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[bookmark: _Toc183171755]Introduction
Social and digital media play a crucial role in marketing strategies for business. As most of customers use online platforms, the company with efficient digital platforms can reach wider and more diverse customer base than that of others (Rana, 2020).
[bookmark: _Toc183171756]Social Media
Social Media is a collection of online platforms and application to create and share information, ideas and content in real time (Rana, 2020).
[bookmark: _Toc183171757]Advantages of Social-Media
· Advanced Communication and Connections
· Exchange of Information and Education
· Community Building 
· Entertainment
[bookmark: _Toc183171758]Disadvantages of Social-Media
1. Privacy Risk
2. Mental Health Risk
3. Spread of Misinformation
4. Addiction
5. Time Consumption
[bookmark: _Toc183171759]Recent Trends in Social-Media
Recently, AI enhance user’s experience but also increases privacy. Social-Media is now offering immersive experiences like metaverse. Central Development of social-media is importance on privacy and transparency (Biljman, 2023).




[bookmark: _Toc183171760]Overview and Development of Social-Media and in recent years
Social media is now a major platform from simple platform for personal expression and brand building. Early platforms like Facebook and MySpace started the journey with additions like Twitter, Instagram, Snapchat and Tiktok to introduce unique contents in the form of Short-posts, photo-sharing and short-form video. Major Developments are Personal and Community Engagement, Digital Marketing and Branding, E-commerce, News and Activism etcetera (Berkley and Walter, 2013). 
[bookmark: _Toc183171761]Marketing and Methods of Marketing
Marketing is the process through which firms promote and sell products or service to customers. There are two methods:
[bookmark: _Toc183171762]Traditional Method
Print Media: This refers advertising in newspapers, magazines or flyers to local or specific customers
Broadcast Media: Television ads are costly but effective to build brand to reach wider customers.
Outdoor Advertising: Billboards, posters and transit ads are located in public places to capture the attentions from audiences.
Sponsorships: Firms can host promotional events to interact directly with customers and build awareness.
[bookmark: _Toc183171763]Modern Methods
Social Media Marketing: Using platforms like Facebook, Instagram, Twitter and LinkedIn is effective way to reach audiences, engage with followers and build brand loyalty.
Search Engine Optimization (SEO): Companies can achieve higher search results by optimizing websites for search engines to make easier for the customers to find the company’s product.
Influencer Marketing: Companies can make partnerships with influencers with large followings to promote products.
Video Marketing: YouTube and Instagram and TikTok help business to create engaging video content to increase brand awareness (Vidal-Sanz, 2021).
[bookmark: _Toc183171764]Traditional Marketing vs Modern Marketing
	Aspect
	Traditional
	Modern

	Reach
	Limited to local audiences
	Global reach with the internet

	Audience
	Broad Audiences
	Highly targeted based on behavior and interests

	Cost
	Often Expensive (TV, Radio)
	Generally, more cost-effective with flexible budgets

	Examples
	TV ads, radios, print media, direct mail
	Social media, Email, SEO, Influencer Marketing (Dr.D.K.Baranitharan et al., 2024).





[bookmark: _Toc183171765]Use of Social-Media for marketing and reaching Customers
Targeting the audience: Facebook and Instagram Ads can be used to target the customers based on age, location, interests and behaviors. It also ensures that businesses connect with users who match their ideal customer profile.
Influencer Marketing: Firms can hire influencers with large fan following to reach the customers. For example, a fitness brand can make partnership with a fitness influencer on Facebook to reach a health-conscious audience.
Real-Time Interaction: Social-Media helps firms to answer the questions directly and quickly. This will not only build trust but also enhance the brand’s reputations. For example, many firms use twitter for quick responses to customer inquiries and complaints.
Content Marketing and Engagement: Brands create Instagram stories and reels to create behind-the-scenes content which not only promote the product or services but also make brand more trustful.
User-Generated Content: Customers can share their experiences, reviews and photos of products or services through social media. User-generated contents can show that others enjoy and trust firm’s product. For example, a skincare brand can use customer photos and testimonials on its Facebook page to show effectiveness of the product (Marc Oliver Opresnik, Svend Hollensen and Kotler, 2020).
[bookmark: _Toc183171766]Advantages of Using Social-Media as a Tool Reaching New Customers
Wider Reach and Global Audiences: There are more than seven billion active users in the social media. This wide network is important for brands to attract customers in new markets.
Affordability: The cost of social media marketing is less than that of traditional marketing. Many social media platforms allow to make flexible budgets. For example, cost of ads on Facebook is less than that of ads of TV.
Enhanced Customer Engagement: Firms can directly engage with the customers directly with the social media. For example, with the help of twitter, business can collect the information from the customer directly.
Community Building and Loyalty: Social-media create communities to share interests and values. This will create long-term customer loyalty.
Influencer Partnerships: Firms can collaborate with influencers to reach customers widely. These influencers have immense follower. Firms can hire them to promote the product and services.
Content Variety and Flexibility: Social-media has multiple content formats like images, videos, stories and live steams, which gives the businesses flexible to present their brand.
Social Proof: Customers can share their experiences through the social media and business can answer rapidly through online platform. This will create the brand value and trust (Shah, 2023).
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Disadvantages of Using Social-Media as a Tool Reaching New Customers
High Competition: Social-media is filled with content and brands which makes challenging business to stand out in the market. It is more difficult for new brands to enter the market.
Privacy and Security Concerns:  The main problem of social media is privacy risk. Business handles so many data of customers. So, business may lose its trust factor from the mismanagement of private data.
Negative Feedback: Social-media provides a platform to address the complaints publicly. Negative comments can spread quickly and this will damage the brand reputations.
Problem of Algorithms: Social media platforms frequently update their algorithms. This will affect the visibility of brand’s post and advertisements. 
Risk of Misinformation and Fake Accounts: Fake accounts and misinformation will harm the brand’s image. This will also decrease the credibility (Mutuku, 2018).
[bookmark: _Toc183171768]Conclusion
Social Media is now a tool for business to connect with the customers, share information. The advantages are increased brand awareness, affordability, customer engagement. However, there are disadvantages like high competition, privacy risk, changing algorithms, platform policies and risk of negative feedback. Balancing both sides, Social-Media is one of broader marketing approaches. With the help of it, Companies can reach customers effectively (HARTLEY, 2014).
Recommendation about the use of Social-Media:
· Implement a clear strategy
· Create high-quality content
· Increase audience engagement 
· Use paid advertising wisely
· Stay updated according to the trend
· Keep consistency (Brusilovsky and Daqing He, 2018).
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