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Introduction
Creativity has a significant impact on the world today. The terms "creativity" and "value creation" are defined by scholars as learned skills that help you create something new out of the ordinary. It is a 21stcentury skill that is learned by individuals. It is also defined as creativity as a relevant but elusive concept (Kupers et al., 2018). Creativity is not just about coming up with a new concept but putting new ideas and concepts into context to make them work (Kupers et al., 2018). However, it is not only the process of transforming ideas into working concepts but also the process of transforming actions into practical concepts. Furthermore, when you create value and practice creativity, you use imagination to develop new ideas and solutions for complex problems (Kupers et al., 2018, p.2). In this assignment, I will reflect on topic one, "Ideas and values." I will reflect on four topics in this unit.
Unit 1
[bookmark: _Hlk102676960]Topic 1: How Innovation Changes the World
Topic one, "How Innovation Changed the World," describes how innovation has changed the world. From mobile phones to washing machines and even sustainable innovations, we are reusing materials to protect the world from the effects of human activity. In Topic 1, I was introduced to innovation, innovation, and society, creating the future as well as creativity and society.
Introduction to Innovation
Innovation is vital to humans, and the values that innovation has brought to humans in terms of solving problems and creating solutions for the betterment of human lives. Ideas, creativity, and innovations create value by improving food and reducing carbon emissions to improve humans’ health and quality of life. Vital inventions and breakthroughs have been made in the recent past, such as fast networks, social media, and new technology in crop production, among others.
Innovation and Society
Innovation and society describe how creativity affects society. For instance, the United Nations, in its key sustainable development goals, recognizes the great impact of carbon emissions on the atmosphere (Climate Change-United Nations Sustainable Development, 2022). All the carbon emissions into the atmosphere are a result of innovation. However, we can also reduce carbon emissions and combat climate change through innovations.
Creating the Future
Future generations depend on creative solutions to mitigate the impacts of global warming and eradicate increasing carbon emissions (United Nations, 2019). Innovation has changed the world both negatively and positively (Davis, 2016); positively in terms of bringing solutions to already existing problems that affect society, such as pollution and climate change, and negatively through non-biodegradable electronics.
Creativity and Society
Innovations focus on food productivity, clean energy, and the elimination of all kinds of pollution by 2050, which are vital for society. The world needs a better, cleaner, and healthier future (Spencer, 2016). By 2050, there is a possibility that the agricultural land scope will be different from what we see today (Gibbens, 2022). For instance, a warm climate will be good for cashew nuts and avocados but will affect coffee farming (Gibbens, 2022). These changes will affect society both positively and negatively.
UNIT 2
[bookmark: _Hlk102676112]Topic 1: Change Marking – The Act of Creating Value
Unit 2, the first topic, explains the act of creating values, who and what are the change-makers, and gives an in-depth analysis of value creation pedagogy as well as the practice of making changes. It is a personal analysis to understand ourselves better and how we can use our creativity, skills, and analysis to execute our potential, innovate, and imagine creating value for ourselves and others. The act of creating value requires that we build creative confidence. Creativity is something you practice until you gain mastery of it.
Who and What are Change makers?
First, change-making describes how we view ourselves in terms of personal qualities and how we are perceived by others (Khan Academy, 2015). As explained by other scholars and study materials, people are born creative and use creativity to make changes in the world. Creative confidence believes that you can do it, can conquer it, and has the conviction that you can achieve what you want to achieve. In other words, it is your ability to be creative (Chung, 2014). We understand ourselves to understand what we can do to make the world a better place for everyone.
On this topic, I learned to understand change-making and what I can do to change the world. Change makers believe in innovation, ideas, and creative confidence. For instance, how I can use my creative capacity to develop creative confidence that will change the world. Knowing who you are is a way of understanding your capability and developing it.
Value Creation Pedagogy
In developing creative confidence, we understand value creation pedagogy and how we can use our unique abilities to make the world better by providing solutions to problems (Smith and Strong, 2018). In the context of health, when we understand ourselves and others, we show compassion and apply our creativity to improve human health by being ambassadors of peace and a clean environment to promote health status. The practise of change-making, therefore, requires being consistent and having a never-give-up attitude.
The Practice of Change making
Lastly, after knowing who and what change-makers are and value creation pedagogy, I drew my learning from what the practice of making change is. Our innovative ideas are important, and we should not be made to believe that we cannot do them. If we understand our personal characteristics, such as our moral code or belief system and what motivates us to do something, our unique identity can help us create value for humanity (Beghetto and Anderson, 2022). The practice of change-making, therefore, relies on our personal characteristics and persistence in doing what we desire.
UNIT 3
[bookmark: _Hlk102676814]Topic 1: Collaboration, Not Competition
Topic 1 of Unit 3 of the e-learning presents ideas for how we can work together to address issues that affect us, such as sustainability. The topic entails how we can establish a supportive network to implement our ideas. A supportive network is necessary in terms of funding the projects and sharing ideas on how to improve the ideas. Other components are stakeholder analysis and creating a stakeholder map. For instance, if I want to implement an idea that will enhance sustainability, sustainability is the way we improve and achieve our economic, social, environmental, and cultural well-being (Futuregenerations.wales, 2015). Collaboration, not competition, advocates for the development of creative ideas by working together with others who share similar ideologies.
