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Executive summary
So when I decided to start my own mobile tanning business I needed to take the following things into account in order for it to be successful.
Mobile tanning is hugely increasing in popularity. With skin cancer on the rise and people being more health conscious, many are choosing spray tanning to get their glow on. Being that I am going to be mobile, I will be able to keep all my costs at a minimum.
I will be looking at who my target audience will be.
What are my initial costs?
where my main location areas will be etc.


Business/Industry 
As a safer alternative to baking in the sun for 10 hours a day  spray tanning is becoming more popular today. All over film , television, 
Spray tanning is a method of self tanning (or sunless tanning) in which you spray a fine mist on your body. This mist has an ingredient called Dihydroxyacetone (DHA) in it that interacts with the chemistry of your own skin to make it tan, or bronze. The amino acids on the skin surface react with DHA which results in tanning. Depending on several factors, the tan from DHA lasts from 3-10 days.
The global self-tanning products market size was valued at  1.04 billion in 2022 and is projected to grow from  1.10 billion in 2023 to  1.70 billion by 2030, exhibiting a CAGR of 6.45% during the forecast period.

Market Analysis and Competition
Our target market would be:

· All people over 16
· new customers
· client new to spray tanning
· students 

The first step in analyzing the market is to identify the target market. The target market for a spray tanning business is typically women between the ages of 18 and 45. The target market can also include men who want a natural-looking tan without being in the sun. Once the target market is identified, it is necessary to research the market to determine the demand for spray tanning services. A market analysis can be done by conducting surveys, researching online, and analyzing industry trends.

After conducting a market analysis, it is necessary to research the competition. Identifying the competition will help to create a marketing strategy that can  identify and taget the business from competitors. 
To differentiate the business from competitors, it is essential to offer unique services that are not available in the market. Offering unique services can include using organic products, providing customized spray tans, and offering mobile services. Providing exceptional customer service is also an excellent way to differentiate the business from competitors.

Marketing strategies are also essential in creating a successful spray tanning business. Marketing strategies can include social media marketing, email marketing, and paid advertising. Social media marketing is an excellent way to reach the target market and can be done by creating a business page on Facebook, Instagram, and Twitter. Email marketing is another way to reach the target market and can be done by creating an email list and sending promotional emails. Paid advertising can be done by placing ads on social media.

In conclusion, marketing analysis and competition are essential factorto consider when starting a spray tanning business. Identifying the target market, researching the market, and researching the competition will help to create a successful business. Offering unique services and exceptional customer service will  certainly help you tp stay in the game. Marketing strategies such as social media marketing, email marketing, and paid advertising are excellent ways to reach the target market and create a successful business.



spray tanning company, you will need to obtain the necessary licences, equipment, and supplies. You should also create a business plan, establish a pricing structund develop a marketing strategy to attract and retain clients. With hard work and dedication, a mobile spray tanning company can b£297.00 + VAT

SwitcTan Kit quant.
or 4 interest-free paym£297.00 + Vents of ££600-£1,200 earning potential
Kit Content Value: £429. Saving you £132!     kit price £297.00 plus VAT
Ideal for busy salon owners or mobile therapists who would like to switch to Sienna X, add a second tan therapist or upgrade their old equipment.
· Kit includes Spray Tan Machine, The Patented Cubicle, Disposables & Barrier Cream
· 6 different shades of spray tan solution to try
· Generate £600-£1,200 in revenue from this kit*** (area dependent)
· Lifetime guarantee* on your cubicle
· 10% off Level 1 Spray Tan Course*
· Enough Solution to do up to 30 tan treatments**
· WINNER of Best Tanning Supplier 2019-2008 you are in safe hands
· No minimum future orders
· Ongoing business support
· UK formulas, supporting UK manufacturing
· FREE 2 working day delivery****
· Spread the cost with 0% Paypal Credit or Finance options
With Spray Tanning, there are certain essentials you cannot be without. This kit provides you with some basic necessities and different solutions to bespoke your clients look.
e a successful and profitable business.

The above is a cope of what the initail outcost would be to get set up.
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