification, plagiarism, a failure to meet ethical, legal and professional obligations, as well as improper dealings of allegations of misconduct and therefore I will abide by the UWTSD protocols and by the documentation provided by the BPS.


(this box should expand as you type)



	8
	Disclosure and Barring Service

	9
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	10
	Does your research require you to hold a current DBS Certificate?
	☐
	☒
	☐



SECTION I: Feedback, Consent and Confidentiality
	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	
	After the questionnaire has been completed, participants will be provided with a study debrief form which will thank them for participating in the study. It will also explain the aims and objectives of the study, as well as offer the opportunity to withdraw if they do not wish to proceed. They will also be Informed that their data will remain anonymous, safe and confidential. Alongside this, they will also have a chance to ask the researcher any questions that they might have about the study. In addition to this, the emails of both the researcher and academic supervisor will be provided in case they have any questions. 

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	A consent form is first presented to individuals (in qualtrics) wishing to partake in the study. This form includes what is expected from the individual (completing the questionnaire) and informs them on how long the questionnaire will take, as well as reminding them that the questionnaire is voluntary and that they have the option to withdraw if they choose. They also are made aware that any concerns can be spoken about to the researcher or academic supervisor. In addition to this, they are also made aware that their information provided is anonymous and that it is held confidentially in accordance with the Data Protection Act. Once they have read and understood the information page and the consent form, they agree to take part by clicking the box to continue. If they do not want to continue they exit the browser.

	3
	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
	Each questionnaire will be given a number and no personal names will be recorded of the individuals. This is to provide client confidentiality and ensure that no personal information is exposed to third parties and that their responses cannot be traced back to them. The only personal data recorded would be their age and gender. All data will be stored in a password encrypted google drive as well as backed up onto a memory stick in order to protect the information stored







SECTION J: Data Protection and Storage
In completing this section refer to the University’s Research Data Management Policy and the extensive resources on the University’s Research Data Management web pages (http://uwtsd.ac.uk/library/research-data-management/).
	1
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person.
	X☐
	☐

	2
	If YES, provide a description of the data and explain why this data needs to be collected:

	
	Participants’ age and gender will be recorded for demographic information purposes. No other personal information will be collected.


(this box should expand as you type)

	3
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	
☐
	
☐x

	4
	If YES, provide a description of the special category data and explain why this data needs to be collected:

	
	


(this box should expand as you type)



	5
	
Will the research activity involve storing personal data and/or special category data on one of the following:
	YES
	NO

	6
	Manual files (i.e. in paper form)?
	☐
	☒

	7
	University computers?
	☐
	☒

	8
	Private company computers?
	☐
	☒

	9
	Home or other personal computers?
	☐
	☒

	10
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☒
	☐

	11
	“Cloud” storage or websites?
	☒
	☐

	12
	Other – specify:

	☐
	☒

	13
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of password protection, encryption, anonymisation and pseudonymisation:

	
	All data will be stored on a password encrypted Google drive, along with backed up onto an encrypted password protected memory stick. This memory stick will be kept safe in a locked drawer and will not be accessible to anybody other than the researcher. Participants within the study will be kept anonymous and be given a code instead of giving their names.  


	14
	All Data Storage

	15
	Will the research activity involve any of the following activities:
	YES
	NO

	16
	Electronic transfer of data in any form?
	☒
	☐

	17
	Sharing of data with others at the University?
	☒
	☐

	18
	Sharing of data with other organisations?
	☐
	☒

	19
	Export of data outside the European Union or importing of data from outside the UK?
	☐
	☒

	20
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	21
	Publication of data that might allow identification of individuals?
	☐
	☒

	22
	Use of data management system?
	☐
	☒

	23
	Data archiving?
	☐
	☒

	24
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and DPA (and/or any international equivalent):

	
	The electronic transfer of data will be from the survey site Quantrics, to the google drive and memory stick. The sharing of data will be to the academic supervisor, Karen Eaton-Thomas. These will be conducted in accordance with the General Data Protection Regulation and the Data Protection Act to ensure all Participants and their data is kept anonymous, safe and secure. I understand that it is my responsibility to keep data safe, is used fairly, its required purposes, relevantly, adequality, necessarily and securely. 

