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INTRODUCTION
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Amway is direct selling company established by four principles, family, freedom, hope and reward. Founded back in 1959 in Ada, Michigan by Doug DeVos and Jay Van Andel, their purpose was to help people live better and healthier lives. Amway's top-selling brands include Nutrilite vitamin, mineral, and nutritional supplements, Artistry skincare and colour cosmetics, eSpring water purification systems, and XS energy drinks, which are all sold by Amway Business Owners, ABO (Forbes, 2021) 
Amway`s success is depending on its million Independent Business Owners (IBO) currently working in six continents and over one hundred nations and territories, from England to Australia and from South Africa to Thailand. (FreedomRep, 2018)

  “Over the past few years, we have all experienced immense change, but true to what drove Amway’s founders back in 1959, our why remains the same: we do what we do every day to helppeople live better, healthier lives, and that’s more relevant today than ever before.” (“Still number 1 in the MLM business. Amway reports $8.9 billion in 2022 ...”) Milind Pant, Amway CEO, network magazine, April 2022 
MAIN BODY
[bookmark: _Hlk110392827]Critically analyse and evaluate the importance of international financial management 
As mentioned in the first part, Amway's success is based on its customers. Amway Business Owners (ABOs), that can sell the products directly to their consumers and encourage them to become part of the company. ABOs can earn money from the retail markup on any items they sell in person, as well as a performance incentive depending on the number of sales they and their downline generated. Their sales are guaranteed by a 90-day policy money-back guarantee on all items. (Amway.com, AmwayPromise). Amway become the world's leading direct sales company through collaborating with individuals all around the world. In the Direct Sales News 100 companies list, Amway is ranked to be number one in the world, best direct selling company with a revenue of 8.9b (DSN, 2022). Moreover, according to Forbes 2021 list, Amway is the 43rd largest private company in America with a number of 15.000 employers across the world. United States Federal Trade Commission recognised Amway as a legitimate direct selling organisation whose distributors offer household and personal products to customers and where no one gains revenue until products are sold in a 1979 judgement that remains today. (Amway global, official site). Amway is a customer-focused company that provides them with what they require to appropriately meet their demands. The company collects customer input on its goods and then makes product modifications based on the feedback. As a result, the number of items produced by the company is dictated by the market demand. Furthermore, their components are traceable and each month, the company's professionals perform over 25,000 tests to make sure the product is high quality. (FreedomRep, 2018)
United States Department of Agriculture database shows that Amway owns a Certificate of Accreditation for its organic products across six thousand areas of Mexico and Brazil farms. (USDA, 2022) 
The importance of international financial management is very important for the company. Amway's strategy is to avoid using derivatives except as hedging tools where suitable and cost-effective. Amway is subject to financial risks because of its activities and usage of financial instruments. Interest rate risk, foreign currency risk, and commodity price risk are the three most important financial hazards. The currencies causing this risk are principally the US dollar, USD and the Singapore dollar, SGD. The current ringgit devaluation has resulted in Amway imports from other countries costing more. Amway, on the other hand, uses ringgit depreciation to export its products or to attract foreign investors to invest in their shares and bonds.
[bookmark: _Hlk110384948]Amway adopts a tax risk assessment and management system as part of the overall internal control framework applicable to the group's financial reporting system. The company attempts to reduce the degree of tax risk arising from its activities as much as possible by using reasonable caution in all procedures that may affect its compliance with its tax duties. Tax-related operations are delegated to appropriate process owners, who evaluate activities and processes in order to identify significant risks and adopt mitigation measures. These significant risks are evaluated for commercial and legislative events that may have an impact on them, and processes or controls are modified as appropriate. 
Challenges faced by Amway in international market
Being on the first place as best direct selling company in the world for years, Amway have got a lot of positive and negative attention especially on social media and forums. The main challenge Amway is facing is being labelled as a pyramid scheme. While most of the ABO/IBO were satisfied with the company, others might find it unsatisfying.
Competitors 
Among the market's top players are BASF SE, Herbalife Nutrition, DSM, Nutrigenomix, and Amway. To maintain a strong position in the global healthcare business, personalised nutrition companies are implementing breakthrough technology. Personalized nutrition with sophisticated product parameters is being manufactured by players. To survive in this extremely competitive market, players are developing distinct value propositions. Amway is an entrepreneur who is a leader in the health and wellness industry. Amway manages its business using a multilevel model and a direct selling method, allowing its customers to become brand ambassadors for the firm. (Business wire, 2022 report)


Critical analyse and evaluate Amway’s dividend distribution policy over the past 5 years
Amway is a private company and not publicly trade. However, Amway (Malaysia) Holdings Berhad holds a stock trade under the Amway brand based in Malaysia and Brunei. The stock report over the past 5 years shows Amway`s return on equity low with 16.6%. Therefore, the payments are covered by earnings having a current ratio of 89.2%. The dividend payments are also well covered by cash flow to its shareholders with a 27.7% payout cash ratio. 
Critically analyse the efficient market hypothesis theory in the contest of Amway`s operation
[bookmark: _Hlk110386227]Efficient Market Hypothesis theory refers to equities trade on exchanges at their fair market value. Moreover, the security prices that predominate in the market at any given moment should be an unbiased representation of all currently available information, and the return gained should be commensurate with their perceived risk. (Mehwish Naseer and Yasir, 2022). In this case the stock report shows that Amway is trading by 20% below fair value. (Simply Wall St, Amway stock report, 2022)
Critically analyse and evaluate Amway`s methods of appraising projects
Amway in making the most of existing goods and capabilities by extending them to increase Amway's competitive position in existing markets. One significant advantage of direct selling is that it provides an instant conduit to the marketplace that provides a good service to clients while also giving economic chances to people. Special activities such as leadership training seminars are also available. When it comes to using various sales strategies, Amway is one of the most well-known companies. Moreover, Amway collaborated with Hootsuite to simplify and standardise its social ecosystem, gain a better understanding of worldwide social activity and performance, and advance its social strategy and vision. Amway devised a strategy for a "connected ecosystem" approach that would enable stakeholders from marketing, communications, legal, and other departments to effortlessly access technology platforms, managed services, and training materials, therefore speeding Amway's enterprise social transformation and allowing ABOs to harness the potential of social media while staying on-brand and consistent with corporate and industry laws. Hootsuite is used by Amway Social Cloud for social media management, Brand Watch for social listening, and Zero FOX for social risk mitigation. Amway handle more than two hundred social media profiles (covering all Amway-owned and sponsored social assets) for global and local exposure and administration. This involves publishing, scheduling, content curation, community interaction, team cooperation, and other activities. (Hootsuite, 2022)
Amway also offers a diverse range of items, the majority of which are introduced through promotions, while some are distributed as part of loyalty programme discounts. Most of the time, promotional discounts range from 20% to 30% off the retail price. (In-Depth Marketing, 2022)

CONCLUSION
To fulfil its objectives, the corporation must satisfy its consumers. It provides the clients with what they require to appropriately meet their demands. The company collects user input on its goods and then makes product modifications based on the feedback. As a result, the number of items manufactured by the company is dictated by market demand. Customers provide feedback to the firm by asking various questions regarding the issues that Amway is working on to improve customer service. Amway provides facilities that are designed to improve consumer productivity and comfort.
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