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Introduction
Corporate Social Responsibility is one of the most significant concepts businesses follow within their corporate environment. This encompasses providing sustainable operations that would benefit environmental development, cultural management, and promotion. This is also beneficial for serving communities in a much-enhanced manner (Edgell Sr, 2019). Marriott is a chain of exclusive hotels which operate globally offering services across 138 countries (Marriott, 2023). They also seek to carry out sustainable practices through effective CSR practices to serve communities and promote environmental sustainability. The following essay will highlight the different theories of sustainability and highlight different business concerns which have motivated Marriott to embrace CSR practices. This essay will also relate to the pillars of sustainability to relate the CSR strategy of Marriott and its relation to the circular economy and also compare them with the CSR strategies of other businesses. 


Discussion
Corporate Social Responsibility has been one of the rising topics within the corporate world. This provides for the development of a social outlook and cultural governance within the globalisation trends in the present scenario of the corporate world. The CSR strategies undertaken by the companies are effective in inducing empowerment and diversity within the employee base of companies through recruiting and retaining skilled employees from diverse cultural and knowledge backgrounds (Heyward, 2020). The different practices of CSR are effective in enhancing the brand image and perception before the customers and other stakeholders, which generates profitability and productivity. 
There are different theories of corporate social responsibility which promote sustainability through different levels of operations and have influence over different social levels. These theories include Stakeholder Theory and Shareholder Theory of Corporate Governance. The shareholder theory states a narrow framework of responsibility towards the internal people or stakeholders. This theory states that the sole purpose of a business is to increase its profitability and operational excellence for the benefit of owners, employees, and investors (Pineda, 2020). This provides an economic view to the CSR policies, which state social and communal benefits should be carried through traditional payment of taxation, while not making any compromise on shareholders’ assets and profits. This theory provides a conservative and traditional approach to corporate governance which promotes the interests and benefits of the shareholders. The shareholder or economic theory of CSR is effective in observing the market trends and behaviour with respect to the demands of the customers to improve the position of the companies or businesses within the markets. This encourages companies to improve their operations and increase their operational scope and profitability which would generate benefits and sustainability for the shareholders (O’Connell and Ward, 2020). However, the stakeholder theory of corporate governance provides a sustainable and socio-economic framework for increasing the sustainability of operations. This theory overrates the economic perspective of corporate governance and states that a company or business bears an equal responsibility to their stakeholders, as they are directly and indirectly linked to the operations and growth of the business. The stakeholder theory states that stakeholders including customers, communities, employees, and suppliers should be included and considered for decision-making. This theory addresses different ethical and moral concerns of communities and provides for their benefit and progress through the operations of the businesses. Marriott considers the stakeholder theory for its CSR practices. The stakeholder provides social and economic benefits to the company which improves the competency levels of the businesses and provides increased operational scope in globalisation contexts (Harrison et al., 2019). 
Corporate social responsibility and corporate governance are a result of different business concerns, which encourage operational sustainability for different businesses. Marriott has also different business concerns for which it has been carrying out corporate governance, which include employee empowerment, increasing competition, and governmental pressures. Firstly, government pressure has been acting as a primary concern for Marriott to enter and expand its business into new countries. For example, the UK government maintains four main strategies of CSR, which include environmental, procurement, people-based, and community CSR strategies (GOV UK, 2018). This urges companies to provide equal employment opportunities and training to all employees. The government pressures also ensure hoteliers like Marriott maintain ethical supply chain contracts and processes which would ensure community and environmental sustainability. Secondly, the maintenance of competitive advantage within the hospitality industry has been another business concern which has induced CSR practices among the hoteliers. Different companies have maintained different approaches to corporate governance, which influences businesses to maintain unique approaches to reduce operational costs, gain better employment, and increase customer loyalty (Ghoneim, 2019). For example, Marriott maintains the strategy of responsible sourcing while maintaining centralised contracts with the suppliers gaining 95% responsible sourcing through 50% local sourcing by 2025 (Marriott, 2023). This has enhanced the supply chain processes while reducing operational costs. Thirdly, increasing employee empowerment has also been a potential concern for hoteliers to increase their corporate governance strategies. This benefits the hoteliers with sustainable operations and also increases the scope of generating better employment through skilled and diverse recruitment. For example, Marriott seeks to reduce unemployment levels and provide equal opportunity to all people from diverse demography and cultural bases. Marriott also seeks to provide better recruitment and hiring strategies for women and disabled people to increase employee sustainability, inclusivity, and empowerment (Marriott, 2023). 
Sustainability practices are very common and significant within the hospitality industry and hoteliers. Marriot has been maintaining various initiatives for community, people, and environmental sustainability. The hotelier seeks to reduce the negative impacts on the environment through increased use of renewable technology and reducing carbon footprint by 50% by the year 2025. They carry out a campaign of ‘Serve360’ to cover all potential areas of 15% waste management, net-zero emissions, and use of renewable electricity by 30% by 2025 (Marriott, 2023). However, its leading competitor, Hyatt, has undertaken measures to reduce the emissions of greenhouse gases by 27.5% and reduce the wastage of water by 2030. The company has also sought to reduce waste production by 50% by 2030 and also carry out processes of responsible sourcing to address problems of climate change, deforestation, and other environmental threats (Hyatt, 2023). 