	25
	List all who will have access to the data generated by the research activity:

	
	Jodie-Ann Llewellyn – Researcher
Karen Eaton-Thomas – Supervisor

	26
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	Jodie-Ann Llewellyn – Researcher

(this box should expand as you type)

	27
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
	Data will be stored on the Google drive and password encrypted memory stick until it is no longer needed and when the study is complete. This study is to be completed in April of 2021. After the study is complete, and the paper has been written, there is no need to keep the data and it will be deleted and removed from the Google drive as well as the memory stick. The passwords to both of these will be hard to guess, and also kept private. 

	28
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 

	
	
N/A

(this box should expand as you type)

	29
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)

	YES
	☒

	
	
	NO
	☐

	30
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☒

	
	
	NO
	☐





SECTION K: Declaration
	31
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 

	
	Signature of applicant:
	
	Date:
12.11.20



For STUDENT Submissions:
	32
	Director of Studies/Supervisor:
	Karen Eaton-Thomas
	Date:

12.11.20

	33
	Signature:
	
[image: ]
	



For STAFF Submissions:
	34
	Academic Director/ Assistant Dean:
	
	Date:

	35
	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☐
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☐
	I have attached a full risk assessment (and have NOT completed Section H of this form) (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.

	☒

	I have deleted the guidance notes before submitting the PG2 for consideration



	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit  this form (and receive the outcome) via systems explained to you by the supervisor/module leader.



















[bookmark: _Toc70605937]Appendix C


Ethical considerations

Under the British Psychological Society (BPS), researchers who are conducting a study must be ethically considerate whilst conduction their research. Altogether, there are four principles that a researcher must abide by. Respect – this ensures that everyone is provided with confidentiality and privacy, as well as consent. This is provided to ensure that individuals feel worthy. A consent form is attached to the study to fulfil this principle. Competence is related to a researcher’s professional conduct and how they carry out their research. A researcher must ensure that they are appropriately adequate to look after participants and their data. To ensure this, all data is backed up onto a password encrypted google drive account with no third-party access guaranteed. Responsibility relates to the trust between a researcher, a participant, and a supervisor. At many given opportunities, there is the chance to withdraw from the study and have data removed entirely. A debrief form also allows participants to view their rights surrounding the study and their right to withdraw. Integrity is linked to the honesty that a researcher must have with their results, with no self-interest included or any biased backgrounds. All research and results must be fully unbiased (The British Psychological Society, 2018). Guidelines by the BPS and the UWTSD protocols for research data management will all be adhered to in a correct manor.

In addition to this, there are also another nine major ethical principles. Responsibility, consent, deception, confidentiality, debriefing, withdrawal from the investigation, protection, observational research and giving advice. Consent must be ensured by all participants who participate in the study, which is why a consent form is included for those participating in the questionnaire. Data from participants must also be protected too, with it only being stored as long as it is necessary. Once the study is complete, all data accumulated must be deleted. Participants of the study must have either a false name or a number, in this case, it will M1, M2, M3, M4, F1. F2. F3 and F4. 

A supervisor must also be contacted on a regular basis to ensure that the researcher also has protection as well as the participants as it may become a serious safeguarding issue if not. Ethics is both a vital and important part of any investigation as it allows participants, and the research to feel safe and secure whilst conducting the study.






































[bookmark: _Toc70605938]Appendix D

[image: ]
Information Sheet


This research study is being carried out by a 3rd year Psychology Student for their dissertation, and that if you agree to take part in this study, it will involve you being asked to complete a questionnaire on your thoughts surrounding eating disorders.
 
This task will take approximately twenty (20) minutes to complete.
 
Participation in this study is entirely voluntary and you are free to withdraw participation at any time without giving a reason. If you have concerns about the study, you can discuss these concerns with the researcher or academic supervisor at any time during or after the study.
 
Information provided by you will be held confidentially, with a code assigned in place of your name. The data will be stored anonymously in accordance with the Data Protection Act and will be destroyed upon completing of the final degree.
 
At the end of the study you will be provided with a debrief form and the opportunity to discuss any issues with the researchers.
 
Continuing to begin the questionnaire is your indication of consent to participate in this research. If you wish to no longer participate and withdraw from the study, please close your window now.
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Study Consent Form

I understand that this research study is being carried out by a 3rd year Psychology Student for their dissertation, and that taking part in this study will involve completing a questionnaire on my thoughts surrounding eating disorders.