Establishing a Supportive Network
To be a change maker means you are part of the change process, which means they need to develop and establish a supportive network. For example, if our ideas are to address sustainability, it encompasses striving to create a healthy and balanced lifestyle in the world, both physically and mentally (Hernandez et al., 2020). It means we should have a supportive network of friends, mentors, and family members who believe in our ideas and are ready to contribute to the course in any way they can. One challenge that affects innovators is the issue of funding. Establishing supportive networks enables us to go through the challenges.
Stakeholders Analysis
Secondly, stakeholder analysis is a necessary component of collaboration. Stakeholders include people and other factors that our ideas will affect. We need to find out the stakeholders' opinions concerning the ideas we need to implement. Being a sustainable change maker means, for example, exploiting creativity and innovation to create a better world, such as hiring services instead of permanently buying them. However, we need to know how innovative ideas such as the above mentioned will affect stakeholders such as the textile industry, consumers, governments, and workers, as they are the main stakeholders.
Creating a Stakeholder Map
Last on this topic is the mapping of stakeholders. Mapping means identifying stakeholders and engaging them at various levels to successfully implement our ideas without hindrance. As change makers, we are inspired to create a sustainable future by imagining how our waste can build capital (Ellen MacArthur Foundation, 2011).
UNIT 4
[bookmark: _Hlk102677120]Topic 1: Measuring Success
We use success to determine whether we met our objectives. For example, when we want to provide solutions to climate change, pollution, waste problems, or problems related to human health, we devise ways to ensure that what we innovated has worked and has achieved what it was meant to achieve. Measuring success entails understanding what success is, the Pygmalion effects, that is, the psychological effects, and lastly, the success itself and well-being. From this unit, I have learned to measure success by first understanding what success is, the Pygmalion effects, and self-well-being.
What is Success?
Success is achieved by bringing about the desired change. We say we have succeeded when what we desire to do is finally done to completion. As for our own well-being, we are ready to handle problems, execute ideas, and innovate things that do not compromise issues such as health and social care.
The Pygmalion Effect
The Pygmalion effects of innovation posit how we feel when we accomplish our objects. Creativity is one of the values that we have as individuals, and we have to put people at the center and take action on man-made problems (Fateh, Mustamil, and Shahzad, 2021). We make our voices heard by making our personal statements to change the world. For example, we know that human activities like burning fossil fuels have caused huge effects on human lives, including human health (National Geographic, 2017). When we finally manage to stop the burning of fossils and positively contribute to positive human health and social care, there is a feeling of fulfillment that we get. Having the Pygmalion effect motivates us to use our unique minds, be creative, tame the world, and create value out of what we have.
Success and Wellbeing
Using our personal values to create value addition through creativity and possibly contribute to our well-being by inventing tools, equipment, and machines that help promote health and social care through food production and make work easier. For example, when making statements and personal values, we know how we want to provide solutions to problems by asking ourselves questions and putting the values and ideas we have in mind into action (Purc and Laguna, 2019).
My Learning
From unit one, the e-learning material, we learn that creativity and value addition is significant for human lives, especially concerning health and social care. The challenges that the world is going through are directly or indirectly a result of human activities. Humans can also provide solutions to health and social care problems by actualizing their creative ideas (Nielsen et al., 2020). Through creativity and value creation, we make the world a better place. We create machines that help improve human lives in terms of efficiency and productivity. Fighting climate change, for instance, is for the common good of everyone on earth. Climate change has a lot of negative impacts that directly affect human lives (Pajunen et al., 2015). For instance, drought and shifts in crop production (Fawzy et al., 2020). Some of the countries that have been known to produce certain crops are unable to produce them because of the rising temperatures, and this has a direct impact on people in terms of food and nutrition. Food production and sustainability directly impact health and social care. People with a poor diet are prone and susceptible to diseases. However, creativity is helping mitigate the impacts of a poor diet through new concepts that are helping improve biodiversity. Instead of having electronic and textile waste, people are coming up with new ways to recycle and reuse waste that directly reduces biodiversity.
Conclusion
Change-makers create change by using their imagination and creativity to create value-adding that directly impacts people's health and social care. Everyone is born creative, and we gain thousands of ideas daily that can be used to change the world and make it a better place for everyone (Richard, Holder, and Cairney, 2021). Everything in the world depends on our imaginations and creativity to improve its current status. Human activities can make, improve, and create solutions while, at the same time, they can destroy. For example, if we start recycling or hiring our clothes, we can contribute to creating a cleaner environment. From the unit, I understand that if we can avoid burning fossil fuels and embrace new technology, we can contribute to eliminating carbon emissions from the atmosphere, which in turn has a direct impact on climate change. Consequently, climate change affects human health and social care both directly and indirectly in terms of food production and high temperatures. The unit "change makers" has given me a new perspective on thinking, specifically, thinking about how to add value through my creativity, believing in myself, and creating personal values to implement my ideas to make the world cleaner and healthier.

