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In my reflection on my experience with the Creativity and Value Creation programme, I will identify the key learning points I gained from the online material in this module. This module consisted of four units, each consisting of 4 topics that had to be completed in each unit, with numerous activities and also using the following hands-on activities.
- Student forum 
- Written blog 
- Padlet Entry 
 In this assignment, I will reflect on my learning from these online materials and how they helped me identify my knowledge and critical understanding of innovation, creativity, and inventiveness by also considering the values and how they can support me in health and social care.
In this reflection, I will look at one topic from each of the four units and discuss what I learned from each topic and how this module helped me.
 listed below are the following topics that I will be discussing:
1. unit 1 ideas and value
 topic 2 - who I am my sense of self 
2. unit 2 creative solutions
 topic 1 - the act of creating value
3.  unit 3 mobilising support
 topic 1 - collaboration and not competition 
4. unit 4 evaluation
 topic 4 - choosing the loop
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This topic was remarkably interesting because the activities required me to identify my personal passions and understand how they can help me move forward in life. The theme helped me understand how my passions can motivate me to think about innovative ideas in a creative way. It was about finding interests that help you move forward.
One of Descartes most famous quote is "I think, therefore I am" Descartes was a rationalist who trusted in the power of fundamental ideas and discarded six main passions and began to explore the psychological effects and influences on these six basic emotions Wonder, Lust, Love, Hate, Joy and Sadness. Descartes’ supported the inherent knowledge hypothesis, which states that everyone is born with the same knowledge because of the superior power of God.
 It takes time to understand how our thoughts, feelings, and behaviours are influenced by others and how our own and other people's views of who we are differ. Exercises for this are accessible in the second session on social influences. (Miller, 2015)
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Self is defined as the real self of an individual who understands either the individual or personal characteristics. Each person is a model of who they are, affirmation of identity develops a sense of worth and value, while evidence of role identifies and creates a sense of self-worth or competence. recognition of individual identity supplies a sense of becoming one's true self. (Burke and stets, 2009)
Self-concept is the aspect of cognitive thinking that's also related to self-image. It's the way we see ourselves in the mirror. We've grown into our self-concept through what we learned from my parents and peers when we were young.
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Social influence refers to the way individuals change their ideas and actions to meet the demands of a social group. (“Social Influence - Psychologist World”) Perceived authority, social role, or a minority within a group that exerts influence over the majority. In psychology, there are three types of social influence: Internalisation, Identification, and Conformity. Conformity is the lowest level of social influence, meaning a person does what is directly asked of them. Identification is the middle level of social influence, where an individual identifies with the group or individuals in a group because he or she values the group and has a sense of belonging. Internalisation is the deepest form of conformity, where the individual has completely adopted the expectations of the group both in private and in public. Research conducted on this topic by Stanley Milgram who conducted a classic experiment in obedience, where people off the street obeyed orders to give (what they thought were) life-threatening electric shocks to other people. (Milgram, 1983) (changingminds.org,2002-2022)
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Tom and David Kelly, authors of the book Creative Confidence, define creative confidence as "the belief in your ability to change the world around you" (Kelley & Kelley, 2013, p.2). Kelly and Kelly have done a great deal of research and have spent much of their lives developing creative confidence. Kelly and Kelly believe that creative confidence is something that can be owned by any person who is willing to practise being creative, and that research focuses on supporting this by taking steps into unfamiliar areas, ideas, and conversations. ( L.E Martin, 2020).
Creativity is not only restricted to art but can be used in a wide spectrum, gaining the confidence in our ability to think and develop our own ideas.
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Changemakers are individuals who seek change and bring about that change through research and the use of knowledge. An example of this could be people who try to stop violence in an area by stopping the use of knives and guns and general violent crime, as these people seek change and therefore take a step to make their case for change. There are changemakers all over the world who want to be effective and act.
Some significant changemakers in our society in the present and in the past are:
- Politician Nelson Mandela
- Activist Greta Thurberg 
- Chef Jamie Oliver 
- entrepreneur Peter Jones
Changemakers are not always only after the money-making element of reward, as changemakers can be in search of change in many different forms of value, for example
- Economic
- Social
- Influence
- Harmony
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Changemakers seek value recognition from their work, Educational strategies such as compassion, creativity, leadership, and collaboration foster entrepreneurship, innovation, and critical thinking Social entrepreneurs are fearless and determined, tackling enormous problems and offering breakthrough solutions for social change, inspiring groups and organisations where everyone can make a difference, and serving as role models for future changemakers Social entrepreneurs are a major force.
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Having the ability to figure out what is valuable around you by listening to those around you.
Determining how change can be beneficial.
Hearing and listening to what is valuable before making a decision .
hearing can be described as.
- Unintentional
- Involuntary
- Effortless 
Listening, however, is considered an action that.
- Purposeful
- Voluntary
- Intentional 
Active listening reveals the reality of what others are thinking, if something is to change, one must be able to collaborate, i.e., consider the areas that have this value, otherwise there is a risk of conflict and change is unlikely.
If you do not listen to other people and do not understand what they are proposing, the possibility of connection is exceptionally low. (TED talks, 2019)
[bookmark: _Toc109997427]Unit 3 – mobilising support 
[bookmark: _Toc109997428]Topic 1 – collaboration not competition
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A personal contact network can include relatives’ friends and professional contacts these personal Connexions can play a significant role in the development of ideas on the success of a new venture by supplying access to potentially valuable resources
Some of these resources may include financial resources specialist skills and innovative ideas network quality is particularly important having a good network can help in many ways according to (Wilburn and Cullen, 2014) there are three qualities of a good network, and they are 
· Open
· diverse 
· deep
Open networks are those where people you know or are not all connected are also known and add structural diversity.