This task will take approximately twenty (20) minutes to complete.

I understand that participation in this study is entirely voluntary and I am free to withdraw participation at any time without giving a reason.  I am aware that if I have concerns about the study I can discuss these concerns with the researcher or academic supervisor at any time during or after the study.

I understand that the information provided by me will be held confidentially, with a code assigned in place of my name. These data will be stored indefinitely in accordance with the Data Protection Act.

I also understand that at the end of the study I will be provided with a debrief form and the opportunity to discuss any issues with the researchers.

I, ___________________________________( NAME) consent to participate in the study conducted by [student], School of Psychology, University of Wales Trinity Saint David, Swansea under the supervision of [ supervisor]

Participant Signature:________________________________________________

Date:___________________

Name and signature of the researcher taking consent: ___________________________________________________________________
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Study Debrief Sheet[image: ]
The impact of the fashion industry on eating disorders in adolescents.


Thank you for taking part in the study.

The aim of this study was to explore the public attitudes surrounding eating disorders in adolescence.  We specifically wanted to find out whether the research that currently existed today, links with the actual thoughts and feelings surrounding eating disorders in adolescence.


If you wish to withdraw your data from the study you must tell the researcher now.


After this point, all of your data will remain confidential/anonymous and we will not trace it back to you.

If taking part in this study has raised any questions please speak to the researcher


Jodie Llewellyn on 1802303@student.uwtsd.ac.uk

or contact the academic supervisor

Karen Eaton-Thomas on K.EatonThomas@uwtsd.ac.uk



Thank you once again for taking the time to participate in this study.



Jodie Llewellyn

BSc Honours Applied Psychology

University of Wales Trinity Saint David, Carmarthen
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Questionnaire
1. Thinking about the fashion industry and the use of thin models to advertise their clothes and accessories, how do you feel about this?
Please provide as much detail as possible.
	



2. Who do you think are the most influenced by the fashion industry? (please tick all circles that apply)
Males O
Females O
Children O
Adolescents and young adults O
Middle aged adults O
Old people O
Other (please write in)……………………………..

3. Why do you think this is?
Please provide as much detail as possible.


	



4. Do you think Instagram models portray an unrealistic body type?
Yes
No
Unsure
Other (please write in)……………………………

5. Why do you think this is?
Please provide as much detail as possible.
	


6. The young generation of today spend a great deal of time on social media and on the internet. They are frequently exposed to thin-ideals. What are your thoughts about this?
Please provide as much detail as possible.

	


[image: ][image: ]
7. In your opinion, which model looks healthier?
 1. Marilyn Monroe O
2. Victoria`s Secret model O

8. In your opinion, which models look the most attractive?
1. Marilyn Monroe O
2. Victoria`s Secret model O

9. Who do you think that young people will select as most healthy?
 1. Marilyn Monroe O
2. Victoria`s Secret model O

10. Who do you think that young people will select as the most attractive?
1. Marilyn Monroe O
2. Victoria`s Secret model O

11. What are the reasons for your answers?
Please provide as much detail as possible.
	



12. Why do you think that there is such an emphasis on body size and appearance within the fashion industry and on social media in today`s society?
Please provide as much information as possible
	



13. To what extent do you think that young people use social media to make comparisons with themselves and to strive to be like the role models that they see?
Please provide as much information as possible
	



14. Why do you think fashion companies set unrealistic body standards through photoshop in magazines, billboards and within the media?
Please provide as much information as possible
	



15. How do you feel when you see these models and images within the media?
Please provide as much detail as possible
	



16. To what extent do you feel that the fashion industry and the promotion of the `thin-ideal` have contributed to the development of eating disorders, body dissatisfaction and/or body dysmorphia?
Please provide as much information as possible
	



17. What other important factors (if any) do you think could lead to the development of an eating disorder?
Please provide as much information as possible
	



18. What do you think the fashion industry could do to help reduce the potential negative impact of these models on young people?
Please provide as much information as possible.
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Results to the questionnaire