References
Beghetto, R. and Anderson, R., 2022. Positive Creativity Is Principled Creativity. Education Sciences, 12(3), p.184.
Chung, H.-D., 2014. Creative confidence: Unleashing the creative potential within us all, by Tom Kelley and David Kelley. Journal of Business & Finance Librarianship, 19(2), pp.168–172.
Davis, N., 2016. What is the fourth industrial revolution? [online] World Economic Forum. Available at: <https://www.weforum.org/agenda/2016/01/what-is-the-fourth-industrial-revolution/> [Accessed 30 April 2022].
Ellen MacArthur Foundation, 2011.Explaining the Circular Economy and How Society Can Re-Think Progress | Animated Video Essay, YouTube. Available at: https://www.youtube.com/watch?v=zCRKvDyyHmI [Accessed May 1, 2022]. 
Fateh, A., Mustamil, N. and Shahzad, F., 2021. Role of authentic leadership and personal mastery in predicting employee creative behavior: a self-determination perspective. Frontiers of Business Research in China, 15(1). 
Fawzy, S., Osman, A.I., Doran, J. and Rooney, D.W., 2020. Strategies for mitigation of climate change: a review. Environmental Chemistry Letters, 18, pp.2069–2094.
Futuregenerations.wales. 2015. Well-being of Future Generations (Wales) Act 2015. [online] Available at: <https://www.futuregenerations.wales/wp-content/uploads/2017/02/150623-guide-to-the-fg-act-en.pdf> [Accessed 30 April 2022].
Gibbens, S., 2022. What climate change means for the future of coffee, cashews, and avocados. Environment. Available at: https://www.nationalgeographic.com/environment/article/what-climate-change-means-for-future-of-coffee-cashew-avocado [Accessed May 1, 2022].
Hernandez, R.R., Jordaan, S.M., Kaldunski, B. and Kumar, N., 2020. Aligning Climate Change and Sustainable Development Goals with an Innovation Systems Roadmap for Renewable Power. Frontiers in Sustainability, 1.
Khan Academy, 2015.Charles Cooley- Looking glass self | Individuals and Society | MCAT | Khan Academy, YouTube. Available at: https://www.youtube.com/watch?v=bU0BQUa11ek [Accessed May 1, 2022]. 
Kupers, E., Van Dijk, M. & Lehmann-Wermser, A., 2018. Creativity in the here and now: A generic, micro-developmental measure of creativity. Frontiers in Psychology, 9.
National Geographic, 2017.Causes and Effects of Climate Change | National Geographic, YouTube. Available at: https://www.youtube.com/watch?v=G4H1N_yXBiA [Accessed May 1, 2022]. 
Nielsen, K., Stern, P., Dietz, T., Gilligan, J., van Vuuren, D., Figueroa, M., Folke, C., Gwozdz, W., Ivanova, D., Reisch, L., Vandenbergh, M., Wolske, K. and Wood, R., 2020. Improving Climate Change Mitigation Analysis: A Framework for Examining Feasibility. One Earth, 3(3), pp.325-336.
Pajunen, N., Rintala, L., Aromaa, J. and Heiskanen, K., 2015. Recycling – the importance of understanding the complexity of the issue. International Journal of Sustainable Engineering, 9(2), pp.93–106.
Purc, E. and Laguna, M., 2019. Personal Values and Innovative Behavior of Employees. Frontiers in Psychology, 10.
Richard, V., Holder, D. and Cairney, J., 2021. Creativity in Motion: Examining the Creative Potential System and Enriched Movement Activities as a Way to Ignite It. Frontiers in Psychology, [online] 12. Available at: https://www.pescholar.com/wp-content/uploads/2021/10/Creativity-in-Motion-Examining-the-Creative-Potential-System-and-Enriched-Movement-Activities-as-a-Way-to-Ignite-It.pdf [Accessed 30 Nov. 2021].
Smith, H. and Strong, D., 2018. Creative Confidence and the Arts: Measuring a Potential Contributing Factor to Students’ Motivation to Engage in Engineering Creativity. Proceedings of the Canadian Engineering Education Association (CEEA).
Spencer, J., 2016. We Need a Bigger Definition of Creativity, YouTube. Available at: https://www.youtube.com/watch?v=MTCOExd0hDk [Accessed May 1, 2022].
United Nations Sustainable Development. 2022. Climate Change - United Nations Sustainable Development. [online] Available at: <https://www.un.org/sustainabledevelopment/climate-change/> [Accessed 30 April 2022].
United Nations, 2019.Greta Thunberg (Young Climate Activist) at the Climate Action Summit 2019 - Official Video, YouTube. Available at: https://www.youtube.com/watch?v=u9KxE4Kv9A8 [Accessed May 1, 2022]. 


image1.png
Prifysgol Cymru
¥ Drindod Dew Sant

J University of Wales
Trinity Saint David




