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Introduction   

This research proposal will aim to assess the ontological status of second hand fashion online . It will conduct an exploratory study on why consumers choose online sustainable fashion in Carmarthenshire.

This topic was chosen as it is a very current subject at the moment. Research shows the fashion industry has been known for its negative impact on the environment, economy and society.
The consumers keep demanding fast fashion, and the fashion industry keep responding by producing more products which in turn generate waste, greenhouse gases, social inequality and labour exploitation (Le, 2020).
[bookmark: _GoBack]
Research further suggests that the fashion industry produces more than 92 million tons of waste which is shown to be dangerous for our fragile eco systems worldwide (Igini, 2022).

Granskog et al., 2020, suggests that society has become more aware of the importance of sustainability and this includes fashion. This is where online sustainable fashion platforms have emerged to offer an alternative to the fashion industry norms.
The question that remains is Why do these people buy second hand fashion clothing online?, Is it driven by a social conscience?, Is it because it has an economic advantage?, or is it purely that people like to be different and do not want to conform to ‘Fast fashion’?’

This study will therefore ‘Explore the motivations and consumer behaviour of online sustainable fashion purchases – A case study of Carmarthenshire’.






Literature Review

The production of clothing is the worlds second most polluting industry. It accounts for approximately 1.2 billion tons of greenhouse emissions. This equates to more than international flights and shipping waste combined (Change, 2018).

Armstrong & Park, 2020 states that the business of online second hand clothing sales can have a positive effect on the reduction of waste in textiles sent to landfill. 
A large on-line shopping platform states that it has joined Advanced Clothing Solutions (ACS) a business who promotes the circular economy and specialises in repair and resale of used clothing to help reduce the amount of textiles sent to landfill. This helps promote a better sustainable future for the fashion industry (Skeldon, 2022).


Smith, 2022, suggests that the reason that people buy used clothing online it that its cheaper and better value. He also suggests that this trend is becoming more fashionable and increasing in popularity as people become more aware of the need for a sustainable approach to buying fashion.

This is supported by Chen, 2018, who suggests that the main reason people buy clothing on line is that they are cheaper and it helps the environment by supporting a circular economy. (Chen et al., 2021)

Grimmer & Grimmer, 2022, disagrees, and states that the new second hand shopper is a shopper that wants fashion. In a study conducted by ‘The Conversation’ in 2022, it found that 72% of Australians had purchased second hand clothing. They further reported that in their survey the main reason for purchase was that they were fashion conscious, they wanted their own authentic style and not the fast fashion clothing that everyone else was wearing.
The research as to the main drivers of  this subject is conflicting. The reasons why people choose to shop in online second hand platforms for their fashion items is contradictory.

The objective of this research is to look at whether pricing, accessibility, quality and transparency add to the decision making process to buy fashion this way.
It will look at the attitudes and behaviour of consumers when buying second hand clothes. It will look at why people choose to buy these clothes from a second hand clothing online sales platform.
It will examine the influence of branding, and finally look at the benefits or disadvantages of this way of purchasing fashion.

Methodology

The methodological approach used will be both qualitative and quantitively research methods . 

Qualitative research is shown to provide an insight into the phenomenology of how others perceive things and allows the investigator to examine a subject through another person’s eyes (Austin & Sutton, 2014). 
This interpretive epistemology will enable the interviewer to gather information from the six participants and analyse the results to provide an overall consensus on the subject.
Radu, 2019, suggests that qualitative research has the disadvantage of being time consuming, and that the data cannot be measured against anything as it deals with feelings and opinions. However it allows the researcher to probe deeper into the subject and so has the advantage of more robust data.


Quantitative research can be described as research that gathers data in numerical form. It then uses this to assess relationships in the data,  the averages in the data and works out if there are any correlations (Bhandari, 2022). This type of research can be done using a questionnaire which comprises of questions relating to the study question.
Mander, 2022, suggests that a disadvantage of quantitative data is that is doesn’t gather the feelings and in depth opinions of a participant. 
However it has the advantage of allowing the investigator to analyse a larger group of people and gives a statistical outcome of the results.

The research methods chosen for this research will be a mixed method using both quantitative and qualitative methods as this will provide a more comprehensive understanding of the attitudes and behaviours of individuals on the subject of online sustainable fashion.
The use of both these research methods will provide a deeper understanding of participant attitudes and values.
The qualitative research will allow the expression of feelings and reasoning and in depth research ; whilst the quantitative research will allow the gathering of measurable data from a larger group of participants which can then be analysed.
Th combination of both sets of data can then be examined and a thorough analysis of the subject can be found.