M1. 
1. It depends upon the definition of "thin" as some models are incredibly thin to the point where it influences younger more impressionable people to not eat which often leads to eating disorders, on the flip side some of the "plus size models" are actually just healthy normal sized women.
2. Males, females, children and adolescents
3. Younger people tend to have less confidence and to be easier influenced
4. Yes
5. Its been proven that most Instagram models don't actually look like their photos as most heavily edit each photo
6. I think in some ways that it's a good thing in that if the right balance is found it could also encourage healthy eating
7. Marilyn
8. VSM
9. Marilyn
10. VSM
11. Marilyn shows off a healthy adult womans body, where as the Victoria secret model shows what we as a general public have been conditioned to find attractive
12. Yes there is a massive emphasis upon this in the media
13. I don't think they use social media on purpose but when they are on there and there are all of these highly edited models it is difficult not to compare yourself to them
14. Its because people began to see this body type as attractive so these companies took advantage of this to the point where this has now become the standard for a model
15. It is annoying as these people are clearly fake and it would help younger people alot more to see what these people actually looked like
16. It is massively responsible for this, it genuinely causes younger people to think they aren't good enough which leads to these body issues later in life
17. Sometimes it is a genetic disorder but the majority of the time it is outside influences that cause it, e.g. other young people who may be skinnier.
18. The fashion industry could stop editing these photos to this extent and they could use more models who are of a genuinely healthy and normal body shape
M2.
1. I feel it portrays a false image of what beauty should look like often putting unneeded pressure on people to look a certain way regardless of impact on their health.
2. Adolescents/young children
3. Because I feel this age group are at a point in life where they are trying to fit in and “be cool” and seeing this portrayed in the media can give the impression that this is the way to do so.
4. Yes
5. Because their is a false standard that you have to be skinny to be beautiful
6. I feel that social media should portray all healthy body types that will be seen in everyday life
7. Marilyn
8. Marilyn
9. VSM
10. VSM
11. Because the media portrays that skinny is beautiful, regardless of health
12. To create pressure to buy in to all these fad diets and become “trendy”
13. I feel this is very much what happens as young people have a desire to fit in with their friends
14. To fit with the “skinny is beautiful” stereotype
15. I feel annoyed that people are suffering from mental health problems and feeling they aren’t good enough because of these unrealistic standards
16. I feel the fashion industry very much contributed towards this as it is in so many parts of life. Be it social media, billboards, tv etc
17. Bullying, weight gain and many more
18. Show more realistic body types that you would see in everyday life
M3. 
1. I agree that there should be models to demonstrate how clothes would suit different body types, however there is a central theme of using one body type which is unfair and projects a sense of superiority over individuals who do bot conform to this standard
2. Middle aged adults
3. I think that as one ages they gradually become more wanting to conform to societal standards so would seek out fashion as a means to do so
4. Other - There are many models that have a more realistically achieveable body type. But the more well known ones typically have an unrealistic body type
5. I think society goes through phases of beauty and so ones that conform to it online are more likely to achieve publicity
6. I think its harmful to the developing minds of younger people and children to see a single standard of beauty through a body type. They may try to recreate this standard themselves but not be able to achieve it because of their natural body type which, I think, can lead to many insecurities and issues later in life
7. Marilyn 
8. Marilyn 
9. Marilyn 
10. Marilyn 
11. I dont think anyone argues over the healthiness or attractiveness of the victoria secret models, but people get themselves into the mentality that they have to be thinner to be healthy.
12. I believe that it comes from the expectations placed on women to appear attractive to others
13. I think many do strive to be like who they see on social media so I would say greatly
14. Because unrealistic beauty standard will make people go out and but things they think will make them more attractive
15. I feel sad that they have to go through so much and be expected to live so unhealthily for fashion
16. Greatly as they have shown to be against other body typed models and weights
17. The necessity to be wanted and liked by others would lead to exaggerated means if encouraged by friends. For example being complimented for losing weight, they will then seek out to lose more for further validation
18. Introducing new types of weights and body types to the fashion industry would greatly reduce the negative effects on young people
M4.
1. I believe the fashion industry has a negative impact of individual’s perception of themselves
2. Females, children, adolescents
3. Stereotypically women need to look good for men’s appeal, so women and young adults follow the fashion industry for tips on how to do this
4. Yes
5. Yes, as many people use photoshop to create an illusion of a perfect body, which leads to people wanting that body. Also, posing and good lighting helps create this , which is not real
6. It gives young people the wrong idea of what the ideal body is, and go through lengths to create this ideal body which effects young people’s mental health and physical health.
7. Marilyn 
8. Marilyn
9. Marilyn
10. Marilyn
11. We are naturally drawn to healthily looking individuals
12. As a way make the young generation want to change their appearance in order for them to buy more products.
13. I think the younger generation of today is more understanding that social media can be very misleading, for this reason I believe influencers are becoming less and less influential
14. As a way make the young generation want to change their appearance in order for them to buy more products.
15. I know that they’re fake so I guess they don’t affect me, but this may not be true for everyone and it can make other people obsessed recreating the models looks
16. The thin ideal contributes to eating disorders and body dysmorphia massively, however you can argue that it’s not always the case as thin individuals experience body dysmorphia and eating disorders also
17. Stress, family life, social factors, mental health issues
18. Include all body shapes, including Victoria secret models, promote self live and self worth no matter what you look like