The circular economy is the approach to produce greater customer intimacy. The sharing economy has maximised assets across the community by providing accessible and convenient access to services. circular economy helps to lower costs and remanufacture the components (Inkson and Minnaert, 2022). This approach is a strategic aspect of the economy which helps to recreate the income sources by sharing the economy business models to recover the materials. Greater resilience has been created through controlling production with corporate social responsibilities (World Economic Forum, 2023). Building of circular economy is the CSR approach that covers global conversation around sustainability efforts and regulations. Through CSR policies a business can reduce the total amount of waste generation. The key environmental-minded business is focused on the amount of waste production to mitigate chemical and carbon emissions. Hotel chains such as Marriot Hotel also generated CSR policies to address environmental sustainability in the internal operation of the business. Hotel sectors are very much concerned about the commercial recycling programme through the implementation of CSR policies (McCulloch, 2023). It has been reported that the European Union has produced around 2.2 billion trees of waste and it is updating legislation on waste management to promote a more sustainable approach to create a circular economy. Strategic CSR policies can help to design sustainable production and distribution to protect the environment. Hotel industries are now focusing more on the circular economy to reduce total annual greenhouse gas emissions from business manufacturing. A study by the European Environment Agency shows that around 9.10% of carbon emissions and 3.32% of waste are generated through industrial processes (European Parliament, 2023). Market research has revealed that recycling material can mitigate the risk of supply chain disruption in the hospitality industry. The circular economy can create more job opportunity and can save consumers money which boost economic growth. It has been observed that CSR policies address the systematic use of resources to mitigate environmental damage which helps to create more awareness among the hotel sectors to look for a circular economy for the business and consumers (Activesustainability, 2023). Hospitality industries are now utilising renewable sources of energy in the hotel to eliminate fossil fuels. Hotels like Marriot uses sustainable management structure for the stock and flows of energy, services and materials. Marriott Hotel addresses environmental sustainability through its CSR policies to make the hospitality business more impactful toward society (Marriott, 2020). The vision and goal of the hotel is to reduce 2% electricity consumption, 2% water consumption and 5% waste landfill reduction. The sustainability management plan of the Marriott Hotel has four pillars that cover key CSR policies of the hotel which are environmental, social cultural, quality and health and safety (Marriott, 2020). This has created a major positive impact on the circular economy.
Triple Bottom Line is the strategic framework that addresses social, environmental and financial accountability to meet Corporate social responsibility. This is one of the models that bring opportunity through sustainability management. This model emphasises equal weights on social and environmental equality and responsibility to boost the economic and financial aspects (DEER, 2023). This model of CSR supports sustainability strategies to create more awareness for the organisation. This strategy helps to improve brand reputation and talent retention by reducing compliance risks from environmental laws. The three factors of the Triple Bottom line are people, planet and profit. Hospitality sectors can follow the triple-bottom to encourage employees the voluntary work. This model helps to ensure workplace safety for the hotel staff. This model also helps to address career advancement to support job creation for employment (Cooper, 2022). The second key factor is the planet which addresses the elimination of the carbon footprint from the global supply chain. This factor impacts the hospitality sector to create carbon carbon-neutral workplaces. The carbon footprint initiative is the programme that helps to follow CSR policies to reach a net zero carbon target. Profit is the third factor that empowers and sustains a community by fulfilling the needs of the stakeholders (Haski-Leventhal, 2018). Marriott Hotel developed strategic sustainability and social impact goals to follow the model of Triple Bottom Line to reduce 15% water intensity and 30% carbon intensity reduction by 2025. The goal of Marriott is to reach 100% certified recognised sustainability standards and to invest about $35 million in hospitality skills to mitigate risk (Marriott, 2022). The three pillars of sustainability are the social pillar, economic pillar and environmental pillar. The social pillar addresses sustainable development through the implication of CSR policies to promote equality and inclusion in the workplace. The principles of the social pillar are social inclusion and mitigation of discrimination from the business operation. The promotion of solidarity is the key perspective of CSR practices to collaborate with local and international projects to increase the well-being of society (Safdie, 2023). The economic pillar of sustainability helps to encourage organisations to use of circular economy by focusing on green energy utilisation in the industries. The use of optimal and affordable clean energy can reduce economic instability in industries. The environmental pillar is the most significant part of the CSR policies which protects environment from the climate change. The right implication of CSR practices helps to combat carbon emissions and reduce waste generation (Safdie, 2023). Marriott Hotel aligned with the United Nations Sustainable Development Goals (SDGs) to follow the three pillars of sustainability for the community associated with the hotel chain (Marriott, 2023).
 


Conclusion
The essay has discussed about the key CSR concept and its practices in the Marriott Hotel. The essay has discussed that strategic CSR policies can help to design sustainable production and distribution to protect the environment. It has been found that hotel industries are now focusing more on the circular economy to reduce total annual greenhouse gas emissions from business manufacturing. This essay helps to understand that the triple bottom line model of CSR supports sustainability strategies to create more awareness for the organisation. This strategy helps to improve brand reputation and talent retention by reducing compliance risks from environmental laws which has been found from the discussion.
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