Data Collection

To ensure the data is ethically secured an ‘Ethics Approval Form’ will be completed prior to the research study. This allows the University to examine various parts of the Research Proposal and ensure that it complies with the ethical standards of the University. This will need to be approved before any research study can begin.

The interviews will be carried out in a quiet location, free from any interruptions. It will be a semi structured approach which will enable the researcher to prompt if the interview goes stale. Research suggests that this type of interviewing process is good as it enables the researcher to keep some control over the interview and allows the dialogue to keep in line with the study question should it veer into another direction (DeJonckheere & Vaughn, 2019).

It will begin with the introduction of the researcher and the purpose of the study. The researcher will then explain the procedure, of how the interview will be recorded using a hand held voice recorder, and a transcript written which will then be scrutinised to discover themes in the data. The participant will be told that their identity will remain anonymous throughout the process, as their name will be changed to a coded reference. They will be told that they could leave the interview at any time and will be asked to accept or decline the rules by completing a ‘Participant agreement form’. They will also be told that under the laws of data protection the data will only be used for the purpose of this study and will be destroyed once the study is completed. They will also be told that all data will be kept safely and encrypted with only a password access to ensure confidentiality.

The participants completing the questionnaire will be given an explanation of the study on a page prior to the questionnaire questions. They will be told that the participants are anonymous and the safety and confidentiality of the data will be explained. Finally they will be told that all data will be destroyed on completion of the study, and that if they advance to the first page of questions then that is taken as their acceptance of the rules. However should they change their mind or choose not to answer a question then that is totally acceptable.



Data Analysis and Presentation

The data analysis process is different for both sets of research methods.

Qualitative

The data is recorded and then transcribed by the researcher. This rich detailed work is then grouped into themes by using ‘Thematic Analysis’. This means becoming familiar with the content of the interviews and extracting similarities in the findings.
The data is then grouped into similar themes, then compared to identify these similarities or differences. This data is then analysed in accordance to the research question.

The data can be presented in many different ways, some of which are highlighting similar quotes from the participants which emphasises the general feelings on the topic. Charts or tables can be used to present the findings and highlight the similarities  in the data.
Whichever way is chosen should be used to interpret the findings as clearly as possible in answer to the research question.


Quantitative

The data analysis for quantitative data involves collecting the results by means of a questionnaire. The numerical data is then processed, analysed and reported on. 
The data is then cleaned , this means that the data is checked for any discrepancies and inconsistencies.
The data is then processed by transforming the data into numerical formats so that they can be analysed using statistical software. The method of analysing the data will be based on the study question.
Finally the results will be interpreted and then presented.

The results can be displayed in many ways but in a quantitative study they are shown in descriptive statistics such as tables, graphs, or charts or by  correlation, or analysis of variance (ANOVA). The interpretation of the results can accompany these graphs to further emphasis the results and make understanding clearer.

Limitations

The limitations of any study is the accuracy and validity of the information gathered, this is important so that the reliability of the study’s findings can be established.
The qualitative research will rely on the interpretation of the results by the researcher this could make it open to bias.
The time constraints of qualitative research means that a smaller sample group has to be used, this could affect the generalisation of the results.
The quantitative data may be compromised by a social desirability bias where the participants may not answer truthfully.






Research Planning and Ethics

Research plan
Research suggests that when a study project needs to be planned it is essential to be  specific, measurable, achievable, realistic and time bound (SMART), these principles ensures that all planning is done in the allocated time.

Research question – Determine the purpose of the research. 
Literature review – Examine current literature on the subject.
Methodology – Identify the methodology to be used.
Ethical approval – Need to obtain this before conducting research.
Risks - Consider any risks- consent forms – Data security.
Data Collection – Consider best ways to collect data for this study.
Time management- Work out project time plan.

Budget Considerations

· The participants would be asked to participate in my research study on a voluntary basis so there should be no costs involved.
· Parking and fuel costs to the interview venue.
· The cost of paper and ink when transcribing the interview.
· Providing refreshments ( water or soft drink) for the participants.




Time Management

Research suggests that to complete a research study and ultimately achieve the desired outcome it is essential to plan, prioritise, set goals and take regular breaks (Ravelo, 2023).
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Ethical Considerations

Research suggests that ethical considerations are very important in a research proposal, they make sure that participation in any research study is voluntary, informed and safe (Bhandari, 2022b).

These considerations protect the participants rights, make sure the research is valid and that the integrity of the research is maintained.
All research proposals must be accompanied by a completed ethics form, this addresses all the main ethical considerations of the research proposal.
Issues such as voluntary participation, anonymity, informed consent, confidentiality, potential for harm and the reporting of the results are all part of this document.
The completion of this form ensures that all ethical concerns have been considered and if necessary actioned before commencement of the study.
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