Diverse networks consist of connections that cross cultural boundaries and supply greater diversity in collaborating with stakeholders from different demographic groups, which increases understanding of different perspectives.

Deep networks allow for the sharing of information, resources, and skills with people from diverse backgrounds - these relationships can provide valuable perspectives and resources including social support.
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Stakeholder analysis is commonly used to identify relevant stakeholders and their interests in given circumstances stakeholder analysis should include an assessment of who the stakeholders are along with their interests and beliefs (Bryson, 2004) 
Stakeholder mapping this process of noting down all stakeholders over product or project or idea on a map and gaining a visual representation of all the people that can influence your project or business and how they are connected
Success is most likely if you have support from stakeholders, it Is extremely important to know exactly who the stakeholders are in order for the best possibility of success.
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Success criteria - the standards by which to judge whether an object if has been achieved successfully
success criteria are usually
· statements
· specific to the project
· measurable
· unambiguous

you, your project and others

Project success differs for everyone for example doing while on a exam your interpretation of a success may differ too someone asks for example you getting a grade be maybe an achievement for you however to an opposing person gaining a grade a maybe an achievement for them
In the same way project success may differ for example your success may be based on 
what would make you happy?
What your personal values are?
 and what is important to you?
however, others success may be visualised as 
how much money they're making?
 how globally known they are?. Etc.

success through teamwork 

Teamwork is an essential part of life a lot of discussion over the last half century has concentrated on personality traits and how these affect relationships in teams and communal environments
Sometimes success has left to do the project and more to do with the work that is done the interpersonal relationships forged through a common goal and what we learn about working with others
Teamwork has many factors that should be met to be successful
1. clear common purpose goals and identity.
2. respect and tolerance for each member.
3. balance communication among all team members.
4. building trust with everyone on the team.
Conclusion 

From the learning and activities on this module I have learned a lot about myself understanding how my own mind on my own attributes can affect negatively and positively, I understand the value of creativity and how creativity is a very global spectrum opposed to being very narrow, 30 innovation has a positive effect on growth and is an essential for the economy and enhances a lot of problem solving Overall the this module allowed me to understand many things however us some constructive criticism I would like to mention that the teaching of this module could be slightly improved maybe via a different way of providing the information opposed to do use of the paddler and forum As for many of us especially doing level 5 it is something you and not something that we are used to I'm for me personally it was mainly the motivation to do activities that were up to an hour long and of which there were so many so that is my constructive criticism however I do feel like I did pick up a lot of information and learn a lot of new things throughout this module and it has definitely given me a lot of food for thought and has enhanced a lot of my qualities and skills 
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