F1
1. I feel that the current look for the fashion industry has improved a lot recently by including plus sized models and models that are at a more healthy weight . But there is still some areas that need to improve on such as the models being starved in some instances. Hopefully there will be more improvement on this in the future.
2. females, children and adolescents 
3. females are the most influenced by fashion by far as the fashion market mostly caters to the idea that women need to be up to date with the new style in fashion all the time. Children look up to their peers as such for fashion advice and all these fashion companies that advertise on TV will easily catch the eyes of children and young children as well
4. yes
5. due to the amount of models that are on instagram they portray an unhealthy body type. They tend to use tons of filters on themself,get plastic surgery and eat very little to get this "ideal body" which is highly untainable to get. Teens then think "I can get this naturally " or " I have to get surgery to be pretty as this woman in the photo" which is a very unhealthy way of thinking. Due to all of these models of Instagram it can make people (especially women) rather depressed because they want to look like these models.
6. I think its very bad that younger people are so glued to social media because it is making them very depressed to see these untainable body types on social media.
7. Marilyn
8. Marilyn
9. Marilyn
10. Marilyn
11. marilyn monroe looks very pretty due to her having a healthy body weight I think she looked happy with herself and she was still labelled the most beautiful women of all time
12. the reason why is that theres a constant fear on the internet that being skinny is the way to go. Its constantly in magazines on adverts and on tv
13. I that they really do there is a constant fear that being skinny is the body standard when it is not
14. I think that they want to attract a certain body type that is very untainable by photoshopping the photos. I think they would rather not want a plus size model on the cover of the magazine as they would think that less people will buy their magazine due to this.
15. I feel rather overwhelmed some of the times as I think I would neve be as pretty as them and it does knock my self confidence sometimes
16. I feel that they do out of their way to promote the unhealthy skinny body. They've contributed in the sense of "this is how you should look".It then makes young people think "oh I should starve myself to look like this" which is a very dangerous thing to do.
17. Bully is another thing that can trigger someone to having an eating disorder by the bullies calling you "fat". It can trigger that person so much to thinking "that by me doing this is the only way they'll stop callinh me fat".
18. By promoting all body types in the fashion magazines ,on tv and promoting it in school . It will make people think it is healthy to be the size that they are at.
F2
1. I feel that they should use more curvy models to advertise clothes rather than thin models as it’s not realistic.
2. Females, adolescents and middle aged adults
3. Because most females, young or old want to feel like they are on trend or look good in what they wear, being skinny or looking skinny like the models we see on clothes websites is definitely a big influence on any female
4. Yes
5. Because they look too perfect to be real, most of it is probably a filter or photoshopped
6. I think the younger generation are led easily and think at being skinny or smaller than they are is a big deal at there age whereas really it’s not it’s better to be comfortable in there own skin, but seeing thin models will make them think the way they look isn’t normal and looking thin like what they see on social media is normal
7. Marilyn
8. Marilyn
9. Marilyn
10. VSM
11. They will see Marilyn Monroe as an icon as beautiful but they won’t want her figure as she’s curvey and not what most models look like now a days whereas the Victoria secret Model is what young people want to have so they can feel perfect and not imperfect, so they can feel skinny rather than curvy
12. Because they want to make females think that looking perfect and having the right body is important, when really being healthy and happy is the most important way to be
13. I think young people do this often, probably every time they go on there phone, because they don’t see themselves, they only see what they want to look like, which is the girls on social media
14. Because that’s why they think is perfect and beautiful where as it’s not, of course they are beautiful but they are not perfect photoshop doesn’t show what is real it’s fake and all sizes and imperfections are beautiful
15. I definitely feel self conscious, if I’m looking for an outfit on a clothing website and I see something I like on a thin model I doubt myself that this outfit will look good on me because I’m not as thin as the model or as pretty but is why online shopping sites should be encouraged to have more curvy models that are not just seen as plus size
