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How to deal with an Indian guest
	DO
	DON’T

	Keep a normal distance and only touch the guests (shake hands) if they do the first step. (In some Indian cultures people don’t touch each other)
	Don’t serve alcohol to women unless they expressly request (Metoyer-Duran, 2015).

	Act normal if the guests will not say thank you or please. In some Indian cultures those manner is not always necessarily not because they are rude, is because they expect to do this as they will do it for you back.
	If there is an Indian wedding event don’t be surprised to see the bride dress in colourful dress.

	Propose Indian food as dinner unless the guest request anything else.
	Some of the guest may not use cutlery at all and they will eat by hands, don’t overlook.

	Expect to be requested to stay over the closing time or to be asked to pour them wine on request. Indian people have a word in hospitality “Guest is the God” which mean they are expecting to do everything for guests.
	Don’t play music loud or speak loudly when you serve the guests.

	Expect the guests to arrive late to dinner, in Indian cultures the 30 minute is a margin acceptable to be delayed.
	In Indian culture the cow is sacred and respectful, don’t make jokes about cows (Ganeri, 2013).

	
	

	
	



	Intercultural Competences, Approach and Understanding

The prefix “inter” means between or among; (Gipson, 2015) for example, international means between nations, intercultural then can be taken to mean between or among cultures and what is culture exactly? We have describing culture as a collection of beliefs and practises that tie a particular community together by things like shared language, common ideas, customs food, clothing, beliefs and more, these are the kinds of things that tie together in ethnic culture oftentimes (Spindler and Spindler, 2016).

Every intercultural situation is one in which two individuals meet the prerequisite for mastering such a situation, is the competence to act effectively, which is made up of several part competencies (Cushner and Brislin, 2018). These aspects of an effective intercultural interaction can be seen on three levels: our knowledge, our attitudes, and our behaviour.

A pillar of these competences is specialist competence, and as a hotel staff we are the first image of the hotel that interact with the guests, here the level of knowledge is that we need to possess specialist knowledge, however, it is equally important that we can apply our specialist knowledge and acting in an appropriate and motivated manner (Crestani, Bait and Brambilla, 2016). 

A further aspect of acting affectively is methodical competence, while interacting, it is important to know methods that will serve as appropriate tools in each situation, however, it is not enough to know these methods, we must be capable of putting them into practise (Knapp, Enninger and Knapp-Potthoff, 2011).

There is also another important type of competence and that is the social competence, when we are socially competent, we not only have the knowledge of social rules but are also capable of implementing these in social situations (An Introduction to Intercultural Communication | UoPeople, 2021). Finally, we also have the appropriate motivation required, in order to want to put our capabilities into practise within social interaction furthermore, we need to train the self-competence for which a self-reflection is particularly important. On the attitude level, self-competence can be seen through our motivation and willingness to learn, while on the behavioural level, it expresses itself through constructive criticism and responsibility; once we have trained these part competencies, we can act effectively in most familiar situations (H. Liu, 2021).

It's a big world full of difference and diversity, how you see others is influenced by your own cultural perspective and how others see you is influenced by their cultural perspective.

When you speak, two people from other cultures may not understand you in the way you intended, the communication with someone from a different culture may become rigid or flexible if their approach to rules is pulling a formal behaviour, taking as understanding and converting into their cultures, sometimes giving to a word or behaviour a different understanding than the one that was initially transmitted.

In today's global hotel business environment, it is essential to learn how to navigate across different cultural landscapes; you need a good set of tools, to do this, you need an understanding of how different cultures trade are and do business, and insight in how different cultures communicate. A clear idea about different cultures manages people to be a host that accept and understand every global traveller, you need to be willing to undertake the journey of understanding other cultures (Merriam-Webster.com, 2021).

For example, in Middle East people don’t drink alcohol in the public area as streets or even festivals (this is even against law to drink alcohol around other Muslim people), while in Europe or US people can have alcohol anywhere. Also, another difference in between Middle Eastern people and people from Europe is that the first ones they may pray anywhere they are located if is the time, they will stay on their knees and doesn’t matter where they are at that time is this is perfectly normal for their religion, we need to accept and embrace everyone’s culture.

Cross-cultural communication is important and to understand someone else and why they behave in a specific way, we need first to learn some important factors of their culture, for example a very important factor of a culture is perception of time; in some countries like Germany, Switzerland, China, and Japan punctuality is considered important and being late would be considered at best rude and at worst an insult. However, in countries such as those of South America and the Middle East, being on time does not carry the same sense of importance or urgency some people view time as fixed, while others feel that time is fluid or even infinite (Cross-Cultural communication, 2021). 

Culture may be either direct or indirect in the way they communicate, direct cultures like most northern Europeans, north Americans and Anglo cultures say what they mean and mean what they say, they rely more on content rather than on context, they give value to the written word rather than oral statements to some people they can appear extremely rude unfriendly and distant (Smith, n.d.). Indirect cultures rely heavily on nonverbal signs and prefer indirectness, a lightness and ambiguity; the most important thing for these cultures is to preserve the relationship, this is particularly true of the Latin, Arab, Asian and African cultures.

Culture may have strict adherence to the rules while others bend them to suit the situation, all these characteristics have a huge implications in the hotel industry and the more we understand about cross cultural differences, the better we all are able to work more productively together, we should never denigrate any other culture but rather, to help people to understand the relationship between their own culture and the dominant culture, when you understand another culture or language it doesn't mean that you have to lose your own culture (Intercultural Communication - IDRInstitute, 2021). I am always saying this language is what we hear, while culture is how we understand.
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