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	Evaluation

	Section 1 – Usability

	Question 1a - How quickly and easily does the website load?

	Answer: The website of the Acocks Green Bowling loads seamlessly on the desktop, mobile, with limited lag as a result of its lightweight design, and limited utilisation of heavy graphics as well as videos. Navigation menus, along with call-to-action buttons, are reflected immediately, which supports users to interact without any wait and being delayed. Pages change and scrolling is smooth between sections, reflecting optimised hosting and effective page structure. Overall, the loading experience tends to promote positive engagement among users and meets modern performance expectations for a local business website.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: The structure of the website is simple with a small number of sub-sections, adhering to ‘Special Educational Needs (SEN)’ policy, Contact, Food & Drink, along with a specific section for booking. Navigation is handled via a fixed top menu bar, while guaranteeing access from any page. Internal links within text are also effective in guiding users to get vital details, like availability of the lane and party booking options, and details to be filled. The design supports minimising clutter, while supporting customers to locate details fast without scrolling extensively or facing unnecessary menu complexity.

	Question 1c - Can a customer make a booking via the webpage? 

	Answer: Yes, customers can make bookings directly through the official website by clicking on the ‘Book Now’ feature. The website even details that ‘We are situated in the heart of Acocks Green, just outside Solihull and only 4 miles from Birmingham city centre’ (Acocksgreenbowl, 2025). This aspect is to exceed the booking rate while this redirects to a secure portal of booking, which enables users to choose lane type, time, as well as date. Contact details and confirmation are given instantly to mitigate any queries as soon as payment is made. 

	Question 1d - What improvements could be made to the usability of the website?

	Answer: The website is user-friendly; however, the site could elevate usability by incorporating an on-site parking guide with transparent visual instructions, in order to minimise confusion that has led to customer complaints. Integrating a live chat widget would be effective in answering booking-associated queries. A transparent pricing section would further improve transparency. However, the company can accelerate the fast loading speed by image optimisation, reducing code and elevating caching techniques. 

	Section 2 – Pleasure – Customer Experience

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

	Answer: The website features a transparent, straightforward layout with bold headings, transparent booking details. The company, by reflecting its location at the heart of Acocks Green on its official website, has supported in making the website highly informative by loading all the vital details needed to take customers from searching to buying. On desktop, the menu is entirely visible at the top corner and on mobile, it condenses within a simple drop-down menu to handle the usability.   

	Question 2b - How does the website use imagery, video and colour? 

	Answer: The website of the company leverages the imagery, video, and colour to elevate the user experience, share details, and evoke emotion (Acocksgreenbowl, 2025). The use of superior quality images and videos reflects the bowling alley's outstanding special offers and gives tutorials on the techniques of bowling. In the aspect of imagery, bowling alleys reflect images of people bowing and undertaking the dynamic component and reflecting the sport excitement. The use of purple and white colours in its logo and site reflects the bright and vibrant colours to reflect the energetic and fun atmosphere.   

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 

	Answer: The main website does not have an online chat tool. The website, ‘acocksgreenbowling.com’, gives details of the bowling alley, with information about bowling, opening times, and contact information. There is no reflection of a chat feature on the site. TripAdvisor reviews do not even reflect the firm having any live chat functionality. 
Customers can make use of the phone number and contact form, which, even though slower than instant messaging, can help in inquiring about services and issues. 

	Question 2d – How effective are the social media links on the website?

	[bookmark: _GoBack]Answer: The website of the firm links to the firm's Facebook, Instagram, and X (Twitter pages), and these pages tend to reflect the offers, events and announcements that are posted. Such links are direct users and are functional while supporting in managing the brand visibility. Nevertheless, they function in a similar tab instead of the new one, which can affect browsing. The consistent posting on Facebook guarantees that followers remain updated, however, including Instagram and others is effective to reach the younger audiences (Facebook, 2025).  

	Section 3 – Perceived Value

	Question 3a - How are the services offered by the company made clear to customers?

	Answer: The website of the firm transparently outlined all services, incorporating ten-pin bowling, parties, SEN sessions, leagues, and a cafe. These are reflected prominently on the Bowling page (Acocksgreenbowl, 2025). Separate sections reflect booking method, food options, and accessibility features. This direct reflection of the services offered allows customers to understand the present services before making a booking. The firm reflects the bowling lanes, laser quest, and family-friendly atmosphere. Further, the brand acquires a free customer car park. The Facebook page movies updates on special offers.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The official website does not give any reviews regarding its service excellence, however, it links to active social media platforms, enabling customer feedback to be visible. Moreover, up-to-date reviews can be viewed on external sites like TripAdvisor and Google, with recent posts from 2024 reflecting friendly staff, clean facilities, and good service (Acocksgreenbowl, 2025). Nevertheless, not integrating these reviews on the website tends to minimise the visibility of positive feedback to attract new visitors browsing only the official pages.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 

	Answer: The website of the firm reflects that the services provided by the firm of Tenpin bowling and leisure are outstanding, providing excellent facilities, customer services and value to each. Quality is reflected through giving details regarding well-maintained facilities, accessibility, and customer-concerning services like ramps for children and free parking. 
The place is regarded as good and a value for money, giving good bowling, and having friendly staff, which made the place great for a birthday (Tripadvisor, 2025). Thus, I will recommend the company`s services to my family and friends. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer: Prices are reflected on the website, but only packages and it does not reflect the rate for all the services. This may influence customers to contact the venue as well as utilise the booking system, where dynamic pricing depending on the specific day, time, or package may apply. While this approach promotes flexibility, it can affect price-conscious visitors who demand immediate cost details. Transparent pricing could be effective to develop trust and minimise decision formation time for customers browsing online.

	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling Acocks Green

	
	2. Tenpin Bowling Birmingham

	
	3. Family Bowling Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 

	Answer: In the context of typing ‘Bowling Acocks Green’, it is seen that the official website reflects on the top organic result, along with Facebook and TripAdvisor listings, after affecting the company review and other details. ‘Family Bowling Birmingham’ tends to reflect the huge chains like Hollywood Bowl above, however, Acocks Green Bowl is reflected within the top 10 (Cvent, 2025). ‘Tenpin Bowling Birmingham’ tends to give competitive results reflected by national brands, with Acocks Green Bowl generally ranking at the lower half of the top 10, reflecting strong local, however poor regional SEO performance.

	Section 5 – Reflection and conclusion

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites continue to be effectively relevant in modern UK business as they function as main and controllable platforms to promote brand identity, service information, and customer engagement. Social media channels of the firm evaluate visibility, however, it is affected as a result of algorithm changes and reduces the functionality for structured details. A business website promotes direct bookings, while giving accurate service details, integrates SEO to attract search traffic, and builds trust through official content. In the context of the Acocks Green Bowling, the website is highly important to support online booking, event promotion, and reflect professionalism, mainly when customers extensively research venues online prior to committing to a visit (Acocksgreenbowl, 2025). A well-maintained site remains a vital competitive advantage in the leisure and hospitality sector.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer: The inclusion of the highly effective development would be integrating transparent, accessible pricing details for games, party packages, as well as food choices directly on the site. This would lead to minimal friction in the customer decision-making process, mainly for price-sensitive visitors. It would even exceed trust, as transparency is often related to perceived honesty as well as professionalism (Dayoutwiththekids.co.uk, 2025). The inclusion of a pricing page could be effective to develop SEO by targeting ‘bowling prices Birmingham’ search queries. In the context of Acocks Green Bowling, transparent pricing could result in effective bookings, fewer phone enquiries, and develop customer satisfaction before arrival.
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