16. I think they have contributed a lot to that problem of not wanting to eat because it’ll make you thin or look like the models on social media, it’s a big problem with any generation no matter the age
17. I think the main factor is seeing, thin models on shopping sites, social media, thin actresses on tv rather than curvy girls which doesn’t help when females feel self conscious about themselves as it is
18. I think they could mix it up, put in thin and curvy models rather than just thin, at least you would see both sides, on shopping websites make the models curvy, when you look in a magazine use curvy models but don’t label them as plus size as women can be curvy and not plus size
F3.
1. The use of models in the fashion industry whom have slimmer body types have always tended to be preferred for advertisement. This has been a trend for many years; with prominent businesses such as Victoria Secret using models whose body types are almost impossible for the average person to achieve. This can be viewed as dangerous when thinking about the influence this has on impressionable people in society; whom strive to match up to that type of image. Those of adolescence age are most at risk of developing body confidence issues as growing up, and with puberty, they compare themselves to others. Women and men are both prone to this; with the discussion surrounding as such being more focussed on women, rather than men; even though both genders can be affected coincidently. However, fashion industries are beginning to use a wider variation of models with different body types, due to new confidence-type movements that have seemingly began to take over social media. This encouragement is positive, but it isn’t taking away from the issue of creating the perception that being ‘thin’ is ‘beautiful’.
2. Females, adolescents, middle aged adults
3. The fashion industry has a different type of market towards how they brand, style, and show off their designs. For women a lot of the time; there is a focus on their actual body type; something which females stereotypically concern themselves with. It could be argued that women tend to feed into more of a culture of wanting to look the best, where men tend to not worry as much about this, and are not too interested in striving to make themselves look the best they possibly can. This is a big generalisation, though. Young people are especially vulnerable to be influenced by the fashion industry; as growing up the media is their main type of entertainment consumption. Social media can further be especially damaging; as the societal influence of getting social media traction has become an anomaly.
4. Other - Yes and no. A lot do, but to generalise all would be incorrect. There are many different types of Instagram models. For the most part, however, the body image they portray is unrealistic; with certain poses, angles and lighting given to get the perfect shot
5. To curate a perception of themselves which is even unrealistic to them- in order to feel more validated
6. The overconsumption of social media from such a young age can affect them neurotically depending on what type of media is consumed. The constant exposure to thin-ideals may aid in coercing a pre-conceived perception that only this is considered beautiful, unconsciously
7. Marilyn
8. Marilyn
9. Marilyn
10. VSM
11. Based from what I would have selected when I was younger, I chose the Victoria Secret model. However, I think this is more based around the fact that a lot of girls dream of becoming such ‘model’, especially in such a highly and well regarded business and industry
12. social media becoming the phenomenon it is today has enabled the notion that being extremely healthy is a main goal to have for yourself. However, ‘extremely healthy’ more refers to ‘looking extremely attractive’ rather than actually being clinically healthy
13. It is used constantly in order to make comparisons to other people. Though, I don’t think many young people actually strive to become the models they see; they just believe that looking the way they do will mean they will receive the same amount of love that they get, which isn’t the case
14. To gain more attraction and discussion to the campaigns they put out. Those whom are unaware of the modifications will take longer to look at these images as they are designed to make people feel desire to strive for beauty, which also corroborates with the brand that is being advertised
15. I believe many people has become desensitised due to the sheer amount of this type of media that has been put out there. For me personally, definitely just used to it now. Doesn’t make me feel any type of way
16. Yes, definitely; there has been many cases to back this up. Models themselves often go through mental disorders relating to having to fit a certain type of ideal. Celebrities too
17. Self confidence, media consumption, mental illness, lack of support
18. There should be a much larger and broader use of models than what is provided now. Stopping the damaging use of photoshop would be an ideal start

