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Greenhouse gas and its hazardous impact have been one of the critical environmental issues for the past decade. There are many statistics studies that can be referred to highlight the severity of the issue. In the U.K. alone, the amount of greenhouse gas emission has been 405.5 million tonnes. Approximately, 79% of the greenhouse gas has been carbon-di-oxide, arguably the most dangerous of the greenhouse gases.  Often industrial activities and business operations are singled out as the critical root cause behind emissions. However, according to recent data, energy generated through industrial activities has been declining steadily. Coordinated efforts by firms and government restrictions have helped reduce greenhouse gas emission significantly. However, the contribution of vehicle emissions toward greenhouse gas generation is often overlooked. The report suggests that greenhouse gas emission by vehicles has increased steadily by 2% during 2020-21.
E-bikes from Lime are an innovative and affordable solution to this emerging issue. Lime caters to consumers who understand the importance of eco-friendly commute. Sustainability is ensured through collaborative effort of the stakeholders. The emerging generation of Gen Z consumers especially share our values and attitude toward sustainability. We aspire to spread the values to the maximum possible number of responsible consumers and create an informed and aware community. The need of the hour is to create and maintain the culture of sustainability and responsible replace. Help us by sharing your opinions, feedback and ideas to improve our range of products. Also, join hands to spread the word by including your community members in this discussion. 
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Lime believes that strategic partnerships and collaborated efforts help to achieve sustainability. We look for like-minded partners to offer the best possible values to our consumers. The search for the ideal partners has led us to Coca-Cola. A range of factors has motivated us to collaborate with Coca-Cola. We understand that marketing efforts should reflect the brand identity and perceptions. Over the years, Coca-Cola has been among the names that has universally attracted the young generation across the global. This brand appeal would help us to penetrate the market further by offering our core product to the target base of consumers. Little efforts can help build up major impact. . We urge you to take a small step toward a massive environmental transformation by sipping on a 13.2oz, 100% rPET. 
Grab a 13.2oz, 100% rPET and win a promo code that would help you avail 10-minutes ride on a Lime e-bike for free. Coca-Cola has created the innovative reusable plastic bottle as a part of their ‘World Without Waste’ initiative. The core philosophy of our partner matches with our vision and values. Ike Coca-Cola, we aspire to be counted among the responsible community citizens. We aspire to contribute significantly to the Net Zero target by the end of 2030. The partnership would help you to e a part of sustainable efforts by availing your favourite brand. Moreover, your contribution would help strengthen the Lime e-bike community in the long run. 
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Lime is empowered by the contribution of its ever growing community members. We believe that co-creation with our consumers or community members can lead to evolution and efficiency. Lime e-bikes have been initially created to disturb your last-mile journeys. The initial idea has created the platform for eco-friendly e-bikes and scooters. We would like to ensure that our evolution is a continuous process that helps us grow organically. We rely on our manufacturing, RD teams to generate new and innovative ideas. However, we would like to collaborate with our consumers and other community members to sustain the product development process. This thought process has motivated us to create an interactive platform that encourages insights and create scopes of direct interaction with our loyal community base.   
We have created social media platforms on Instagram, Twitter and Facebook to ensure maximum community outreach. Our viral post-“Your Green view “would be available on each of our social media handles. We would love to hear your idea and insight regarding the next big leap in our e-vehicle product journey. Currently Lime has reached the Gen 4 phase, in terms of its e-scooter and electric bike product developments.  In the next phase, we would like to accelerate the rate of disruption by including specific modifications in the product types. Also, we would like to add a range of new affordable vehicles to our portfolio. At this stage, we would prefer that the consumers act as the decision-makers and help in the innovation. The most feasible and innovative ideas would be rewarded with free Lime subscription for 1 whole year. 
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Lime aims to achieve corporate citizenship by contributing positively toward environmental sustainability. This thought has led us to the conviction that we have to rely on multiple stakeholders to ensure a holistic change in the community. We have chosen vehicle or transportation as the core area of ensuring environmental sustainability.  However, we have adopted a strategy of partnering with some of the other important stakeholders who share the same objective of ensuring environmental sustainability of vehicles. In this context, Lime has partnered with government regulators who oversee the recycling of End-Of –Life vehicles (ELV). We believe that this partnership is aligned with our strategic aim of reducing hazardous vehicle emissions. The community members can ensure success of this partnership through proactive participation. 
Both residential and industrial community members can avail the link to register and report their ELV through the official website. Moreover, the link would also be made available via the social media pages of the organisation. The partnership would help consolidate the community of responsibility commuters. Lime would also like to offer free trial rides of 15 minutes to the community members who would register their ELVs in a timely manner.  We hope that the collaboration would further help to promote and strengthen the core value proposition of choosing an alternate mode of public vehicle. Also, we would like to take this opportunity to ensure market development by expanding the demographics of Lime’s community members.
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The collaboration between Lime and Sprout has been one of the game-changers in terms of transforming the micro-mobility sector. Lime has collaborated with Sprout for the latter’s specialized expertise in hardware recycling. The collaborated effort has helped Lime to create a continuous cycle of sustainability. The cost-efficient and sustainable manufacturing process is based on the recycling of used vehicle parts to create adequate, dependable chain of e-scooters and bikes. The unique supply chain model is based on the philosophy of circular economy. Generally, the recycling process involves reusing of electronic vehicle body parts specifically. However, at Lime, we encourage an expanded horizon of recycling. In this context, we would like our consumers and community members to be a significant part of the overall supply chain infrastructure. 
You can enrich the overall collaborated supply chain process further by donating your used car vehicle parts to the registered manufacturing centres of Lime. We believe that consumer engagement is essential to sustain a positive brand image. This thought process has motivated us to deepen our liaison with the community members by including them as a part of the manufacturing process. The interested community members can get in touch with our representatives through any of the preferred brand touch points including website, social media and the official Lime mobile app. Alternatively, the members can also express their interests through the comment section of this post. The donation of the vehicle parts would be associated with 15% discounts on each Lime ride for an entire quarter. 
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At Lime, we encourage the market development through expansion of the community members. However, we would not like to stop our sustainability efforts at expanding the community base only. Ideally, each of our Lime community members should avail the micro mobility option consistently. We realize that the frequent usage of our disruptive e-vehicle services would be the most effective way of ensuring holistic environmental impact through green conveyance. In this context, Lime has rolled out exciting promotional offers that would ideally motivate frequent commute through the e-vehicles. Moreover, we would consider the frequent conveyance through Lime e-scooters and e-bikes as a sign of the success and impact of our effort toward sustainability. In this context, Lime has rolled out the ‘Green Miles’ contest.  
The strategic objective would be to create incentive for the community members through reward and encouragement. The Lime community member who would cross 100 miles would be rewarded with the free membership for a month. Lime would use the opportunity to express gratitude to the community members for their consistent association with the brand over the years. Moreover, Lime would celebrate each of the milestones through rewards that would ideally result in frequent use of the Lime Micromobility services. The community members are also encouraged to spread the word regarding long-term rewards and the environmental benefits associated with the association with Lime in the long run. We would encourage proactive feedback and insights regarding the strategy through the comment section of this post. 
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