F4.
1. I believe it is the subject of a corrupt ideology surrounding women, forcing women to conform to one idea of a perfect body, denouncing the attractiveness of other shapes and sizes. It is forcing the perceived standard of beauty to be unattainable to the youth of today
2. Females and adolescents/young children
3. The idea of ‘beauty’ is far more prevalent in social circles where looking good and being sexually appealing is an end goal. Women in general are perceived more as objects of desire than men, therefore they strive for perfection more than men. One mode of attaining this is through fashion. Adolescents, as they are only now coming to terms with their sexual urges and hormones, especially those going through puberty, feel the need to garner more attention in this field so fashion is a key factor
4. Yes
5. The heavy use of filters on all social media platforms continuously force an unrealistic beauty standard. Also, these icons continuously undergo surgery procedures without divulging this to those following them, causing their often times young audiences to think these altered attributes formed naturally. For example, Kylie Jenner. Infamous for her plump lips, Kylie undergoes lip injections every six months. She denied the accusations of getting them for many years until she eventually admitted to it
6. I believe children and adolescents are always going to believe what it is they see the most. If the idea of ‘thinness’ is what they are most exposed to, then their idea of beauty will forever be aligned with that. The media constantly pushes the narrative that ‘thinner is better.’ This is all the youth of today are subject to so their opinions on beauty are that thin is beautiful. They are severely less accustomed to powerful women of larger builds in movies, TV, magazines and social media, thereby their opinion of them is significantly less pleasant. This is damaging to their mental health and their self esteem and confidence going forward, especially those that do not fit the thin ideal
7. Marilyn
8. Marilyn
9. VSM
10. VSM
11. This generation is so obsessed with the obesity crisis that they believe health has direct connotations to slenderness and body fat percentages. Marilyn, although only a size UK 14 in the picture provided, is classed as a plus size model therefore she is automatically unhealthy in the eyes of the uneducated, which is the vast majority of under 21s. By that alone, the thinner Victoria’s Secret model must be thinner, even though this is most probably untrue
12. This is down to the billion pound industry for weight loss due to the obesity crisis, which is always pushed in the media and even in schools. Fashion has always been linked with body size so it always follows in line with the idea that thinner is better. This is evident in the fact that some shops don’t sell stock above a size UK 16, Top Shop, or a UK 18, Peacocks and Next. This alone pushes the idea that people of sizes above 18 are wrong. Like a tree, this root issue branches into every day life
13. Young people, especially those that don’t fit the beauty ideal, constantly compare themselves to those they see in the media. Thicker youths compare their weight to thinner models. Those with glasses don’t wear them as they aren’t socially pretty, because those they see on Instagram never have them on. Acne. Freckles. Breast size. Their life is a constant comparison. Again, I go to Kylie Jenner. To get her lips, that were injected, young girls would suck shot glasses to engorge their pout, resulting in bruising and, in more serious cases, splitting their lips
14. Magazines specifically, do it because the ideal of beauty is so warped in itself. They photoshop their models to fit the ideal they themselves have set. One magazine will photoshop the cellulite from their model because a different magazine model didn’t have any. It’s a competition between the magazine brands of who has the prettier product, which has a clear effect on those that read their magazines. It’s a viscous cycle. People buy what they like but they like it because that’s all the magazines give them
15. It upsets me. People that look like me are never represented and, on the off chance they are, they’re treated as a novelty or something to be overly praised, not just a plus size woman doing her job. It makes me feel defeated as, because we aren’t represented, we will never be accepted as what we are
16. It is one of the leading contributors. If a youth is not forced to see one type of body forever, then their idea will not be so narrow and their opinion of themselves will not be so harsh. Everyone is born differently but it is as if we aren’t allowed to be different, according to what we see in the media and in the fashion industry. Due to this, everyone that does not automatically fit the ideal is already at risk of developing a bad relationship with themselves, whether in the form of an eating disorder or anxiety and depression, or even self harm and suicidal thoughts
17. Bullying. However, this stems from the idea that thin is superior. Statistically, chubby children are far more likely to be bullied and suffer poor mental health in youth and later life
18. The fashion industry needs to rethink their output. They need larger models, especially those of sizes 18 and above. They also need unedited models and models whom have not undergone surgeries to achieve no cellulite or a flat tummy. Normal plus size people don’t have a flat stomach. This simple form of representation will do the world of good.
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